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U.  S.  Supreme  Court  Decides 
Ads  Are  Local  Business 


Declares  Gross  Ad  Revenue  Is  Subject  to  New 
Mexico  Tax  Despite  Some  Sales  in  Interstate 
Commerce  . . .  NLRB  Jurisdiction  Jeopardized 


WASHINGTON,  D.  C.,  March  1 — The  interstate  any  more  than  property  A  clearer  line  of  demarcation  be- 
Supreme  Court  of  the  United  taxes  on  railroads  are  invalid  because  tween  a  copy  editor  who  handles  news 
States  ruled  this  week  that  gross  re-  property  value  is  increased  by  the  matter  in  an  office,  and  an  advertis- 
ceipts  from  the  sale  of  advertising  circumstance  that  railroads  do  an  in-  ing  department  employe  who  handles 
space  may  be  taxed  by  a  state  despite  terstate  business.  As  already  noted,  commercial  copy  tmder  seemingly 
the  fact  that  some  of  the  sales  and  a  receipts  from  subscriptions  are  not  similar  circumstances  (the  former  an 
part  of  the  circulation  are  interstate  included  in  the  measure  of  the  tax.”  interstate  operator  and  the  latter  an 
in  character.  The  Supreme  Court’s  decision  may  intrastate  employe  under  Suprerne 

Western  Live  Stock,  a  monthly  require  later  amplification  in  view  of  Court  decisions),  may  be  necessary  if, 
agricultural  paper  published  in  New  previous  holdings  by  that  tribunal,  and  when,  wage  and  hour  legislation 
Mexico,  had  carried  its  protest  from  and  because  of  the  drive  now  in  force  is  enacted.  The  bill  covering  labor 
that  state’s  statute  to  the  Supreme  for  wage  and  hour  legislation.  Dis-  standards  is  to  be  confined  in  its  ap- 
Court  on  the  theory  that  the  levy  missing  the  arguments  made  by  Con-  plication  to  interstate  activities.  The 
against  business  transacted  in  inter-  gressional  leaders  that  it  is  futile  to  question  to  be  presented,  in  view  of 
sUte  commerce  was  an  illegal  burden  attempt  to  bring  out  of  the  existing  the  A.P.  and  the  New  Mexico  cases 
on  such  commerce.  jam  on  Capitol  Hill  a  bill  establish-  might  well  be;  where  does  interstate 

Differs  from  Louisiana  Suit  wage  and  hour  standards,  Presi-  commerce  begin  and  end  with  refer- 

Although  not  mentioned  in  the  Roosevelt  has  ordered  that  the  ence  to  the  publishing  industry? 

opinion  delivered  by  Justice  Stone  the  ^L'^sifir  brought  by  American  g  Hanson  ComiJtents 

^  IS  readily  distmgu^hable  from  Newspaper  Guild  and  Morris  Watson  the 

was  take’J^s'uccJssfully  by  publishers  Cou^^Took  ^furisdS’tion^  and  American  Newspaper  Publishers  As- 

the  Supreme  Court  pointed  out.  the  pursuit.  It  had  l^n  argued  Republic  in  an  attempt  to 

sr  ;sL'Sr“gi3“'  sf h-u.  •“  tr’h'" 

rmched  only  the  papers  of  large  eir-  ^™J/?i,,,‘';,e^e,%,rm'lme°s“lndTas  “"h 'puamua  this 
culation,  all  but  one  of  which  were  transmitted  by  him  to  other  states,  tor  &  Publisher  this  week. 
anh-Long  newspapers.  ^  ,  The  court  held  the  latter  facts  estab-  Only  one  narrow  question  was 


A  clearer  line  of  demarcation  be- 


on  such  commerce. 

Diffurt  from  Louisiana  Suit 


reached  only  the  papers  of  large  cir-  ^tate  lines  anc 

dilation,  all  but  one  of  which  were  transmitted  by  him  to  other  £ 
anti-Long  newspapers.  ,  The  court  held  the  latter  facts  c 

In  a  recent  proceeding,  the  Federal  interstate  occupation. 

Trade  Commission  had  maintained  t*  c* 

that  newspapers  which  receive  part  of  '**"11/1  ® **  *v!* 


made  the  following  statement  to  Edi¬ 
tor  &  Publisher  this  week: 

“Only  one  narrow  question  was 
presented  to  the  Supreme  Court  and 
that  is  whether  or  not  advertising 
from  a  state  outside  of  the  one  levy- 


that  newspapers  which  receive  part  of  ^***?u*  *  from  a  state  outside  of  the  one  levy- 

their  revenues  from  advertisers  out-  1"  H}®  Mexico  cas  ,  ...  ing  the  tax  consists  of  interstate  corn- 

side  the  state  of  publication  are  en-  held  that  the  receipt  of  advertising  „ 

pged  in  interstate  commerce,  there-  nHnted^Spfe^ oMhlrS-  He  revealed  the  New  Mexico  law 

fore  are  subject  to  federal  statutes.  nii..sion  ot  punted  copies  o*  levied  a  2%  tax  on  a  erouD  including 

Today’s  decision  at  first  glance  ap-  vertisement  in  the  trade  pa^r)  over  ^evied  a  2%  tax  on 

pears  to  take  issue  with  that  holding  «  ate  lines  did  not  change  the  intra-  ^hTs^J 

?lc?s“,ed'  t 

hoUm.  ™Ll“nly™hat  ,fe  fuTr-  Wu S" Sml  paidX 

ctafo  If  nr,*  iin  in  form  and  substance,  an  exciSB  con-  zme,  western  L,iue  otocfc,  paid  me 

state  sales,  if  taxed,  would  not  im-  carrying  on  of  a  local  tax  on  advertising  it  received  from 

reasonably  burden  interstate  com-  .  providing  and  sell-  concerns  within  the  state  and  pro- 

therefore  are  subject  to  advertising  space  in  a  published  tested  only  the  tax  on  advertising 

not  joumal,  which  is  sold  to  and  paid  for  placed  by  concerns  outside  of  the 
by  subscribers,  some  of  whom  receive  state  charging  it  was  interstate  corn- 
call^  upon  in  ^e  instant  case  to  rule  py  commerce.”  merce.  The  Supreme  Court  of  New 

Proceeding  from  that  premise.  Jus-  Mexico  upheld  the  tax  and  ruled 
a  state  might  not  be  regarded  m  the  Stone  decreed,  “.  .  .  the  business  that  advertising  came  under  the  head- 

same  category.  Justice  Stone  said:  preparing,  printing  and  publishing  ing  of  local  business  and  the  Su- 

Adv*rtitin9  It  Local  Butinatt  magazine  advertising  is  peculiarly  lo-  preme  Court  has  also  said  this  sev- 
“The  business  of  preparing,  printing  cal,  and  distinct  from  its  circulation  eral  times, 
and  publishing  magazine  advertising  whether  or  not  that  circulation  be  Mr.  Hanson  mentioned  the  Schech- 
is  peculiarly  local  and  distinct  from  interstate  commerce.”  ter  NRA  case,  the  Curtis  Publishing 

ita  circulation  whether  or  not  that 

circulation  be  interstate  commerce.  ■  '  ~  ' 

taTivuS^wSS’d  t”vaiid“rrt  lOWX  JUDGE  RULES  OUT  LIBEL  BY  RADIO 

were  measured  by  the  amount  of  ad-  DES  MOINES,  la.,  March  1 — District  Court  Judge  Russell  Jordan  ruled  last 
vertising  space  sold.  ...  So  far  as  the  week  that  radio  broadcasts  are  outside  the  scope  of  Iowa’s  libel  laws  in  a 
advertising  rates  reflect  a  value  at-  decision  handed  down  in  the  case  of  Harold  M.  Cooper,  Marshalltown,  la.. 


IOWA  JUDGE  RULES  OUT  LIBEL  BY  RADIO 

were  measured  by  the  amount  of  ad-  dES  MOINES,  la.,  March  1 — District  Court  Judge  Russell  Jordan  ruled  last 
vertising  space  sold.  ...  So  far  as  the  week  that  radio  broadcasts  are  outside  the  scope  of  Iowa’s  libel  laws  in  a 
advertising  rates  reflect  a  value  at-  decision  handed  down  in  the  case  of  Harold  M.  Cooper,  Marshalltown,  la., 
tributable  to  the  maintenance  of  a  former  Iowa  state  liquor  commission  chairman,  against  the  Iowa  Broad- 
circulation  of  the  magazine  interstate,  casting  Company,  radio  station  WMT,  owned  by  the  Des  Moines  Register  and 
the  burden  on  the  interstate  tribune;  Verne  Marshall,  publisher,  and  the  Cedar  Rapids  (la.)  Gazette. 
teniia?^  ^  1  "Hie  judge  sustained  a  motion  by  Marshall  and  the  Gazette  to  strike  out  the 

applica^on^orihe  doctriie  that  groS 

receipts  from  interstate  commerce  $100,000  damages  on  libel  charges.  The  ruling  said:  The  defendants  herein 
may  not  be  made  the  measure  of  a  ‘^‘‘1  print  or  write  a  defamation.  It  might  well  be  appropriate  for  the 
lax.  .  .  .  The  tax  is  not  invalid  be-  legislature  to  enlarge  the  statute  and  make  any  printing  or  writing  or  publi- 
cause  the  value  is  enhanced  by  ap-  cation  over  the  radio  of  defamatory  statements  as  libel,  but  this  the  legis- 
pellants’  circulation  of  their  joumal  lature  has  not  done.  ’ 


case,  and  several  others  in  which  ad¬ 
vertising  was  termed  “local  business.” 

“This  has  a  broad  effect  on  the 
newspaper  business,”  he  said.  “In 
cases  brought  by  the  National  Labor 
Relations  Board  they  have  gone  to 
great  lengths  and  great  pains  to  show 
that  advertising  from  without  the 
stgte,  the  shipment  of  mats,  copy, 
plates,  and  payments  by  mail  from 
outside  the  state,  constitute  interstate 
commerce. 

“All  these  facts  are  brought  out  in 
the  Supreme  Court  ruling,  never¬ 
theless  it  says  advertising  is  local 
business. 

Jeopardize  NLRB  Jurisdiction 

“By  this  decision  of  the  Court,  the 
Labor  Relations  Board  is  going  to  be 
hard  put  to  show  what  part  of  cir¬ 
culation  comes  under  interstate  com¬ 
merce,  and  it  is  going  to  make  it 
tough  for  the  Labor  Board  to  show 
newspapers  as  interstate  business,  and 
they  may  lose  their  jurisdiction  over 
them. 

“The  Labor  Board  must  show  that 
a  substantial  amount  of  the  business 
comes  under  interstate  commerce  for 
it  to  have  jurisdiction.” 

C.  B.  Floyd,  general  manager  of  the 
Santa  Fe  New  Mexican,  commented; 
“The  2%  tax  on  advertising  of  the 
New  Mexico  Emergency  School  Tax 
Law  was  contested  before  the  state 
Supreme  Court  and  appealed  to  U.  S. 
Supreme  Court  by  New  Mexico  pub¬ 
lishers  contending  national  advertis¬ 
ing  is  interstate  commerce  and  not 
subject  to  tax  by  the  state.  Follow¬ 
ing  the  state  court  decision,  publi.shers 
paid  the  tax  under  protest.  Agencies 
refused  to  pay  tax  when  billed.  A 
tax  on  local  advertising  was  not  in¬ 
volved. 

“The  decision  of  U.  S.  court  is  far 
reaching  inasmuch  as  reversal  would 
place  all  newspapers  accepting  na¬ 
tional  advertising  under  interstate 
commerce  control.” 

R.  E.  Brewer,  business  manager, 
Albuquerque  Joumal  and  Tribune. 
said:  “The  court  decision  will  not  af¬ 
fect  us  as  we  have  paid  the  tax  on  all 
advertising.  We  collect  the  tax  on 
local  advertising  and  pay  the  tax  our¬ 
selves  on  national  advertising.” 

George  H.  Hill,  publisher  of  the 
Roswell  (N.  M.)  Di^tch,  said:  “The 
Supreme  Court  decision  on  sales  tax 
.  will  not  affect  advertising  except  pub- 
;  lishers  will  now  attempt  collection  of 
future  tax  from  national  agencies. 
Publishers  will  pay  tax  from  May, 
1934,  to  date.” 

ANPA  Issues  Bulletin 

An  ANPA  bulletin  Wednesday 
stated: 

“The  Western  Live  Stock  Magazine 
protested  the  tax  levied  on  advertis- 
;  ing  contracts  entered  into  with  con¬ 
cerns  and  agencies  outside  the  state 

■  on  the  ground  that  such  advertising 
was  a  part  of  interstate  commerce 
and  the  tax  constituted  a  burden  on 
commerce. 

“There  was  no  other  i.ssue  involved. 
No  question  was  raised  by  the  pub¬ 
lisher  on  the  general  proposition  that 
such  a  direct  tax  on  the  revenues  of 
the  pre.ss  constituted  a  restraint  of  the 
function  of  gathering  and  disseminat- 
^  ing  information  and  this  question  was 
'  not  pa.s.sed  upon  either  by  the  State 
‘  Courts  or  the  Supreme  Court. 

■  "The  Court  was  not  asked  to  pass 
upon  the  question  as  to  whether  or 
not  the  magazine  was  in  interstate 

(Continued  on  jxige  .34) 
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Ad  Bureau  Drive  Opens 


EDITOR  &  PUBUSHER 
CALENDAR 


With  37  New  Members 


First  Offering  of  Printed  Prospectus 
Brings  Enthusiastic  Telegrams  .  .  . 
"Captains"  Busy  in  Nearly  All  States 


Man-h  8-9  —  Central  States 
Circulation  Managers  Assn., 
Palmer  House,  Chicago. 

March  10-27 — California  Press 
Assn,  annual  excursion  to  Mex- 


Carrington,  Logon  n 
Become  Chiefs 
Of  L.  A.  Examiner  T— 

T? _ XT _ ]  _  ••• 


WITH  THE  EXPANSION  drive  of  the 
Bureau  of  Advertising  ANPA  bare¬ 
ly  getting  under  way,  and  with  only 


District  of  Columbia — Col.  Leroy  W. 
Herron.  Washington  Star. 

Florida— Jesse  M.  Elliott.  Jackson - 


scattered  preliminary  reports  from  a  ville  Florida  Times-Union. 


few  state  captains,  the  Bureau  had  Georgia — George  C.  Biggers,  Atlanta 


enrolled  37  new  members  as  of  March  Journal. 


1.  it  was  announced  this  week. 

The  new  members  include  newspa¬ 
pers  of  every  size,  it  was  stated,  from 


small-city  dailies  to  metropolitan  Neics  Sentinel. 


Illinois — A.  W.  Shipton.  Springfield 
Illinois  State  Journal. 

Indiana — F.  E.  Bennett,  Fort  Wayne 


newspapers.  At  the  Bureau  this  fact 
was  pointed  out  as  an  indication  of  the 
representative  character  of  the  move¬ 
ment.  designed  to  benefit  newspapers 
of  all  sizes,  sorts,  and  location  i. 

Distribution  of  the  Bureau's  pros- 


lowa — E.  P.  Adler,  Davenport  Times. 
Kansas— H.  S.  Blake.  Topeka  Capi¬ 
tal. 


March  18-19 — Texas  Newspa- 
jjer  Publishers  Assn.,  semi-an¬ 
nual  meeting,  Texas  Hotel,  Fort 
Worth. 

March  23  -  26  —  Associated 
Dailies  of  Florida.  Spring  meet¬ 
ing,  Biltmore  Hotel,  Palm  Beach, 
Fla. 

March  23-26  —  Southwestern 
Journalism  Congress,  11th  an¬ 
nual  session,  Baylor  University, 
Waco,  Texas. 

March  26  -  27  —  Utah  -  Idaho 
Associated  Press  annual  meet¬ 
ing,  Twin  Falls,  Idaho. 


Vermont — William  Field, 


Kentucky — H.  M.  McClaskey,  Lonis-  (Western  V^mont), 


ville  Courier-Journal. 


Virginia — Raymond  B.  Bottom,  New- 


pectus,  recently  described  in  these  ton  Rouge  Advocate  &  State-Times. 


Louisiana-Charles  P.  Manship,  Ba-  Times-Herald. 


pages,  is  going  on  by  mail  and  by  per¬ 
sonal  visits.  Various  of  the  state  cap¬ 
tains  appointed  by  Edwin  S.  Friendly, 
New  York  Sun,  chairman  of  the  Com¬ 
mittee  in  Charge  of  the  Bureau,  have 


Maine— E,  P.  Gosling.  Bangor  Daily 
News. 


Maryland — William  F.  Schmick.  Bal-  ton  Gazette 


Washington — Frank  S.  Baker,  Taco¬ 
ma  News-Tribune. 

West  Virginia — R.  L.  Smith.  C/iarles- 


timore  Sun. 


Wisconsin — Irwin  Maier.  Milwaukee 


Massachusetts — William  G.  Spence,  Journal. 


told  him  they  are  personally  touring  Lowell  Courier-Citizen.  ’  £  ^^V^'tne 

their  states  to  present  the  situation  to  Michigan— Arthur  R.  Treanor,  Sngi-  Wyoming  State  Tnbune  &  Eagle. 
their  fellow  publishers.  In  some  in-  naw  Neivs.  Dominion  of  Canada  r .  I.  Ker. 

stances  captains  are  planning  state  Minnesota — Fred  Schilplin,  St.  Cloud  Hamilton  (Ont.)  Spectator. 

meetings  of  non-members  for  the  or-  Times- Journal.  «  i  O  * 

ganization  work.  Missouri — H.  A.  Sprague,  St.  Jo.sepli  Alin.©IlJD©r^  0©n.t©rS 

Mnvt»  Wine  Iniinrenmnnte  NeWS-PreSS  &  Gazette.  &  Mtivntvr  Dlnilcr 


stances  captains  are  planning  state  Minnesota — Fred  Schilplin,  St.  Cloud 

meetings  of  non-members  for  the  or-  Times- Journal. 

ganization  work.  Missouri — H.  A.  Sprague,  St.  Joseph 

Move  Wins  Indorsements  News-Press  &  Gazette. 

Working  close  to  the  captains  are  Nebraska-Frank  D.  Throop.  Lin- 
...1 _ iTi:-! _ 1 _ C..  coin  Star. 


other  publisher  members  of  the  Bu-  N  w  H- 
reau  and  publishers’  representatives.  . 
Indorsement  of  the  Bureau’s  presenta- 
tion  and  its  new  program  by  many  *  ”jer 
newspaper  associations  is  lending  im-  pi  ■  a 

petus  to  the  drive.  Secretaries  of  state  v”*  u 


New  Hampshire— James  M.  Lang- 


New  Jersey — A.  Wallace  Zimmer¬ 
man,  Plainfield  Courier-News. 


New  York-Ralph  E.  Bennett,  Bing- 

associations  and  regional  associations  i  „  n  ^  >  y 

^  _  fiomZon  Pvess. 


are  earnestly  commending  the  move¬ 
ment  to  their  members  and  rec¬ 
ommending  membership  in  the  Bu- 


North  Carolina— Frank  Daniels.  Ra-  ^^ten  made  from  the  company’s  Chi- 


leigh  News  &  Observer. 


cago  and  New  York  offices. 


r  r  o  •  forgo  Forum.  partment.  representatives  ot  all  de- 

Fir.st  distribv^on  of  the  Bureau  s  Ohio— Paul  F.  Morgan.  Canton  Re-  partments  of  the  magazines  now  have 


presentation.  “The  Road  Ahead  for 
Newspaper.s,”  brought  a  flood  of  tele¬ 
grams  and  letters  to  the  Bureau  and 
fi)  Mr.  Friendly.  One  member  said  of 
it.  "If  you  can  get  any  newspaper 
publisher  just  to  quietly  turn  the 
pages  and  read  this  entire  thing,  which 
can  be  done  in  five  minutes.  I  don’t 
.see  why  any  further  selling  is  neces¬ 
sary  to  get  him  into  the  Bureau.” 

A  Canadian  member  commented: 

Never  before  have  I  seen  a  piece  of 


headquarters  in  Philadelphia. 


Oklahoma— Edgar  T.  Bell.  Oklahoma  M  L  A.  offices  are  located  on  the  sev- 


City  Oklahoman  &  Times. 

Oregon — S.  R.  Winch.  Portland  Ore¬ 
gon  Journal. 

Pennsylvania — John  L.  Stewart, 
Washington  Observer-Reporter. 

Rhode  Island — Buell  W.  Hudson, 
Woonsocket  Call. 


promotion  which  so  forcefully  brought  Journal. 


home  to  one  how  very  nec^sary  it  is  Texas — Houston  Harte,  San  Angelo 


for  new.spapers  to  get  together  to  sell  Standard  Times 


their  medium.” 


A  leading  publisher’s  representative  Tribune^ 


had  this  to  say:  ‘T  feel  that  the  pro¬ 
gram  which  has  been  agreed  upon  be¬ 
tween  the  United  Front  Committee 
and  the  Committee  in  Charge  of  the 
Bureau  of  Advertising  is  the  most 
forward  step  that  has  ever  been  taken 
by  the  newspaper  industry,  and  I  am 
confident  that  it  will  be  a  successful 
program.” 

List  of  Captains 

The  captains  of  the  drive  who  have 
sa  far  accepted  appointments  by 
Chairman  Friendly  are  the  following; 

Alabama — R.  B.  Chandler,  Mobile 
Press  &  Register. 

Arizona — W.  W.  Knorpp,  Phoenix 
Republic  &  Gazette. 

Arkansas — J.  S.  Parks.  Fort  Smith 
Times  Record  &  Southwest  American. 

California — Norman  Chandler,  Los 
Angeles  Times. 

Colorado — T.  E.  Nowels,  Colorado 
Springs  Telegraph  &  Gazette. 

Connecticut — Francis  S.  Murphy, 
Hartjord  Times. 

Delaware — William  F.  Metten,  Wtl- 
minqton  News-Journal. 


ton  Free  Press  (Eastern  Vermont).  World-Herald. 
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Former  Named  Publisher, 
Latter  Business  Manager 
Suceeding  Young,  Guild 


North  Dakota— Norman  D.  Black,  'he  exception  of  the  circulation  de- 
arqo  Forum.  partment,  representatives  of  all  de- 


enth  floor  of  the  Inquirer  building. 
M.  L.  Annenberg,  Inquirer  pub¬ 
lisher,  is  interested  in  the  M.L.A. 
company. 


OMAHA  PLANS  FAIL 

Omaha.  Neb.,  March  2 — Efforts  of  a 


South  Carolina  —  H.  T.  McGee,  half-dozen  newspapermen  to  start  a 
Charleston  Post  &  News  and  Courier,  daily  paper  here  have  failed.  Lack 


South  Dakota — E,  F.  Lusk,  Rapid  of  financial  backing  killed  well  ad- 


Los  Angeles,  March  1 — Departure 
from  the  Hearst  service  of  George  G 
Young,  publisher,  and  B.  P.  Guild 
business  manager,  of  the  Los  Angeles 
Examiner  was  revealed  yesterday 
with  announcement  that  Richard  A 
Carrington.  Jr.,  formerly  publisher  oi 
the  Oakland  (Cal.)  Post-Enquirer  fHE 
had  been  appointed  publisher,  and  is 

Major  Archie  F.  Logan,  from  the 
Seattle  Times,  business  manager.  Mr  ''h'' 
Young  has  been  with  the  Examiner 
about  20  years,  and  Mr.  Guild  abou! 
half  that  time. 

The  announcement  by  Hears 
Newspapers  General  Management 
said:  “George  G.  Young,  former  pub¬ 
lisher,  has  not  announced  his  plans 
for  the  future.” 


Settlement  Reached 


No  elaboration  of  its  announcemaB 
was  made  by  H.  M.  Bitner,  general 
manager  of  the  Hearst  newspapers 
other  than  that  no  additional  changes 
are  contemplated.  He  indicated  tha: 
a  settlement  had  been  reached  with 
both  former  officials  of  the  news- 


Ann©nb©rg  C©nt©rs 
Activity  in  Phila. 

Philadelphia.  March  2 — Central  of¬ 
fices  of  the  M.  L.  A.  Publications,  Inc.. 


ley.  Concord  Monitor  &  New  Hamp-  publishers  of  Radio  Guide,  Screen 
shire  Patriot.  Guide.  Click,  Official  Detective  and 


Actual  Detective  stories  magazines 
have  been  established  in  the  Phila¬ 
delphia  Inquirer  Building.  As  a  result 
numerous  transfers  of  employes  have 


vanced  plans  for  the  Omaha  Evening 
Examiner,  a  six-day  tabloid.  Men 
promoting  the  paper  were  former 


Utah — J.  F.  Fitzpatrick.  Salt  Lake  employes  of  the  Omaha  Bee-News 


which  ceased  publishing  last  Septem- 


Vermont — David  W.  Howe,  Burling-  ber  when  purchased  by  the  Omaha 


paper. 

Mr.  Carrington  had  been  with  the 
Oakland  papser  since  it  was  acquired 
by  William  Randolph  Hearst  in  1922. 
serving  as  advertising  manager  four 
years  before  he  was  named  publisher 
His  career  included  experience  ui 
both  editorial  and  advertising  depart¬ 
ments,  although  he  turned  from  the 
editorial  side  early.  A  graduate  oi 
the  University  of  Minnesota,  Mr.  Car¬ 
rington  served  as  advertising  manager 
first  at  Duluth  and  then  with  the 
Omaha  Neivs-Bee.  When  Mr.  Young, 
formerly  in  executive  posts  with 
Omaha  newspapers,  was  appointed 
Post -Enquirer  publisher,  he  offered 
him  the  position  of  advertising  man¬ 
ager  at  (Oakland. 

Hoffman  Gets  Oakland  Post 

Major  Logan,  general  manager  of 
the  Seattle  Times  since  1933,  had  beer 
with  that  paper  15  years,  previously 
serving  as  purchasing  agent  and  pro¬ 
duction  manager. 

The  vacancy  created  in  Oakland  by 
the  transfer  of  Mr.  Carrington  to  the 
Examiner  will  be  filled  by  Carl  Hoff¬ 
man,  editor,  who  will  be  editor  and 
publisher  of  the  Post  Enquirer. 

Mr.  Hoffman  joined  the  Oakland 
Post-Enquirer  in  1922  when  Mr.  G 
Young,  the  publisher,  was  assembling 
a  staff  for  the  new  Hearst  daily.  Hi- 
first  duties  were  those  of  managing 
editor.  Since  then  he  has  for  13  year 
been  editor,  and  acting  as  publisher 
in  any  absences  of  Mr.  Carrington 
Mr.  Hoffman’s  career  began  as  a  cor¬ 
respondent  for  the  Post-Enquirer 
when  he  was  a  University  of  Califor¬ 
nia  student. 


McCAW  IMPROVING 


RAISES  CARRIER  PRICE 
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Raymond  McCaw,  night  managing 
editor.  New  York  Times,  who  has  beer 
suffering  from  lobar  pneumonia  for 
the  past  three  weeks,  was  reported 
greatly  improved  this  week.  He  ex¬ 
pects  to  leave  for  Florida  soon  tc 
recuperate.  During  Mr.  McCaws 
absence,  Neil  MacNeil,  assistant  man¬ 
aging  editor,  is  acting  in  his  place. 


The  Independence  (Mo.)  Examine 
effective  Feb.  28,  has  raised  its  carrier 
subscription  prices  from  10c  to  15^ 
weekly  and  from  45c  to  65c  monthly- 
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Emphasizing  Phone  Number 
In  Ad  Lifted  Returns  61% 

Survey  of  Newspaper  Advertisers  Shows 
Benefits  in  Immediate  Sales,  Also  in  Encourag¬ 
ing  Customers  to  Come  In 
By  GEORGE  T.  EAGER 

ACCOUNT  EXECUTIVE,  BATTEN,  BARTON,  DURSTINE  &  OSBORN,  INC. 


THE  IDEA  of  investigating  the  extent  to  which  the  featuring 
of  the  telephone  numbers  in  newspaper  advertisements  leads 
to  increased  results  for  the  advertiser  w'as  first  suggested  to  me 
in  1936  when  I  was  privileged  to  see  detailed 
results  of  a  specialty  advertiser. 

The  product  advertised  was  a  specialty  cost¬ 
ing  over  $50,  with  sales  closed  by  salesmen 
who  followed  up  coupon  returns  secured  from 
newspaper  advertising.  Coupons  received  by 
mail  averaged  109  per  advertisement.  The 
advertisements  also  carried  the  company’s 
telephone  number  in  small  type.  Telephone 
calls  traceable  to  the  advertising  to  the  adver¬ 
tising  averaged  16  per  advertisement,  mak¬ 
ing  total  returns  of  125  leads  per  adver¬ 
tisement. 
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George  T.  Eager 

Then  the  advertiser  tried  an  ex¬ 
periment.  In  the  same  newspaper  he 
published  two  advertisements  in 
which  the  usual  reply  coupon  ap¬ 
peared  but  which  in  addition  featured 
the  telephone  number  in  the  head- 
ne  and  gave  readers  definite  instruc- 
icins  on  how  to  telephone.  Mail  re¬ 
turns  from  these  two  advertisements 
veraged  142  per  advertisement,  tele¬ 
phone  leads  60  per  advertisement,  a 
•otal  of  202  leads  per  advertisement 
-an  increase  of  61%  when  the  tele¬ 
phone  was  prominently  featured.  An 
..nalysis  of  the  telephone  leads  dis- 
lu.sfd  that  they  came  from  near-by 
erritory  easily  accessible  to  sales- 
T.en’s  calls.  Unlike  some  of  the  mail 
returns  the  telephone  leads  came  not 
trum  children  and  curiosity  seekers 
jut  from  really  interested  prospects. 
These  facts  led  me  to  feel  that  this 
relationship  of  the  telephone  to  news- 
|«per  advertising  results  was  really 
l^orth  investigating. 

I  decided  to  make  my  study  in  one 
definite  area  and  selected  the  State  of 
Peiin.s\ Ivania  because  it  seemed  to 
hdve  a  greater  variety  of  population, 
usiness  conditions,  and  population 
prnupinus  than  most  states. 

My  first  step  was  to  get  copies  of 
tewspapers  from  every  part  of  the 
Iftate  and  divide  the  local  advertisers 
|ln  tho.se  newspapers  into  two  classes 
thosf  who  did  li.st  the  telephone 
umber  and  tho.se  who  did  not.  It 
^H’liu'd  to  me  that  this  would  be  the 
t  direct  way  to  get  facts  about 
khether  or  not  it  pays  a  newspaper 
pdvertLser  to  list  his  phone  number. 
'i  other  words  I  would  simply  let 
np  adverti.ser  who  did  list  the  tele- 
pn.ine  number  tell  his  experience  and 
'ults  to  the  man  who  did  not.  With 
in  mind  I  made  personal  calls  on 
MIC  merchants  and  then  carried  out 
p  remainder  of  my  study  by  letter. 

From  Tolophono  Usort 
Following  are  the  questions  asked 
newspaper  advertisers  who  did  list 
■p  telephone  number: 

1-  Can  you  directly  trace  increased 

[I'wness  received  as  a  result  of  list- 
your  telephone  number  in  news- 
''’ppi  advertisements? 

In  answer  to  this  question  all  but 
"'ree  advertisers  gave  a  most  em- 
1  tic  “Yes.”  Of  the  others  two  said 
■y,,  didn’t  know  and  only  one  said 
In  other  words  practically 


every  newspaper  advertiser  who 
listed  the  phone  number  was  receiv¬ 
ing  direct  and  traceable  returns  in 
increased  busine.ss. 

2.  What  first  ijavc  you  the  idea  of 
listing  your  telephone  number  in 
newspaper  advertisements? 

There  were  interesting  comments 
on  this  question  such  as: 

A  laundry:  “In  our  line  of  business 
a  phone  number  is  necessary.” 

A  furniture  store:  “Customers 
asked  us  to  list  it.” 

A  fuel  oil  company:  "Just  good 
business." 

A  department  store:  “Sound  judg¬ 
ment.” 

A  jeweler:  "Quicker  response.” 

A  Sears  Roebuck  store:  “The  ex¬ 
tent  of  our  out-of-town  business.” 

A  grocery  chain:  “We  were  paying 
money  for  delivery  and  listing  the 
phone  number  increased  our  business 
from  150  orders  a  week  to  past  the 
300  mark.” 

An  optical  store:  “Request  of  pat¬ 
rons.” 


to  inquire  before  coming  in.  New 
customers  coming  in  feel  better  ac¬ 
quainted  when  they  have  first  tele¬ 
phoned.” 

A  linoleum  store:  "Phone  number 
as  important  as  street  address.” 

A  furniture  store:  “Response  to 
mail-order  coupons  led  to  desire  to 
get  direct  orders  by  telephone.” 

A  hardware  store:  “We  listed  the 
phone  for  convenience  of  public. 
Some  customers  may  wish  C.O.D.  de¬ 
liveries  or  more  information  about 
items  advertised.” 

An  electric  appliance  dealer:  "The 
idea  of  listing  suggested  by  repre.sen- 
tative  of  newspaper.” 

Listed  for  37  Years 

3.  How  many  years  have  yon  been 
listing  your  telephone  number  in 
newspaper  advertisements? 

Of  those  who  answered,  the  record 
for  long  time  steady  listing  of  the 
telephone  number  in  newspap>er  ad¬ 
vertisements  is  held  by  Louis  M. 
Ralph  &  Sons  of  Easton,  Pa.,  who 
have  been  listing  it  for  37  years. 

Other  comments  were  “always,’’ 
"ever  since  started  in  business,”  etc. 
Evidently  no  advertiser  who  had 
started  to  list  his  phone  number  in 
newspaper  advertisements  ever 
stopped  doing  so. 

4.  Have  you  any  special  comment 
on  your  experience  in  listing  tele¬ 
phone  numbers  in  newsjmper  adver¬ 
tisements? 

A  Pittsburgh  department  store: 
“We  have  always  listed  our  telephone 
number.  In  recent  years  we  have 
concentrated  more  on  merchandise 
advertisements  specifically  designed 
to  get  telephone  business.  We  call 
them  Telephone  Tips’  and  they  are 
quite  successful.” 

From  an  electric  utility:  “We  have 


A  furrier:  “Public  generally  likes  been  li.sting  our  telephone  number 


Today  the  phone  number  is  even  more  important  than  the  street  address,  says  Mr. 
Eager.  Gas  and  Electric  Shops  put  phone  number  in  bigger  type  than  street  addresses, 
Boggs  &  Buhl  uses  phone  number  instead  of  address.  Some  furriers  fear  women  will 
phone  instead  of  coming  in,  but  Firtko  finds  they  feel  more  at  home  in  visiting  store 
if  they  have  phoned  first. 


for  10  years.  Inquiries  are  received 
regularly  and  a  substantial  number 
of  orders  for  appliances  are  taken.” 

Department  store:  “In  any  adver¬ 
tisement  featuring  merchandise  that 
can  be  shopped  by  telephone  we  em¬ 
phatically  believe  that  the  number 
must  go  in  that  ad.” 

Furniture  store:  “Listing  the  tele¬ 
phone  number  helps  sales  because 
the  prospect  has  the  number  before 
him  when  reading  the  ad.” 

A  plumbing  and  heating  contractor: 
"Many  customers  who  read  an  adver¬ 
tisement  of  one  of  our  furnaces  do 
not  have  time  to  fill  out  a  coupon 
but  always  find  time  to  phone.  This 
applies  especially  to  business  and 
professional  men.” 

A  hardware  store:  “Listing  the 
phone  number  makes  sales  and  the 
cost  is  negligible.” 

A  dry  goods  store:  “It  pays  to  list 
the  phone  number  except  where  spe¬ 
cials  are  advertised  at  cut  prices  to 
attract  people  into  the  store.” 

A  hardware  store:  “We  have  been 
listing  the  phone  number  for  years 
to  a.ssist  the  prospect  to  easily  com¬ 
municate  with  us  after  reading  the 
ad.” 

An  optical  company:  "The  major¬ 
ity  of  our  business  is  by  appointments 
resulting  from  new.spaper  advertising 
listing  the  phone  number.” 

A  Sears-Roebuck  store:  “Our  tele¬ 
phone  number  on  each  ad  makes  us 
appear  closer  to  each  of  our  cus¬ 
tomers.” 

A  laundry:  “Unless  the  telephone 
number  is  in  our  advertisements  we 
do  not  know  whether  they  are  being 
read  or  not.” 

Finance  company:  "Where  matters 
of  credit  are  involved,  listing  the 
phone  number  is  highly  important. 
Fifty  per  cent  of  our  new  customers 
telephone  before  coming  in  to  apply 
for  credit.” 

A  large  Philadelphia  department 
store:  “In  my  opinion  the  phone  num¬ 
ber  is  as  much  a  part  of  the  address 
a.s  the  street  location,  and  should  al¬ 
ways  be  included  in  the  signature.” 

A  leading  furniture  and  appliance 
store:  “We  have  found  a  phone  num¬ 
ber  especially  valuable  when  running 
a  trade-in  sale.  It  prompts  a  cus¬ 
tomer  to  inquire  about  the  possible 
amount  of  trade-in  allowance  and  in¬ 
duces  her  to  come  to  the  store  to  see 
the  product  advertised.” 

Non-Users'  Opinions 

Of  45  newspaper  advertisers  in  dif¬ 
ferent  cities  of  Pennsylvania  who  do 
not  list  the  telephone  number  only 
a  few  had  any  special  reason  for  not 
doing  so.  In  fact  the  mere  inquiry 
about  the  subject  seemed  to  act  as  a 
reminder  that  they  had  overlooked 
an  opportunity.  This  is  evidenced  by 
such  answers  as  “More  neglect  than 
anything  else— probably  a  good  idea 
to  list  the  phone  number,”  from 
Johnstown:  or  “Ju.st  plain  lack  of 
brains — I  see  no  reason  why  phone 
number  is  not  as  important  as  the 
street  number.” 

Advertisers  who  did  not  list  phone 
numbers  included  wholesale  distrib¬ 
utors  who  adverti.sed  for  the  benefit 
of  all  dealers  in  the  territory  and  felt 
that  telephone  calls  might  lead  con¬ 
sumers  to  ask  for  the  names  of  deal¬ 
ers  in  their  neighborhood  and  thus 
place  the  distributor  in  the  position 
of  apparently  directing  business  to 
some  one  dealer.  But  against  this  ob¬ 
jection  was  the  successful  practice  of 
one  whole.sale  distributor.  He  solved 
the  problem  by  sending  inquirers  a 
mimeographed  list  of  all  dealers,  thus 
allowing  the  inquirer  to  select  one 
for  himself. 

Furniture  companies,  credit  jewel¬ 
ers  and  furriers  who  did  not  list  the 
ohone  number  all  stre.ssed  the  point, 
“We  want  people  to  come  into  the 
store.”  But  according  to  other  adver¬ 
tisers  in  these  lines,  merchants  make 
(Continued  on  page  35) 
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Millions  Wasted  by  Business 
On  Publicity,  Forum  is  Told 


Power  of  Its  "Medicine  Men"  Vastly  Overrated, 
Bernays'  Critics  Declare  at  Teachers'  Panel  on 
Propaganda  . . .  Paid  Advertising  Praised 


of  propaganda 
for  by  business 
paid  advertising 


THE  FUTILITY 
bought  and  paid 
and  the  merits  of 
were  emphasized  by  speakers  at  a 
Progressive  Eiducation  Association 
round  table  at  the  Hotel  Pennsylvania 
Feb.  26  at  which  Edward  L.  Bernays 
sidestepped  a  challenge  to  disclose 
the  sponsors  of  his  campaigns. 

Pleading  the  same  immunity  as  a 
physician  or  lawyer,  Mr.  Bernays 
persistently  declined  to  “come  out 
into  the  open”  in  a  free-for-all  dis¬ 
cussion  of  “Educational  Freedom  and 
Propaganda”  with  critics  of  his  pro¬ 
fession  who  said  millions  of  dollars 
have  been  wasted  by  corporations  in 
this  media  of  promotion. 

2,500  Hear  Debate 
A  crowd  of  2,500  teachers  attend¬ 
ing  the  association’s  twentieth  con¬ 
vention  heard  the  forum  which  de¬ 
bated  spiritedly  the  uses  and  abuses 
of  propaganda  in  a  democracy.  Prof. 
Clyde  R.  Miller,  of  Teachers  College, 
Columbia  University,  director  of  the 
Institute  of  Propaganda  Analysis,  was 
chairman.  Thurman  W.  Arnold,  Yale 
University  professor  and  author  of 
“The  Folklore  of  Capitalism,”  primed 
the  discussion. 

Others  who  spoke  were  Prof.  Leon¬ 
ard  Doob,  Yale  University,  author  of 
“Propaganda:  Its  Psychology  and 
Techniques”;  Ferdinand  Lundberg, 
author  of  “America’s  Sixty  Families”; 
Arthur  Robb,  Editor  &  Publisher; 
Clyde  Beals,  editor.  Guild  Reporter; 
Prof.  Edgar  Dale,  Ohio  State  Univer¬ 
sity;  Russell  Babcock,  Winnetka,  Ill., 
public  schools,  and  Robert  K.  Speer, 
New  York  University. 

“Freedom  of  propaganda  seems  to 
be  taking  its  place  with  other  civil 
rights  guaranteed  by  the  Constitu¬ 
tion,”  Mr.  Bernays  said.  Quoting 
Bruce  Bliven’s  statement  that  “the 
cure  for  propaganda  is  more  propa¬ 
ganda,”  he  said  any  point  of  view  in 
the  U.  S.  can  “compete  in  the  market 
place”  for  acceptance.  He  urged  the 
teachers  to  avail  themselves  of  “effec¬ 
tive  techniques”  to  promote  socially 
sound  ideas  and  ideals. 

Questioned  on  Ethics 
He  pointed  out  that  propaganda 
provides  a  technique  for  leadership 
in  which  the  radio,  motion  pictures, 
newspapers  and  other  agencies  are 
open  to  social  uses  as  well  as  social 
abuses.  “To  me,”  he  said,  “propa¬ 
ganda  represents  any  activity  de¬ 
signed  to  influence  attitudes  or  actions.” 

Prof.  Doob  broke  into  the  discus¬ 
sion  ahead  of  time  and  advanced 
toward  Bernays,  whom  he  later 
termed  “one  of  the  best  propagan¬ 
dists  in  the  country.”  Mr.  Bernays 
represents,  among  others,  the  United 
Brewers  Industrial  Foundation. 

“Have  you  any  requirements  that 
you  would  place  upon  the  propagan¬ 
dist?”  Doob  demanded. 

“The  development  of  standards  for 
men  who  are  in  this  profession  is 
being  considered  at  the  present  time,” 
Bernays  replied.  “We  may  formulate 
state  regulations  which  would  be  a 
very  important  element  in  the  pro¬ 
fessionalizing  of  our  activities.” 


“Be  more  specific;  what  ones 
are  you  referring  to?”  Bernays 


asked. 

"I'm  Referring  to  You,  Mr.  Bernays'' 

“I  am  referring  to  you,  Mr.  Ber¬ 
nays,”  the  professor  replied  in  lev¬ 
elled  tone.  “If  you  have  any  of  the 
ethics  that  you  speak  and  write  about 
you  would  reveal  some  of  the  propa- 


always  effective  because  it  is  tinged 
by  selfish  interest. 

"The  tremendous  power  of  the 
medicine  men  of  the  folklore  of 
propaganda  is  vastly  overrated.  The 
suckers  who  pay  for  propaganda  are 
bigger  suckers  in  every  way  than 
those  who  are  deceived  by  it.  The 
public  relations  counsellors  are  still 


A  tense  moment  at 
New  York  forum  on 
propaganda  as  Ed¬ 
ward  Bernays  was 
questioned  by  Prof. 
Leonard  Doob,  Yale 
University,  on  the 
ethics  of  propagan¬ 
dists.  L.  to  r.:  Mr. 
Bernays;  Edgar  Dale, 
Ohio  State  Universi¬ 
ty;  Prof.  Doob  and 
Ferdinand  Lundberg, 
author  of  "America's 
Sixty  Families." 


vert  the  truth,  he  declared,  and  wl 
they  do  that  fact  is  quickly  km 
to  all. 

“So  long  as  newspapers  are  con-| 
ducted  by  human  beings  you’re 
ing  to  get  occasional  departure  fri 
ideals,”  he  concluded.  “But  I  thirjj 
that  the  newspapers  by  and  large  da 
make  a  closer  approach  to  the  ideslj 
of  our  practical  needs  than  any  oth 
instrument  of  society.” 

Warns  of  "One-Paper  Towns" 

Mr.  Beals,  discussing  newspap, 
and  their  relation  to  propagHr- 
warned  that  “one-paper  towns”  we 
steadily  increasing  and  that  ther^ 
were  only  280  communities  in  th( 
U.  S.  “where  papers  have  any  con-.- 
petition.”  He  cited  newspapers  dial 
he  said  “constantly  suppress  news  h- 
vorable  to  labor. 

“You  as  educators  must  be  alive  :c 
this  and  support  labor,”  he  wanwH 
“or  you  won’t  be  able  to  counterad 
this  propaganda  we’re  talking  about' 

Replying  to  his  critics,  Mr.  Bema;; 
said:  “You  have  been  warned  agaL? 
propaganda  with  great  vehernene 
and  emotion  and  that  the  piopagar^i 
of  propagandists  is  ineffective.  laJ 
premise  upon  which  most  of  tiJ 
statements  are  made  is  a  false  pi>{ 
mise.  You  subject  propaganda  agai: 
propaganda  to  the  same  analysis.” 

Prof.  Doob  got  in  the  last  word,  i 
sisting  that  “Mr.  Bernays  still  has  r:! 
answered  me”  and  “is  not  engaging  ij 
what  might  be  called  fair  play. 

“So  many  people  are  ‘on’  to 


on* 

ilV: 


Bernays  because  he  boasts  often  riand  re] 


openly  on  his  accomplishments, 
has  produced  a  sort  of  skepticism.  l\ 
skeptical  attitude  as  a  result  of  i 
efforts  of  Mr.  Bernays  and  others 
his  field  is  the  most  forceful  way 
protect  us.” 
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ganda  campaigns  you  are  carrying  on 
at  this  moment.” 

Mr.  Bernays  declined  to  do  so,  as¬ 
serting  the  propaganda  counselor  has 
a  standard  of  ethics  similar  to  that 
of  the  physician  and  lawyer.  To  vio¬ 
late  this  by  revealing  the  names  of 
his  clients  would  be  violating  a  con¬ 
fidence,  he  said,  turning  to  ask:  “May 


using  a  movie  press  agent  technique 
and  75%  of  the  money  spent  on  prop¬ 
aganda  is  wasted.  Propaganda  is 
largley  futile.” 

Mr.  Lundberg  cited  the  huge 
amounts  expended  by  public  utilties 
in  an  attempt  to  win  public  favor. 
“Despite  their  propaganda,”  he  said, 
“none  stands  in  worse  repute  with  the 


HUTCHINS  REPLIES  TO 
lOURNALISM  DEANS 

“No  Reason  for  Existence 
of  Schools,"  He  Retorts 

Chicago,  March  1 — President 
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I  question  Prof.  Doob  on  what  physi-  public  than  the  public  utilities.” 


cian  treated  him  to  what? 

Doob  persisted  that  Bernays  was 
“not  coming  out  into  the  open  of  the 
arena,”  retorting  to  another  remark 
by  Mr.  Bernays  that  “That  is  not  a 
dialectical  difference;  that’s  a  straight¬ 
forward  challenge.” 

A  rapid  interchange  between  Profs. 
Arnold  and  Doob  followed,  to  the 
evident  enjoyment  of  the  audience. 

“What  are  Mr.  Bernays’  objectives,” 
Prof.  Doob  asked. 

“I  don’t  know,”  Prof.  Arnold 
.shouted  back.  The  teachers  ap¬ 
plauded  vigorously.  Throughout  the 
discussion  the  audience  was  on  the 
alert  to  applaud  every  time  the  prop¬ 
aganda  exponents  got  the  worst  of 
any  interchange.  Several  times  ques¬ 
tions  were  shot  from  the  floor,  di¬ 
rected  in  large  part  to  Bernays. 

Says  75%  of  Propagaada  Is  Wasted 
Mr.  Lundberg  also  trained  his  fo¬ 
rensic  guns  on  the  noted  propagandist. 

“Mr.  Bernays  has  stressed  that 
propagandandizing  is  a  private,  secret 
affair,”  he  said.  “It  is  not.  It’s  a  mat¬ 
ter  of  public  interest  and  partakes  of 
none  of  this.  And  propaganda  is  not 


He  declared  millions  of  dollars  have 
been  wasted  by  business  tycoons  in 
propaganda.  “A  growing  number  of 
people  are  saying,  ‘Oh,  that’s  just  ad¬ 
vertising.’  The  same  applies  with 
propaganda,”  he  concluded. 

Utilities  "Still  in  Doghouse" 

Mr.  Robb  said  “for  once”  he  could 
agree  with  Mr.  Lundberg,  regarding 
the  millions  wasted  in  propaganda. 
The  public  utilities  are  “still  in  the 
doghouse,”  he  remarked. 

“The  press  has  made  much  progress 
in  the  last  five  years  in  cleaning  up 
misleading  statements  and  abuse  of 
paid  advertising.  One  cannot  fail  to 
note  the  continued  improvement  in 
that  respect. 

“The  newspapers’  principal  fight 
with  propaganda  is  that  not  only  does 
it  delude  and  mislead  the  public,  but 
it  attempts  to  do  through  newspaper 
free  space  what  newspapers  think  it 
should  do  through  paid  advertise¬ 
ments.  Free  publicity  cannot  do  the 
job  that  an  honest,  well-considered 
and  technically  able  advertisement 
can  do.” 

Few  newspapers  deliberately  per- 


M.  Hutchins  of  the  University  of  Chi 
cago,  who  recently  stirred  diriv.i 
of  schools  of  journalism  to  reply  , 
last  week’s  Editor  &  Publisher  to  14 
assertion  “the  shadiest  educate  f 
venture  under  respectable  auspi  4 
are  the  schools  of  journalism,”  5..P 
answered  his  critics. 

Still  maintaining  the  best  ^ 

the 
vice  e 


tion  for  journalism  is  a  good  educa . 
tion.  Dr.  Hutchins  called  their  an  ..  1 
“revealing”  and  said:  . 

"The  deans  reply  that  I  misuri » 
stand  them.  Their  defense  is 
they  are  not  teaching  journalism  t  j  ., 
all.  At  least,  they  are  not  teaching  I .  ’  * 
80%  of  the  time.  They  are  engaji'  ' 
they  insist,  in  administering  a  so"  if' 

general  education. 

“Incidentally,  they  are  also  enga?  /  ^  ‘ 
in  studying  the  phenomenon  of  jo-1  ®  ® 
nalism,  just  as  Aey  might  study  - 
phenomenon  of  crime  or  of  busbs 
The  answer  gives  the  case  as?) 

There  is  no  reason  for  schools  of  j 
nalism;  for  the  aim  of  colleges 
universities  (outside  their  profes'o" 
al  schools)  is  to  give  a  sound  genC 
education.” 


KANSAS  TO  SET  UP  PUBLICITY  CONTROL  BUREAU 

A  PUBLICITY  CONTROL  bureau  similar  to  that  set  up  by  the  Oklahoma 
Press  Association  last  year  will  be  established  by  the  Kansas  Press  As¬ 
sociation  as  a  result  of  action  taken  at  its  recent  convention  in  Wichita.  The 
Oklahoma  association  obtained  paid  advertising  from  the  Texas  Centennial 
Exposition  and  other  enterprises  by  concerted  action  in  returning  publicity 
stories  to  which  stickers  were  attached,  declaring  that  such  information  would 
“Don’t  the  projwgandists  try  to  in-  «>ot  be  published  unless  accompanied  by  paid  advertising.  Ralph  T.  Baker,  ence  before  b^omlng  associated 
fluence  public  opinion  in  a  concealed  held  manager,  Kansas  Press  Association,  will  direct  the  publicity  control  the  IDPA,  an  association  of  31 
manner?”  Prof.  Doob  persisted.  bureau. 


IDPA  ELECTS  McGUlM 

Des  Moines,  la.,  March  1—Ge« 
McGuire,  for  two  years  assistant  m?"- 
ager  of  the  Iowa  Daily  Press  Assc 
tion,  has  been  elected  as  manager?) 
the  board  of  directors,  it  was 
nounced  today.  He  succeeds 
Flaherty,  who  resigned  Jan.  1  to 
come  editor  and  publisher  of 
Falls  (la.)  Daily  Record.  Willia® 
Riley,  who  has  been  with  the  ass:??! 
tion  as  an  advertising  salesman,  *  J 
assist  McGuire.  McGuire  had  10  )- 
of  business  and  advertising  exp 
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'alking  Newspapers  Possible 
^ith  Printed  Sound  Track 


S  Finch  Patent  Covers  Device  for  Printing  Record-  ^  |' 

ings  on  Newsprint — Reproduces  Through  r  |  1 1 

Sa  Device  Plus  Radio  Speaker  .  j  ijg  |  I  j 

1:  By  ROBERT  U.  BROWN  f  i  !f|i 

TALKING  NEWSPAPERS  became  inches  square.  It  can  be  connected  cycles,  a  slower  rate  of  sound  track  / _  _  Jim 

*  “  virtually  a  reality  March  1  when  with  any  radio  loudspeaker  through  a  scanning  and  simpler  electro-optical 

he  U.  S.  Patent  Office  granted  patent  device  which  is  also  covered  in  the  design  as  compared  to  talking-mov-  Diagram  of  comic  series  showing  visible 


€®(j^0€S  ''!j| 

SUNDAY  NOV.  22,  1936  I 


^INo.  2,109,627  to  William  G.  H.  Finch  patent 

iT^.  ivering  his  new  method  of  producing  Operoted  by  Child  ,  ,  .  . 

li  sound  track  on  ordinary  newsprint  Operation  of  the  sound  machine  is  Th^  preferred  scanning  equqjment 
with  printing  ink.  The  snund  can  be  go  simple  that  Mr.  Finch,  in  his  pat-  comprises  a  light  source  focused  upon 
reproduced  in  the  home  with  the  aid  ent,  describes  it  as  being  operated  by  the  sound  track  and  a  photo-electric 
of  a  simple  machine  utilizing  a  radio  a  child,  as  follows;  sensitive  to  the  varying  light  in- 

ioud  speaker.  “In  a  preferred  form  of  my  inven-  tensities  refracted  from  the  record.  A 


ing  picture  apparatus  will  prove  ade-  sound  track  printed  on  border  which  can  be 


|i  sound  track  on  ordinary  newsprint 


ate.  cut  off,  pasted  into  a  loop,  and  played  on 

‘The  preferred  scanning  equipment  a  reproducing  machine  by  aid  of  radio 
mprises  a  light  source  focused  upon  loud  speaker. 


jjijj  >jud  speaker.  “In  a  preferred  form  of  my  inven- 

In  an  exclusive  interview  with  Mr.  tion,  I  print  a  strip  containing  a 
tin  Finch  at  the  Finch  Telecommunica- 
pf^  lions  Laboratories,  37  West  57  th 
Street,  New  York,  Editor  &  Publisher 
j”  learned  the  new  invention  may  revo- 
jr.  lutionize  the  newspaper  industry. 

(ji)  .N  t  only  can  comics  and  features  he 
ig:  told  in  print  with  a  recording  printed 
alongside,  but  speeches  and  news 
Jt  events  can  be  recorded  by  reporters 
aa  and  reproduced  for  actual  sound  in 
a  the  newspaper. 

1. 1  Sound  on  Factimil* 

■"  Mr.  Finch  intends  to  adapt  this 
^  ^  sound  system  to  his  facsimile  ma- 
'F  chines  now  being  tried  out  by  sta¬ 
tion  WOR,  Newark,  and  other  sta¬ 
tions.  A  combination  of  the  two 
would  produce  a  talking  newspaper  in 
the  home  directly  from  the  radio  sta¬ 
tion.  He  is  a  pioneer  in  facsimile 
®  work  and  holds  40  patents  on  sound 
and  picture  transmission  by  tele- 
phone  and  radio. 

Unlimited  possibilities  await  ad- 
j...  vertisers  in  the  process,  and  children  Pine" 

I  too  young  to  read,  the  blind,  and  illit-  ,  ,  n  i  j  *  u 


cell  sensitive  to  the  varying  light  in¬ 
tensities  refracted  from  the  record.  A 


an  idea  for  printing  a  sound  track  on 
newsprint.  This  process  used  an  em- 


pre-amplifier  consisting  of  one  or  two  bossing  principle.  Small  impressions 
stages  of  audio  frequency  amplifica-  were  printed  on  a  newspaper  from  a 
tion  are  associated  with  the  photo-  master  recording.  The  impressions 
electric  cell  to  directly  amplify  the  were  the  sound  track  and  the  “record” 
relatively  weak  electrical  signals  gen-  was  to  be  cut  out  and  played  on  a 


erated  by  the  photo-electric  cell. 


phonograph  turntable  with  special  at- 


“Although  an  individual  amplifier  tachment.  The  “record”  lasted  less 
and  loud  speaker  for  the  reproduction  than  six  playings, 
equipment  may  be  used,  the  cost  of  The  new  recordings  can  be  played 
the  apparatus  may  be  materially  de-  us  long  as  the  paper  holds  together. 


creased  by  connecting  the  output  of 
the  pre-amplifier  to  the  audio  fre- 


Mr.  Finch  visualized  newspaper  re¬ 
porters  with  recording  machines  cov- 


quency  section  of  a  radio  broadcast  cring  important  court  hearings  and 
receiver  by  means  of  a  plug  and  jack  speeches.  Then  returning  to  the  office 


connection. 

Frictional  Fooding 

"The  reproduction  apparatus  for  the 


and  playing  the  record  over  while 
they  write  their  story.  It  is  a  new  aid 
to  accuracy. 

Mr.  Finch  intends  to  demonstrate 


newspaper  sound  strips  operates  by  j^jg  invention  to  visiting  publishers 
frictional  feeding  instead  of  sprocket  during  the  American  Newspaper  Pub- 
feedmg.  A  notch  is  cut  at  a  predeter-  lij-hers’  Association  convention  in  New 
mined  portion  of  the  sound  strip  which  York  in  April, 
actuates  a  relay  for  shifting  the  sound  '  ^ 

strip  transverse  to  the  scanning  beam  _  .  . 

in  order  to  bring  the  next  adjacent  Facsimile  Received  on 

sound  track  into  scanning  position.  «  rnn  Tkifl  Q  .J  & 
Where  the  strip  is  formed  into  an  lOUU  iVllle  mOaaCaSt 
endless  belt,  the  shifting  occurs  at  the  In  an  experiment  conducted  Sunday 


i  *00  young  to  read,  the  blind,  and  illit-  ,  endless  belt,  the  shifting  occurs  at  the  In  an  experiment  conducted  Sunday 

,7aerate  can  have  their  daily  news  Plurality  of  parallel  sound  tracks  joint  between  the  beginning  and  end  morning,  Feb.  27,  between  2  and  5 

,1  served  in  talking  style,  and  can  be  ®dge  of  the  sheet  containing  of  the  belt.  Accordingly,  at  the  mo-  a.m.,  radio  stations  WOR,  Newark, 

I educated  through  the  same  medium.  pictured  story.  The  child  severs  ment  one  sound  track  is  completely  N.  J.,  and  WHO,  Des  Moines,  Iowa, 

^^The  patent  shows  the  possibility  of  this  sound  strip  from  the  sheet  and  in-  scanned,  corresponding  to  one  revolu-  succeeded  in  receiving  facsimile  ma- 

'  publishing  pamphlets  of  “sound  les-  serts  it  in  one  of  the  novel  repro-  Qf  endless  belt,  the  scanning  terial  broadcast  from  each  other’s 

sons”  for  the  blind.  ducing  devices  to  be  hereinafter  de-  operation  is  continued  at  the  begin-  transmitters.  They  are  about  1,500 

According  to  Mr.  Finch,  this  system  scribed.  The  printing  of  the  sound  ^jj^g  g£  ^j^g  j^g^£  adjacent  sound  track,  miles  apart, 

is  the  cheapest  sound  recording  de-  track  strip  upon  the  newspaper  is  single  sound  strip  cut  from  a  Both  stations  are  licensed  by  Wil- 

’  vice  ever  invented.  Newspapers  can  similar  to  the  printing  operation  of  newspaper  page  may  contain  the  com-  liam  G.  H.  Finch  and  are  using  his 

indel  ®  master  recording  machine  for  picture  in  the  paper.  plete  story  or  speech  corresponding  to  facsimile  equipment.  This  is  believed 

^  $1,000  or  $1,500  which  will  produce  .  A  plate  is  formed  from  the  jy^g  comic  action  depicted  on  that  page,  to  be  the  longest  distance  facsimile 

ism ;  visible  sound  track.  From  the  original  sound  track  and  the  steps  “This  strip  may  be  pasted  to  form  an  broadcasting  has  been  effective.  Mr. 

visible  track  a  plate  is  made  to  be  printing  the  facsimile  of  the  sound  endless  belt  which  forms  a  plurality  Finch  now  has  19  stations  licensed  to 
eae?  ^serted  in  the  regular  newspaper  bracks  upon  the  sheet  is  similar  to  adjacent  continuous  sound  tracks,  use  his  equipment,  five  of  which  are 

'  jjj  makeup.  The  time  consumed  is  prac-  well-known  practise.  I  prefer  to  -phis  belt  is  inserted  in  the  reproduc-  in  experimental  operation. 


tracks  upon  the  sheet  is  similar  to  adjacent  continuous  sound  tracks,  use  his  equipment,  five  of  which  are 

_ ..7  well-known  practise.  I  prefer  to  -phis  belt  is  inserted  in  the  reproduc-  in  experimental  operation. 

tically  negligible  taking  only  the  time  Provide  perforations  upon  the  borders  jjjg  device.  A  notch,  cut  in  the  strip,  J.  R.  Poppele,  chief  engineer  at 

ngaie  change  audible  impulses  into  visual  “f  the  strip  to  more  accurately  define  initiates  the  successive  shifting  opera-  WOR,  told  Editor  &  Publisher  he 

■  signs  on  pajier.  The  sound  track  is  a  simplify  the  removal  of  the^  strips,  yi^ns  between  sound  track  scannings,  broadcast  on  the  regular  710  kilo- 

j  .j  miniature  version  of  the  picture  pro-  Although  a  single  length  of  strip  may  gy  arranging  the  sound  tracks  at  an  cycles  band  at  five  kilowatt  power. 
isinK  ^^'^ced  in  an  oscillograph  by  talking  employed  for  reproduction  of  the  angle  to  the  strip,  the  endless  belt  With  the  transmitter  beam  directed 

am’  other  words,  a  very  wavy  feature,  modifications  are  provided  formed  of  this  strip  will  contain  a  north  and  south  the  facsimile  impulses 

f  jour  whereby  a  series  of  strips  are  attached  continuous  helical  spiral  connecting  were  picked  up  and  reproduced  in  the 

gn  One  Inch  Sound  Track  end  to  end  to  form  a  continuous  belt  yy^g  individually  printed  parallel  home  of  Paul  Loyet,  chief  engineer  of 


n  A  full  page  of  comics  can  be  told  sound  tracks.  sound  tracks.  The  reproducing  de-  WHO,  which  is  almost  due  west.  It 

jeneT  ie  sound  by  use  of  one  inch  of  space  further  modification  employs  ygj.  such  a  sound  strip  does  not  was  leceived  at  about  one  kilowatt 

’  for  the  sound  track.  Approximately  arranged  at  an  _  angle  require  a  shifting  mechanism  but  power.  WHO  broadcasting  was  in 

100  lines  can  be  printed  in  one  inch.  sheet  which  are  formed  into  a  utilizes  a  predetermined  rate  of  feed  turn  received  in  New  Jersey. 

IVith  much  more  expensive  equip-  cylindrical  sheet  for  reproduction  yy,g  scanning  beam  transverse  to  Mr.  Poppele  said  the  reproduction 
i  nient,  Mr.  Finch  says  as  many  as  ^  continuous  helical  scan-  yy^g  sound  strip.  A  predetermined  was  only  fair,  but  it  could  be  read, 

jjj..  1.000  lines  to  the  inch  can  be  printed.  operation  is  used  in  the  repro-  length  of  the  sound  strip,  for  exam-  He  noted  the  experiment  as  an  indica- 

The  moving  picture  type  of  record-  ^^ction  thereof.  This  modification  pig  equal  to  the  standard  length  of  a  tion  of  the  Vcist  possibilities  in  fac- 
:  ing  machine  costs  around  $15,000,  take  the  forms  of  either  a  strip  newspaper  sheet,  corresponds  to  a  simile  broadcasting  and  added  results 


is  c  Mr.  Finch  explained.  "  record.  predetermined 

1 1  Individual  reproducers  for  the  home  Can  Reproduce  Music  for  continuous! 

lo  s  can  be  manufactured  for  as  low  as  “The  sound  records  of  my  pres-  sound  record.” 

Cfc;  S  cents  a  piece,  Mr.  Finch  says,  and  ent  invention  may  be  used  for  qual- 
[jnif  ne  visualized  making  them  on  a  5  ity  acoustic  reproduction  including 


predetermined  transverse  feed  rate  were  good  considering  the  low  power 
for  continuously  scanning  the  helical  used. 


25  Feet  Pur  Second 

Mr.  Finch  finds  that  the  linear  feed 


PAPER  MILLS  IDLE 


ssocy  10  cent  store  basis,  providing  vol-  lengthy  musical  renditions.  However,  rate  of  the  scanning  machine  should  Montreal,  March  2  —  Mills  of  the 
J  production  is  great  enough.  The  the  widest  utility  of  this  invention  re-  range  about  25  or  30  feet  a  second,  Anglo-Canadian  Pulp  and  Paper  Co. 


25  cent  scale  could  be  reached 


sides  in  acoustically  conveying  in-  but  he  does  not  consider  this  to  be  have  been  closed  for  one  week,  but 


xptj  *^Dntract  for  a  million,  he  claims.  telligible  speech.  Accordingly,  by  a  limit  since  higher  and  lower  speeds  will  reopen  next  week,  it  was  an- 


The  home  reproducer  occupies  a  limiting  the  frequency  response  of  are  feasible. 


iii  space  about  nine  inches  long  and  five  the  apparatus  to  about  2,200  to  2,500  In  April,  1936,  Mr.  Finch  patented  eral  manager. 


nounced  today  by  R.  A.  Meinnis,  gen- 
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The  following  publications,  elected 
at  a  previous  meeting,  have  since 
qualified  by  the  release  of  Audit  Re¬ 
ports  and  have  become  members: 

Nt  wsfAPi- K<:  (Ore.  >  Hulh  tin:  i  iuittn- 

HitKia  h'rtt'  1‘rtss:  i  init'ttrii  (N.  C.  1 

a  i  i  ;  Conrr.,,i  (N.  C.  i  Tribinu-.  hWk 
Spriinis  (  \\  >  n. )  Putty  Riu'k'rt :  Sttiul 
(\.  R.)  Citicf'ii. 

Ma(;a/inks:  Anuricaii  Kictinii  timvi*.  Nrw 
York;  NichoKon  i'oniic  (iinnp.  New  ^ulk. 

Hi'sinkss  I'Ai'Kits:  Hiixttftii't',  Kansas  <  it>. 
M*i.;  .Ibpiin  i  Ht'pifrtrr,  New  ^  ink. 

ALBANY  ITU  AWARD 

By  decision  of  an  official  arbitrator 
chosen  by  the  ANPA  and  the  ITU. 
printers  on  Albany,  N.  Y..  newspa¬ 
pers  this  week  won  a  wage  boost  of 
5‘)  cents  a  day,  retroactive  to  Jan.  1. 
This  brought  the  pay  scale  to  $9.5  J 
per  day.  The  scale  went  to  arbitra¬ 
tion  under  a  clause  in  the  printers' 
contract  signed  after  a  strike  in  1923. 
The  union  asked  for  the  increase  to 
cover  the  entire  period  since  the  ex¬ 
piration  of  the  last  contract.  May  1. 
1936.  After  a  stalemate  in  negotia¬ 
tions,  Samuel  Cahan  of  New  York 
was  accepted  as  arbiter.  Albany 
Typographical  Union  is  now  negoti¬ 
ating  with  the  Times-Union  and  the 
Knickerbocker  News  for  a  further  in¬ 
crease  in  the  wage  scale  May  1. 


Roy  W.  Howard,  edi¬ 
tor  of  the  New  York 
World-Telegram  and 
former  chairman  of 
the  board,  Scripps- 
Howard  Newtpapers, 
recently  spent  six 
weeks  in  Hawaii,  re¬ 
turning  to  New  York 
with  Mrs.  Howard. 
Their  daughter.  Miss 
Jane  Howard,  has 
entered  newspaper 
work  in  Honolulu 
Left  to  right,  Mrs. 
Howard,  Mr.  Howard 
Miss  Jane  Howard. 


Stock  Set  at 
$4,500  Per  Share 


Judge's  Figure  for  Taxes 
$1,000  a  Share  Higher 
Than  Sale  Price 


The  value,  for  state  inheritance  tax 
purposes,  of  the  1,100  shares  of  stock 
owned  by  the  late  Lucius  W.  Niemar, 
in  the  Milwaukee  Journal  was  fixed 
at  $4,500  a  share  Monday  by  Countj 
Judge  Michael  S.  Sheridan  at  Mil- 
waukee.  That  is  $500  a  share  less 
than  the  value  set  by  the  court  ap¬ 
praisers.  Fred  W.  Rogers  and  the  late 
Patrick  McManus. 


The  value  of  the  stock  is  as  of  Oct 
1,  1935,  the  date  of  the  death  of  M; 
Nieman,  who  was  the  founder  of  the 
Journal  and  its  editor  for  52  years 
He  owned  55*^  of  the  .stock  of  the 
Journal  Co. 


The  value  fixed  by  the  court,  how¬ 
ever,  is  $1,000  a  share  higher  than  Mr 
Nieman’s  stock  was  sold  by  trustees 
of  his  estate  to  the  Journal  Co.  and 
Miss  Faye  McBeath,  a  niece  of  Mr 
Nieman.  The  trustees  were  the  Firs; 
Wisconsin  Trust  Co.  and  Edwin  S 
Mack,  a  lawyer. 

Picks  Hqlf-wgy  Point 
Judge  Sheridan  fixed  the  value  of 
the  Journal  stock  at  half-way  be¬ 
tween  offers  of  $4,250  a  share  made 
by  Moses  L.  Annenberg,  Philadelphk 
Inquirer  publisher,  and  an  undis¬ 
closed  bidder,  and  an  appraisal  of 
$4,750  a  share  estimated  by  C.  M 
Chapman,  an  expert  of  the  Wisconsir. 
lax  commission. 
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F.  J.  Sensenbrenner, 
president  of  the  Kim¬ 
berly-Clark  Corp.  at 
Neenah,  Wi$.,  and 
his  daughter,  Mrs 
J.  W.  Bergstrom 
shown  on  their  de¬ 
parture  from  Hono¬ 
lulu  after  spending 
two  weeks  in  the 
island.  Mr.  Sensen- 
brenner's  firm  manu¬ 
factures  rotogravure 
paper  for  newspaper 
clients  all  over  the 
world. 


WHOLESALE  RATES  UP 


Syracuse.  N.  Y.,  March  1 — Increases 
in  the  Syracuse  Journal- American's 
Sunday  wholesale  circulation  rates 
are  announced  by  Milton  J.  Picou. 
circulation  manager.  By  a  graduated 
process  the  paper  aims  to  have  757r  of 
it.--  circulation  increased  a  quarter  of  a 
cent  per  copy.  On  Feb.  27  one-third 
of  circulation  was  affected  and  on 
March  6  another  third  is  to  be  cov¬ 
ered.  Wholesale  rates  in  13  surround¬ 
ing  towns’  branch  offices  went  from 
$7.25  to  $7.50  per  hundred,  involving 
7  000  circulation.  After  individual 
analysis  further  circulation  price  in- 
c—eases  may  be  made,  according  to 
Mr.  Picou. 


BROWN  AD  MANAGER 


Appointment  of  U.  S.  Brown  as 
advertising  manager  of  the  Denver 
Hocky  Mountain  News  was  announced 
this  week.  Mr.  Brown  started  with 
Scripps- Howard  in  1918  as  a  carrier 
in  Memphis,  Tenn.,  later  working  in 
the  circulation  and  advertising  de¬ 
partment  of  the  Press  Scimitar  and 
Efi'^t  St.  Louis  Journal.  In  December, 
1932.  he  joined  the  St.  Louis  Star 
Times  display  staff,  remaining  until 
May,  1937,  when  he  went  to  the  Den¬ 
ver  paper  as  a  display  salesman. 


Mr.  Nieman’s  will  provided  that  his 
stock  in  the  Journal  did  not  have  to 
be  sold  to  the  highest  bidder,  but  to 
persons  who  would  carry  on  his  high 
ideals  and  policies  of  conununity  ser¬ 
vice  in  publishing  the  newspaper. 

The  court’s  decision  reduces  the  ap¬ 
praised  value  of  Mr.  Nieman’s  estate 
$550,000.  The  late  Mrs.  Agnes  Wahl 
Nieman,  wife  of  Mr.  Nieman,  and  Miss 
McBeath  were  principal  beneficiariei 
Estate  Valued  at  $10,156,819 

The  state  inheritance  taxes  against! 
their  shares  of  Mr.  Nieman’s  estate  [ 
are  estimated  at  about  $1,400,000.  An  | 
appeal  probably  will  be  taken  to  the ;. 
.state  supreme  court  from  Judge  Sheri¬ 
dan’s  decision  by  lawyers  for  the  ■ 
state,  who  contend  that  the  inheri¬ 
tance  taxes  should  be  computed  on 
the  basis  of  the  sale  price. 

An  inventory  filed  May  5.  1936. 
listed  the  Nieman  estate  at  $10,156.- 
819.05,  left  in  trust  for  the  wido«' 
Mrs.  Agnes  Nieman,  and  Mi.ss  Mc¬ 
Beath.  The  principal  a.sset  of  the 
estate  was  1,100  shares  of  Journal 
company  stock.  Mrs.  Nieman  died 
Feb.  5,  1936,  leaving  part  of  her  estate 
to  Harvard  university. 

At  the  time  of  Mr.  Nieman’s  death, 
.shares  of  Journal  stock  totaled  2,0W’ 
of  which  Harry  J.  Grant,  publisher  of 
the  Journal,  owned  400  shares  and  the 
Boyd  family  500  and  the  remainder 
were  in  the  Nieman  estate. 

Following  acquisition  of  the  Jour- 
fial  stock  by  the  Journal  Company 
and  Miss  McBeath,  the  stock  was 
split  on  a  100-to-l  basis,  establishing 
a  price  ba.se  to  employes  of  $35  pet 
unit  in  the  mutualization  plan  adopted 
last  May.  Under  this  plan  30.006 
shares,  or  one-fourth  of  the  stock, 
became  available  to  employes.  Th* 
other  three-fourths  are  held  as  fol' 
lows:  Mr.  Grant,  one-fourth;  Mis 
McBeath  one-fourth,  and  Mrs.  Susan 
A  Boyd,  widow  of  “Tim”  Boyd,  long 
a  business  associate  of  Mr.  Nieman. 
and  the  trustees  for  her  daughters. 
Mary  Body  Evans  and  Katherine  B 
Morehead,  one-fourth. 
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for  Chicago,  Oct.  20-21  .  .  . 
By-Law  Amended 


The  Audit  Bureau  of  Circulations' 
board  of  directors,  meeting  at  The  Inn. 
Ponte  Vedra  Beach,  Florida.  Feb.  26 
and  27,  elected  E.  Ross  Gamble  of  Leo 
Burnett  Co..  Inc.,  Chicago  agency,  as 
treasurer  to  succeed  the  late  E.  R. 
Shaw,  who  died  recently. 

Mr.  Gamble  is  a  veteran  Chicago 
advertising  agency  space  buyer. 
Formerly  in  the  St.  Louis  office  of 
H.  W.  Kastor  &  Sons  Advertising  Co., 
he  later  became  media  director  for 
Erwin,  Wasey  &  Co.,  Chicago.  He 
joined  Leo  Burnett  Co.,  a  year  and 
a  half  ago  as  vice-president  and  media 
director.  He  had  been  an  associate 
treasurer  of  ABC. 


Meeting  Dates  Set 

_  ,  t  J.  ,  .  Col.  and  Mrs.  Julius 

The  election  of  a  director  to  repre- 

sent  the  business  paper  division  m  welcomed  upon 

place  of  Mr.  Shaw  was  postponed.  A  recently  for  a 

resolution  eulogized  Mr.  Shaw  as  ‘  a  two-week  visit  in 
great  publisher,  a  good  citizen— our  Hawaii.  Mr.  Adler  is 
friend  and  fellow  member,  general  manager  of 

The  board  set  its  next  meeting  for  the  New  York  Times. 
April  29  at  the  Astor  Hotel  in  New 
York  at  the  close  of  the  week  of  the 
ANPA  convention,  in  order  to  accom¬ 
modate  the  newspaper  members  of  the 
ABC  board  and  others  who  may  wish 
to  be  in  New  York  that  week. 

The  board  also  decided  to  hold  its 
customary  Canadian  meeting  in  Que¬ 
bec  on  June  24,  as  the  International 
Circulation  Managers’  Association  will 
be  in  session  during  the  several  days 
immediately  preceding,  and  opportu¬ 
nity  is  thus  given  for  contact  among 
the  members  of  both  bodies. 


Reinstatement  By  -Law  Amended 

The  following  amendment  to  Article 
VII,  Section  1  of  the  By-Laws  was 
adopted: 

“An  expelled  member  shall  not  be 
reinstated  until  all  indebtedness  to  the 
bureau  existing  at  the  time  of  expul¬ 
sion  is  paid;  also  a  reinstatement  fee 
to  be  fixed  by  the  board  of  directors 
in  each  case.” 

Chapter  C,  Article  I,  Section  2(a)  of 
the  rules  has  provided  that  if  a  publi¬ 
cation  has  failed  to  submit  its  Pub- 
li.«her’s  Statement  within  two  months 
after  the  close  of  the  statement  p>eriod, 
the  publisher  shall  be  cited  to  appear 
before  the  board  of  directors  to  show 
cause  why  penalty  shall  not  be  im¬ 
posed. 

The  board  amended  the  rule  to 
shorten  ♦he  period  before  the  citation 
shall  be  issued.  The  amended  rule 
reads  as  follows: 

"If  Publisher’s  Statement  or  valid 
reason  for  not  submitting  it  has  not 
been  received  by  the  10th  day  of  the 
second  month  following  the  close  of 
the  Publisher’s  Statement  period,  the 
managing  director  shall  cite  the  delin¬ 
quent  member  to  appear  before  the 
board  of  directors  at  its  next  subse¬ 
quent  meeting  to  show  cause  why  a 
penalty  should  not  be  imposed  for 
failure  to  comply  with  the  By-Laws 
and  Rules  of  the  Bureau.” 


Chicago  Convention  Set 

The  1938  bureau  convention  will  be 
held  on  Thursday  and  Friday,  Oct.  2') 
and  21.  at  the  Stevens  Hotel,  Chicago. 

The  following  advertiser  and  adver¬ 
tising  agency  candidates  were  elected 
to  membership: 


Advertiskxs;  (;<ihi;i1  Tirt-  &  KiiIiIkt  Co. 
.\kron:  Merck  &  .  NVw  ^'nrk:  I-.  C. 

Smith  &  ('onma  Typewriters,  Inc.,  Chicago; 
t.'niled  .Stale-  Kiitilier  Prmlucts.  Inc.,  New 
Vnrk. 

.\i)Vt;HTisi\<,  .MiKNt  iF.s:  liri-wolil  Kshleniait 
Co..  Clevrlainl:  Dan.i  June-  Cniiipany.  lai-  .\ii 


for  march  5.  1938 
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Boiardi  Copy  Placed 
In  25  Newspapers 

A  new  i>ewspaper  advertising  sched¬ 
ule  in  25  eastern  cities  by  an  adver¬ 
tiser  who  heretofore  has  used  only 
spot  radio  was  launched  Feb.  25.  The 

TRYTHISSPAGHEni 

DINNER<«UHLENT 


A  avol  la  11  aw««M  «1* 

ksdv.  Mvta*  tpoghaM  Alaaar  car- 
M.  h  •••  paekafi  of  too  fla 


4  OM««M«  iMHoa  •tylo  M«e*  md  ■  t«i 
•I  TOCMM  podiod  l»  Oik  ftotod  Faraatofi 
ctoOM.  hM  caok  nd  — rvo  oodlroctodor. 
to  etoM  sod  yoK  l»a««  ■  looty  ootttkoh 
■t  UotM  lor  diro*  or  tou 


DiNNBal 


ITALIAN  FOODS 
One  of  the  lead-off  ads  in  new  newspaper 
campaign. 


H.  Coffin 


Omtoid.  Ohio. 


advertiser  is  Chef  Boiardi  Italian 
Foods,  Cleveland,  and  it  is  the  first 
newspaper  campaign  by  the  concern. 
Edward  B.  Noakes,  vice-president  of 
the  Frank  Presbrey  Company,  New 
York,  is  directing  the  account. 

Copy,  which  sells  spaghetti  and 
other  Italian  foods,  disregards  the 
spelling  of  the  trade-name.  “Boiardi." 
and  advertises  the  product  as  “Boy- 
Ar-Dee,”  seeking  to  break  down  sales 
resistance  to  products  with  unfamiliar 
trade-names. 

Mr.  Noakes  emphasized  the  need  for 
merchandising  cooperation  between 
newspapers  and  advertisers.  He  urged 
newspapers  not  to  give  up  this  spirit 
of  cooperation,  declaring  that  radio 
was  “handling  its  business  too  rapidly 
1)  give  this  necessary  service  to  its 
clients.” 

Evening  newspapers  were  chosen  for 
the  campaign,  which  will  run  through 
November,  because  they  carry  more 
retail  grocery  advertising,  Mr.  Noakes 
said.  TTie  ads  will  average  120  column 
lines  in  each  insertion. 

The  cities  were  chosen  on  the  basis 
of  the  distribution  of  the  product, 
rather  than  for  population.  The  towns 
range  in  size  from  Akron  to  Pitts¬ 
burgh. 

■ 

General  Foods,  Ltd., 

To  Increase  Linage 

Long  one  of  Canada’s  largest  users 
of  space  in  newspapers  and  maga¬ 
zines,  General  Foods,  Ltd.,  is  planning 
a  substantial  increase  in  linage  in 
1938.  according  to  R.  K.  McIntosh, 
vice-president. 

‘Tn  completing  our  advertising 
plans  for  1938,  we  are  again  recog¬ 
nizing  the  proven  worth  of  newspa¬ 
pers  and  magazines  in  bringing  the 
merits  of  our  products  to  the  atten¬ 
tion  of  the  public,”  said  Mr.  McIntosh. 
Maxwell  House  Coffee,  Swans  Down 
Cake  Flour,  Calumet  Baking  Powder. 
Jell-0  Ice  Cream  Powder.  Postum. 
Grape  -  Nuts,  Post’s  Bran  Flakes, 
Certo,  “Grape  -  Nuts”  Flakes  and 
Sanka  Coffee  are  among  the  General 
Foods  products  which  will  receive 
wider  advertising  in  publications  dur¬ 
ing  1938. 

NEW  terry’  OFnCES 

Harry  Terry,  vice  -  president  of 
Cramer-Krasselt  Co.  for  10  years,  has 
opened  new  offices  as  advertising  and 
sales  economist  at  8  South  Michigan 
Avenue.  Chicago. 


R.  H.  Coliin  Joins 
Carstairs  Bros. 

Ralston  H.  Coffin,  formerly  an  ac¬ 
count  executive  of  Sherman  K.  Ellis, 
Inc.,  New  York  agency,  has  been  ap¬ 
pointed  advertis¬ 
ing  and  sales 
promotion  man¬ 
ager  of  Carstairs 
Bros.  Distilling 
Company,  Inc. 

Thoroughly  fa¬ 
miliar  with  the 
liquor  field,  hav¬ 
ing  handled  the 
Hiram  Walker 
account  while 
with  the  Ellis 
firm,  Mr.  Coffin 
will  be  in  active 
‘charge  of  all  ad¬ 
vertising,  promotion  and  publicity  for 
Carstairs.  He  will  work  in  conjunc¬ 
tion  with  Lennen  and  Mitchell,  Inc., 
advertising  agents.  At  present  com¬ 
prehensive  plans  are  being  formulated 
for  forthcoming  campaigns. 

Before  Mr.  Coffin  joined  Sherman 
K.  Ellis,  Inc.,  where  he  served  more 
than  two  years,  he  was  with  the  man¬ 
ufacturing  subsidiary  of  the  Atlantic 
&  Pacific  Tea  Company,  where  he  did 
advertising,  sales  promotion  and  pack¬ 
aging.  He  was  with  A&P  almost  four 
years. 

MOSES  AN  AD  AGENT 

Former  U.  S.  Senator  George  H. 
Moses  of  Concord,  N.  H.,  is  named 
among  the  incorporators  of  George 
H.  Moses,  Inc.,  Boston  advertising 
agency,  which  last  week  was  granted 
a  charter  of  incorporation  by  the  sec¬ 
retary  of  the  commonv,  oalth.  It  has 
a  capitalization  of  $5,000.  Other  in¬ 
corporators  are  Burton  E.  Eames,  of 
Wellesley,  Mass.,  and  George  B. 
Rowlings,  of  Newton,  Mass. 


BACK  FROM  SUMMER 

Arthur  Kudner,  president  of  Arthur  Kudner, 
Inc.,  New  York  advertising  agency,  re¬ 
turned  recently  with  Mrs.  Kudner  from  a 
winter  vacation  cruise  to  South  America. 


NEW  MASS.  AGENCY 

Galen  Snow  has  resigned  as  trea¬ 
surer  of  the  William  B.  Remington, 
Inc.,  advertising  agency,  Springfield. 
Mass.,  and  announces  the  formation 
of  a  new  national  advertising  agency 
in  Springfield  under  the  name  of 
Galen  Snow,  Inc.  Associated  with 
Mr.  Snow,  president  and  treasurer  of 
the  new  company,  will  be  Albert  M. 
Orme  as  vice-president.  William  B. 
Remington,  president  of  William  B. 
Remington,  Inc.,  announces  that 
Sture  H.  NeLson.  art  director,  and 
Herbert  Field  King,  account  execu¬ 
tive.  have  been  made  vice-presidents. 


LAWYERS  BUY  COOPERATIVE  NEWSPAPER  SPACE 

WHAT  IS  BELIEVED  to  be  the  first  new.spaper  advertising  by  a  group  of 
lawyers  in  history  was  launched  Sunday,  Feb.  27,  in  the  St.  Petersburg 
'.Fla.)  Times  when  it  carried  the  first  of  a  syndicated,  copyrighted  series 
prepared  by  the  Gottschaldt  Humphrey  advertising  agency,  Atlanta.  The 
Atlanta  Bar  Association  is  now  raising  funds  and  numerous  other  cities 
have  the  campaign  under  consideration.  "Copy  has  been  submitted  to  the 
ethics  committee  of  the  American  Bar  As.sociation  and  their  reaction  was 
sufficiently  satisfactory  so  that  bar  associations  are  proceeding,"  the  agency 
stated.  “Doubtless  radio  stations  will  attempt  to  cultivate  the  new  advertising 
field  thus  opened  up.  so  we  are  anxious  for  newspapers  to  move  fa.st." 

ROW  OVER  SAN  ANTONIO  AD  PLAN 

SAN  ANTONIO,  Tex.,  Feb.  28 — Four  new  members  of  the  San  Antonio  Ad¬ 
vertising  Commission,  including  L.  L.  Swartzkopf,  president  of  the  San 
Antonio  Advertising  Club,  have  been  appointed  bj’  Mayor  C.  K.  Quin.  They 
succeed  four  who  resigned  after  dissension  over  the  tax-supported  mu¬ 
nicipal  civic  advertising  campaign.  Jack  Pitluk  of  the  Pitluk  Advertising 
Company  has  resigned  his  contract  to  prepare  the  campaign  and  the  com¬ 
mission  has  selected,  subject  to  city  commission  approval,  the  agency  of 
Wyatt.  Aniol  &  Auld.  Frank  G.  Huntress,  publisher.  Sau  Antonio  E.rpress  and 
News,  remains  chairman  of  the  commission. 

AUBUCHON  QUITS  AS  AD  CHIEF  IN  ST.  LOUIS 

CLIFF  W.  AUBUCHON  has  resigned  as  advertising  director  of  the  St.  Louis 
Star-Times,  and  has  engaged  in  farming  at  fronton.  Mo.  Mr.  Aubuchon 
had  been  with  that  paper  for  the  last  18  years,  beginning  as  manager  of 
publicity  and  promotion.  Two  years  ago  he  was  given  the  added  title  of 
advertising  director.  No  successor  will  be  appointed,  it  is  announced.  F.  J. 
Prendergast  will  continue  in  charge  of  national  and  J.  B.  Wil.son  of  local 
advertising. 

BARS  SECOND-DAY  CUT-PRICE  ADS 

TO  PROTECT  other  grocery  advertisers.  Albany  (N.  Y.)  Knickerbocker  News 
recently  refused  copy  from  a  food  store  that  cut  prices  below  those 
previously  announced  by  competitors.  Henry  Stock,  advertising  manager, 
said  the  stand  was  taken  to  prevent  the  breakdown  of  the  Thursday  schedule 
of  both  national  and  retail  food  market  copy.  The  barred  advertiser  sought 
to  run  copy  on  Friday  slashing  the  prices  of  other  .store.s.  published  Thursday. 


Florida  O.K/s  $100,000 
Summer  Citrus  Drive 

(By  tclcgrapU  to  Editor  &  Publisher) 
Lakela.nd.  Fla.,  March  2 — Plans  for 
a  summer  advertising  campaign  to 
boost  sales  of  the  state’s  canned  citrus 
products  were  approved  yesterday  by 
the  Florida  Citrus  Commission.  The 
campaign  is  to  begin  late  in  May  and 
continue  four  months. 

C.  E.  Stewart,  Deland  member  of 
the  commission,  said  approximately 
$100,000  would  be  available  to  en¬ 
courage  the  sale  of  grapefruit  juice, 
grapefruit  sections,  orange  juice, 
blended  juice  and  citrus  salad. 

Ruthrauff  &  Ryan  Lakeland,  Fla., 
office,  handles  the  account.  Usually 
well  informed  sources  indicated  to¬ 
day  that  recommendations  on  media 
and  schedules  would  be  brought  be¬ 
fore  the  full  commission  later  for  final 
approval.  The  summer  program  just 
piojected  is  part  of  an  annual  promo¬ 
tional  setup  calculated  to  involve  ex¬ 
penditure  of  around  $7.50,000  for  ad¬ 
vertising. 

Shell  Using  Bleed 
Half-Pages  in  Color 

Bleed  color  half-pages  were  utilized 
by  Shell  Oil  Company  in  a  recent 
Coast-wide  newspaper  advertising  re¬ 
lease.  The  advertisement  reproduced 
was  that  offered  at  virtually  the  same 
time  in  national  magazines.  The  slo¬ 
gan,  "It’s  five  miles  as  the  crow  flies 
.  .  and  seven  miles  by  the  road  map 

.  .  .  but  10  miles  by  STOP  and  GO,” 
was  interspaced  in  strips  against  a 
map. 

Among  Advertising  Folk 

LEO  P.  BOTT,  JR.,  until  recently  ac¬ 
count  executive  of  the  Harvey- 
Mas.sengale  &  Co.,  Atlanta,  has  been 
appointed  to  a  similar  post  with  Dona¬ 
hue  &  Co.,  New  York. 

Lek  R.  McCullough  discontinued 
his  advertising  agency  March  1,  to 
become  advertising  manager  of  auto¬ 
motive  accessory  division  of  Geuder, 
Paschke  &  Frey  Co.,  Milwaukee.  Ross 
Llewellyn  Agency,  Chicago,  will  take 
over  several  of  Mr.  McCullough’s  ac¬ 
counts,  including  Motor -Scoot,  Electro 
Vac,  Inc.,  Spring  Specialties  Co., 
Chefford  Master,  Coliseum  Battery 
Co.,  Ideal  Pump,  and  Economy 
Lantern. 

Raymond  Soat,  formerly  with  Lord 
&  Thomas,  is  now  with  A1  Paul  Lefton 
Co.,  Inc.,  in  charge  of  its  New  York 
office. 

Appointment  of  Selwyn  Eddy  as 
.sales  manager  of  the  Shell  Union  Oil 
Corporation  and  Lawrence  L.  Koonce 
as  assistant  sales  manager  was  an¬ 
nounced  this  week  by  L.  T.  Kittinger. 
vice-president  in  charge  of  marketing. 

Jay  T.  Newton,  formerly  with  the 
Hodell  Chain  Company,  Cleveland, 
and  Cincinnati  Advertising  Products 
Company,  has  joined  the  service  staff 
ot  Hoffman  &  York,  Milwaukee  agency. 

Leon  Goldstein,  merchandising  au¬ 
thority  and  chain  store  expert,  has 
joined  David  Malkiel  Advertising 
Agency,  Boston,  to  direct  its  newly 
formed  merchandising  division. 

Miss  Laurette  Hanley,  of  Beau¬ 
mont  and  Hohman,  Chicago  agency, 
is  -staying  at  the  Central  hotel  in  St 
Petersburg  for  the  winter  season. 

Ruth  Leslie,  former  columnist  on 
the  Philadelphia  Record  and  radio 
script  writer  for  L.  C.  Gumbinner,  has 
been  added  to  the  staff  of  A.  M. 
Sneider  &  Co.,  New  York  advertising 
agency,  as  a  copy  writer. 
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Used-Car  Drive 
to  Release  Rush 
of  New  Car  Copy 


March  Automotive  linage  to 
Be  For  Ahead  of  March, 
1937  .  .  .  Agencies  Busy 

By  HIL  F.  BEST 


ROBT.  BURNS  CIGAR  RESUMES  ADVERTISING 

IN  A  SCORE  of  large  city  newspapers  and  in  three  magazines,  General 
Cigar  Company,  New  York,  will  resume  advertising  for  Robt.  Burns 
cigars  this  month,  after  a  lapse  of  several  years  in  advertising  of  this  brand. 
The  campaign,  “to  welcome  the  unmistakable  return  of  smokers  to  quality 
cigars,”  first  will  emphasize  prestige,  presenting  the  entire  Robt.  Burns 
line — four  shapes.  Succeeding  ads,  to  run  in  weekly  insertions  in  newspa¬ 
pers,  will  concentrate  on  the  Panatela  de  Luxe.  Donahue  &  Coe,  Inc.,  New 
York,  has  been  appointed  agency  for  Robt.  Burns. 


Barton  Prods  Again 
to  Repeal  Guffey  Bill 


Detroit,  March  3 — As  reported  last 
week  in  Editor  &  Publisher  the  na¬ 
tional  drive  to  lift  the  American  auto¬ 
mobile  industry  out  of  the  current 
recession  and  stimulate  American 
business  generally  gets  under  way  to¬ 
day.  Alvan  Macauley,  speaking  for 
every  American  automobile  manu¬ 
facturer  and  for  the  nation’s  46,000 
automobile  dealers,  feels  that  the  pre¬ 
liminary  work  has  been  most  prom¬ 
ising.  The  first  ads  are  appearing  to¬ 
day.  A  total  of  9.850  daily  and  week¬ 
ly  newspapers  will  be  used  in  all. 

Last  week  Editor  &  Publisher  gave 
the  list  of  cooperating  manufacturers 
and  the  agencies.  The  entire  cam¬ 
paign  is  headed  by  a  manufacturers' 
committee  composed  of  J.  R.  Davis 
(Ford) ;  J.  W.  Dineen  and  R.  H.  Grant 
(General  Motors) ;  J.  E.  Fields 
(Chrysler) ;  M.  M.  Gillman  (Pack¬ 
ard);  Courtney  Johnson  (Nash);  W. 
R.  Tracy  (Hudson)  and  Paul  G. 
Hoffman  (Studebaker) . 

The  advertising  committee  also 
looks  like  a  “who’s  who”  with  C.  P. 
Fisken  (Chevrolet);  A.  VanDerZee 


LAMB  IS  NAMED  SPACE  BUYER 

VAN  BUREN  LAMB  has  been  appointed  space  buyer  of  Abbott  Kimball 
Company,  recently  formed  advertising  agency  in  New  York.  Ralph  W. 
Nelsen,  formerly  of  Newell-Emmett  Company,  has  become  production  man¬ 
ager,  and  H.  H.  Thompson  assistant  production  manager. 


U.  S.  MAY  END  PUBLICITY  ON  PAY  OVER  $15,000 

WASHINGTON,  D.  C.,  March  3 — Publication  of  corporate  salaries  in  excess 
of  $15,000  will  cease  if  Congress  approves  a  section  in  the  pending  rev¬ 
enue  bill  eliminating  the  requirement  that  such  listings  be  furnished  the 
Treasury  each  year  for  public  examination. 


No  individual  manufacturer  has  re¬ 
leased  any  tie-in  copy  to  run  nation¬ 
ally  the  first  part  of  March. 

■The  March,  1938,  automobile  linage 
will  beat  March,  1937,  by  a  great 
deal  if  the  plans  of  the  various  car 
makers  do  not  fall  down.  There  is  no 
question  that  the  first  quarter  of  1938 
will  show  a  gain  over  the  first  quarter 
of  1937. 

The  first  big  smash  on  any  automo¬ 
bile  was  made  by  Oldsmobile.  The 
D.  P.  Brother  agency  has  released  an 
Oldsmobile  checking  with  as  many  as 
six  insertions  in  some  points. 

Through  the  Arthur  Kudner  agency, 
Buick  will  have  a  March  schedule 


-  ,  ,  „  ,  starting  around  the  middle  of  the 

(Dodge);  Hugh  Hitchcock  (Packard),  month. 

and  A.  R.  Barbier  (Ford)  working  ^  reported  that  Chevrolet  will 

hand  in  hand.  place  a  new  car  and  truck  schedule 


The  “tom-tom  beaters”  (publicity 
group  to  you)  is  composed  of  H.  G. 
McCoy  (Ayer) ;  Herb  Devins 
(Getchell);  Nat  Hopkins  (Campbell- 
Ewald);  T.  B.  Stearns  (Young  &  Ru- 
bicam);  and  J.  L.  Sedwick  (Brooke, 
Smith  &  French) . 

O.  K'd  by  President 

The  campaign,  known  as  “National 
Used  Car  Exchange  Week”  and  sched¬ 
uled  for  March  5  to  12,  is  an  out¬ 
growth  of  recent  conferences  at  the 
White  House  between  President 
Roosevelt  and  leaders  of  the  automo¬ 
bile  industry,  Mr.  Macauley  said.  The 
president  was  advised  of  plans  for 
the  campaign,  which  is  the  first  co¬ 
operative  effort  ever  undertaken  in 
which  all  American  automobile  man¬ 
ufacturers  have  taken  part. 

This  campaign  is  timed  at  the  out¬ 
set  of  the  spring  selling  season  when 
both  new  and  used  cars  usually  begin 
to  move  in  greatest  volume.  It  is 
aimed  primarily  at  stimulating  dis¬ 
posal  of  used-car  stocks  now  in  dealer 
hands.  Once  this  is  accomplished,  a 
substantial  increase  in  car  manufac¬ 
turing  schedules  and  employment  of 
wage  earners  in  the  automobile  fac¬ 
tories  is  anticipated  by  all  the  co¬ 
operating  manufacturers. 

To  support  the  campaign  the  twenty 
manufacturers  will  spend  $1,250,000, 
over  two-thirds  of  it  in  newspapers. 

The  present  situation  has  resulted  in 
♦he  best  used-car  values  in  the  coun¬ 
try’s  history.  All  are  confident  that 
stocks  will  be  reduced  sharply  as  soon 
as  the  public  becomes  aware  of  that 
fact.  In  addition,  many  manufactur¬ 
ers  have  laid  plans  for  larger  March 
releases  on  new  cars  and  trucks. 

Many  newspapers  appear  to  have 
an  idea  that  individual  manufacturers 
would  release  their  own  copy  to  tie-in 
with  the  National  Used  Car  Exchange 
Week  campaign.  This  is  not  the  case. 


through  the  Campbell-Ewald  agency 
for  the  latter  part  of  March. 

Pontiac,  placed  by  MacManus,  John 
&  Adams,  is  working  on  a  March 
schedule,  and  Cadillac-LaSalle  has 
already  been  released  by  the  same 
agency. 


The  Ruthrauff  &  Ryan  agency  will 
place  a  March  schedule  on  Dodge. 

The  Detroit  office  of  J.  Sterling 
Getchell  reports  both  DeSoto  and 
Plymouth  will  have  March  schedules. 

Chrysler  Starts  March  13 

Lee  Anderson  has  just  released  to 
the  Detroit  representatives  a  general 
checking  showing  Chrysler  insertions 
running  quite  generally  starting 
March  13. 

Over  the  telephone  today  a  check 
was  made  with  the  U.  S.  Advertising 
agency  in  Toledo  and  information 
was  given  that  there  would  possibly 
be  a  small  March  schedule  with  a  big 
April  release  anticipated. 

In  fact  practically  every  automobile 
company  right  now  is  in  the  midst  of 
its  usual  spring  activity  and  with  the 
momentum  that  will  be  gathered  be¬ 
hind  the  National  Used  Car  Week,  it 
is  expected  that  the  automobile  in¬ 
dustry  will  again  play  the  same  lead¬ 
ing  role  in  busting  the  present  re¬ 
cession  as  it  did  in  pulling  the  coun¬ 
try  out  of  the  depression. 


Washington,  D.  C.,  Mar.  2 — Repre¬ 
sentative  Bruce  Barton,  New  York  ad¬ 
vertising  agent,  elected  to  Congress  on 
a  platform  of  repealing  laws,  today 
expressed  the  hope  that  the  Ways  and 
Means  Committee  would  remove  his 
bill  to  repeal  the  Guffey  Coal  Act 
from  “the  waste  basket"  and  make  a 
report  to  the  House. 

“Recent  events,”  Barton  said  today, 
“have  amply  demonstrated  that  this 
so-called  Guffey  Act  is  a  long  step  in 
the  wrong  direction.  The  Commis¬ 
sion  which  sets  it  up  was  established 
to  promote  monopoly  and  gouge  the 
consumer — processes  abhorrent  to  the 
pure  in  heart.  Political  jobbery  has 
ruled  in  the  selection  of  the  p)ersonnel. 
Three  judges,  all  New  Deal  ap¬ 
pointees,  have  recently  decided  that 
everything  the  Commission  has  done 
so  far  is  out  of  order.” 

Representative  Barton’s  promise  be¬ 
fore  election  was  that  he  would  repeal 
at  least  one  law  a  week.  So  far,  how¬ 
ever,  with  nine  repeal  bills  submitted 
to  the  House,  he  has  met  with  no 
success. 


TO  LAUNCH  NEW  OIL 


Early  release  of  advertising  copy 
in  20  states  was  indicated  at  a  victory 
dinner  Feb.  25  at  Tulsa  by  the  Okla¬ 
homa  -  Texas  -  Arkansas  division  of 
Barnsdall  Refining  Corporation,  Bar¬ 
tlesville,  which  will  soon  introduce  a 
new  Pennsylvania  motor  oil.  The  din¬ 
ner  celebrated  the  division’s  victory 
over  eight  other  Barnsdall  divisions  in 
the  1937  sales  campaign.  It  was  an¬ 
nounced  that  the  corporation’s  1938 
advertising  expenditures  would  be  in¬ 
creased  over  1937. 


COAL  AD  IN  CHINESE 


Readers  of  Albany  (N.  Y.)  Times- 
Union  this  week  thought  a  new  record 
of  some  kind  had  been  hit  with  copy 
from  a  Chinese  laundry.  But  it  was 
only  a  coal  merchant  using  Chinese 
alphabet  characters  to  say  “Laundered 

The  ADVERTISING  SURVEY 

telephone  calls.  Hundreds  of  curious 
persons  were  teased,  the  dealer  told 
John  J.  Connors,  advertising  manager. 


By  ROBERT  S.  MANN 


THE  LETTER  of  Phoebe  C.  Marks, 

secretary  World  Wide  Advertising 
Corporation,  New  York  (page  39,  this 
issue),  puts  a  finger  on  an  important 
factor  in  the  used-car  situation — ^the 
buyer’s  chance  of  getting  a  “lemon.” 
Probably  not  a  great  many  buyers 
of  used  cars  get  polished  taxis,  al¬ 
ready  worn  out  in  a  single  year’s  hard 
driving;  but  nearly  every  buyer 
nurses  the  fear  that  he  may  be  buy¬ 
ing  trouble.  Sooner  or  later  the  au¬ 
tomobile  industry  must  dispel  that 
fear  as  a  matter  of  good  business,  not 
philanthropy. 

Most  of  the  manufacturers,  through 
their  dealers,  are  doing  a  good  deal 
to  insure  that  used  cars  will  be  put 
into  good  shape  before  being  sold. 
Currently  we  have  on  our  desk  a 
handful  of  publicity  photographs 
from  Chevrolet  and  Studebaker  show¬ 
ing  mechanics  getting  instruction  at 
reconditioning  clinics,  which  have 
been  going  on  all  over  the  country. 
Other  manufacturers  are  doing  like¬ 
wise. 

Automobile  men  insist  the  buyer 
is  fairly  treated,  and  that  a  dealer  of 
reputation  must  make  amends  to  a 
buyer  whose  car  does  not  give  satis¬ 
faction  in  proportion  to  the  price  paid 
and  the  representations  made  when  it 
was  sold.  They  add  that  a  certain 


small  percentage  of  unreasonable  cus¬ 
tomers  will  try  to  take  advantage  of 
any  guaranty  given. 


Buyer  Can't  Tell 

ALL  OF  WHICH  may  obscure  the 

fundamental  fact  that  the  dealer  is 
in  position  to  know  what  he  is  selling, 
while  mighty  few  buyers  are  capable 
of  knowing  the  exact  condition  of  the 
cars  they  might  buy.  An  additional 
fact  is  that,  the  lower  the  price  of  a 
used  car,  the  more  important  repair 
bills  are  to  the  buyer — and  the  less 
likelihood  there  is  of  any  guaranty. 

Automobile  men  have  said  freely 
that  lack  of  confidence  among  buyers 
has  been  responsible  for  the  disas¬ 
trous  automotive  winter.  Apparently 
they  were  thinking  primarily  of  con¬ 
fidence  in  general  business  situation. 
But  how  about  taking  definite  action 
to  stimulate  confidence  in  a  partic¬ 
ular  u.sed  car,  by  some  sort  of  guar¬ 
anty  or  insurance  plan? 

There's  a  possibility  in  a  plan  re¬ 
ported  through  the  U.  S.  Department 
of  Congress  from  Manchester,  En¬ 
gland,  where  dealers  have  arranged 
for  insurance  policies  on  certified 
used  cars  sold  by  recognized  dealers. 
For  approximately  $10  (for  a  car  not 
(Continued  on  page  39) 


AIMS  AT  UQUOR  ADS 

Washington,  D.  C.,  Feb.  28 — A  bill 
to  prohibit  advertising  of  alcoholic 
beverages  by  radio  has  been  intro¬ 
duced  by  Representative  Francis  D. 
Culkin  of  New  York.  Culkin  also  is 
sponsor  of  a  proposal  to  bar  from  the 
mails  papers  which  carry  liquor  copy. 


ARBOGUST  ACCOUNT 


Oren  Arbogust,  Chicago  advertising 
copy  writer,  continues  to  prepare  and 
place  the  Triangle  restaurants’  ac¬ 
count.  It  was  erroneously  stated  in 
the  Feb.  19  issue  of  Editor  &  Publishes 
that  the  Triangle  account  had  gone  to 
Roche,  Williams  &  Cunnyngham.  Inc. 


NEW  TEXAS  AGENCY 

Mueller -Grinstead- Winers  Adver¬ 
tising  Agency,  newly  organized,  has 
opened  offices  in  the  Majestic  Build¬ 
ing,  San  Antonio,  Tex.  Charles  P 
Mueller,  E.  Doyle  Grinstead  and  Fred 
B.  Winers  are  members  of  the  firm 


NEW  TAMPAX  AGENCY 

Ellery  W.  Mann,  president  of  Tam¬ 
pax,  Inc.,  has  appointed  McCann- 
Erickson,  Inc.,  New  York,  to  handle 
its  advertising.  The  account  will  be 
serviced  under  direction  of  L.  E.  Firth 
vice-president  of  McCann-Erickson. 
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FOR  J\  MULTITUDE  OF  GOOD  PRODUCTS 


From  William  Penn,  the  City  of  Philadelphia 
took  its  j^ift  of  joyful  living  in  individual  homes; 
from  Benjamin  Franklin,  its  impetus  in  science 
and  invention. 

Comfort  of  the  City’s  dwellings  was  one  of 
Franklin’s  studies.  His  invention  of  a  stove  “to 
(jive  more  heat  at  less  cost,’’  is  recalle<l  with 
interest  hy  the  modern  heatin(j  industr}. 

Philadelphia,  home  of  Franklin  Institute, 
World-leading  city  in  industry,  Mecca  for 
inventor  and  discoverer,  is  also  the  market  of 
greatest  attraction  in  all  America  for  the  manu¬ 
facturer  of  things  for  home  improvement  and 
upkeep — 

For  within  Philadelphia’s  boundary  lines, 
the  manufacturer  of  a  home  product  finds  his 
greatest  number  of  prospects  in  any  city  in  this 
N.ation — the  largest  group  of  individual,  single- 
family  homes  anywhere  in  America. 

Nine  out  of  ten  Philadelphia  dwellings  are 
single-family  homes.  \Iore  single-family  dwell¬ 
ings  than  in  New  York  Citv  and  Buffalo  com¬ 


bined  :  than  in  Chicago  and  St.  Louis  together; 
tlian  in  Detroit  and  Cleveland.  .And  more  than 
half  of  Philadelphia’s  vast  number  of  homes 
are  owned  hy  their  occupants!! 

People  w  ho  oivn  homes  .  .  .  people  w  ho  live 
in  individual  dwellings,  are  people  on  the 
IfHikout  for  hc»me  improvements,  conveniences, 
modern  comforts.  Philadelphians — traditional 
home  lovers,  UMially  buy  the  new  things! 

Today,  they  may  plan  to  install  automatic 
heat  .  .  .  tomorrow,  outfit  the  basement  for 
famil\  recreation  .  .  .  next  day,  devise  a  camera 
darkroom!  Individual  homes  invite  change  and 
improvement  impossible  with  apartments,  flats, 
multi-family  dwellings. 

Air-conditioning  is  on  the  home  program  — 
along  with  refrigeration, added  hatband  laundry 
facilities,  modernized  kitchen  and  the  like. 
Remember,  ninety-one  per  cent,  of  Philadelphia 
dwellings  are  of  the  single-family  type,  using 
roof-tn-cellar  equipment ! 

Far  more  individual  homes!  Far  more  need 
*  United  States  1930  Census 


for  home  discoveries  and  inventions!  To  that 
unique  market  attraction  for  manufacturers, 
Philadelphia  adds  an  advertising  advantage 
seldom  found:  One  newspaper  is  read  daily  in 
nearly'  every  Philadelphia  home!  One  adver¬ 
tising  cost  gives  thorough  coverage! 

Fhe  Kvening  Bulletin  reaches  85'v  of  Phila¬ 
delphia  families  with  incomes  of  $2000  and 
over;  SO'V  with  incomes  of  $.1000  or  more. 
In  the  top  income  group,  $10,000  and  over, 
'I'he  Bulletin’s  coverage  is  04%.* 

The  Bulletin’s  circulation,  ,^17,086  net  paid 
daily  average  19.17,  far  exceeds  that  of  any 
«)ther  Philadelphia  daily  newspaper,  morning 
or  evening.  It  is  circulation  all  resulting  from 
home  interest  .  .  .  all  net  paid  .  .  .  all  valuable 
to  the  advertiser!  No  prize,  premium  or 
subscriber  contest  has  ever  been  used. 

Market  your  product  in  Philadelphia!  Tell 
about  it  in  The  Evening  Bulletin,  the  news¬ 
paper  nearly  everybody  reads  in  the  City  of 
Homes.  Consult  y  our  advertising  agency. 

♦From  Survey  Figures  A.  A.  A.  A. 
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London  Times  Vindicates  y.  Anderson 
V.  1  w  «fvii  ■■  fi  On  Star-Times 
Its  RoIg  As  ThundGrGr  Washington  Staff 


Eden's  Resignation  Demonstrated  Its  Power  as 
Maker  and  Breaker  of  Men  and  Empire 
Policies  .  .  .  "Inside"  Story  of  Its  Feat 


Noted  Reporter.  Formerly  of 
St.  Louis  Post-Dispatch, 

Joins  Rival  Paper 


By  EDWIN  HARTRICH 


THE  RESIGNATION  of  Anthony  Eden 
as  Foreign  Minister,  and  the  re¬ 
orientation  of  the  British  European 
policy,  has  the  fascinating  but  under¬ 
cover  story  of  the  power  of  a  great 
paper,  the  London  Times. 

For  the  London  Times,  or  its  pro¬ 
prietor,  Major  Astor,  and  his  lieuten¬ 
ants,  Geoffrey  Dawson  and  Barring¬ 
ton  Ward,  have  long  been  the  grudg¬ 
ing  foes  of  the  smooth  young  Foreign 
Secretary.  The  Times  has  been  advo¬ 
cating  a  rapprochement  with  Italy  and 
Germany.  It  sponsors,  what  observers 
have  labeled,  a  “Peace  at  almost  any 
Price’’  policy. 

Saga  of  Fleet  Street 

Eden  has  taken  a  more  idealistic 
view  that  the  gesture  of  collective  ac¬ 
tion  must  be  maintained,  Italy  and 
Germany  must  not  be  allowed  to 
break  treaties  with  any  nation,  par¬ 
ticularly  a  nation  with  Great  Britain’s 
prestige  and  Empire  hanging  in  the 
balance. 

But  enough  for  the  motives  of  op¬ 
position,  the  story  of  the  fight  and  the 
subsequent  victory  of  the  Times  and 
its  political  allies  is  one  of  the  fasci¬ 
nating  stores  of  Fleet  Street. 

Last  Fall,  there  were  held  a  series 
of  conferences  at  Cliveden,  the  Thames 
river  estate  of  Major  Astor. 

While  It  has  been  hard  to  identify 
the  full  roster  of  those  who  attended 
the  conferences,  this  much  has  been 
established: 

Chambarlain  "Sold"  on  Flan 

That  Lord  Halifax,  the  new  Foreign 
Secretary;  Lady  Astor,  Dawson,  Ma¬ 
jor  Astor,  Lord  Londonderry  and 
other  powerful  conservatives  and  im¬ 
perialists  were  there.  As  a  result,  it 
was  decided  that  Lord  Halifax  would 
make  his  “hunting  exhibition”  visit  to 
Berlin  to  sound  out  Hitler  regarding 
a  strengthening  of  the  bonds  between 
England  and  Germany,  and  to  work 
out  the  terms. 

When  the  details  had  been  worked 
out,  and  sold  to  Prime  Minister  Ne¬ 
ville  Chamberlain,  Foreign  Minister 
Eden  was  belatedly  informed  while  in 
attendance  at  the  Nine-Power  confer¬ 
ence  at  Brussels.  In  a  Cabinet  meet¬ 
ing  the  42-year-old  Secretary  literally 
"blew  up”  and  threatened  to  resign. 
This  threat  he  later  carried  out,  but 
then  withdrew  it.  This  story  was  a 
scoop  for  the  New  York  Times  corre¬ 
spondent,  Ferdinand  Kuhn. 

Eden  was  mollified  by  the  promise 
that  Halifax’s  visit  would  be  more  of 
an  “exploratory  mission”  than  one  to 
actually  work  out  the  new  alliance. 

Diplomatic  “Laak" 

Meanwhile  the  Italians,  fearful  that 
the  British  move  might  endanger  the 


The  following  Monday  morning  the 
Times  in  one  of  its  powerful  editorials 
poopoohed  the  idea  that  the  Evening 
Standard  story  was  the  true  picture  of 
the  pending  Hitler-Halifax  visit. 

But  through  his  wife,  the  daughter 
of  the  late  Gervase  Beckett,  Arithony 
Eden  now  owns  and  controls  the  con¬ 
servative  Yorkshire  Post.  In  one  of 
the  most  surprising  editorials  yet  to 
intrigue  the  public  and,  more  so.  Fleet 
Street,  the  Post  on  the  following 
Wednesday  came  out  in  support  of 
the  Evening  Standard.  The  paper  de¬ 
clared  the  story  was  correct,  and  in 
the  dignified  anonymous  treatment 
added  that  any  attempt  by  morning 
papers  to  discredit  the  story  must  not 
bt  accepted. 

On  "Ontsid*"  For  Awhile 

Talk  in  London  at  that  time  gener¬ 
ally  conceded  that  the  Halifax-Lon- 
don  Times  group  had  been  outma- 
neuvered  and  Eden  was  more  firmly 
established  than  ever.  This  despite 
the  fact  that  the  Halifax  visit  went 
through  on  schedule. 

For  a  while  the  London  Times  has 
been  on  the  outside  looking  in  at 
WTiitehall’s  most  important  spot,  the 
Foreign  Office,  and  now  circum¬ 
stances,  forces  in  Europe  and  other 
factors,  especially  the  Nazi  penetra¬ 
tion  to  Austria,  ended  Eden’s  reign  at 
Whitehall.  And  now  the  Times  and 
the  policy  it  has  backed  almost  single 
handedly  from  the  beginning  has  tri¬ 
umphed. 

Once  more  the  "Thunderer”  with  its 
comparatively  small  circulation  of 
198,000  is  again  the  maker  and  breaker 
of  men  and  policies  of  the  British  Em¬ 
pire,  a  role  which  few  papers  in  the 
world  have  ever  been  able  to  equal. 


Washington,  D.  C.,  March  2 — Paul 
Y.  Anderson  who  left  the  Washington 
bureau  of  the  St.  Louis  Post-Dispatch 
recently  after  more  than  15  years 
with  that  newspaper,  has  joined  the 
bureau  here  of  an  opposition  news¬ 
paper,  the  St.  Louis  Star-Times. 

His  work  with  the  Star-Times  will 
be  similar  to  that  which  he  followed 
as  a  Post-Dispatch  correspondent, 
covering  Washington  generally  and 
selecting  his  own  assignments.  He 
will  be  associated  with  Sam  A.  O'Neal 
who  has  been  the  newspaper’s  bureau 
chief  here  for  many  years. 

Fulitzcr  Friz*  Winner 
Mr.  Anderson  was  awarded  the 
Pulitzer  prize  for  the  best  example  of 
a  reporter’s  work  in  1928.  He  has 
contributed  to  many  magazines  and 
pericxlicals  such  as  The  Nation,  Amer¬ 
ican  Mercury,  New  Republic,  Read¬ 
ers’  Digest,  and  has  lectured  on  jour¬ 
nalism  at  several  universities. 

His  ability  first  attracted  national 
attention  in  1917  when  he  exposed, 
through  testimony  before  a  Congres¬ 
sional  committee,  the  story  of  faith¬ 
less  public  officials  in  East  St.  Louis. 


His  work  was  praised  in  the  final  re¬ 
port  made  to  the  House  of  Represen¬ 
tatives. 

From  that  incident  the  reportorial 
trail  led  to  Washington.  A  few  weda 
after  his  arrival  he  became  interested 
in  a  quiet  Senate  investigation  which 
had  attracted  little  attention.  He 
stuck  with  it.  the  “minor”  investiga¬ 
tion  soon  exploded  into  the  national 
spotlight  as  the  Teapot  Dome  and 
Elk  Hills  probe. 

Reopened  Oil  Scandal 

Later  he  induced  Senator  Noi  ris  of 
Nebraska  to  reopen  the  investigation 
on  the  grounds  that  $2,770,000  of 
bonds  in  connection  with  the  case 

had  never  been  accounted  for.  The 

result  was  sensational  and  for  this 

story  Anderson  won  the  Pulitzer  prize 
for  reporting  in  1928. 

In  1925  Anderson  laid  before  the 
House  of  Representatives  charges 

against  Federal  Judge  George  W.  &- 
glish  of  the  Eastern  District  of  Illi¬ 
nois  which  resulted  in  an  investiga¬ 
tion  and  the  subsequent  resignation 
of  the  jurist. 

In  1926  he  wrote  a  series  of  stories 
on  the  British  system  of  criminal  jus¬ 
tice  and  also  investigated  the  KKK  in 
Indiana.  Among  the  more  celebrated 
trials  he  covered  were  the  Leopold- 
Loeb  case  and  the  famous  “evolution 
trial”  at  Dayton,  Tenn.  His  most 
notable  exploit  last  year,  according 
to  his  new  employer,  the  Star-Times, 
was  his  story  on  the  newsreel  pictures 
of  Chicago’s  “Memorial  Day  Massa¬ 
cre”  which  showed  ten  strikers  shot 
or  clubbed  to  death  by  city  police. 


k 


Bill  to  Gag  Reporting 
Of  Lotteries  Killed 


Albany,  N.  Y.,  March  2— Quick  to 
heed  warnings  against  muzzling  the 
press,  the  State  Senate  today  discarded 
the  bill  of  Senator  Pliny  W.  William¬ 
son  of  Westchester  to  forbid  news¬ 
papers  from  publishing  results  of  lot¬ 
teries  and  sweepstakes. 

After  sharp  debate,  during  which  j 
Williamson  charged  the  Irish  sweep- 
stakes  are  taking  millions  of  dollars 
from  the  country,  the  vote  was  35  to  7 
to  kill  the  measure.  Senator  Benja¬ 
min  Feinberg  of  Plattsburgh  described 
the  bill  as  an  “opening  wedge  against 
the  freedom  of  the  press.” 

"Publication  of  these  stories  is  a 
matter  of  news,"  he  argued.  “It  is 
done  by  many  of  our  best  news¬ 
papers.” 

At  the  same  session  the  Senate 
voted  to  continue  the  state’s  milk 


HI  can  hire  enoujrh  .sales¬ 
men  to  make  300,000  calls 
every  day — throiif^h  the  use 
of  the  eight  Hootli-Michi- 
gan  Newspapers.  Each  pa- 
])er  covers  an  important 
market  completely,  at  one- 
paper  cost.  Advertise  more, 
where  your  dollars  buy 
more  —  in  Hooth-Michigan 
Newspapers!  .\sk  1.  A. 
Klein.  50  K.  42nd  Street. 
New  York,  or  John  K.  Lutz. 
435  N.  Michigan  .\venne. 
Chicago. 


liraiid  KapifN  I'rt***** 
liliit  Journal 
SaKinaw  New8 
Kalamazoo  <BazHle 
JarkMon  (Ittifn  Patriot 
Ba>  t'lty  Timea 
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Rome-Berlin  axis,  “leaked”  the  story  PuWicity  campaign  until  April  1,  1939, 
of  Hitler’s  terms  and  agenda  for  the  a  $300,000  appropriation  to  be 

Halifax  talks  to  Vladmir  Poliakov,  by  a  levy  of  one  cent  on  each 

e.x-diplomatic  correspondent  of  the  ^  j  Puunds^  of  milk  sold  by  dealers 
Times,  for  a  Saturday  afternoon  scoop  excise  tax  of  five-eighths  of  a 

for  the  London  Evening  Standard.  So  distributors’  .sales. 


\n 


detailed  was  Poliakov’s  story,  who 
writes  under  the  name  “Augur,”  and 
so  violent  was  the  reaction  to  the 
main  proposal  that  Germany  be  given 
a  free  hand  in  Czechoslovakia,  that  it 
seemed  for  a  moment  as  if  the  visit 
would  have  to  be  cancelled. 


APPOINTS  "SPECIAL" 

Bryant,  Griffith  &  Brunson,  New 
York,  have  been  appointed  national  ad¬ 
vertising  representative  for  Faribault 
(Minn.)  Neios,  effective  immediately. 
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26 

ADJACENT 

COUNTIES 


Jttsf  outside  of  Cleveland 


is  a  market  two -thirds  as 


large  as  Cleveland  itself  ! 


Total  Sales 

AREA  Volum» 

48  Wreks— I93S 

•  Cyvaho9a  (Cleveland)  S33)  ,31 1.SOt.tO 

•  24  Ceuntie* 

(Adjacent  to  Cleveland)  225,440,427.04 
Hamilton  (Cincinnati)  177,784,083.48 

Franhlin  (Celambet)  120,711,937.27 

iHcat  (Toledo)  .  .  .  102,352,494.37 

•  Semmit  (Akron)  .  .  .  94,571,288.24 

Montgomery  (Dayton)  77,575,294.34 

•  Stork  (Canton)  .  .  .  58,830,542.02 

•  Mohoninq  (  Younqttown )  54,852,889.81 


Few  rciilize  that  one  of  Ameriea’s  major 
markets  lies  just  outside  (deN  eland,  ^’et  sales 
tax  figures  pro\e  that  the  26  counties  sur¬ 
rounding  ('le\ eland  (tint  including  Akron, 
(Canton  or  ^  ()ungsto\Mi )  form  the  second 
I  (invest  Dial  ket  in  Ohio!  It  is  a  market  that 
is  exceeded  onK  hy('le\  eland  Ohio’s  laigest 
market. 

^ Oil  include  the  immense  bu>  ing  power  of 
these  26  eounties  when  >011  use  the  Daily 
Plain  Dealer  to  co\er  (de\  eland.  ^ Ou  reacli 
the  t^^o  largest  markets  in  Ohio — containing 
of  the  entire  state’s  retail  sales  through 
this  one  newspaper  alone. 

^  ou’ll  want  the  complete  story.  Write  us 
or  your  advertising  agency — or  John  B. 
Woodward,  Inc. — today. 


GREATER 

CLEVELAND 


Total  for  above 
Grand  total  far  itate 


SUMI8IT 

COUNTY 


STARK 

COUNTY 

tC«4b8»fi} 

$58,830,542.02 


IMHONING 

COUNTY 

$56452,81^81 


#  Indicates  Areos  at 
mpact  Cleveland  Market 


THE  compact  Cleveland  market 
5767.213.956  93—49%  OF  OHIO  S  RETAIL  SALES 
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SIMON  AND  SCHUSTER,  book  pub¬ 
lishers,  New  York,  report  that  their 
editorial  department  last  week  re¬ 
ceived  the  following  letter  from 
Roanoke,  Va.,  in  answer  to  a  rejec¬ 
tion  of  a  manuscript: 

"Gentlemen: 

"I  am  surprised  that  you  want  to 
return  my  manuscript,  for  the  best 
fortune  teller  in  the  South  told  me 
to  send  it  to  you,  saying  you  would 
accept  it.  That  fortune  teller  has 
never  been  known  to  be  wrong — so 
your  letter  must  be  an  error. 

“My  manuscript  is  - .  I  have 

no  pen  name.  My  address  is  above. 
It  should  be  sent  by  express,  if  at  all, 
which  I  doubt.” 

■ 

HERMAN  HOOGKAMP  is  machinist 
in  the  composing  room  of  Albany 
(N.  Y.)  Knickerbocker  News,  Inde¬ 
pendent  Republican  newspaper,  but 
he  is  also  a  good  Democrat. 

So  when  he,  as  Democratic  ma¬ 
jority  leader  of  the  Common  Council, 
had  to  designate  a  newspaper  to  pub¬ 
lish  official  city  notices,  he  designated 
the  Times-Union  instead  of  the  paper 
that  employs  him. 


R.  H.  GOHMERT,  Cuero,  Tex.,  far¬ 
mer,  is  convinced  that  classified  ads 
really  get  results.  He  inserted  a  “lost” 
in  the  Cuero  Record  for  his  hound 
dog.  Two  days  later  a  woman  called 
the  Record:  “Tell  Mr.  Gohmert  to 
come  get  his  dogs.” 

"But  Mr.  Gohmert  lost  only  one 
dog,”  protested  the  editor. 

“He  lost  only  one  but  there  are 
seven  now,”  the  woman  replied.  “She 
had  six  pups  shortly  after  we  found 
her.” 

■ 

THE  BOYS  in  the  news  room  at  the 
Moline  (Ill.)  Daily  Dispatch  all 
wanted  to  join  the  Augustana  Col¬ 
lege  wrestling  team  when  they  read 
this  one  on  the  sport  page  recently. 

“Moline  Y,  W.  C.  A.  and  Augus¬ 
tana  college  wrestlers  grappled  to  a 
draw  in  a  dual  meet  last  night  in 
the  Y  gymnasium.  Elach  team  scored 
11  points,  getting  one  fall  and  two 
decisions.” 

■ 

ON  ITS  editorial  page,  \inder  the 
“Fifty  Years  Ago  Today”  heading,  | 
Montreal  Gazette,  Feb.  15,  printed  the  | 
following  consecutive  items: 

“Nealus  White,  a  colored  Baptist 
preacher  of  Columbus,  Ill.,  beat  his 
wife  to  death  on  Monday.  This  is 
the  third  wife  he  has  beaten  to  death. 

“Yesterday  was  St.  Valentine’s 
Day.” 

•  I 

HEADLINE  in  the  Boise  (Idaho)  { 
Capital  News  of  Feb.  4,  19^: 
SIMONE  SIMON  i 

STRICKEN  WITH 

PNEUMONIA  PNEUMONIA 


Spoon  Offer 
In  New  York 
Adds  Readers 

Journal  and  American  Claims 
40,000  New  Readers  on  Old 
Premium  Plan 

A  circulation  promotion  gift  offer 
of  two  decades  ago  brought  up  to 
date  and  hinged  on  a  popular  forth¬ 
coming  event  resulted  in  an  increase 
of  40,000  New  York  Journal  and 
American  readers  this  week  after  but 
15  days  promotion,  according  to  Mal¬ 
colm  S.  Lunn,  general  manager.  More 
important  the  increase  marks  the 
completion  of  only  the  first  week’s 
campaign  which  is  scheduled  to  run 
for  more  than  a  year. 

The  paper  is  offering  a  set  of  12 
life-time  guaranteed,  Rogers  silver 
spoons  each  of  which  is  to  have  a 
different  building  to  be  erected  at  the 
New  York  World’s  Fair  of  1939  im¬ 
printed  in  the  bowl.  The  idea  was 
adopted  by  Mr.  Lunn,  from  the  prac¬ 
tice  of  20  years  ago  when  newspapers 
offered  silver  spoons  engraved  with 
the  seals  of  different  states. 

Big  Newspaper  Space  Used 

The  campaign  was  promoted 
through  newspaper  space  in  all  morn¬ 
ing  papers  and  the  Journal  and  Amer¬ 
ican  in  the  evening  field  since  Feb. 
13.  The  opening  “smash”  on  that 
date  consisted  of  double-truck  ads 
in  the  Daily  News,  Mirror  and  Sun¬ 
day  Journal-American  and  single 
pages  in  the  Herald  Tribune  and 
Times.  The  program  has  been  sus¬ 
tained  by  Monday  full-page  adver¬ 
tisements  in  these  papers  with 
double- truck  space  in  the  Sunday 
Journal-American  and  daily  one  page 


advertisements  in  the  evening  Jour¬ 
nal-American.  I 

All  promotion  pointed  to  the  Feb.  ; 
21  edition  of  the  paper  when  the  first  j 
coupon  was  to  appear.  Readers  were  j 
advised  to  clip  the  coupons  daily  and  j 
when  they  had  five  to  forward  them  j 
to  the  Journal  and  American  with  27 
cents  to  cover  mail  and  New  York 
City  sales  tax  as  well  as  part  of  the  j 
cost  of  each  spoon.  In  order  that  the 
number  of  spoons  manufactured,  be 
held  close  to  the  number  desired,  the 
paper  asked  readers  to  send  in 
pledges. 

In  spite  of  this  precautionary  mea-  I 
sure,  the  initial  order  of  50,000  spoons,  i 
which  would  amount  to  600,000  when 
full  sets  of  12  are  completed,  was  far 
exceeded.  1 

Newsstands  Took  Orders  j 

A  system  devised  to  meet  the  con-  | 
venience  of  all  readers  has  been  de-  | 
veloped.  Those  who  receive  their  1 
paper  by  mail  may  obtain  the  spoons  I 
by  the  same  method,  and  those  who 
buy  from  newsdealers  may  obtain  | 
spoons  from  the  same  source.  The  | 
spoons  are  delivered  to  the  stands  by  i 
the  drivers  on  Saturday  along  with 
the  papers.  The  dealers,  who  pre-  | 
viously  had  asked  for  pledges  for 
spoons,  pass  them  out  for  24  cents ; 
plus  one  cent  tax  each  and  five  cou-  i 
pons.  Those  who  ask  to  have  their  | 
spoons  mailed  are  requested  to  send ' 
an  additional  two  cents  to  cover  I 
postage.  I 

If  bought  at  a  store,  Mr.  Lunn  i 
stated,  the  spoons  would  cost  at  least  i 
50  cents  each  and  then  would  be  plain. ; 
He  said  that  the  dies  for  stamping  the  I 
buildings  on  the  spoons  alone  cost , 
$1,800  a  week.  'The  Journal  and : 
American  has  exclusive  rights  for  i 
this  type  of  spoon  with  the  manufac-  ' 
turer  and  eventually  may  offer  the 
stunt  to  other  papers  together  with 
promotion  material,  it  was  indicated.  ^ 


The  PASSENGER  CAR  TEST 

OK’s  this  MARKET 

1  1933  1934  1935  1936  iw 


I314> 
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NEW  CAR  SALES  ■ 
ROCK  ISLAND  CO. 


■  I  NEW  CAR  SALES  — 

CLASSIFIED  AD  found  in  Kansas]  SCOH  CO.  (IOWA) 
City  Journal-Post  of  Feb.  19: 


Our  people  are  busy  and 
prosperous.  They  are  earn¬ 
ing  and  spending.  They 
WANT  what  you  have  to 
SELL.  Tell  them  through 
the  .\rgus-Dispatch  cover¬ 
age  of  ^  out  of  every  10 
homes. 


FORD — Model  “T”;  3,000  miles;  same 
as  new;  $85.  1831  Elmwood.  Be.  4153.  | 

APPEIARING  in  the  Plattsmouth  j 
(Neb.)  Evening  Journal,  Feb.  25,  | 
was  this  head: 

“GEN.  PERSHING 

RALLIES  FROM  HIS 

COMMA  TODAY”! 


Editok  &  1'i'Bi.isiiEi  will  pay  $2  for  each 
".Short  Take"  accepted  and  ptihlished.  Those 
not  used  will  not  be  returned.  ' 


A  MEMBER  OP  ILLINOIS  MARKETS 


r'' THIRD 
LARGEST 
MARKET 
IN  ILLINOIS 
k OUTXIDE 
^CHICAGO  < 


Hep,  The  4iten»Ktapp^FrmMieT  C»« 
(ehlrago  llMrolt 


Never  a 
Let  Down! 

Because  he  always  conies 
through  with  the  latest 
news  of  New  York,  editors 
of  NEA  newspapers  bank  on 


I' 


George  Ross 

and  his  daily  column — 

^ In  New  York 

George  Ross  first  saw  the  lighu 
of  Broadway  when  he  was  13. 
Since  then  every  section  of  Ne»’ 
York,  from  Harlem  to  the  Aquar¬ 
ium,  has  been  his  beat  in  his  role 
of  “newspaperman,  covering  New 
York.” 

He  has  seen  first-nights  from 
the  stage  as  an  actor,  and  from 
the  front-row  as  a  roving  reporter  j 
and  critic  for  the  New  York  j 
World-Telegram,  which  features 
his  column  today. 

Because  he  was  once  public  re¬ 
lations  counsellor  for  one  of  the 
best-known  names  on  Broadway, 
he  can  spot  a  “hand-out”  at  3(1 
paces.  Because  he  now  gathers 
his  own  news  by  good  reporting, 
his  column  is  “spot  news.”  George 
Ross’  column  “In  New  York”  is 
for  immediate  release,  not  for  r^ 
lease  two  weeks  after  it  is  writ¬ 
ten. 

NEA  editors  give  it  the  play 
for  newsy,  breezy  New  York  cov¬ 
erage. 


SERVICE! 


CLEVELAND,  OHIO. 
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Interesting  Things  About  the 
Washington  (D.Q)  Star 


Society 

CncietV  Editor 

Bv  Phylli*  TI.on.pso".  Socety 

•  ,  whirl  «ith  ■>'* 

Washingtcm's  social  ^  govern- 

becvildering  J  is  recorded 

mental  and  reside  averages  6  col 

on  a  Sunday  section  of  about 

umns;  and  m  a  tu 

40  column  jopartinent  consists 

■l-he  staff  of  the  jc.e  0 

of  the  editor  J^re  of  out-of-to«n  cor^ 

,0  which  ‘t'ore  ato  “  *  ^p^oial  letters  and 

respondents  who  c  covers  the  dip  o 

bets.  The  staff  together 

matic,  social  and  P  a  m.  I  hus 

with  editing  notes  rna^d  J^p.^ment,  g.ves 

The  Star,  through  Its  society 

I  bs  readers  a  compk^  announcements,  wed- 

I  St^tmile  House  receptions. 

. . 


The  Washington  Star  Is 

An  Associated  Frees  Newspaper 

Member  Metropolitan  Sunday 
Newspapers 

North  American  Newspaper  Alliance 


You  Reach  the  Buyers  in  the 
Washington  Market 

with  The  Star’s  own  controlled  de¬ 
livery  coverage  of  the  National 
Capital  and  the  25-mile  shopping 
radius  into  Maryland  and  Virginia. 


,ii'i:;ii:;;i|ii'ilS:iaMHl'iii‘''t 


a, If,  ■ 

The  Woman's  Pa?® 

By  Betsy  Caswell.  Editor 

The  Star  Woman’s  menus  and 

Jd  of  general  do-^  -r^bbdren;  the 

recipes;  the  '“""S'^ou^rered  by  fem.n.ne 
varied  difficulties  eneou 

home-makers  ^  and  close  contact  is 

,re  checked  and  a  view  to  g.vmg 

kept  on  all  food  a-PP'  budget.  Special 

timely  advice  on  ‘  Jng.  child  psychd- 
features  on  interior  fellow  men  an 

ogy;  advice  to  the  suggestions 

wlen  by  beauty  hints  by 

on  etiquette  bT  ^  McKenney  answer 

Elsie  Pierce;  r  ^  etiquette  pro 

questions  on  eecip^  ami 

lems;  Margaret  ^  .  .hops,  and 

. 


%\]t  ^timing 


ITif/i  Sunday  Morning  Edition 

WASHINGTON,  D.  C. 


MIC" 


New  York  OfFice 
DAN  A.  CARROLL 
no  E.  42nd  St. 


Chiceqo  Office 
J.  E.  LUTZ 
Tribune  Tower 
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NEWSPAPER 

REVIEW 


PROMOTION 


By  ROBERT  S.  MANN 


NNPA  Convention  are  not  an  a 

A  CHANGE  IN  PLAN  this  year  sets 
the  annual  convention  of  the  Na- 
tional  Newspaper  Promotion  Associa-  arriving. 

oa  oo  themselves  an 


are  not  an  audience  but  a  parade 
with  old  customers  passing  on  and 


““  reader  interest  (Editor  &  Publisher. 
Jan.  20),  Mr.  Powel  asked  how  many 
newspapers  had  gone  to  their  adver¬ 
tisers  with  any  real  evaluation  of  the 
different  departments  of  the  newspa¬ 
per.  To  which  he  added  a  suggestion 
^  that  retailers  might  welcome  a  sincere 
ade  what  the  public  really  wants 

and  *'*  advertisements. 

As  to  radio:  "It's  great  fun  to  give  a 
broadcast— to  be  a  showman,  to  de- 


How  Useful  Is  Yotur  Newspape^ 


new.  unimpressed  buyers  constantly  ,  rauio;  ii  s  great  lun  to  K-ve  a 

arriving.  .  .  .  But  advertising  men  troadcast  to  be  a  showman,  to  de- 
themselves  are  a  parade.  .  .  .  before  cide  between  two  top-notch  orchestras. 


tion  for  April  24-28  at  the  Waldorf-  are  a  paraae.  .  .  .  oeiore  Shakespeare  or  a  Belasco 

Astoria  Hofei.  New  York,  at  the  time  oven  hope  to  see  a  united  toreeV  iST  radir  ean  givT  s 

of  :4nnii;4l  AP  aiiH  ANPA  conven-  P^'motion  campaign  explaining,  in  _ _ _ _ j  ;*  . *1- 


'•  -at  II 


of  the  annual  AP  and  ANPA  conven- 

tions.  In  recent  years  the  NNPA  has  of  one  syllable  aU  about  news- 


June.  with  the  Advertising  advertising  and  how  to  use  it 


Federation  of  America. 


But  the  three-point  primer  is  only 


NNPA  retains  its  AFA  affiliation,  the  Metropolitan  book.  From 

officers  decided  a  meeting  in  New  here  it  goes  on  to  tell  the  origin  of 


York  held  advantages  sufficient  to  the  Metropolitan  idea  in  ip.  to  give 


justify  breaking  the  rule  for  this  year. 
The  AFA  convention  will  be  held  in 
Detroit. 


.sales  figures  for  the  Metropolitan 


better  party  and  call  it  work,  then 
you  can  give  and  call  it  play.  The 
broadcast  advertiser  can  start  his  pro¬ 
gram  with  a  cocktail  party  for  dis¬ 
tributors  and  dealers,  and  wind  it  up 
at  the  Rainbow  Room. 

“I  don't  know  that  there  is  any 


states,  to  give  high-spot  figures  and  c.  mparable  satisfaction  in  calliiig  in 


comments  on  the  member  newspapers,  vour  advertising  agent  and  ordering 


Efsa^Lang.  promotion  manager,  Neie^  -d  to  list  at  i^npressive  length  th^  ^rrewlatrrd'r'amrfizT^^^^^^^^ 
York  Herald  Tribune  and  NNPA  pres-  Metropolitan  adverti^rs  with  their  SradveHLer?’’ 


ident,  this  week  announced  the  com-  agencies  and  the  products  adverti^d. 
mittee  in  charge  of  the  1938  conven-  ^^s  an  ingenious  mterest-catcher. 
tion:  Kenneth  Mason,  New  York  Sun,  ‘he  book  has  a  narrow  rectangle  cut 
chairman;  John  C.  Stafford,  Rockford  '“^ough  the  margin  of  all  pages,  clear 
Star  and  Register-Republic;  Ivan  to  the  back  coyer  with  a  supposedly 


for  the  advertiser?” 

And  again:  "Nobody  has  yet  really 


the  book  has  a  narrow  rectangle  cut  kidded  the  radio.  Imagine  an  adver- 
through  the  margin  of  all  pages,  clear  tiseinent  for  newspapiers  satirically 


cnairman;  aoiin  v.,.  oiaiiuiu,  novniwru  ,  ,  ,  .  wo.  — i  •  ■  ,  r  »u  u  *  r  „ 

Star  and  Register-Republic;  Ivan  to  the  back  coyer  with  a  supposedly  apologizing  for  the  short  » 

Veit  New  York  Times-  and  Charles  Pencil  glued  into  the  opening  newspaper— only  a  day  or  an  hour— 

T  Raiim  Portland  Journal  cleared.  Too  bad  our  fragment  ^nd  other  advertisements  going  on  to 

L.  Baum.  Portland  Journal.  comparison.” 

Crtkon  Pncfurp  made  the  same  true  of  various  refer¬ 

ences  in  the  book  and  a  whole  row  of  Department  Store  in  Ink 
REASON  for  Metropolitan  Weekly  s  jed  arrows  on  the  next  to  last  page.  THERE’S  A  LOT  for  the  reader  in 


Green  Pasture  ‘  k 

ences  in  the  bo 

REASON  for  Metropolitan  Weekly’s  ,ed  arrows  on 
new  green  and  red  booklet,  cello¬ 
phane  covered,  just  issued  under  the  V(fhat  to  Do! 


ences  in  the  book  and  a  whole  row  of  Department  Store  in  Ink 

red  arrows  on  the  next  to  last  page.  THERE’S  A  LOT  for  the  reader  in 

every  good  newspaper,  and  Dayton 
What  to  Do!  Daily  News  has  said  so  in  lively 

FRONT-PAGE  ADVERTISING  and  fashion  in  the  accompanying  full-page 


upside-down  rate  cards  were  advertisement  in  its  own  pages.  So 
among  the  suggestions  heard  this  well-told  is  the  copy  that  at  least  one 


week  at  the  monthly  luncheon  of  the 
New  York  group  of  NNPA,  held  at  the 


newspaper  in  a  neighboring  state  has 
asked  permission  to  reprint  it,  says 


Advertising  Club  of  New  York.  The  James  M.  Le  Gate,  promotion  man- 
suggestions — and  others — came  from  ager. 


Harford  Powel,  vice-president  and  In  case  you  can’t  read  the  reduc- 
secretary  of  Kimball,  Hubbard  &  tion,  here  are  excerpts: 

Powel,  New  York  agency.  Speaking  i.  “I’.iri  "ii<  '-f  'in  Ni-w- 
informally  on  the  topic,  "What  to  do!  i“‘"  i'*'*'” 


...  ....  ..  What  to  do!”,  he  discussed  newspa- 

.....  .  per-radio  competition,  the  retail  ad- 

vertiser’s  needs,  the  national  advertis- 
er’s  interests.  Terming  newspapermen 
SI4lf  PENdllTlS  most  impractical  of  all  men — ex¬ 

cept  advertising  men,”  he  treated  es¬ 
tablished  practices  without  reverence. 

There’s  no  reason  why  newspapers 
should  not  give  advertisers  the  “su¬ 
perb  visibility”  of  the  front  page,  he 
,  ventured,  citing  the  example  of  news- 

papers  in  “perfectly  respectable”  for¬ 
eign  countries.  The  docile  reader,  he 
title  "Sharp  Pencilites,”  is  to  be  found  thought,  would  just  as  soon  start  his 


on  an  early  page:  "Space  buyers,  ad-  reading  of  news  on  page  3. 


vertising  managers,  account  execu-  As  for  newspaper  rates,  he  cited  a 


cilites.  tell  us  from  time  to  time  that  Stone,  Chicago  News  publisher  and 
Metropolitan  Weekly  is  not  a  clearly  AP  president,  that  rate  cards  are  built 


understood  medium,  that  they  find  wrong-side  up — that  the  small  adver- 
it  difficult  to  recommend  Metropolitan  tiser,  who  needs  to  be  encouraged. 


Weekly  to  plan  boards,  with  support-  pays  the  highest  rate,  while  the  big- 


ing  facts,  arguments  and  so  forth  and  gest  advertiser  pays  a  low  rate.  Re- 
so  on.  This  book  is  an  A.B.C.  primer  turning  to  the  rate  question  later,  he 


1.  “ 
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for  Male  in  Dayton  shops.’ 
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ill  llUf 

furnace.** 

— a  simple  summing  up  of  three  points  raised  the  question  of  limiting  the 
which,  added  up,  fully  describe  a  amount  of  advertising  space  and 
medium  unlike  any  other  medium  in  charging  a  high  rate  for  it. 


the  entire  U.  S.” 

The  three  points:  (1)  60%  of  U.  S. 
families  live  in  Metropolitan’s  20-state 
area;  (2)  65%  of  retail  sales  are  made 
in  this  area  (statement  accompanied 
by  a  map  of  the  20  states  as  a  green 
pasture,  with  a  high  board  fence 
around  it);  (3)  “Metropolitan  Weekly 
...  an  association  of  11  (to  17)  of  the 
country’s  great  Sunday  newspapers 
in  which  the  rotogravure  picture  sec¬ 
tion  and  the  comic  section  are  sold 
as  a  group  at  a  group  rate  ...  is  con¬ 
centrated  in  the  20-state  Metropolitan 
area.” 

Many  another  well-established 
newspaper  organization,  we  imagine, 
could  well  afford  to  go  back  to  primer 
style  and  explain  itself  for  the  benefit 
of  advertising  men  who  don’t  thor¬ 
oughly  understand  it.  Advertising 
men  are  fond  of  telling  their  pros¬ 
pects  that  the  readers  of  advertising 


wanted:  A  PUBLICITY  EXECUTIVE 

who  can  "DO"  as  well  as  DIRECT 


This  man  must  he  competent  to 
direct  a  well-staffed  publicity  de- 
partmeut  which  is  responsible 
for  publicizing  the  divers  activi¬ 
ties  of  many  separate  divisions  of 
a  large  business,  lie  must  be  able 
to  organize  activities  and  super¬ 
vise  daily  production  without  get¬ 
ting  so  lost  in  routine  that  bis  own 
creative  output  will  be  sti  ipped. 
He  must  be  able  to  write  while 
he  administers — and  do  both  well. 
He  must  be  seasoned  enough  to 
have  a  sh.arp  sense  of  public  re¬ 


lations  values.  He  should  have 
a  specific  record  of  accomiilish- 
ment.  He  will  be  paid  a  salary 
commensurate  with  his  ability  as 
an  executive  and  a  creative  man. 
.\  complete  “who’s  who,’’  with 
business  and  character  references, 
should  be  sent  in  response  to  this 
advertisement.  They  will  be  held 
in  strictest  confidence. 

NH:  Our  tm'u  executives  hare  bent  ad- 
v'ised  ttf  the  f^uhtication  of  this  advertise' 
meut. 

Box  .1420.  I'.ditor  &  rnbli>her 


MTTON  DAIIT  MtWt 


showed  fans  leaving  the  hall,  with  the 
headline,  "The  ‘Hit  Parade’  Is  Over, 
but  the  ‘thud’  lingers  on.”  And,  after 
explaining  that  there  was  now  time 
to  review  what  had  happened,  the 
News  dropped  into  two-thirds  of  a 
page  of  brief  paragraphs,  each  with 
humorous  sketch,  in  much  the  .style 
shown  above. 


FARM  CONTEST 


Louisville,  March  1 — A  plan  in¬ 
tended  to  elevate  “Kentuckiana”  farm 
life  and  improve  the  condition  of 
farm  families  through  competition  for 
$2,500  in  prizes  offered  by  the  Louis¬ 
ville  Times  and  the  Courier- Journal 
was  announced  here  yesterday  by 
Barry  Bingham,  publisher.  The  com¬ 
petition  applies  to  all  of  Kentucky 
and  25  counties  in  Southern  Indiana. 
Revealed  at  a  luncheon  given  by  Mr. 
Bingham  to  farm  bureau  leaders  and 
affiliated  interests,  the  plan  received 
indorsement  of  the  Kentucky  and  In¬ 
diana  Farm  Bureau  Federations.  It  has 
four  chief  objectives:  to  promote  ag¬ 
ricultural  prosperity;  increase  income 
and  raise  living  standards;  strengthen 
the  economic  status  of  the  whole  pop¬ 
ulation,  and  reward  efficient  farm 
management. 


NEVADA  MEETING 


ised  the  question  of  limiting  the  Similar  technique  marks  a  subse- 
nount  of  advertising  space  and  quent  News  ad  based  on  the  1938 
larging  a  high  rate  for  it.  Dayton  chapter  of  the  Golden  Gloves 

Referring  to  the  Gallup  charts  of  tournament.  A  big  photo  at  the  top 


{By  telegraph  to  Editor  &  Pcblishkr) 
Reno,  Nev.,  March  1 — The  Nevada 
Press  Association,  at  its  annual  con¬ 
vention  here  Feb.  25-26,  elected  War¬ 
ren  Monroe,  publisher,  Elko  Inde¬ 
pendent,  as  president,  succeeding  A. 
P.  Hopkins,  editor.  Goldfield  News. 
Denver  Dickerson,  Carson  City  Chron¬ 
icle,  was  named  vice-president,  and 
Jack  McCloskey,  Hawthorne  Inde¬ 
pendent,  secretary-treasurer. 


C  A  S 


Kentucky  led  all  states  in 
percentaqe  gain  on  income 
from  farm  products  in  1937  as 
compared  with  1936,  the  U.  S. 
Department  of  Agriculture  re¬ 
ported. 

Gain 

KENTUCKY  . 28% 

Next  State  .  24yo 

Nation  .  8% 


Supplementing  a  $34,901,000 
gain  in  farm  receipts  are  the 
payrolls  of  busy  tobacco  fac¬ 
tories  end  distilleries. 


Cbe  Courier •S^ournal 

The  Louisville  Times 
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And  Again  i- 

Dependability 

The  vital  influeiiee  of  the  Paper  Feed  for  Newspaper  Presses  upon  the  (Quality  of 
Printing,  the  Aeenraey  of  Register  and  the  Quantity  of  Aetiial  Prodnetion  is  not  always 
given  due  reeognition. 

(»ood  Printing  and  Aeeiirate  Register  require  a  definite  amount  of  tension  in  the  run¬ 
ning  wehs.  Rediiee  the  tension  helow  that  point  and  the  first  impression  loses  its  sharp¬ 
ness.  also  the  inar^iins  ainl  rejiister  vary. 

On  the  other  hand,  obtaining  the  Maximum  Quantity  of  Prodnetion  requires  freedom 
from  web  breaks.  In  order  to  reduee  the  number  of  web  breaks  to  tbe  minimum  it  is  im¬ 
portant  to  subjeet  tbe  running  webs  to  tbe  least  amount  of  strain. 

Complete  elimination  of  all  web  tension  is  impraetieal  with  present  plates  and  blank¬ 
ets.  The  problem,  therefore,  is  to  provide  and  maintain  eontinnonsly  the  least  amount  of 
web  tension  that  will  produee  a  elean  first  impression  and  areiirate  register.  Exeess  tension 
is  not  only  undesirable,  but  seriously  detrimental. 

The  Scott  Paper  Feed — whether  from  Spindled  Paper  Rolls  or  from  Magazine  Reels, 
with  or  without  Automatic  Pasting — pnxlnees  a  degree  of  I)e{)endable  Performance  that 
completely  outclasses  every  other  Paper  Feed. 

The  reason  for  this  superlative  performance  is  the  Jones  Automati<*  Tension  (Tovernor 
— the  simplest  and  most  effective  device  of  its  kind:  purely  me<-hanieal.  instantaneously 
automatic  in  its  j’ompensation  to  exactly  (*ounteract  every  minute  variation  in  the  actual 
web  tension,  perfectly  sensitive  and  responsive  to  every  change  in  speed,  safe  “reil  button’’ 
stops  from  any  speed  and  all  control  through  tbe  core  without  disturbing  tbe  surface  of  the 
paper. 

1'be  Good  Printing  at  tbe  fastest  known  speeds  of  Scott  I'nits.  the  Safety  and  Reliabil- 
itv  of  Scott  Folders  and  the  Perfection  of  Web  Tension  Control  of  Scott  Pa|)er  Feeds,  with 
one  guarantee  for  all.  without  divided  responsibility,  assure  Scott  Press  Users  the  maximum 

Dep  eodabi  lity 


Walter  Scott  &  €o. 

IVew  York  ^  Chicago 

230  West  4l8t  Street  Plainfield,  New  Jersey,  U.  S.  A.  1330  Monadnock  Bldg. 
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HOW  NEWSPAPER 

ADVERTISING  WORKS 

Each  weak  an  advertising  classification  will  be  analyzed  in 
these  columns.  Since  practically  all  advertising  finally  centers 
on  a  retail  outlet,  these  studies  should  be  of  equal  interest 
to  national  as  wall  as  local  advertisers. 

By  FRANK  E.  FEHLMAN 

No.  56.  Gift  Shops 


MODERN  MAGAZINES  recently 

made  a  real  contribution  to  current 
research  material.  Elaborate  ques¬ 
tionnaires  were  sent  thousands  of  fam¬ 
ilies  in  48  states.  Samples  of  all  in¬ 
come  groups  were  taken,  $20  a  week 
and  less.  $20  to  $40,  $40  to  $60,  $60  to 
$80,  and  $80  to  $100,  and  all  over  $100 
a  week.  A  total  of  11,688  families 
were  studied. 

Research  people  were  not  surprised 
when  the  final  tabulations  were  sent 
to  the  printer  but  to  the  lay  adver¬ 
tising  man  or  average  business  exec¬ 
utive,  some  of  the  percentages  seemed 
out  of  line. 

Any  local  or  national  advertising 
manager  will  find  in  this  document, 
dozens  of  leads  for  immediate  business. 
A  brief  outline  of  one  neglected  classi¬ 
fication  follows — gift  shops. 


Who  Operates  Them? 

IN  MOST  CITIES  gift  shops  are  op¬ 
erated  by  single  women,  who  in 
must  instances  have  a  natural  instinct 
for  collecting  unusual  things— books, 
paintii^s,  prints,  brie  -  a  -  brae,  and 
a  hundr^  and  one  other  unusual 
items. 

Because  of  the  locations  of  these 
shops,  often  above  the  street  level,  or 
on  side  streets,  drop-ins  or  traffic  cus¬ 
tomers  are  few.  "nie  shop  depends  on 
the  endless  chain  idea  of  getting  cus¬ 
tomers,  does  a  little  classified  adver¬ 
tising  and  occasionally  attempts  a 
small  direct  mail  campaign. 

Building  such  a  classification  is  not 
difficult  if  a  few  simple  rules  are  fol¬ 
lowed. 

1st— If  the  local  sUff  has  a  woman 
.solicitor  she  should  be  assigned  to 
the  accounts.  If  no  woman  is  avail¬ 
able,  an  unemployed  woman  should 
be  given  the  classification  on  a  per¬ 
centage  basis.  Many  women  have  a 
few  hours  each  day  that  might  be 
devoted  to  this  work. 

2nd.— Select  some  page  in  the  paper 
and  keep  all  the  ads  on  that  page, 
with  a  half-inch  slug  heading  the  ads 
—“Gift  Shops— Unusual  Presents”  or 
some  such  simple  heading. 

3rd.— The  solicitor  should  shop 
every  gift  shop  first.  See  at  first  hand 
the  size,  quality  and  unique  gifts  that 
are  ofifered. 

4th  — Small  ads.  an  inch  single  col¬ 
umn,  are  sufficient  to  start  with.  Any 
shop  can  afford  that  much  space, 
three  times  a  week. 

Total  Soles 

ALL  TOO  OFTEN  ad  managers  over¬ 
look  total  linage  possibilities  in 
such  a  classification.  Take  an  aver¬ 
age  city  of  say  500,000  population. 
The  classified  directory  shows  a  total 
oi  42  such  shops.  Sell  five  of  them  a 
three  times  a  week  schedule  and  you 
have  14  lines,  time  5  or  70  lines,  three 
times  a  week — a  total  of  210  lines  a 
week,  over  10,000  lines  annually. 

Copy  Ideas 

EVERY  DAY  in  every  city,  four 
things  happen  at  regular  intervals. 
1st — A  certain  number  of  families 
greet  a  new  baby.  Parents  and  rela¬ 
tives  immediately  rush  for  a  gift. 


2nd — Birthdays  occur  every  day. 
3rd — Weddings  take  place.  4th— 
Someone  has  an  anniver.sary. 

These  four  events  form  the  basis  of 
the  copy.  Add  to  these  four  appeals 
travel,  people  who  are  ill  or  con¬ 
valescing  and  you  have  a  total  of  six 
distinct  copy  appeals  that  may  be  run 
over  and  over. 

Cost  of  Applying  the  Idea 

NOW  SUPPOSE  the  solicitor  sells  a 

continuous  schedule  to  six  shops  in 
a  city  of  500,000  population.  Take  an 
average  local  rate  based  on  150  inser¬ 
tions  a  year.  Assume  the  rate  to  be 
25c  a  line.  That  makes  the  cost  of  an 
inch  $3.50  per  insertion  or  $10.50  a 
week,  which  is  about  half  what  the 
average  clerk  in  a  gift  shop  is  paid. 

The  solicitor  now  prepares  six  ads. 
one  for  each  of  the  six  shops.  She 
rotates  the  six  appeals.  For  one  she 
has  baby  gifts,  for  another  birthday 
gifts,  etc.,  etc. 

Rotating  the  appeals,  each  shop  of¬ 
fers  different  gifts  each  time  their  ad.*-- 
appear.  All  the  ads  are  grouped  to¬ 
gether  exactly  the  same  as  a  classi¬ 
fied  section. 

Readers  follow  the  offerings,  know 
that  they  may  find  listed,  five  times 
a  week,  a  variety  of  gifts  for  all 
occasions. 


Selling  the  Shop 

NATURALLY,  gift  shop  owners  are 

going  to  think  several  times  before 
committing  themselves  to  an  expendi¬ 
ture  of  $500  a  year.  New  prospect*; 
that  we  call  on  in  other  lines  of  busi¬ 
ness  are  just  as  cautious  and  conser¬ 
vative.  Two  things  make  this  type 
of  advertising  click.  First — the  gift 
must  be  really  different  or  second — it 
must  be  reasonably  priced  and  the 
price  must  always  appear.  Every  year 
hundreds  of  newspaper  ads  fail  and 
for  one  very  simple  reason.  The  ad¬ 
vertiser  forgets  to  insert  the  price  of 
the  article. 

Importance  of  Prices 

DEPARTMENT  STORES  and  food 

advertisers  have  for  years  told 
women  the  price  of  almost  every  ar¬ 
ticle  advertised.  Women  exp>ect  a 
price.  It  may  seem  too  high — it  may 
be  a  bargain.  This  the  department 
store  has  learned.  If  the  price  seems 
high,  the  average  woman  turns  the 
page,  but  a  few  more  curious  shop 
the  store,  and  some  of  them  buy. 

Newspap)ers  have  too  long  neglected 
small  advertisers,  gift  shops,  book 
stores,  shoe  repair  shops  and  dozens 
of  others  who  might  add  hun¬ 
dreds  of  new  customers  to  their 
books. 

Small  radio  stations,  those  opierated 
indep)endently  that  are  not  affiliated 
with  the  chains,  actually  live  on  these 
small  classifications  and  because  the 
programs  are  on  every  day,  many  of 
them  pay  and  pay  well. 

The  year  1938  and  1939  and  on  into 
the  forties  are  not  going  to  be  easy 
ones  for  advertisers.  They  will  need 
all  the  help  we  can  give  them  and  the 
local  department  that  starts  building 
linage  out  of  the  so-called  miscella¬ 
neous  group  is  going  to  be  better 
equipped  to  sell  larger  schedules  to 
tho.se  who  are  now  in  the  paper. 


Increased  Prices, 
Flat  Ad  Rate 
Urged  by  Haskell 

Cites  High  Overhead  of 
Larger  Newspapers  at  N.  [. 
Press  Assn.  Meet 

Trenton.  March  1 — A  plea  for  an 
increase  in  the  retail  price  of  news- 
pi'P>ers  and  a  fiat  advertising  rate  to 
make  new.spap>er  publishing  a  sound 
business,  was  made  by  Captain  Wil¬ 
liam  E.  Haskell,  assistant  to  President 
Ogden  Reid  of  the  New  York  Herald 
Tribune,  at  the  banquet  following 
yesterday's  82nd  annual  meeting  of 
the  New  Jersey  Press  Association  at 
the  Stacy-Trent  Hotel  here. 

"There  is  only  one  way  to  meet  the 
increasing  newspaper  costs  without 
bankruptcy,"  he  said,  “and  that  is  to 
sell  our  product  at  a  profit  and  not 
rely  upon  a  by-product.  A  newspaper 
should  be  sold  for  an  amount  of 
money  it  costs  to  produce  it.” 

Five  Cent  Papers  Cited 

Pointing  out  that  newspapers 
throughout  the  West  and  South  are 
charging  five  cents  an  issue,  Haskell 
said  “these  papers  do  not  have  a  frac¬ 
tion  of  the  editorial  costs  of  produc¬ 
ing  metropolitan  papers  which  must 
bring  their  news  from  all  corners  of 
the  world.” 

Interpretative  stories  by  special 
writers  and  foreign  correspondents 
were  cited  by  Haskell  as  examples  of 
the  greater  overhead  which  the 
larger  papers  undergo.  One  metro¬ 
politan  paper  last  year  received  14.- 
000,000  words  from  foreign  represen¬ 
tatives  at  an  average  cost  of  four 
cents  a  word,  he  .said.  This  high  cost 
was  due  to  the  u.se  of  trans-oceanic 
telephone  calls  to  avoid  censorship, 
Haskell  declared. 

The  cost  of  newsprint  of  a  New 
York  City  Sunday  newspaper  is  ap¬ 
proximately  eight  cents,  Haskell  said, 
yet  it  is  printed  and  sold  to  news¬ 
dealers  at  seven  and  one-half  cents. 

Hits  Ad  Price  Cencettions 

Captain  Haskell  criticized  the  prac¬ 
tice  of  large  newspapers  of  granting 
price  concessions  to  big  advertisers. 
Large  department  stores  sometimes 
pay  as  little  as  one-third  the  regular 
rate,  he  averred.  A  plan  of  setting 
advertising  rates  according  to  the  ser¬ 
vices  of  the  newspaper  was  suggested 
as  a  remedy  for  the  unequal  retvu-ns 
to  new.spapers  giving  greater  services. 

Governor  A.  Harry  Moore,  speak¬ 
ing  at  the  luncheon  meeting,  attacked 
the  tendency  toward  seeking  editorial 
opinion  from  newspaper  columnists 
rather  than  from  the  editorial  pages 
written  by  the  editors  themselves  as 


a  step  toward  the  regimentation  of 
the  newspapers. 

D.  Howard  Moreau,  editor  and  pub¬ 
lisher,  Hunterdon  County  Democrot, 
was  elected  to  succeed  James  Kerney, 
Jr.,  Trenton  Times  Newspapers,  who 
had  served  as  association  president 
for  the  past  two  years.  The  election 
automatically  made  Mr.  Moreau  a 
member  of  the  New  Jersey  Council 
which  has  charge  of  a  state  appro¬ 
priation  to  advertise  New  Jersey. 
Other  Officers 

Wayne  D.  McMurray,  Asbury  Park 
Press,  was  elected  vice-president  for 
dailies  and  Raymond  D.  Gill,  Dover 
Advance,  vice-president  of  the  weekly 
division.  John  W.  Clift.  Summit 
Herald,  was  chosen  honorary  secre¬ 
tary  after  service  as  active  secretary 
since  1909.  Hugh  N.  Boyd,  New 
Brunswick  Daily  Home  News  was 
elected  to  succeed  W.  B.  R.  Mason, 
recently  retired  as  publisher  of  the 
Bound  Brook  Chronicle,  who  had 
been  treasurer  since  1900  and  a  mem¬ 
ber  of  the  association  since  1888.  Mr. 
Mason  was  made  an  honorary  mem¬ 
ber. 

Miss  Ruth  Glover  of  Westfield,  a 
senior  at  the  New  Jersey  College  for 
Women,  was  awarded  a  $100  scholar¬ 
ship  prize. 

During  the  banquet,  former  Gov. 
Harold  G.  Hoffman  gave  a  brief  talk 
as  a  “guest  columnist.” 

Reports  and  talks  during  the  after¬ 
noon  session  were  made  by  Chauncey 
F.  Stout  of  the  Plainfield  Courier- 
News,  Walter  M.  Dear  and  R.  E.  Lent. 
Jersey  Journal,  Don  Johnson,  Trenton 
Times  Newspapers  and  Prof.  Charles 
L  Allen,  executive  secretary  of 
NJPA,  and  director  of  the  Department 
of  Journalism  at  Rutgers,  who  ar¬ 
ranged  the  all-day  convention. 

KIcetet!  tti  thr  cominittfe-iitlarKf  writ 
Walter  T„  TushitiKliaui,  C’diHt/fH  CVk»iVr-A»jf, 
Walter  L.  Lee,  li  t  stfii  lti  LcaJer.  Trvinn  J. 
keimers.  Hound  Hrind’  ('hrotiiclc,  Mr.  T-etii 
Edward  II.  Roemle.  I'assaic  ffiiuldXcu.t,  Mr 
Keriuy,  and  Mis*^  Helm  Urainml 
Kidi/e'itutod  ffcrald. 

Coinmittee  chairmen  appointed  wete:  l.rgi** 
lative.  Mr.  I)ear;  advertising,  Patrick  H 
Feenc>.  Scunrk  li7u  ning  \c7vs:  circnlation, 
Harry  G.  Kallop.  Newark  Evening  New^: 
metrojKjlitan  weeklies,  (iarvin  I*.  Taylor. 
Montciair  Tinux:  Xinthwrst  Weeklies.  Mr. 
Gill;  South  Jerse}  weeklies.  Carl  II.  John 
son,  H’oodbury  Scu's. 

Kollowing  the  business  meeting  ruundtahk 
discussions  w'ere  held  and  let!  by  the  ftdlowinii 
men:  Advertising,  Mr.  Roemle;  mechanical. 
Otiti  J.  Johnsftn,  Trenton  Times  Newspaper*: 
werklv  newspai>ers,  Mr.  (till;  circulation.  Mr. 
Kallop;  news  ami  editorial.  Fre<lerick  J.  (i.iins 
wa>.  Jervy  City  Jer-e)  Journal. 

“SPECIALS"  NAMED 

The  Asbury  Park  (N.  J.)  Pres.s  has 
named  Burke,  Kuipers  &  Mahoney. 
Inc.,  New  York,  as  its  national  repre¬ 
sentatives,  effective  April  1.  DeLisser 
&  Boyd  have  been  named  to  represent 
the  North  Tonawanda  &  Tovawanda 
(N.  Y.)  News,  March  1. 


Beware  "The  Glut  of  Occurrences" 

How  can  the  modern  newspaper  best  arrange,  display  and 
present  the  world-wide  “glut  of  occurrences”  which  daily 
flows  oyer  the  press  wires?  What  can  be  done  to  increase 
reader  interest  and  at  the  same  time  present  the  news  in  the 
manner  demanded  by  the  tempo  of  the  twentieth  century? 
For  practical  suggestions  and  information  about  what  some 
papers  have  already  done,  read 

THE  CHANGING  AMERICAN  NEWSPAPER 

By  Herbert  Brucker 

T^e  author  is  Associate  Professor  of  Journalism  and  As¬ 
sistant  to  the  Dean  of  the  Graduate  School  of  Journalism, 
Columbia  University.  The  Christian  Science  Monitor  says: 
“Well  written,  this  is  a  book  to  applaud.”  The  Linotype 
News  reports:  “Presents  many  constructive  ideas  for  Amer¬ 
ican  newspaper  publishers  and  editors.”  The  book  costs 
only  $1.50.  Order  now  from  the  publishers, 

Columbia  University  Press,  Box  B935,  2960  B'way,  N.  Y. 
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*  Excerpt  from  a  letter  by  Roberta  Shearer,  news  editor  of  the  7th 
grade  paper  of  Elim  Union  Elementary  School,  Hilmer,  California. 


Dear  Roberta; 

Thank  you  for  so  clearly  stating  your  request. 

There  are  1,400  newspapers  over  the  country  that  are  proud  to  say  they  are  members  of 
The  Associated  Press.  They  are  proud  to  say  so  because  they  believe  in  the  principle  on 
which  this  non-profit,  cooperative  press  association  was  founded  —  the  only  one  of 
its  kind  —  many  years  ago. 

You  may  not  be  able  to  say  that  your  paper  is  a  member  of  The  Associated  Press,  but  you 
have  demonstrated  that  you  know  what  would  make  it  all  you  would  like  it  to  be.  Perhaps 
you  have  read  what  the  founder  of  the  present-day  AP  said  away  back  in  1893 .  It  was 
something  like  this;  "The  people  must  be  given  the  facts,  free  from  the  slightest  bias, 
leaving  to  them  the  business  of  forming  their  own  opinions." 

Throughout  all  these  years  The  Associated  Press  has  done  that.  Long  after  you  are  out 
of  the  7th  grade  —  as  long  as  there  is  freedom  in  the  land  —  it  will  continue  to  report 
the  truth  swiftly  and  fearlessly. 

THE  ASSOCIATED  PRESJ 
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5T  COMEDIAN 

l6^nqjiiJt-ii£j(Ll 


Sales  are  down  .  .  .  inventories  are  up  .  .  .  employment  is  curtailed.  Unless  the 
logjam  is  broken  quickly,  a  crisis  impends. 


Advertising  will  speed  the  flow  of  goods  to  the  consumer.  But  the  point  is: — what  kind 
of  advertising? 


There  are  many  kinds  of  advertising.  In  boom  times,  few  manufacturers  analyze  the 
relative  values.  Advertising  sometimes  becomes  a  plaything — a  stunt  or  novelty — a 
way  to  entertain  and  amuse. 

But  the  1938  advertising  dollar  must  sweat  It  has  a  job  of  work  to  do.  In  the  face  of 
today's  problems,  the  funniest  comedian  is  tongue-tied.  The  clown  is  silent  at  the  con¬ 
ference.  There's  not  a  single  sales-idea  to  be  found  in  Joe  Miller's  Joke  Book.  All  of  a 
sudden,  life  becomes  real  and  earnest. 

Newspaper  advertising  has  the  call  when  goods  MUST  be  sold.  Keen  business  judg¬ 
ment  takes  the  place  of  academic  theory.  Good  will,  prestige,  reputation  are  all  good 
things — but  they  can  be  built  through  the  giving  of  values  just  as  surely  as  through  in¬ 
direct,  intangible,  wasteful  methods.  You  sacrifice  nothing  by  the  kind  of  selling 
which  brings  results  TODAY. 

Dealers  co-operate  more  readily  with  the  kind  of  advertising  they  understand — NEWS¬ 
PAPER  advertising.  Merchants  know  NEWSPAPER  advertising  through  direct,  person¬ 
al  experience.  They  see  its  results  every  day.  They  do  not  have  to  be  sold.  Their  tie- 
up  with  your  newspaper  schedule  is  practically  automatic  and  instinctive. 


Newspapers  are  always  ready  to  do  the  hard  job.  Let 
them  work  for  you  all  the  time.  Get  more  value  and  net 
profits  from  your  1938  advertising  dollar! 


ALL 
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NOT  INTERSTATE  COMMERCE 

IT  IS  PERILOUS  for  laymen  to  attempt  inter¬ 
pretation  of  U.  S.  Supreme  Court  decisions, 
with  only  a  newspaperman’s  English  and  diction¬ 
ary,  but  the  net  of  last  Monday’s  ruling  on  the 
New  Mexico  tax  on  advertising  appears  to  be 
that  publishing  a  magazine  or  a  newspaper  is 
strictly  a  local  enterprise.  The  court  waved  aside 
the  fact  that  the  appellant  paper  circulated  in 
other  states,  that  it  received  contracts  and  pay¬ 
ments  for  advertising  from  other  states  and  that 
the  instruments  of  its  advertising  frequently  came 
from  other  states. 

These  points  have  been  stressed  in  actions 
before  the  Federal  Trade  Conunission  and,  re¬ 
cently,  before  the  National  Labor  Relations 
Board,  as  evidence  that  newspaper  and  magazine 
publication  are  in  interstate  commerce.  Pub¬ 
lishers,  until  the  decision  in  the  AP-Watson-NLRB 
case  last  year,  have  always  held  the  opposite 
view,  which  the  Supreme  Court  now  apparently 
confirms. 

The  court  did  not  rxde  on  the  publication’s 
claim  that  New  Mexico’s  tax  on  advertising  re¬ 
ceipts  constituted  a  restraint  of  the  function  of 
gathering  and  disseminating  information,  admit¬ 
tedly  an  extreme  view,  but  one  which  cannot  be 
permanently  neglected.  Its  decision  was  based 
upon  many  precedents,  none  of  them  directly 
concerned  with  the  press,  and  the  character  of 
the  business  concerned  did  not  influence  the 
court’s  thinking. 

Again  from  a  layman’s  standpoint,  it  appears 
anomalous  that  the  Associated  Press,  owned,  sup¬ 
ported  by,  and  working  for  newspapers,  is  held 
to  be  in  interstate  commerce,  while  a  publication 
coBcededly  circulating  and  doing  business  across 
state  lines  is  held  a  local  enterprise. 

“By  reason  of  this  opinion,”  advises  an  A.N.PA. 
bulletin,  “the  question  of  whether  or  not  a  news¬ 
paper  is  engaged  in  interstate  commerce  is  now 
greatly  narrowed  and  largely  resolves  itself 
around  the  percentage  of  circulation  which  is  dis¬ 
tributed  outside  of  the  state  of  publication  as 
compared  to  circulation  within  the  state.” 

•  •  • 

LABOR  DECISIONS 

MR.  ROOSEIVELT  told  a  recent  press  conference 

of  complaints  he  had  received  from  employers 
and  employes  that  newspapers  were  not  publish¬ 
ing  reports  of  cases  settled  by  the  National  Labor 
Relations  Board.  Correctly,  he  declared  that  the 
public  is  entitled  to  this  information  as  well  as  of 
the  criticism  which  has  been  directed  against  the 
NLRB. 

We  had  not  noticed  that  the  NLRB  decisions 
were  being  suppressed  by  newspapers.  The 
monthly  summary  of  decisions  comes  to  this  office, 
and  presumably  to  many  other  publications — and 
ill  none  of  them  has  there  been  any  pertinent  in¬ 
formation  which  we  have  not  previously  printed 
as  news.  We  have  noted  frequent  reports  of 
rulings,  actions,  and  decisions  in  other  papers, 
concerning  disputes  of  more  than  minor  interest. 

Mr.  Roosevelt’s  informants  have  a  difficult  case. 
They  cannot  call  upon  newspapers  to  publish  even 
summaries  of  the  board’s  entire  procedure.  Many 
of  the  cases  are  of  only  parochial  importance, 
settling  minor  jurisdictional  disputes  or  knocking 
out  attempts  at  pietty  chiseling.  They  might  be 
impiortant  news  at  the  points  they  immediately 
affect,  and  in  summary,  they  might  give  the  public 
an  adequate  idea  of  what  the  board  is  doing.  Or, 
in  the  absence  of  detailed  statements,  they  might 
not. 

Unpopular  as  the  board  is  in  some  quarters,  it 
has  received  plenty  of  news  play,  and  if  much  of 
it  has  been  unfavorable,  the  board  and  its  agents 
have  themselves  to  blame.  Even  the  Guild  Re¬ 
porter,  ardent  champion  of  the  rights  of  labor, 
has  its  own  particular  faults  to  find  with  some 
NLRB  work  and  workers.  If  Mr.  Roosevelt  will 
see  to  it  that  the  board  is  competently  staffed  and 
that  its  news-worthy  decisions  are  promptly  pub¬ 
lished,  his  correspwndence  will  include  fewer  justi¬ 
fiable  complaints  that  newspap)ers  are  ignoring 
its  efforts. 


RIAL 


I  will  lift  up  mine  eyes  unto  the  hills,  from  whence 
cometh  my  help. — Psalms,  CXXI;  1. 

THINKING  OF  DEFENSE 

CANADA’S  MINISTER  of  National  Defense,  Hon. 

Ian  Mackenzie,  is  quoted  as  pleading  that  the 
press  omit  publication  of  any  information  that 
might  be  of  value  to  a  possible  enemy.  The 
Dominion,  on  a  modest  scale,  is  paralleling  the 
movement  of  the  United  States  for  stronger  naval 
and  coastal  defenses,  and  the  subject,  there  and 
here,  has  received  considerable  recent  newspaper 
attention. 

It  is  a  topic  that  requires  discreet  reporting. 
The  public  of  a  democracy  should  be  adequately 
informed  on  its  defensive  facilities,  and  it  should 
have  the  fullest  possible  information  on  how  its 
taxes  are  being  spent  for  improvement  of  those 
defenses,  but  there  is  no  doubt  that  published 
material  can  have  a  tremendous  interest  for  im- 
friendly  eyes. 

United  States  army  and  navy  officials  have,  in 
general,  cooperated  willingly  with  press  services 
and  newspapers  in  making  available  information. 
The  press  has  been  cordially  welcomed  at  the 
“war  games”  played  by  the  army  in  several  sec¬ 
tions  of  the  coimtry;  the  movements  of  the  new 
American  mechanized  division  were  reported  last 
Fall  with  amazing  completeness.  In  contrast  is 
the  recent  order  of  the  President  barring  report¬ 
ers  and  photographers  from  the  manouevres  of  the 
fleet  in  the  Pacific. 

There  is  a  happy  medium  between  these  ex¬ 
tremes.  Editors  do  not  consciously  publish  news 
that  might  assist  a  potential  enemy,  and  the  re¬ 
porters  assigned  to  stories  of  that  nahire  are  gen¬ 
erally  wary  of  technical  details,  which  mean  little 
to  casual  readers.  The  military  and  naval  press 
officers  have,  as  a  rule,  been  selected  for  their 
ability  to  talk  newspaper  language,  and  to  ac¬ 
complish  by  friendly  advice  what  in  war-time 
would  be  a  censor’s  duties. 

We  hope  no  precedent  has  been  established  by 
the  rule  against  reporting  of  the  present  naval 
training  program — which  has  produced  almost  no 
newspaper  conunent.  If  the  President  and  the 
naval  command  can  set  up  a  practical  censorship 
in  time  of  peace,  there  is  little  doubt  that  the  idea 
will  grow — and  that  the  next  war  will  see  a 
censor  established  by  law  and  not  by  the  patriotic 
will  of  newspaper  owners  and  workers  to  protect 
the  national  interest.  Today’s  assignment  should 
be  to  knock  out  any  premature  drills  in  cen¬ 
sorship  and  to  handle  current  defense  news  so 
discreetly  as  to  prove  the  needlessness  of  regu¬ 
lation. 

*  •  • 

MR.  BERNAYS— FIDUCIARY 

SEVERAL  HUNDRED  TEACHERS  sat  in  a  large 
New  York  hotel  last  Saturday  while  a  panel 
of  newspaper  people,  propagandists,  and  educa¬ 
tors  discussed  the  question  of  “Educational  Free¬ 
dom  and  Propaganda.”  That  was  their  scheduled 
topic,  at  any  rate;  none  of  the  remarks  seemed  to 
us  to  come  especially  close  to  it.  As  one  of  the 
participants,  we  frankly  expected  to  spend  a  good 
deal  of  energy  in  defending  newspapers  against 
the  assaults  of  the  professorial  liberals,  but  again, 
the  discussion  took  the  unexpected  turn. 

No  important  criticism  was  leveled  at  the  news¬ 
paper  press,  even  with  such  doughty  antagonists 
on  the  platform  as  Clyde  Beals,  editor  of  the  Guild 
Reporter,  and  Ferdinand  Lundberg.  The  target 
of  the  afternoon  was  “propaganda,”  mainly  as  ex¬ 
emplified  by  Edward  L.  Bernays.  That  noted 
public  relations  counsel  said  his  piece  in  the  most 
general  terms,  using  several  two  dollar  words  to 
express  ideas  that  didn’t  appear  to  have  that  value. 
An  attempt  was  made  by  Prof.  Leonard  Doob, 
of  Yale  University  and  breaker  of  many  a  lance 


on  propaganda  shields,  to  bring  the  discussion  to 
practical  terms,  the  net  result  of  which  was  the 
afternoon’s  most  interesting  observation,  by  Mr. 
Bernays. 

Challenged  to  tell  the  audience  for  whom  he 
was  working  and  for  what  ends,  Mr.  Bernays 
expounded  the  idea  that  the  relations  of  a  pub¬ 
lic  relations  counselor,  were  “fiduciary,”  like  those 
of  lawyer  and  client  or  physician  and  patient 
The  audience  roared,  in  altogether  good  humor. 
Perhaps  the  impudence  of  the  claim  left  his 
antagonists  breathless,  or  perhaps  the  inter¬ 
vention  of  the  chairman  was  responsible  for  turn¬ 
ing  the  talk  to  other  channels — but  the  Bernays 
thesis  was  no  further  pursued. 

It  should  be.  If  Mr.  Bernays  was  within  his 
rights  in  refusing  to  disclose  his  intimate  business 
under  those  particular  circumstances  (and  we 
believe  he  was),  we  doubt  that  he  can  sustain  his 
claim  to  work  behind  a  curtain  on  matters  affect¬ 
ing  the  public  interest.  We  doubt  that  he  wants 
to.  Secret  relationships  and  hidden  objectives  are 
a  challenge  to  the  public  and  to  the  press.  They 
do  not  narrow,  but  rather  widen,  the  gap  that 
separates  the  interest  of  business  from  those  of 
its  customers,  and  their  eventual  and  inevitable 
disclosure  seldom  reflects  credit  upon  either  ex¬ 
pert  or  client. 

Honest  public  relations  can  be  conducted  under 
bright  lights.  Tricky  schemes,  to  promote  crooked 
legislation,  to  direct  public  and  private  expendi¬ 
tures  into  uneconomic  channels,  to  swipe  news 
space  for  functions  that  should  be  done  in  paid 
advertising — these  are  among  the  jobs  that  require 
a  “fiduciary”  status  for  public  relations  coimsel- 
ors,  and  the  claim  of  such  a  status  is  ground  for 
suspicion.  We  are  quite  sure  that  Mr.  Bernays 
meant  something  other  than  his  high-sounding 
words  implied. 

*  •  • 

FREEDOM— FOUR-STARRED 

FEW  NEWSPAPERMEN  would  care  to  take  all 

the  rope  that  was  handed  them  in  a  recent  ob¬ 
servation  by  Circuit  Judge  Alvin  C.  Reis  of 
Madison,  Wis.  Denying  a  plea  for  change  of 
venue  for  a  defendant  accused  of  getting  money 
from  the  county  imder  false  pretenses,  on  the 
ground  that  newspaper  stories  and  editorials  had 
prejudiced  his  case.  Judge  Reis  declared  flatly 
that  newspapers  should  have  the  right  to  com¬ 
ment  on  pending  trials. 

He  is  new  to  the  bench,  though  not  to  political 
office,  and,  rare  one  that  he  is,  he  says  that  he 
does  not  resent  press  criticism  of  public  officials. 
That  is  the  newspaper’s  duty,  he  believes,  and  it 
extends  also  to  discussion  of  criminal  cases  in 
which  there  is  public  interest.  He  pointed  to  the 
empty  courtroom  as  disproof  of  the  charge  that 
newspapers  had  piled  up  a  strong  public  opinion 
against  the  defendant.  Only  lawyers,  court  officers 
and  reporters  were  present,  though  the  trial  had 
been  announced  in  the  Madison  papers. 

The  viewpoint  is  a  welcome  change  from  the 
bristling  of  judges  and  attorneys  against  the 
mildest  newspaper  comment.  It  takes  a  realistic 
viewpoint  on  change  of  venue  pleas,  many  of 
which  are  admitted  by  lawyers  to  be  specious, 
and  also  upon  the  question  of  prejudice  among 
jurymen  based  upon  their  newspaper  reading. 

It  is  practically  impossible  to  find  twelve  men 
and  women  even  of  the  low  intelligence  preferred 
by  many  lawyers  for  jury  service,  who  have  not 
read  and  formed  opinions  on  a  case  of  any  im¬ 
portance.  It  has  not  yet  been  demonstrated  that 
their  reading  affects  their  verdicts.  While  some 
types  of  newspaper  treatment  have  imdoubtedly 
swung  public  opinion  one  way  or  another  in 
notorious  cases,  such  influence  is  exceptional  and 
is  guarded  against  in  the  majority  of  offices.  There 
has  probably  been  too  much  concern  on  the  part 
of  judges,  prosecutors,  attorneys,  and  newspap>er 
people  for  the  welfare  of  defendants,  if  anything, 
and  a  judge  whose  primary  care  is  for  the  state 
that  elected  him  is  a  welcome  addition  to  the 
bench. 

•  *  • 

THE  HIGHER  BIOLOGY 

GEOMETRY  teaches  us  to  bisex  angels. — From 

“Boners,”  The  Viking  Press. 
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CHESTER  ROWELL,  editor,  San 

F  rancisco  Chronicle,  and  Colin 
Spangler,  manager,  San  Francisco  bu¬ 
reau  of  Oakland 
Tribune,  were 
initiated  recently 
as  honorary 
members  of 
Northern  Cali¬ 
fornia  Alumni 
Chapter  of  Sig¬ 
ma  Delta  Chi. 

Mr.  Rowell  was 
chosen  at  the  fra¬ 
ternity’s  Topeka 
(Kan.)  meeting 
as  the  national 
honorary  mem¬ 
ber  for  1937. 

Emanuel  Levi,  publisher,  Chicago 
Herald  &  Examiner  and  Chicago 
Er:ening  American,  is  in  Phoenix, 
Ariz.,  for  a  brief  vacation. 

Frank  E.  Gannett,  president  of 
Gannett  Newspapers,  Inc.,  Rochester, 
will  receive  the  civic  achievement 
plaque  of  Rochester  Rotary  Club, 
March  22.  It  is  given  to  honor  the 
citizen  who  has  rendered  the  greatest 
.service  to  the  community. 

Mrs.  Ruth  Hanna  McCormick 
Simms,  publisher,  Rockford  (Ill.) 
Morning  Star  and  Register-Republic, 
and  Mr.  Simms  have  acquired  title  to 
the  240,()00-acre  Trinchera  ranch  in 
southern  Colorado.  Attorneys  said 
they  would  take  immediate  possession. 
Part  of  the  consideration  was  the 
Ruth  Hanna  McCormick  cattle  breed¬ 
ing  ranch  of  1.600  acres  near  Rock¬ 
ford.  Ill. 

John  S.  Knight,  publisher,  Miami 
Herald,  and  Dan  J.  Mahoney,  general 
manager,  Miami  Daily  News,  were 
honored  Feb.  28  at  a  dinner  spon¬ 
sored  by  Miami  chapter.  Military  Or¬ 
der  of  the  World  War,  an  ex-officers’ 
group.  Both  served  as  lieutenants  in 
the  war. 

Dr.  Julian  S.  Miller,  editor,  Char¬ 
lotte  (N.  C.)  Observer,  was  elected 
president  of  Charlotte  Cmnmunity 
Chest  Feb.  23. 

Grove  Patterson,  editor,  Toledo 
Blade,  was  one  of  the  principal  speak¬ 
ers  at  the  meeting  of  the  Republican 
party’s  policy  committee  in  Chicago 
last  week. 

Carlton  K.  Matson,  editor,  Toledo 
News-Bee,  addressed  the  Lucas 
County  Bar  Association  in  Toledo 
last  week. 


A.  C.  Garvin,  editor,  Raytown 
(Mo.)  News,  has  been  appointed  by 
Gov.  Stark  of  Missouri  as  an  election 
commissioner  for  Jackson  county. 

E.  W.  Freeman,  publisher.  Pine 
Bluff  (Ark.)  Commercial,  was  elected 
president  of  Arkansas  Society  of  Sons 
of  the  American  Revolution  Feb.  22 
at  Little  Rock. 

E.  P.  Chase,  who  holds  a  one-fourth 
interest  in  Atlantic  (la.)  News-Tele¬ 
graph,  is  in  Washington  writing  a 
series  for  Iowa  Daily  Press  Associa¬ 
tion  papers. 

J.  J.  Kelly  has  been  named  editor 
of  North  Mankato  (Minn.)  Review. 

B.  J.  Lewis,  editor,  Albany  (N.  Y.) 
Knickerbocker  News,  is  serving  on 
a  community  committee  sponsoring 
the  presentation  of  Colleen  Moore’s 
Doll  House  for  the  benefit  of 
charity. 


In  The  Business  Office 


M.  B.  McNAB,  business  manager, 
Omaha  (Neb.)  World-Herald,  was 
honored  Feb.  22  by  the  newspaper’s  de¬ 
partment  heads 
on  the  28th  an¬ 
niversary  of  his 
association  with 
the  World-Her¬ 
ald.  They  pre¬ 
sented  him  with 
a  basket  of  flow¬ 
ers  and  their 
congratulations. 
He  started  in  the 
circulation  de¬ 
partment,  be¬ 
came  city  circu- 

M.  B.  McNab  lation  manager 
in  1913  and  10 
years  later  was  named  manager  of 
both  city  and  rural  circulation.  He 
has  been  business  manager  for  the  last 
four  years. 

R.  C.  Holliss,  general  manager.  New 
York  Daily  News,  left  this  week  for  a 
brief  vacation  in  Florida.  He  plans  to 
fish  off  the  Florida  Keys. 

Malcolm  S.  Lunn,  general  manager. 
New  York  Jourruil  and  American,  and 
Mrs.  Lunn  will  sail  from  New  York 
March  5  for  Miami  for  a  month’s  va¬ 
cation,  the  first  in  two  years.  Mr. 
Lunn,  an  expert  angler,  will  spend 
most  of  his  time  on  the  water. 

John  W.  Kenney,  circulation  man¬ 
ager,  Boston  American  and  Sunday 
Advertiser,  was  toa.stmaster  at  a  ban¬ 
quet  and  reception  in  Hotel  Somerset, 
Boston,  Feb.  22,  honoring  Louis  Lev- 
enthal,  president.  Newspaper  Chauf- 


FOLKS  WORTH 
KNOWING 


EVERETT  NORLANDER  who  recent¬ 
ly  was  named  Chicago  Daily  News 
political  editor  to  succeed  the  late 
Leroy  Vernon,  is 
a  young  news¬ 
paperman  with 
considerable  ex¬ 
perience  in  cov- 
e  r  i  n  g  politics, 
having  followed 
local,  state  and 
national  political 
affairs  for  a  num- 
of  years. 

In  addition  to 
his  by-line  arti¬ 
cles  dealing  with 
political  devel- 
o  p  m  e  n  t  s,  Mr. 
Norlander  conceived  the  “John  Q. 
Public”  feature  which  appears  weekly 
in  the  Daily  News,  in  which  “John 
Public”  calls  on  various  public  officials 
and  reports  the  “low-down”  on  per¬ 
plexing  problems  of  city,  county  and 
state  government.  The  stories  are 
written  in  the  style  of  a  reporter  tele¬ 
phoning  his  city  editor  with  firsthand 
remarks  on  questions  and  answers  en¬ 
tailed  in  John  Public’s  personal  in¬ 
vestigations. 

A  native  of  Chicago,  Mr.  Norlander 
attended  the  school  of  journalism  at 
the  University  of  Missouri,  following 
the  world  war.  He  began  his  news¬ 
paper  career  as  a  reporter  for  the 
Chicago  City  News  Bureau  in  1920. 
Later  he  joined  the  old  Chicago  Eve¬ 
ning  Journal.  He  has  been  on  the 
Daily  News  staff  for  the  past  15  years. 


feurs.  Distributors  and  Helpers  Local 
No.  259,  Boston.  More  than  700  at¬ 
tended. 

Charles  E.  Godfrey,  advertising 
manager,  Spartanburg  (S.  C.)  Herald- 
Journal,  and  publicity  committee 
chairman  for  the  Spartanburg  Cham¬ 
ber  of  Commerce,  made  his  annual 
report  at  the  recent  dinner  meeting. 

H.  W.  Slavick,  general  manager  of 
WMC,  radio  station  of  Memphis  Com¬ 
mercial  Appeal,  has  been  appointed 
communications  officer  of  the  Mem¬ 
phis  chapter,  American  Red  Cross. 
He  will  organize  a  system  of  com¬ 
munication  for  use  in  event  of  flood 
or  other  disaster  in  the  Memphis  ter¬ 
ritory. 

Don  Searle,  of  WIBW,  the  Capper 
Publications’  station,  Topeka,  has 
(Continued  on  next  page) 


George  W.  Cottingham,  editor, 
Houston  Chronicle;  Allen  C.  Barlett. 
editor,  Houston  Press,  and  Lloyd 
Gregory,  managing  editor,  Houston 
Post,  were  guests  of  Episcopal  Church¬ 
men’s  Club  at  a  luncheon  meeting 
Feb.  25. 

John  C.  Chappie,  editor,  Ashland 
(Wis.)  Press,  and  Mrs.  Chappie  are 
vacationing  in  California. 

Miss  Beatrice  Cobb,  editor  and  pub¬ 
lisher,  Morganton  (N.  C.)  News- 
Herald  and  secretary  of  North  Caro¬ 
lina  Press  Association  since  1921,  will 
seek  the  Democratic  nomination  for 
the  State  Senate  from  the  28th  dis¬ 
trict. 

William  R.  Kessler,  president.  West 
Chester  (Pa.)  Daily  Local  News,  is 
spending  a  two-month  vacation  in 
Florida  to  regain  his  health. 

A.  L.  Glasmann,  publisher,  Ogden 
(Utah)  Standard-Examiner,  has  been 
named  director  of  Ogden  Chamber  of 
Commerce. 

W.  A.  Cochel,  editor.  Weekly  Kan- 
sfi.s-  City  Star,  recently  was  elected  a 
vice-president  of  the  board  of  trustees 
of  Andrew  Drumm  Institute  of  Jack- 
son  county.  Mo. 


C.  n.  DRISfOI.I. 


NEW  YORK 
DAY  BY  DAY 


estahlishe<l  by  ().  O.  McIntyre,  is  now  be¬ 
ing  written  in  the  same  popular  vein  by 
Odd’s  logical  successor,  his  long-time  friend 
and  as-f)ciate,  Charles  15.  Driscoll. 

Messages  have  bee!i  received  from  cilitors 
in  all  parts  of  the  country  bearing  out  the 
truth  of  Mrs.  McIntyre's  words; 


I _ 


D<  ‘ar  Mr.  Driscoll: 

To  me  it  seems  proper  and  praisew<irthy  for  you,  as 
Odd's  biographer  and  close  personal  friend,  to  write  a 
daily  column  to  succeed  the  one  established  by  him. 
Verv  sincerely  vours, 

MAYBELLE  HOPE  MclNTYRE 
(Mrs.  O.  O.  McIntyre) 

Wire  us  collect  if  your  territory  is  still  open. 

MeNaught  Syndicate,  In€% 

Greenwich,  Conn. 


Due  to  typographical  error  this  ad¬ 
vertisement  was  printed  incorrectly 
last  week.  It  is  reprinted  here  cor¬ 
rectly,  as  approved  by  United  Feature 
Syndicate. 


The 

HUMANEST 

Washington 

column 


Robert  S.  Allen  and  Drew 
Pearson,  who  write  T  H  F] 
WASHINGTON  MERRY-GO- 
ROUND,  know  more  than 
political  news.  They  know 
the  people  who  make  it.  And 
they  tell  what  they  know. 

This  gives  to  their  column 
flesh  -  and  -  blood  humanness. 
It  makes  the  column  as  inter¬ 
esting  for  the  personalities  it 
brings  to  life,  as  for  the  per¬ 
ceptions  and  prophecies  of 
political  stratagems  and  politi¬ 
cal  trends. 

! 

jThe  Brass  Ring  awards,  the 
pertinent  anecdotes  of  back¬ 
ground  incident,  the  shrewd 
character  .sketches  of  fore¬ 
ground  figures  give  another 
dimension  to  Washington  re¬ 
port  and  comment  —  the 
dimension  of  humanness.  It 
not  only  informs  readers  — 
often  in  advance  —  of  what’s 
what  in  Wa.shington,  hut  in- 
I  troduces  them  personally  to 
'  who’s  who. 

For  samples  of  THF]  WASH- 
IN(;T()N  MERRY-GO- 
!  ROUND,  please  write  to 

FEATURE 

SYNDICATE 

j  220  EAST  42nd  street 

,  NEW  YORK  CITY 


EDITOR 


PUBLISHER 


PERSONALS 


Ernest  Myers  has  switched  from 
the  Saint  John  (N.  B.)  Citizen  circu- 

,  ,  lation  department  to  the  Telegraph- 

continued  from  page  25 


been  named  general  manager  of  - 

In  The  Editorial  Rooms 

tions  50^  operated  by  the  Ltncoin 
(Neb.)  Star  and  the  Nebraska  State 

Journal.  He  replaces  the  combined  WILLIAM  K.  HUTCHINSON,  Wash- 


forces  of  John  M.  Henry  and  Reggie  ington,  D.  C., 
Martin  in  executive  posts.  national  News  Si 

Hilden  C.  Eckman.  business  man-  sented  a  silver 
ager,  Ashland  (Wis.)  Press,  has  fully  punch  bowl  and 
recovered  from  injuries  suffered  in  an  tray  by  the 


automobile  accident  which  occurred  standing  com- 


ington,  D.  C.,  night  chief.  Inter¬ 
national  News  Service,  has  been  pre¬ 
sented  a  silver 


Jan.  7. 

Jere  J.  Kelleher  and  Joseph  F. 
Kearns,  district  circulation  managers. 
Staten  Island  (N.  Y.)  Advance,  super¬ 
vised  the  trip  of  29  boys,  winners  in  a 
recent  contest,  to  Washington  Feb.  22. 

James  J.  Carroll,  of  New  York  Law 
Journal  advertising  department,  and 


mittee  of  corre¬ 
spondents  of  the 
Capitol  in  appre¬ 
ciation  of  his  ef¬ 
forts  in  connec¬ 
tion  with  im¬ 
provements  in 
press  gallery  fa¬ 
cilities.  Nathan 


Mrs.  Carroll  are  the  parents  of  a  Robertson. 


daughter,  Jane,  born  recently. 

Roy  E.  Otten,  business  manager. 


Associated  Press, 
and  committee 


W.  K.  Hutchinson 


Versailles  (Mo.)  Leader,  has  resigned  chairman,  presented  the  gift  at  the 
as  chairman  of  Morgan  County  Social  capital. 

Security  Commission.  m.n.aina  ^Hi.nr 
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Harvey  Deuell,  managing  editor. 
New  York  Daily  News,  will  return 
to  work  next  week  after  a  brief 
vacation. 

Hal  O'Flaherty,  Chicago  Daily  News 
managing  editor,  and  Mrs.  O'Flaherty 
will  leave  March  5  for  a  vacation  trip 
to  Mexico  City. 

Henry  L.  Brinton.  managing  editor. 
West  Chester  (Pa.)  Daily  Local  News, 
and  Mrs.  Brinton  are  the  parents  of  a 
daughter,  Alice  Cary,  born  recently. 
The  Brintons  have  a  three-year-old 
son. 


The  Oldest  PubUshers’  snd  Advertisere'  Journal  Clark  H.  Galloway,  managing  editor, 

_ _  Council  Bluffs  (la.)  Nonpareil,  who 

^  e"  if  ® 

Schneider,  ATeus  Editor;  Robert  U.  Brown,  John  J.  been  named  by  Mayor  William  Guil- 

Ciou^er,  Marlen  E.  Pew,  Jr. _  foyle  to  a  preliminary  committee  to 

determine  if  _  the  city  will  join  other 


tising  Dirtetor;  George  H.  Strate,  Ciradation  Mamgtt. 
Washington,  D.  C.  Correspondent:  General  Press  Assoc., 


Iowa  cities  in  observing  the  state's 
100th  birthday.  Albert  Namen,  for- 
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London  Guarantee  end  Accident  Building,  360  Sarth  mittee  to  succeed  the  late  W.  R.  Orch- 


Miehigan  Ate.,  Telei^ne  Dearborn  6771. 

Padfic  Coast  Correspo^ents:  Campbdl  Watson,  2132 
Dtrbg  Street,  Berkeley,  Cal.,  Tel^one:  Thornwall  5557; 


ard,  editor  of  the  Nonpareil. 

Lewis  Beck  Sebring,  Jr.,  night  city 


Ken  Tador,^15  N(^  Ho6orl  Roul.,  loe  Angeles,  Tele-  editor.  New  York  Herald  Tribune,  re- 
phone,  Hempstead  6722.  •  J  u  J  r  , 

Undon  Office:  c/o~The  Cixton  Magarine,  Grand  Build-  honorary  degree  of  Master 
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London  Office:  r/o  The  Carton  Magasine,  Grand  Build¬ 
ing,  Trafalgu  Sq.,  W.  C.  2.  AUan  Delafona,  Manager; 
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Paris,  France  Correspondent:  B^hard  Ragner,  25 
Rue  Rennequin,  Telephone  EtoUe  07-70. 


of  the  college  last  week.  Mr.  Sebring 
is  a  direct  descendant  of  the  founder 
of  Union  College,  the  Rev.  Dr.  Dirck 


indento:  Hans  R.  Johansen,  c/o  Romeyn.  and  a  member  of  its  1923 


Fu  Eastern  Corresrondents:  Hans  R.  Johansen,  r/o  Rome 
Osaka  Mainkhi,  OsAa,  Japan  and  James  Shen,  the 
Centre  N ews  Agency,  Hung  Wu  Road,  Nanking,  China.  >-  * • 
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Oiiice  Boy  Gets  Scoop 

It  happened  in  Toledo  last  week 
— by  accident. 

Hervey  Haley,  one  of  the  Toledo 
Blade  editorial  department's  three 
industrious  copy  boys,  went  down  to 
the  Union  Station  Saturday  night, 
Feb.  26,  along  with  a  couple  hundred 
other  movie  fans,  in  the  hope  of 
getting  a  glimpse  of  Eddie  Cantor 
and  Deanna  Durbin,  enroute  to 
New  York. 

When  the  stars  refused  to  come 
out  on  the  platform,  young  Haley 
boarded  the  train.  He  found  Can¬ 
tor  and  Miss  Durbin  at  dinner  and 
began  questioning  the  comedian. 
Too  interested  in  his  first  big-time 
interview  to  note  the  passage  of 
time,  he  suddenly  awoke  to  the  fact 
that  he  was  speding  along  the  rails 
to  Cleveland. 

Cantor  calmed  his  fears  of  a 
reprimand,  invited  him  to  have  din¬ 
ner  and  offered  to  pay  his  fare 
back  to  Toledo.  Then  the  comedian 
Invited  Haley  to  his  stateroom, 
where  he  had  his  secretary  take 
down  a  transcript  of  the  interview 
so  the  youth  would  be  sure  to  get 
it  all. 

With  this  material  young  Haley 
was  enabled  to  write  an  excellent 
interview  which  the  Blade  gave  two- 
column  play  on  the  first  page  of 
its  second  section  Monday. 


rejoined  the  Light,  succeeding  Howard 
LaBaron,  who  resigned  as  assistant 
city  editor  to  join  the  Fort  Worth 
.staff  of  NLRB  as  examiner. 

Sanderson  Vanderbilt,  New  York 
Herald  Tribune  editorial  staff,  is  now 
with  the  New  Yorker  magazine. 

John  Botzum,  of  Akron  (O.)  Times 
Press,  has  written  a  history  of  the  city 
of  Akron,  now  appearing  in  serial 
form  in  the  Times  Press.  It  is  called 
"Story  of  My  Akron.” 


rounded  out  35  years  of  unbroken 
Associated  Pres.s  service  on  Feb.  24 
in  the  Asheville  (N.  C.)  Citizen-Times 
plant.  Mr.  Smith,  who  started  his 
career  with  the  Macon  (Ga.)  Tele¬ 
graph  in  1903  as  night  Morse  operator, 
has  been  with  the  Asheville  news¬ 
papers  23  years. 

C.  M.  Todd  of  Fredericton  bureau 
of  Saint  John  (N.  B.)  Telegraph- 
Journal,  has  switched  to  the  Halifax 
(N.  S.)  Herald.  A.  M.  Maxwell  of 
St.  Stephen  bureau  of  Saint  John 
(N.  B.)  Citizen  has  been  transferred 
to  the  paper’s  Fredericton  bureau  to 
supervise  coverage  of  legislative  news. 

A1  Cohn,  recently  resigned  Collec¬ 
tor  of  Customs  at  Los  Angeles,  is 
writing  a  column,  "Now  and  Then,” 
for  the  Los  Angeles  Examiner,  to  ap¬ 
pear  in  the  space  formerly  allotted  to 
the  late  O.  O.  McIntyre’s  column. 
Cohn,  who  has  resumed  motion  pic¬ 
ture  script  writing,  was  night  city 
editor  of  the  Examiner  about  20  years 
ago. 

Jimmy  Briggs,  formerly  night  police 
reporter.  Rocky  Mountain  News,  is 
now  in  charge  of  the  theater  page. 
Alberta  Pike,  formerly  on  drama,  has 
returned  to  the  city  side.  The  News 
is  now  carrying  a  daily  radio  column 
handled  by  John  C.  Polly. 

Wedding  Bells 

BYRD  TREGO,  publisher.  Black  foot 

(Idaho)  Bulletin,  to  Mrs.  Valetta 
Weave,  of  Blackfoot,  recently. 

John  Stewart  Bryan,  Jr.,  son  of 
John  Stewart  Bryan,  publisher  of 
Richmond  (Va.)  News-Leader  and 
president  of  College  of  William  and 
Mary,  Williamsburg,  to  Miss  Elizabeth 
Middleton  Gibson,  of  Richmond,  last 
week  in  Richmond. 

Rudolph  Boehm,  of  Green  Bay 
(Wis.)  Press-Gazette,  to  Miss  Helen 
Donart  Feb.  26. 

William  E.  Daley,  in  charge  of  Mil- 
waukee  (Wis.)  Journal's  Waukesha 
bureau,  to  Helen  Duras,  Milwaukee, 
Feb.  26. 

David  W.  Harris,  Jr.,  assistant  tele¬ 
graph  editor,  Miami  (Fla.)  Daily 


Lloyd  H.  Duffin,  automobile  editor 

and  advertising  man  of  Salt  Lake  City  Miami, 

Deseret  News,  has  been  named  a  colo-  Earl  H.  Nikkei,  of  U.  P.  Denver 
nel  and  has  succeeded  Col.  Albert  E.  to  Mi.ss  Florence  Reynolds,  so- 


Judson  Laird  has  resigned  as  man¬ 
aging  editor  of  Ardmore  (Pa.)  Main 
Line  Daily  Times,  to  join  the  publicity 
department  of  Sun  Oil  Company, 
Marcus  Hook.  Robert  Cameron  suc¬ 
ceeds  him. 

Joseph  Hollister,  associate  editorial 
writer  and  conductor  of  "The  Note 


Wilfong  as  commander  of  145th  Field  ‘^‘^ty  editor,  Denver  Rocky  Mt.  News, 
Artillery,  Ft.  Douglas,  Salt  Lake  City.  -^^n.  15,  ju.st  announced. 

Edward  F.  Fox,  of  Victoria  (B.  C.)  Carl  Deuser,  Cedar  Rapids  (la.) 
Times,  was  elected  president  of  the  Gazette  editorial  staff,  to  Miss  Lillian 
Victoria  branch  of  B.  C.  Institute  of  Walling.  Ransom,  Ill.,  Feb.  26  at  the 


Journalists  recently.  He  succeeds  H. 
Sendham  Graves  of  Victoria  Daily 


bride’s  home. 

Earl  Fickert,  editor,  Peabody  (Kan.) 


Colonist.  Mi.ss  Muriel  Richards,  Daily  Gazette-Herald,  to  Miss  Elsther  O’Hara, 


Colonist,  was  elected  vice-president 
and  named  delegate  to  the  provincial 
executive.  Peter  M.  Inglis  was  ap¬ 
pointed  secretary  and  George  Bona- 
via  was  reelected  treasurer. 

Levings  S.  Willis,  of  Philadelphia 


of  Hutchin.son. 
Feb.  24. 


Kan.,  in  Peabody 


F.D.R.  ACCEPTS  BID 

Washington,  D.  C.,  March  2 — Presi¬ 
dent  Roosevelt  will  attend  the  annual 


Evening  Ledger  rewrite  staff,  is  con-  the  White  House  Corre- 
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<;harter  Member  of  the  Audit  Bureau  of  Circulationa  ,.ij  . .  _ * _ i 

with  ao  average  certified  Qct  (laid  as  follows:  ®  Tribune,  r^ently  was  elected 

!  Sii  Months  Nil  Total  Dis-  president  of  the  Track  Writers’  Asso- 

i _ E°4ed _ Paid  tribution  ciation.  Lewis  Burton,  New  York 

1  Dec^  31,  1W7 .  In’Iff  12,779  Journal- American,  was  named  vice- 

•  1935!!'.!;;;!;;!!!!;  president,  and  Arch  Murray,  New 

“  1^4 .  9.651  10,607  York  Post,  secretary-treasurer. 

‘  1933 .  8.625  9,819  ,  t  r  o  ,  •  .  .  ■ 

•  1932 .  9,337  10,488  Frank  Laro,  of  San  Antonio  Light 

!!  5^ .  jS’liS  }}’J^  staff,  broke  his  right  leg  Feb.  26  when 

•  1929!!!!!!!!!!!!!!!  io’,l80  ii!5m  slipped  and  fell  on  the  front  steps 

_ L _ 1228 .  8,967  10,019  of  his  home.  Laro  had  only  recently 


fined  to  his  home  with  the  mumps. 

Henry  McLemore  and  George 
Kirksy,  United  Press  sports  writers. 


spondents’  Association  at  the  May¬ 
flower  Hotel,  March  12,  heading  a  list 
of  federal  officials  who  will  be  guests 


are  on  vacation.  McLemore  is  at  Day-  of  the  writers.  Newly  elected  officers 
Iona  Beach,  Fla.,  and  Kirksy  is  in  of  the  association  are  arranging  the 


Cuba.  dinner.  They  are:  Earl  Godwin, 

Louis  Duino,  sports  reporter,  San  Washington  Times,  president;  John  C. 
Jose  (Cal.)  Mercury  Herald,  who  O’Brien,  New  York  Herald  Tribune, 


specialized  in  golf  for  the  past  12  vice-president;  Robert  E.  Henderson, 
years,  has  been  named  acting  sports  Central  News  of  America,  secretary- 
editor  by  Pearce  Davies,  managing  treasurer,  and  members  of  the  execu- 
editor.  He  replaces  Joseph  Custei,  committee. 


sports  editor,  who  resigned  to  join  the 

Choo  Sports  Enterprises,  Honolulu.  RATE  INCREASES 

John  M.  Thompson  veteran  state  ^^e  Alexandria  (Va.)  Gazette  on 
house  reporter,  Ltncoin  (Neb.)  State  1  announced  an  increase  in  gen- 

Joumal,  has  resigned  due  to  ill  health,  ^j-gj  advertising  rate,  from  four  to  five 
Thompson  had  been  with  the  Journal  cents  per  line.  'ITie  Harrisonburg 
51  years.  Ed  Chittenden  and  Harry  (Va.)  News  Record  has  increased  its 
Dobbins  are  taking  his  place.  general  rate  from  four  to  five  cents 


“Deacon”  Smith  per  line. 


(Va.)  News  Record  has  increased  its 
general  rate  from  four  to  five  cents 
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History  in  the  Making! 

-INS  Tells  It  HRSTlI 

ON  February  21,  Anthony  Eden’s  resignation  H 
as  British  Foreign  Secretary  was  published  in  ■ 
I  all  American  newspapers.  H 

This  sensational  and  historic  occurrence  was  H 
no  surprise  whatsoever  to  the  readers  of  the  Hearst  ■ 
newspapers  and  of  other  prominent  publications  in  ^ 
which  the  dispatches  of  Mr.  Hearst’s  International 

Newt  Service  appear.  _  , 

Eden's  resignation  was  FORETOLD  exclusivie-  ■ 
ly  by  the  International  News  Service  several  days  H 

before  it  occurred.  \ 

In  still  another  report,  the  diplomatic  and  po¬ 
litical  crises  which 

cabinet  office  WERE  ALSO  DIVULGED  EX- 
CLUSIVELY  by  International  News  .Service.  ■ 

The  first  of  these  dispatches  was  cabled  from  ^ 
London  by  William  HUlnmn,  News 

Service  correspondent,  on  February  11.  In  part  it  ■ 

‘  A  critical  split  in  the  British  Cabinet  over  I 

questions  of  foreign  policy  was  movi^  «  ■ 

climax  tonight  and  threatening  to  exert  wide  rep-  ■ 
ercussions  throughout  nervous  Europe...  ■ 

"One  London  newspaper  will  ■ 

that  Eden  may  soon  resign  from  the  Cabinet  be-  ■ 

cause  of  opposition  to  Ch^rWa  meth^^^  | 

trying  to  APPEASE  THE  NAZI  FASCIST 

POWERS."  .  -  , 

The  second  dispatch  was  sent  from  London  on 
February  14,  by  Kingsbury  Smith,  also  an  Interna¬ 
tional  News  Service  correswndent. 

Regarding  this  second  dispatch— and  the  com¬ 
plete  confirmation  given  to  it  by  the  Eden  resigna¬ 
tion— the  Cleveland  New$  said  editorially  on  Feb- 

"This  is  a  slight  brag.  A  week  ago  yester- 

iday,  International  Newt  Service  delivert^  and  the 
Newt  published  a  cable,  on  the  authority  of  the 
International  Newt  Service  London 
ing  that  England  and  Italy  had  arranged  AN*  w 

Seal  under  which  italy  wou^ 

‘QUIETLY’  DROP  OUT  OF  SPAIN,  BRITAN 
WOULD  RECOGNIZE  ETHIOPIA,  AND 
ITALY  AND  BRITAIN  WOULD  BECOME 
FRIENDS. 

"Toward  the  end  of  the  cable,  there  was  a 
terse  sentence:  'This  is  a  complete  a^  serious 
reversal  for  Foreign  Secretary  Eden.  It  toolc 
the  events  of  yesterday  to  indicate  what  a  con¬ 
siderable  scoop  this  was." 

Meantime,  on  February  19,  an  International 
News  Service  dispatch  had  revealed  the  essential 
details  of  Prime  Minister  Chamberlain  s  prop^als 
to  Germany  regarding  “progressive  return  of  Ger¬ 
many’s  former  colonies"  and  ‘  A 
ANTEE  OF  THE  INDEPENDENCE  OP  AUS¬ 
TRIA." 

This  series  of  "scoops"  on  historic  current 
news  events  is  only  one  of  numerous  such  perform- 
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ances  by  the  Hearst  papers  and  International  News 
Service, 

The  International  News  Service,  through  Mr. 
Hillman,  also  forecast  accurately  and  exclusively 
the  secret  negotiations  between  the  United  States 
and  England  for  a  reduction  of  England  s  ^ar  debt 
and  for  mutual  tariff  concessions  under  the  Mull 
program — negotiations  which  both  governments 
denied,  but  which  Mr.  Kennedy  has  now  been  sent 
to  England  to  try  to  conclude. 

Readera  of  this  newspaper  are,  of  couwe,  fa¬ 
miliar  with  the  foreign  dispatches  of  Karl  H.  .Von 
Wiegand  and  of  H.  R.  Knickerbocker. 

They  remember  also  that  the  story  of  the  long- 
suppressed  Balfour  Document,  buried  smw  the 
World  War  in  the  archives  of  London  and  W^h- 
ington,  was  a  "beat"  scored  by  William  K.  Hut¬ 
chinson,  International  News  Service  coMc^ondent, 
and  only  a  few  days  ago  Internationa  News  Ser¬ 
vice  obtained  in  Rome  the  exclusive  signed  stoiy  of 
Feodor  Butenko,  missing  Soviet  Charge  d  Affaires, 

I  who  had  vanished  in  mysterious  and  apparently 
sinister  manner  from  Bucharest.  . 

I  Again,  on  February  9,  International  NewsSer^ 
vice  was  first  to  report  that  Japan  woidd  COLD^ 
TURN  DOWN  THE  BRITISH-AMERICAN 
DEMAND  for  an  explanation  of  Japanese  naval 

expansion  plans.  ^  . 

Finally,  the  U.  S.  Army  plans  for  construction 
of  the  Nicaragua  Canal  was  another  exceedingly 
important  news  development  reported  excli^vely 
by  William  K.  Hutchinson  through  International 
News  Service, 

Such  occurrences  as  these  are  not  merely  news 
—and  interesting  news  at  that.  ,  , 

They  are  MOMENTOUS  HISTORY  and  in 
them,  readers  of  the  Hearst  papers  and  Internor 
tiond  News  Service  dispat Aes  are j^c^rlypnv- 
ileged  to  foreglimpse  HISTORY  IN  ITS  VERY 
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Says  Circulators 
Hove  Five  Big 
Jobs  to  Do 

Clem  O'Rourke  Outlines 
What  They  Are  and 
How  They're  Done 

By  GEORGE  A.  BRANDENBURG 

CLEM  O'ROUEKE’S  informative 
handbook  on  circulation  department 
operations  of  a  metropolitan  newspa¬ 
per  strikes  us  as  the  most  sensible 
approach  to  the  study  of  specific  tasks 
such  a  department  encounters  that  we 
have  been  privileged  to  read.  As  cir¬ 
culation  manager  of  the  Cleveland 
Press,  Mr.  O'Rourke  has  outlined  in 
.■simple,  one-two-three  order  methods 
employed  to  satisfy  217,000  daily  sub¬ 
scribers — a  business  which  collects 
SI. 250, 000  in  pennies  every  year. 

His  textbook  is  not  a  new  story  to 
experienced  circulation  managers,  but 
he  has  painted  a  sweeping  picture  of 
the  multitudinous  endeavors  of  each 
circulation  employe  and  he  drives 
home  the  immensity  of  a  circulation 
manager's  responsibilities.  Among 
most  metropolitan  newspaper  circu¬ 
lation  departments,  these  tasks  are 
fairly  common.  Modified  by  policies 
of  each  paper,  these  duties  are  carried 
out  with  interesting  variations.  Cir¬ 
culation  managers,  however,  can 
profitably  compare  their  operations 
with  those  of  the  Press,  as  outlined 
by  Mr.  O’Rourke. 

For  instance.  Mr.  O'Rourke  points 
out  every  day  8363  human  beings  are 
making  an  effort  to  sell  the  Press.  He 
arrives  at  this  staggering  total  by 
tabulating  the  paper's  selling  units  as 
follows;  65  routemen;  131  comer 
hustlers;  863  other  corner  sellers;  83 
factory  sellers;  4,312  carrier  sales¬ 
men;  3,121  stores;  94  other  employes; 
187  out-of-town  dealers;  and  7  so¬ 
licitors. 

Five  119  Jobs 

This  vast  selling  force,  he  contends, 
undoubtedly  places  the  circulation  de¬ 
partment  closer  to  the  pulse  of  read¬ 
ers’  likes  and  dislikes  than  any  other 
departmental  group.  He  asserts  a  cir¬ 
culation  manager  has  five  big  jobs 
rolled  into  one.  First,  he  is  the  sales 
manager  with  a  large  sales  organiza¬ 
tion.  Second,  he  is  the  advertising 
manager  “because  producing  addi¬ 
tional  sales  and  keeping  the  product, 
entirely  on  his  efforts.’’  Third,  he  is 
the  traffic  manager,  seeing  that  deliv¬ 
eries  in  bulk  are  made  on  train-like 
schedules.  Fourth,  he  is  the  auditor, 
accounting  to  “the  minutest  detail”  for 
the  entire  operation  of  this  tremendous 
volume  of  business.  Fifth,  he  is  the 
credit  manager,  with  a  record  “almost 
incomparable  with  any  other  busi¬ 
ness.” 

On  top  of  this,  he  must  be  a  per¬ 
sonnel  organizer  and  look  after  the 
welfare  of  each  unit.  And  we  might 
add,  in  these  days  of  high  operating 
costs,  he  is  looked  upon  as  a  necessary 
revenue  builder  for  his  newspaper 
through  his  shrewd  ability  to  scru¬ 
tinize  every  penny  of  expenditure  and 
to  successfully  raise  rates  wherever 
possible  and  feasible. 

"A"  Students  Make  Good 
Carriers 

IN  A  RECENT  paper  read  before  the 

Texas  Circulation  Managers  Asso¬ 
ciation,  Fain  Reynolds,  Ft.  Worth 
Star -Telegram,  asserts  “good  students 
make  good  carriers.”  according  to  a 
checkup  of  Star-Telegram  carrier 


school  grades  His  report  follows,  in 
part: 

“Our  city  carriers  are  carrying  a  total  of 
2,294  courses.  Of  this  number  there  were  69 
failures.  Twelve  of  our  boys  had  straight 
‘A’  cards  and  42  had  no  grade  below  a  ‘B.’ 
W'e  are  informed  by  school  authorities  that 
this  is  well  above  the  average. 

“For  the  past  five  years  we  have  had  a 
system  of  checking  with  the  schools  on  the 
boys  before  they  are  given  a  route.  Each 
school  is  sent  a  notice  when  a  boy  is  put  to 
work  giving  the  time  the  boy  will  need  to 
be  dismissed,  also,  when  he  is  taken  off  a 
route  giving  the  date  his  early  dismissal  per¬ 
mit  is  to  be  revoked.  At  the  end  of  each 
six  weeks  grade  periotl  we  send  out  cards  to 
all  the  schools  that  have  carrier  boys.  These 
cards  list  the  boy’s  name,  his  district  man¬ 
ager,  route  time,  home,  riKim  numl)er,  and  a 
list  of  his  courses.  They  are  delivered  per¬ 
sonally  by  the  district  manager  to  the  schools 
in  his  zone  and  are  picked  up  by  him  two  or 
three  days  later  and  returned  to  the  office 
where  they  arc  checked.  Any  boy  making 
more  than  one  failure  is  taken  off  the  route 
inimediately.  This  is  a  lot  of  detail  for  the 
office  to  handle  but  we  have  found  it  to  be 
worth  the  trouble  as  it  tends  to  increase 
the  class  of  the  carrier  organization,  to  g-t 
the  schools  on  our  siile  and  to  cause  more 
applications  from  the  better  class  of  boys. 

“To  further  build  good-will  among  the 
schix)l  authorities  and  to  .serve  as  a  stimulant 
to  better  grades.  .\mon  G.  Carter,  Jr.,  is 
giving  a  scholarship  to  Texas  Christian  I’ni- 
versity  to  the  newsboy  or  carrier  who  has 
the  best  record  this  sclusd  term.’’ 

Okla.  Circulators 
Report  Favorably 
On  Higher  Prices 

Many  Soy  Readership  as 
Well  as  Revenue  Now 
Higher  . . .  Winner  Chairman 

C.  C.  Winner,  circulation  manager, 
Ponca  City  News,  was  elected  gen¬ 
eral  chairman  of  the  circulation  de¬ 
partment  of  the  Oklahoma  Press  As¬ 
sociation  at  the  semi-annual  meet¬ 
ing  held  in  the  Biltmore  Hotel,  Okla¬ 
homa  City,  Feb.  27. 

William  Marsh,  circulation  man¬ 
ager,  Chickasha  Daily  Express,  was 
named  chairman  of  the  daily  news¬ 
paper  group  and  S.  E.  Lee,  publisher, 
Buffalo  Journal,  was  elected  chairman 
of  the  weekly  newspaper  group. 

Winner  succeeded  T.  N.  Smissen, 
circulation  manager,  Seminole  Pro¬ 
ducer,  who  presided  at  the  session. 
Marsh  replaced  Winner  as  chairman 
of  the  daily  group  and  Lee  succeeded 
H.  Merle  Woods  as  chairman  of  the 
weekly  group. 

Frometien  Cantestg  Planned 

A  motion  that  the  new  general 
chairman  appoint  a  conunittee  to 
bring  about  addition  of  a  circulation 
promotion  and  circulation  building 
contest  to  the  state  association’s  an¬ 
nual  state  fair  newspaper  contests 
was  adopted.  This  was  the  only  ac¬ 
tion  taken  by  the  group,  most  of  the 
one-day  session  being  occupied  with 
round-table  discussions.  Seventy- 
five  circulation  managers  and  pub¬ 
lishers  attended. 

Chairman  Smissen,  in  telling  of  his 
newspaper's  experience  recently  in 
raising  weekly  carrier  rates  from  15 
cents  to  18  cents  a  week,  said:  “If  I 
had  it  to  do  over  again  I  would  have 
raised  it  to  20  cents.  I  don’t  believe 
it  would  be  any  more  trouble  to  get 
five  cents  increase  than  3  cents.  Give 
the  carrier  one-half  a  five  cent  in¬ 
crease  and  have  him  tell  the  sub¬ 
scriber  he  is  getting  it,”  he  urged. 

Alfred  Sloan,  Shawnee  News,  who 
recently  raised  weekly  rates  from  10 
to  12  cents,  said  he  received  so  many 
complaints  the  first  week  about  the 
odd  two  cents  being  a  lot  of  trouble 
that  he  made  it  15  cents  before  the 
week  was  over.  One  month  later  the 
News  had  more  circulation  than  be¬ 
fore  the  increase. 

Ray  Dyer,  publisher,  El  Reno  Trib¬ 
une,  said  he  raised  from  12  to  15  cents 


Considering  3-Cent  Coin 

POSSIBILITIES  of  the  three  -  cent  coin 
being  restored,  is  reported  by  E.  E. 
Keevin,  editor  of  Newsboy  World, 
Lynn,  Mass.  Agitation  for  the  U.  S. 
Treasury  Department  to  issue  a  three- 
cent  piece  is  due  chiefly  to  the  general 
trend  of  newspapers  going  from  two 
to  three  cents,  Mr.  Keevin  states. 
“Such  a  coin,  if  it  is  not  made  to  look 
too  much  like  a  dime,  as  was  the  old 
three-cent  piece,  will  be  a  great  pub¬ 
lic  convenience,”  he  declares.  “It 
would  be  a  blessing  to  street  selling 
boys,  especially  during  rush  hours.” 

Teach  Carriers  Thrift 

RUDIMENTS  of  thrift  are  taught 
Ithaca  (N.  Y.)  Journal  carrier  boys 
through  a  plan  which  requires  them 
to  put  up  a  cash  surety  equivalent  to 
two  weeks’  collections.  The  Journal 
deposits  this  money  in  the  bank  in  the 
boys’  names.  Bank  books  are  issued 
to  carriers  who  make  their  full  de¬ 
posits.  All  sums  in  excess  of  the 
original  deposits  are  under  control  of 
the  boys,  who  receive  their  original 
“stake,”  plus  accumulated  interest 
when  they  leave  the  paper. 


per  week  last  December  giving  one 
cent  to  the  carrier  and  taking  two 
cents  for  the  newspaper.  Circula¬ 
tion  today  is  the  same  as  a  year  ago 
but  circulation  revenue  has  been  in¬ 
creased  considerably. 

Fifteen  cents  per  week  seemed  to  be 
the  top  weekly  carrier  rates  of  daily 
newspapers  outside  of  the  metropoli¬ 
tan  areas  in  most  instances,  accord¬ 
ing  to  a  show  of  hands  during  the 
idea  hour.  Circulation  managers 
were  unanimous  in  the  opinion  that 
rate  increases  had  lost  circulation  for 
their  papers  for  the  first  two  or  three 
months  but  this  lo.ss  invariably  was 
made  up. 

■ 

Whipping  Post 
Photos 

Taken  Secretly 

Baltimore,  March  3 — The  whipping 
of  a  wife-beater  here  this  week 
was  under  arrangements  made  by 
Cleveland  R.  Bealmear,  president  of 
the  Baltimore  jail  board.  Each  news¬ 
paper  witness  signed  a  blank  which 
gave  his  newspaper  connection,  and 
pledged  that  the  signer  was  not  carry¬ 
ing  a  camera  and  that  he  would  not 
assist  in  taking  photographs. 

When  Bealmear  learned  that  pic¬ 
tures  had  been  taken,  he  said  he  did 
not  like  to  ask  newspaper  men  to 
submit  to  a  search  after  they  had 
signed  such  a  statement  but  that  was 
the  only  procedure  he  could  think  of 
for  the  future.  Sheriff  Joseph  Deegan 
did  the  whipping,  that  duty  being  his 
by  law.  He  had  nothing  to  do  with 
arrangements. 

The  newspaper  men  who  witnessed 
the  whipping  were  Robert  Kniesche, 
Baltimore  Evening  Sun;  James  P. 
Connolly,  Baltimore  Evening  Sun; 
John  Madigan,  Transradio  Press  Ser¬ 
vice;  J.  R.  Fitzgerald,  Washington 
News;  Pat  Frank,  Washington  Times- 
Herald;  J.  Costa,  New  York  Daily 
News;  Paul  Gallico  and  Harvey  Riv- 
kin.  International  News;  C.  E.  B. 
Peeke,  Washington  Times;  J.  Alex 
Morris,  United  Press;  Hugh  Wagnon, 
Associated  Press;  Walter  D.  Engels, 
Chicago  Tribune;  Mitchell  Moore, 
Washington  Herald;  Louis  Azrael,  Al¬ 
vin  Nazdor,  William  Ochs,  Roland 
Sperrier,  Edward  Freeman,  William 
Tipton  and  Harry  Bitner,  ir.,  Balti¬ 
more  News  Post;  and  George  F.  James, 
Memphis  Commercial  Appeal. 


Guild  Files  Complaint 
Against  Two  Papers 

Chicago,  March  5 — The  American 
Newspaper  Guild,  on  behalf  of  the 
local  guild,  yesterday  filed  complaints 
with  the  NLRB  against  the  Chicago 
Herald  and  Examiner  and  Chicago 
American  regarding  dismissal  of  Earl 
Auld,  photographer,  and  Harold  Sulli¬ 
van,  classified  employe,  whose  rein¬ 
statement  was  demanded  by  the  guild 
in  its  original  ultimatum  to  the  man¬ 
agement  in  last  January’s  threatened 
strike  action.  The  complaints  charge 
the  management  with  alleged  viola¬ 
tions  of  the  Wagner  Act.  Contending 
Auld  and  Sullivan  were  fired  for  guild 
activity,  the  guild  asks  their  reinstate¬ 
ment  with  back  pay. 


Special  Editions 


BUFFALO  (N.  Y.)  Polish  Every¬ 
body's  Daily,  Jan.  29,  30th  Anniver¬ 
sary  Edition,  108  pages,  7  sections,  with 
color  on  first  page  of  each  section. 

Amarillo  (Tex.)  Sunday  News- 
Globe,  Feb.  20,  Hereford  Edition,  44 
pages,  3  sections. 

Chattanooga  (Tenn.)  Times,  March 
1,  Semi-Annual  Cook  Book,  16  tabloid 
pages. 

Los  Angeles  Examiner,  Feb.  21, 
Spring  Fashions  section,  12  pages. 

Los  Angeles  Times,  Feb.  21,  Modes 
of  Spring  section,  12  pages. 

Hickory  (N.  C.)  Daily  Record,  Feb. 
26,  United  Daughters  of  Confederacy 
Edition,  72  pages,  6  sections. 

Stockdale  (Tex.)  Progress,  a  week¬ 
ly,  Historical  Edition,  26  pages,  re¬ 
cently. 

Richmond  (Va.)  News  Leader,  Feb. 
24,  8-page  tabloid  Certified  Druggists 
section. 

Jackson  (Mich.)  Citizen  -  Patriot, 
Feb.  22,  Dollar  Day  Eldition,  32  pages. 

MORE  ITU  VOTING 

International  Typographical  Union 
members  in  the  second  and  third 
largest  cities  in  the  U.  S.  this  week 
voted  on  candidates  for  the  presidency 
of  the  union.  Chicago  endorsed 
Claude  F,  Baker,  first  vice-president, 
over  Charles  P.  Howard,  incumbent, 
by  a  vote  of  477  to  234.  In  Philadel¬ 
phia  Howard  received  228  votes  to 
Baker’s  139. 

BIG  GROCERS  "SPECIAL" 

A  24-page  special  section,  observing 
the  50th  anniversary  of  the  Frankford 
Grocers  Association  and  carrying 
30,000  lines  of  advertising  representa¬ 
tive  of  110  manufacturers,  was  issued 
Feb.  24  by  the  Philadelphia  Record. 

SPECIAL  EDITIONS 


28  years  of  satisfactory 
service  to  the  larger 
daily  newspapers 


;;  John  B.  Gallagher  Company 

Greenwich,  Conn. 

■’  ,.  *  T«l.  Greenwich  47l4 
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LINOTYPE 


These  Blue  Streak  Mixers  can  do  just  about  any¬ 
thing  in  the  way  of  line  composition.  Feed  them 
any  kind  of  copy.  They  eat  it  up. 

Just  the  other  afternoon,  our  representative 
dropped  into  a  newspaper  plant  which  had 
recently  installed  a  new  Model  30.  That  day  it  had 
set  all  the  news  heads  in  the  paper  . . .  turned  out  a 
lot  of  “ad”  display  .  .  .  and  produced  some  news 
body  matter.  Altogether  a  total  of  1500  lines. 

That  was  on  a  typical  evening  newspaper,  in  a 
typical  city  of  1 00,000,  and  it  seems  to  be  a  typical 
example  of  Model  30  versatility.  Everywhere 
they’re  doing  a  swell  job— and  doing  it  fast, 
m  m  The  reason?  First,  they  carry  eight  maga¬ 


zines  ...  all  instantly  available.  With  quick  mixing 
between  any  adjacent  pair,  it  means  that  the  oper¬ 
ator  can  set  from  four  different  magazines  without 
taking  his  hands  from  the  keyboard.  Other  pairs 
are  brought  into  operating  position  by  a  mere 
twirl  of  the  One-Tbrn  Shift.  Composition  from  the 
lowest  magazine  is  as  fast  as  from  the  top.  These 
Mixer  Models  reduce  non-productive  operations 
to  a  minimum  .  .  .  and  speed  keyboard  operation 
with  Linotype’s  noted  sensitivity. 

If  you  haven’t  seen  these  Blue  Streak  Mixers, 
you’re  invited  to  inspect  them  at  the  nearest  Lino¬ 
type  agency  ...  or  we’ll  be  glad  to  tell  you  where 
there’s  one  in  service  at  a  neighboring  plant. 


SAN  FRANCISCO  •  CHICAGO  •  NEW  ORLEANS  •  CANADIAN  LINOTYPE,  LIMITED,  TORONTO,  CANADA 
Representatives  in  the  Principal  Cities  of  the  World 

Linotype  Erbar  Bold  Condensed,  Gothic  No.  16  and  Bookman 
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Carl  Anderson  at  73 
Hits  Syndicate  Heights 

Creator  of  “Henry"  Has  Been  Drawing  46  Years 


•  IL-  ^ 

YORKSHiRt 

■  I—-  AM 


And  Only  Recently  Syndicated 
Reading  Series  for  Ledger 
By  ROBERT  U.  BROWN 


Mind 


CARL  ANDERSON,  creator  of  the  At  that  time,  he  explained,  news-  1  )  ^  ^  Weekly. 

comic  character  “Henry"  for  King  papers  were  beginning  to  use  pen  and  _ * _ *  _ 

Features  Syndicate,  has  the  distinc-  ink  portraits  so  he  went  to  a  school 

lion  of  being  one  of  the  oldest  men  in  Philadelphia  for  a  year  to  study,  urge  to  draw  got  him  and  he  at-  tress  Constance  Bennett  against 

to  become  famous  in  cartoon  work.  Following  that  he  worked  on  the  now  tended  the  Academy  of  Fine  Arts  in  Jimmy  Fidler,  radio  commentator. 

Starting  with  King  less  than  three  defunct  Philadelphia  Times  doinT  Chicago  and  soon  was  office  boy  in  were  unfounded,  Superior  Judge 

fashion  work,  all  re-drawin''s.  The  i  the  art  department  of  the  Chicago  Robert  Walker  Kenny  ruled  March 

he  went  to  work  for  a  short-live!  Tribune.  1,  in  Los  Angeles,  in  sustaining  a 

comic  paper  in  Pittsburgh  and  s'arte  1  Soon  he  was  doing  layouts  and  demurrer  entered  by  Fidler.  Judge 
doing  free  lance  work  for  Judge.  sports  page  thumbnails.  After  this  he  Kenny  pointed  out  that  the  actre.ss 


Letter  sent  to  Bill 
Holman,  creator  of 
"Smokey  Stover"  for 
Chicago  Tribune-New 
York  News  Syndicate 
from  England.  There 
was  no  address  on 
the  envelope  but  a 
touched  -  up  picture 
of  Holman,  his  "Foo" 
spouting  cats  and 
the  letters,  "U.  S.  A." 
The  post  office  de¬ 
livered  it  in  a  little 
over  15  days.  The 
comic  appears  in 
London’s  Everybody's 
Weekly. 


comic  paper  in  Pittsburgh  and  s'arte  1 
doing  free  lance  work  for  Judge. 


Worked  for  Heorst  Paper  did  features  for - 

Soon  after  he  came  to  New  Yor'c  Scripps- 

and  started  with  the  N^u?  York  Jour-  (ward  papers, 
nal.  He  became  embroiled  in  the  ®  kid  comic, 

Hearst-Pulitzer  battle  for  newspaper  rr^u  ^  ^ 

supremacy  and  says  that  he  soon  went  HeraM-  1  nbune. 
over  to  the  World,  th-n  back  to  the  contrib- 

Journal,  and  ended  up  by  goirg  back  '^ted  to  many 
and  forth  so  often  he  doe  n’t  re-rem-  3  g  a  z  i  n  ®  s, 
ber  how  many  times.  among  them  Lib- 

At  that  time,  Anderson  did  a  Sun-  erty,  Judge,  Am- 
day  page  for  the  World  and  then  a  erican  Boy  and 
number  of  half-pages  for  the  Journal.  Saturday  Eve- 
Comic  strips  had  not  come  into  vogu  •  ning  Post. 
at  that  time,  he  says.  Early  in  1935  Bill  Holman 

“Lots  of  people  thought  comics  R®  started  “Smo- 
wouldn’t  last,”  he  interjected,  “but  key  Stover”  for  the  Tribune-News 
they  got  fooled.”  Syndicate  in  the  Sunday  color  section. 


might  sue  for  slander,  but  must  cite 
an  actual  money  loss  due  to  Fidler’s 
comments,  and  allowed  ten  days  in 
which  to  amend  the  complaint.  Fidler 
writes  a  daily  column,  “Jimmy  Fidler 
in  Hollywood.”  syndicated  by  Mr- 
N  AUGHT. 

New  Welshimer  Serial 

A  NEW  SERIAL,  “One  More  Wed¬ 
ding,”  by  Helen  Welshimer,  will  be 
released  March  14  by  Central  Press. 
It  includes  48  chapters  and  30  illus¬ 
trations  by  George  F.  Kerr. 


AIR  PHOTO  PROMOTION 


ey  got  fooled.”  ^ndicate  in  the  Sunday  color  section.  circulation  department  tie-in 

Soon,  Anderson  was  with  S.  S.  Me-  ^le  ejaculation  Foo  uttered  by  ^  photographs 


Carl  Anderson,  73-year-old  cartoonist, 
working  at  his  drawing  board. 

years  ago  on  his  first  syndicate  crea¬ 
tion,  Anderson’s  character  is  now 


Clure  Syndicate  under  Otis  Wood  as  Smokey’s  cat  has  brought  consider- 
editor  drawing  a  com’c  celled  “Srie-  able  comment  and  requests  for  its 


prepared  as  an  editorial  feature  is  be¬ 
ing  used  to  promote  San  Francisco 


dleburger.  While  the'e  he  ha!  a  origination,  but  the  artist  s  sanest  ex-  ffgyyg  coverage.  Air  views  showing 

chance  to  go  to  Spain  on  a  trann  planation  is  that  he  picked  it  up  while  various  sections  of  the  city  are  ap- 

steamer  on  very  short  notice.  Leavin »  watching  a  Chinese  laundryman  spray  pearing  in  the  News  as  promotion  for 

a  note  for  Otis  Wood  he  departed  and  his  shirts.  a  letter-writing  contest  on  why  visi- 

took  his  trip.  He  returned  in  30  days 


bought  by  more  than  250  newspapers. 

In  addition,  Anderson  was  honored  ^  i  l  aj 

bv  havine  his  work  recognized  by  Munsey 


Telepathy  Series 


tors  should  plan  to  see  the  Golden 
Gate  International  Exposition.  Com- 


by  having  his  work  recognized  by  Munsey  ^  SERIES  of  24  articles  on  mind 

William  Randolph  Hearst  who  was  in  Later,  he  went  with  Frank  A.  Mu'i-  reading  is  now  ready  for  release  by 
Germany  at  the  time.  The  story  is  sey’s  old  Daily  News  of  which  Bob  the  Ledger  Syndicate. 
that  a  Gennan  pictorial  magazine  re-  Davis  was  ^itor.  “I  did  a  darn  g  od  Dealing  with  the  scientific  aspects 
printed  a  full  page  of  Henry  which  half-page  there  called  Mam  Street  telepathy,  the  articles  have  been 

had  been  running  for  two  years  in  and  that  was  way  before  the  bo  k  compiled  by  Joseph  Dunninger,  noted 
Saturday  Evening  Post  m  panel  form  ever  came  out  he  said.  But  the  ^^o  includes  among  his 


A  SERIES  of  24  articles  on  mind  phmentary  copies  were  distributed  in 
reading  is  now  ready  for  release  by  ®^ch  section  before  that  area  was 


Mr.  Hearst  noticed  the  cartoon  and  News  was  also  short  lived  and  Ander- 


such  persons  as 


immediately  sent  word  to  J.  V.  Con-  son  went  strictly  into  free  lancing  Franklin  D.  Roosevelt,  Edwin  C.  Hill, 

noUy  president  of  King  Features,  to  contributing  mostly  to  Judge,  Puck  Brisbane.  Calvin 

get  the  comic  Mr.  Connolly  was  m  and  Life.  Coolidge  and  Thomas  A.  Edison. 

Chicago  at  the  time  and  is  said  to  He  started  six  years  ago  to  con-  _  .  ,  •  .  ^  i  .,1 

have  phoned  Anderson,  who  was  in  tribute  to  the  Saturday  Evenirg  Pi-st  Dunninger  explains  how  telepathy 

Madison,  Wis.  He  went  there  imme-  and  “happened”  to  develop  Henry  at  functions  and  the  general  theory  of 

diately  and  signed  a  contract.  Since  that  time.  At  first  “Henry,”  the  bald-  J^iud  reading.  It  is  the  firet  time 

that  time,  Anderson’s  agreement  has  headed  kid,  spoke  a  few  lines,  but  his  work  has  been  syndicated, 
been  extended  so  that  he  is  now  Anderson  soon  developed  the  art  of  . , 
under  contract  until  1943.  pantomime  and  he  hasn’t  spoken  a  Libel  Charges  Dismissecl 

Hod  Many  Newspaper  Jobs  word  since.  “Henry”  was  a  success  CHARGES  of  libel  in  the  $250,000 

In  his  suite  at  the  Commodore  a  panel  feature  before  damage  action  brought  by  Film  Ac- 

Hotel,  Anderson  told  of  his  many  he  entered  syndicate  work^  - 

newsoaner  iobs  since  he  has  been  ^hen  asked  how  he  developed 

3rawfn|^,„d  hiT  m.g.S,  rH-ij'”  if.  ANPA  Urged  to  Reopen 

lance  work  ending  in  the  syndicate  h  s  idea,  Anderson  claims  that  it  was  ^ 

contract.  He  has  been  in  New  York  accidental  I  just  happened  to  hit  S.  F.  OHlCe  With  CNPA 

since  shortly  after  Christmas  and  is  some  mg  hey  liked  and  which  graph  to  Editor  &  Pi  blishkr) 

planning  to  re^n  to  Madison  for  a  Admituig  thlt^Tdlrentomus  comic  ^an  Francisco,  March  2-Following 

houi  Co^nStouT° r^the  late  ^reat  hits  and  are  very  extensive  consideration  of  the  Bureau 

;n.W  Connecticut  m  the  late  Anderson  says  he  pref  rs  Advertising  ANPA  expansion  pro - 

u  I.  u  IOCS  •  A/r  .1-  A  ‘he  humorous  type.  He  says  he  is  gram  California  Newspaper  Publish- 

Born  Feb.  14,  1865,  m  Madison.  An-  going  to  keep  “Henry”  in  pantomime  Association  directors  have  sug- 
derson  always  has  claimed  that  his  because  “it  is  different  and  people  ‘u  fhe  ANPA  re-establishment 

mother  was  presented  with  a  Comic  understand  it  quicker  ”  office  in  San  Francisco  in  con- 

Valentine.  His  family  moved  to  He  told  of  a  fan  letter  received  Jt^nction  with  the  CNPA  so  the  two 

Janesville,  Wis.,  where  he  started  from  a  10-year-oId  boy  who  ex-  organizations  may  work  together  for 

to  school  and  later  moved  to  Beatrice,  plained  “Henry”  was  his  favori  v  mutual  objectives,  John  Long,  CNPA 
Neb.,  then  to  Des  Moines,  Iowa.  comic  because  it  was  the  only  one  he  manager  said  today.  The  CNPA  has 

“I  always  liked  drawing,”  he  says,  could  understand.  He  didn’t  have  to  already  established  Northern  and 

“but  only  used  to  play  around  with  read  it.  Southern  California  units  for  united 

it.”  He  attributes  a  lot  of  his  sue-  front  advertising  promotion, 

cess  to  a  teacher  in  Beatrice  who  took  P-  O.  Finds  Holman  Directors  also  adopted  a  budget  and 

an  interest  in  his  art  and  helped  him  BILL  HOLMAN  is  a  native  of  Craw-  authorized  a  new  rate  schedule  for 
along.  In  Des  Moines,  he  used  to  do  fordsville,  Ind.,  and  he  admits  that  members  effective  July  1  providing 
copying  work  and  then  had  a  desire  from  childhood  his  ambition  has  been  increased  dues  for  dailies  and  for 
to  get  on  a  newspaper.  to  become  a  fireman.  However,  the  weeklies  of  more  than  500  circulation. 


Southern  California  units  for  united 
front  advertising  promotion. 
Directors  also  adopted  a  budget  and 


shown  in  the  paper. 

The  Toughest 
Assignment  .  .  . 

for  any  ompleyor  on 

.  .  .  nowtpopors 
.  .  pross  ottoclotiont 
.  .  .  magoxinos 
.  .  .  radio 

is  that  of  finding  the  RIGHT 
personnel,  especially  when  im¬ 
mediate  action  is  necessary. 

The  solution  is  easy  when  em¬ 
ployers  seeking  top  flight  ed¬ 
itorial  or  advertising  men  call 
on  The  Personnel  Bureau  for 
assistance. 

The  Personnel  Bureau  main¬ 
tains  complete  records,  includ¬ 
ing  investigated  references  on 
hundreds  of  qualified  men  (with 
new  listings  each  week)  in  all 
parts  of  the  country  with  years 
of  experience. 

Write,  wire  or  telephone  and 
get  the  RIGHT  man,  recom¬ 
mended  on  the  basis  of  your 
exact  requirements 

THE  PERSONNEL  BUREAU 
of  Sigma  Delta  Chi 

Chlcafo— 31  last  Waakar  Oriva 
Las  Aafalas — 2307  Taviaf  Straat 


UNCLE  SAMET'-'; 
RICH  EST  STATE 


If  money  makes  the  market,  then  New  York  State's  pr<‘-eniinenee  eannot  he  <Ionhte<I. 
For  New  York  not  only  has  ftreat  density  of  population  hut  it  is  noted,  also,  for  its 
tremendous  eoneentration  of  wealth.  Here  you  fiml  families  with  the  highest  stand¬ 


ard  of  living — people  with  plenty  of  money  to  huy.  In  this  eompaet  territory,  you 
find  nmre  eustomers  and  more  dollars  than  in  many  other  states  or  nations  combined. 


So  rieh  is  New  YOrk  State  as  an  eeonoinie  entity,  that  it  seems  natural  to  eall  it  an 
empire — and  so  it  has  heen  railed  for  many  years.  New  York  is  truly  an  KMPIRK 
State.  (And  this  Kmpire  ran  he  eovered  satisfaetorily  and  profitably  hy  New  York 
State's  good  newspapers. ) 


Advertisers  should  be  sure  that  they  use  enough  spare  in  enough  newspaper! 
the  maximum  profit  fn»m  this  great  economic  Empire. 


*P<irl  (;hei<ter  Item  (E) 

Poughkeepsie  Star  &  Eagle  .News 
•Peekskill  Star  (Et 
tRoehesler  Times  rnioii  (E) 

JRoehester  Democrat  &  (Chronicle  ( M&S) 
Rome  Sentinel  (E) 

TSaraloga  Springs  Saratugian  ( E  > 

Syracuse  Post  Ekandard  (M&S) 
‘Tarrytown  News  (E( 

SThe  Troy  Record  (M)  I 

•SThe  Troy  Times  Record  (E) 
tl’tica  Observer-Dispatch  (E&S) 

JUtica  Press  (M)  1 

‘White  Plains  Reporter  lE) 

‘Yonkers  Herald-^atesman  (E) 


TAIhaiiy  Knickerbocker  News  (E)  jithaca  Journal  News  (E) 

Amsterdam  Recorder  Democrat  (Et  Jamestown  Evening  Journal  (El 

Auburn  Citizen  Advertiser  (Et  Jamestown  Morning  Post  (M) 

Binghamton  Press  (E)  Kingston  Daily  Freeman  (Et 

RulTaln  Courier-Elxpress  (Mt  t. Malone  Telegram  (Et 

Kuffalo  Courier-Express  (S)  ‘Mamaroneck  Times  (El 

Corning  Evening  Leader  (E>  ‘Mt.  Vernon  Argus  (E) 

Cortland  Standard  (E)  TNewburgh-Beacon  News  (Et 

TEImira  Star  Gazette  &  Advertiser  (M&Ei  ‘New  Rochelle  Standard  Star  (El 

TEImira  Sunday  Telegram  (Si  Norwich  Sun  (E) 

(Geneva  Times  (E)  TOgdensburg  Journal  (El 

Cdoversville  &  Johnstown  Herald  &  Oneonta  Star  (M) 

Leader-Republican  (M&E)  ‘Ossining  Citizen  Register  (El 

Herkimer  Telegram  (El  Port  Jervis  Union  Gazette  (El 

fF)  Evening  newspapers.  (M)  Morning  newspapers.  (S)  Sunday  newspapers.  *  Westchester  newspapers  sold  in  combination.  J  Gannett  Meicspapers,  Inc. 

in  combination  only. 


EDITOR 


PUBLISHER 


San  Antonio  Light  Signs 
Contract  with  Guild 

Jacksonville  Journal  Agrees  . . .  Indianapolis  Star 
And  Glendale  (Cal.)  News-Press  Post  Policies 
of  Wages  and  Hours 

SAN  ANTONIO,  Texas,  March  1 —  live  of  whether  or  not  they  are  mem- 
The  San  Antonio  Light  and  San  hers  of  the  guild,"  the  preface  con- 
Antonio  guild  yesterday  signed  a  one-  tinues.  "The  following  statement  of 
jear  contract  covering  employment  of  policy  posted  July  2,  1937,  shall  re¬ 
editorial  department  employes.  Wil-  main  in  effect  until  collective  bar- 
liam  M.  McIntosh,  publisher,  signed  gaining  between  the  Star  and  the 
foi  the  Light;  Joe  Dynan,  president,  guild  shall  have  resulted  in  an  agree- 
and  Cliff  Potter,  secretary,  for  the  ment.” 

guild  chapter.  With  posting  of  the  preface,  the 

“It  was  a  formality,”  said  McIn-  guild  withdrew  charges  against  the 
tosh,  “as  the  terms  were  agreed  on  Star  pending  before  the  NLRB  which 
some  time  ago,”  signing  having  been  alleged  failure  to  bargain  collectively 
deferred  while  the  publisher  was  out  and  protested  discharge  of  three  em- 
of  town.  ployes  who  are  members  of  the  guild. 

San  Antonio’s  first  guild  contract 
provides  a  salary  schedule  approxi-  Guild  Agrees  to  Bulletin 
mately  the  same  as  contained  in  the  THREAT  OF  A  GUILD  STRIKE  at 
Light’s  policy  statement  posted  on^e  Glendale  (Cal.)  News-Press, 

bulletin  board  over  a  year^  ago.  Tha  developed  after  several  weeks 

^tement  called  for  a  minimum  of  negotiations  failed  to  produce  a 
$37.50  weekly  for  such  wor  ers  as  eontract  acceptable  to  both  sides,  was 
reporters,  cameramen  and  artists  with  ^^grted  late  last  week  when  guild 
three  years  experience;  $25  for  one  ^^embers  agreed  to  continue  under 
to  three  years  and  $  im  er  one  terms  of  a  bulletin  board  posting 
year.  The  coPV  an  rewri  e  management  of  wage  and  hour 

minimum  is  $40.  scales  covering  editorial,  advertising 


The  contract  continues  the  five-day  and  business  offices, 


40-hour  week.  Severance  pay  is 


The  posted  conditions  contain  con- 


.  t  .  .m  .  e  AliC  LTUSICU  CUliUlLlUlia  vuiiuaiii  cull* 

granted  at  the  rate  of  one  week  s  pay 
after  one  years  service  up  to  14 

weeks  a  er  years.  unlimited  severance  pay,  without  at 

-  ,  -ii  least  one  of  which  the  guild  would 

Jacksonviue  Contract  not  sign  a  contract.  As  a  result  of 

NEGOTIATIONS  for  operation  of  the  the  posting  of  these  conditions  the 
Jacksonville  (Fla.)  Journal,  after-  Glendale  unit  of  the  Los  Angeles 
noon  daily,  under  a  contract  with  the  Newspaper  Guild,  which  early  last 
American  Newspaper  Guild,  were  w'eek  had  voted  to  authorize  the  ex- 
completed  with  the  signing  of  a  one-  ecutive  committee  to  call  a  strike  in 


year  contract  last  week. 


the  event  a  contract  was  not  nego- 


The  Journal  contract’s  provisions  tiated  by  5  p.m.  Thursday  evening, 
are  as  follows;  covers  14  employes  on  reconsidered  the  strike  vote  and 
editorial  staff;  provides  five-day,  40-  tabled  the  proposition. 


hour  week. 


Provisions  of  the  posted  announce- 


It  calls  for  80%  guild  shop;  four  out  ment  include  12  weeks  severance 
of  five  must  belong,  with  exceptions  pay,  prorated  over  10  years.  (TTie 
in  case  of  editor-in-chief,  managing  guild  originally  asked  for  26  weeks, 
editor,  space  writers,  office  boys.  The  or  15  weeks  in  10  years  on  the  basis 
guild  claims  the  staff  was  100%  or-  of  one  week  for  each  30  weeks’  em- 
ganized  at  time  of  signing.  Salary  ployment.  The  News-Press  originally 
minimums  are  fixed  from  $15  for  six  offered  6  weeks.) 
months’  experience  to  $40  after  four  Editorial  minimum  wages  range 
years.  Severance  pay  is  granted  at  from  $20  for  reporters  and  copy  read- 
rate  of  two  weeks’  pay  per  year  of  ers  of  from  one  to  two  years’  experi- 
service  with  limit  of  12  weeks’  pay.  ence,  to  $40  for  more  than  five  years; 
It  allows  three  weeks’  vacation  after  advertising  department  minimums 
five  years.  range  from  $20  to  $43  for  display 

H.  W.  Parish,  general  manager  and  salesmen;  business  office  minimums 
publisher,  and  Cjold  V.  Sanders,  edi-  are  from  $20  to  $35  scaled  according 
tor,  signed  for  management.  Guild  to  work  and  length  of  service. 


represented  in  negotiations  by  a  Pres-  -phe  wage 
byterian  minister.  Rev.  Albert  J.  Kiss-  j  jggg 

ling;  an  attorney.  Fuller  Warren;  and  a  ^ 
vice-president  of  the  typographers’  j  j  f 
local  (AFL  affiliate),  Harry  Gelatte. 


claim  to  representation  in  the  editor¬ 
ial,  business  office,  advertising  and 
circulation  departments  of  the  Seattle 
Post-Intelligencer. 

Guild  Elections 

ELECTION  of  Clingan  Jackson  as 

president  of  Youngstown  (O.)  Vin- 
dicator  guild  unit  took  place  recently 
with  Bob  Williams  elected  vice-presi¬ 
dent,  Orrin  Wright,  treasurer  and 
Irving  Mansell,  treasurer. 

George  Mann,  Milwaukee  Sentinel- 
Neivs,  has  been  re-elected  president  of 
the  Milwaukee  Newspaper  Guild  for 
his  third  consecutive  term.  Other 
officers  are  Joseph  Cohen  and  Roman 
Kotowski,  Sentinel-News,  first  and 
second  vice-presidents,  respectively; 
Mrs.  Mary  Wells,  Milwaukee  Journal, 
.secretary,  and  Perry  Hill,  Sentinel- 
News,  treasurer. 

■ 

Dismiss  Charges 
Against  Baltimore  Sun 

The  National  Labor  Relations 
Board  this  week  dismissed  charges 
brought  by  the  International  Printing 
and  Pressmen’s  Union  against  the 
A.  S.  Abell  Company,  Baltimore,  pub¬ 
lishers  of  the  Baltimore  Sun.  The 
union  claimed  the  newspaper  had  dis¬ 
criminated  against  five  union  press¬ 
room  employes. 

The  board  found  insufficient  evi¬ 
dence  to  sustain  the  allegations.  How¬ 
ever,  the  board  issued  an  order  to 
the  newspaper  to  cease  and  desist 
from  coercing  its  employes  in  the  ex¬ 
ercise  of  their  rights  to  join  or  assist 
labor  organizations,  must  refrain 
from  discouraging  membership  in  the 
pressmen’s  union  and  must  discon¬ 
tinue  support  of  the  pressroom  com¬ 
mittee  which  the  union  claimed  the 
company  dominated. 

■ 

Doilies  Print  1 -Sheet 
Papers  in  ITU  Strike 

The  Fostoria  (O.)  Review  and  the 
Times,  only  two  dailies  in  that  city, 
were  issuing  single-sheet  papers  with 
skeleton  forces  this  week  as  a  strike 
of  printers,  called  Friday,  Feb.  25, 
continued.  Both  are  evening  papers. 

The  Fostoria  Typographical  Union, 
organized  only  a  few  months  ago,  said 
the  strike  was  called  when  the  news¬ 
paper  managements  refused  to  meet 
the  union’s  demands  for  increased 
wages  and  shorter  hours.  The  union 
is  seeking  a  40-hour  week  and  87% 
cents  an  hour.  The  scale  now  ranges 
between  65  and  68  cents  an  hour. 

Publishers  said  they  hoped  through 
publication  of  the  combined  one-sheet 
editions  to  keep  unbroken  a  record  of 
'  daily  publication  since  1864.  Progress 
toward  a  settlement  was  reported  this 
week. 


Coast  Flood  Disrupts 
News,  Photo  Services 

(liy  telegraph  to  Kditor  &  Pi’bi.isiier) 

Hollywood,  Cal.,  March  3 — With 
picture  transmission  by  wire  at  a 
complete  standstill,  air  transport  un¬ 
certain,  trains  halted,  and  news  ser¬ 
vice  leased  wires  down  in  all  direc¬ 
tions,  Los  Angeles  news  and  photo 
bureaus  were  virtually  isolated  today 
as  a  result  of  the  torrential  rains 
which  reached  their  peak  yesterday. 

Associated  Press,  United  Press  and 
International  News  Service  wires  to 
the  east  are  down.  Copy  is  being 
cleared  through  San  Francisco.  AP 
and  INS  are  using  RCA  radio  and 
UP  is  relaying  on  its  own  wire. 

After  wire  transmission  from  Los 
Angeles  failed,  AP  Wirephoto  char¬ 
tered  a  plane  and  International  .sent 
prints  on  a  United  Air  Lines  plane 
to  San  Francisco,  where  the  prints 
were  serviced  immediately  Thursday 
afternoon.  Partial  telephone  service 
to  San  Francisco  was  restored  later 
Thursday  but  traffic  was  so  heavy 
that  only  a  few  pictures  were  trans¬ 
mitted. 

Big  Play  on  Flood  Stories 

Most  of  today’s  papers  are  devoted 
to  flood  stories,  the  Times  and  Ex¬ 
aminer  both  running  four  full  pages 
of  pictures.  Circulation  departments 
found  highways  blocked  in  every  di¬ 
rection  by  landslides  and  damaged 
bridges,  train  and  bus  service  can¬ 
celled  and  all  planes  grounded.  The 
challenge  was  met  by  pressing  speed¬ 
boats  into  service  discovering  remote 
and  winding  routes  into  outlying 
towns  and  in  .some  cases  packing 
bundles  of  papers  across  raging 
streams  from  one  truck  to  another. 
The  Times  chartered  a  Long  Beach 
water  taxi  last  night  for  a  succes.sful 
130-mile  trip  to  San  Diego.  Deliveries 
in  the  San  Bernardino-Riverside  area 
were  made  by  plane.  The  Times  also 
used  rowboats  to  deliver  papers  to 
subscribers. 

The  Examiner  attempted  both  boat 
and  truck  delivery  to  San  Diego. 
Flying  conditions  were  so  poor  that 
chartered  ships  for  Bakersfield  and 
Santa  Barbara  were  cancelled  last 
night.  Later  the  Examiner  got  into 
these  cities  by  truck.  The  Herald- 
Express  made  all  deliveries  except 
east  of  Ontario  yesterday  and  is  cover¬ 
ing  the  entire  trading  area  today. 

The  Long  Beach  Press-Telegram 
and  Sun  found  Santa  Ana  isolated 
yesterday  but  made  delivery  by  plane. 
It  was  too  wet  to  land  so  the  paper 
obtained  permission  from  the  Depart¬ 
ment  of  Commerce  to  dump  bundles 
■  overboard  after  first  wrapping  them 
in  discarded  press  blankets.  Deliv- 
eries  are  expected  to  be  normal  by 
Friday. 


The  wage  scale  is  retroactive  to 


Statement  of  Policy 


A  40-hour,  five-day  week  is  pro¬ 
vided  for  75%  of  the  employes,  and 
a  40-hour,  six-day  week  for  the  re¬ 
mainder. 


RECOGNITION  of  the  Indianapolis  protest  NLRB  Delays 

Newspaper  Guild  as  “the  sole  bar-  „  ^  ... 

gaining  agent  for  employes  of  the  American  Newspaper  Guild 

editorial  department”  is  embodied  in  through  its  e^cutiye  vice-presi- 
a  preface  to  a  statement  of  policy  Jonathan  £ddy,  last  week  pro- 

posted  by  the  Indianapolis  Star  re-  tested  to  the  National  Labor  Relations 
cently.  Board  in  Washington  in  regard  to  de- 

The  statement  continues  with  speci-  which  the  guild  charged  in  some 

fications  of  wages,  hours,  severance  cases  were  to  the  advantage  of  the 
pay  and  working  conditions  estab-  management,  and  that  they  tended  to 
lished  last  July  and  these  remain  \m-  defeat  the  purpo^s  for  which  the 
changed.  In  the  preface  the  statement  Board  was  established.”  Eddy  was 
is  described  as  “the  result  of  collec-  accompanied  by  A.  J.  Isserman,  ^ild 
tive  bargaining  between  the  Star  and  attorney,  and  Ben  Myers,  Chicago 
the  Indianapolis  Newspaper  Guild.”  attorney. 

“Conditions  and  benefits  contained  e  aai  it  *  e  a 
in  this  notice  of  policy  shall  be  en-  Seattle  neanng  Set 
joyed  by  all  the  full-time  employes  MARCH  9  HAS  BEEN  SET  by  the 
of  the  editorial  department  irrespec-  NLRB  for  a  hearing  on  the  guild’s 


Conqilete  Speedaamat  Mailing 
Equipment  For  Sale 

(1)  TypoBraph  Speedemboxsor  S102. 
$160.00;  (1)  Factory  rebuilt  (xame  ax 
new).  Speedenibosser  Model  EC.  $760.00; 
(li  Speedetnbosser  Model  EC  $360.00; 
II)  Proofer  (lor  runnintr  strip  lists  S34). 
$100.00;  (1)  Proofer  (same  age  as  534) 
12.000  per  hour  capacity,  $100.00;  (1) 
Uraphatype  Model  GL-44  for  larire  type, 
hand  operated,  $50.00;  (1)  Grapholype 
Model  6142  for  largre  type,  hand  operated, 
$50.00;  (These  Graphotypes  are  equipped 
with  jaws  for  speedaumatie  plates.)  (3) 
Old  style  S|)ee<laumat  cabinets,  each 
$1.5.00;  (1)  New  style  Speedaumat  cabi¬ 
net.  26,000  plate  capaeity.  niounte<l  on 
rollers  Model  SD-77  New.  $86.00;  (141) 
S()eedaumat  trays,  new  style  with  fronts 
for  index  cards,  each  60c:  (229)  Speedau¬ 
mat  trays  old  style  fronts,  each.  26o;  (2) 
Plate  Notchers.  each  $6.00;  (1)  Spee<lau- 
niailer  Model  D  Club  Machine.  2  hp.;  220 
volt;  60  cycle;  3  phase.  $760.00:  (1) 
Speedaumailer  Model  C-G  Club  &  Sinxle 
Wraps.  3  hp.;  220  volt;  60  cycle;  3  phase. 
$7.50.00;  (2)  Spi^daudresser  Class  60 

Hand  Proofers,  each.  $5.00:  (1)  Speed- 
embosser  SB-6-69  Motor  Driven  1/6  hp. 
110  volt:  AC,  $60.00;  All  F.O.B.  World- 
Herald  Plant:  M.  B.  MeNab,  c/o  World- 
Herald,  Omaha,  Nebraska. 


CLIN 

CLINE  ELEC.  MFC.  CO. 

Chicago:  211  West  Wacker  Drive 
New  York:  220  East  42nd  Street 
San  Francisco:  1st  Not  1  Bank  Bldg 
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Albany  Plan 
Seeks  New 
Linage  for  Dailies 


Golden  Gloves  in 
Middle  West 


World-Telegram 
Libel  Suit  Is 


Promotes  Cooperative  Copy 


til  they  have  939,  then  present  them 
at  the  designated  bank  and  receive  a 
bond  of  $25  maturity  value.  At  any 
time  the  Bondettes  may  be  cashed  at 

the  rate  of  two  cents  each.  Chicago,  March  2 — Before  an  esti-  ^  _ 

An  important  contribution  of  the  mated  total  attendance  of  nearly  TJicTTllSSGd 
campaign  thus  far,  in  the  view  of  50,000  spectators,  the  11th  Golden 
newspaper  advertising  salesmen,  is  Gloves  Tournament  of  Champions, 
the  teaching  of  the  advertising  idea  sponsored  by  the  Chicago  Tribune 


From  Merchants  .  .  .  Linked  to  neighborhood  stores.  Already  some  concluded  here  tonight,  after  three 


To  Baby  Bond  Drive 


Albany,  N.  Y.,  March  2 — A  new 
business  promotion  plan  that  eventu¬ 
ally  may  mean  extra  linage  to  news 


merchants  have  gotten  together  to 
run  copy  in  daily  newspapers  to  tell 
the  public  they  are  Bondette  stores. 

Large  department  stores  and  spe¬ 
cialty  shops  have  not  yet  been  sold 


nights  of  boxing.  The  32  surviving 
contestants  have  qualified  for  the 
semi-finals  and  championship  finals  to 
be  held  at  the  Chicago  Stadium, 
March  11. 


Judge  Says  Charge  of  Sub¬ 
sidy  by  Foreign  Government 
Not  Libelous 


papers  in  the  development  of  coop-  on  the  plan,  but  the  Bondette  Corp. 


erative  copy  among  neighborhood 
merchants  is  getting  off  to  a  good 


is  preparing  to  introduce  the  system 
in  other  cities  .soon. 


BOBOiTTIS 

imnTD  suns  SAVINGS  BONDS 


Hoosier  Assn.  Asks 
Stricter  Radio 
Regulation  by  FCC 

Indiana  Publishers  Wont 
Curb  on  "Misleading 
Statements"  by  U.  S. 

of 


Sectional  champions  from  45  cities 
and  five  local  districts,  winners  in 
newspaper-sponsored  tournaments 
which  attracted  23,000  boys,  competed 
in  this  week’s  elimination  tourney. 
Newspapers  sending  teams  to  the 
Tournament  of  Champions  are: 


I  %m  ••«•!??•«  •(  tkM*  I 


start  here  after  a  six  months’  ex¬ 
periment. 

Bondette  is  the  byword  of  the 
scheme  which  has  been  registered  by 
the  Bondette  Corporation  of  Albany 
headed  by  Ray  Martin,  former  news¬ 
paperman,  and  John  O’Connell  Fish, 
hi‘.  partner  in  a  publicity  service. 
They  acquired  rights  to  the  plan  re¬ 
cently  from  the  originator. 

DoHbU  Appeal 


Stricter  regulation  of  radio  was 
urged  on  the  FCC  in  resolutions 
adopted  at  the  recent  convention  of 
the  Hoosier  State  Press  Association 
in  the  Spink-Arms  Hotel.  Indianapo¬ 
lis.  The  Indiana  publishers  asserted 
that  radio  should  be  “placed  on  a  par 
with  the  newspap>er  in  dissemination 
of  news  and  portrayal  of  advertis¬ 
ing.” 

Among  awards  made  were  the  fol¬ 
lowing  first  places:  Best  all-around 
weekly,  Gas  City  Journal;  best  all- 
around  daily  in  cities  of  6,000  to  20,- 
000,  Goshen  News-Democrat;  best 
daily  in  cities  under  6,000,  Franklin 
Evening  Star. 

The  Indiana  Democratic  Editorial 
Association  held  a  concurrent  after¬ 
noon  and  night  session.  Dean  L. 
Barnhart,  Goshen  News-Democrat, 
was  advanced  from  vice-president  to 


Illitufis — Bloominuton  Pavtafjraph;  Ccntralia 
Sentinel ;  Dtinviflc  Conimrrcial-Ncn’x ;  Joliet 
Spectator ;  Peoria  Jourtuil-Transcript ;  Quincy 
Jfcrald'lPhia:  Rockford  Morning  Star;  Spring- 
field  State  Register;  Streator  1  inies-Prc.^s. 

Indiana — Evans^nlle  Courier-Journal :  Ft. 
ITayne  Journal-Ciacette;  Cary  Post-Trihune ; 
Indianapolis  Times;  Kokomo  Tribune;  La- 
fayettc  Journal-Courier ;  Michigan  City  Dis¬ 
patch;  South  Bend  Keres-Time.'i :  Terre  Haute 
Tribune-Star ;  Vincennes  Sun-Commercial. 

Iowa — Burlington  fIa7vkeye-Cacette ;  Cedar 
Rapids  Gazette;  Davenport  Times;  Sioux  City 
Journal;  Station  WHO,  Des  Moiii's.  Ken 
tucky — Lexington  Ilerald-Leader,  Michigan-  — 
Detroit  Free  Press;  Grand  Rapids  Press. 
Minnesota— Star.  Missouri — Kan 
sas  City  Star;  St.  I.ouis  Globe-Democrat. 

Nebraska— 0»ki/f  a  IVorld-IIerald.  Ohio — 
Cincinnati  Post;  Cleveland  Plain  Dealer;  Day- 
ten  News;  Toledo  Nctvs-Bee.  Oklahoma — Okla- 
honui  City  Oklahoman.  Tennessee  ^Nashville 
I  ennessean.  Texas — Fort  H’orth  Star-Tele 
gram.  Utah— Oarfrw  Standard-Ii.vaniiner.  West 
Virgin'iA- -Huntington  Advertiser. 

W'isconsin — Fan  Claire  Leader-Telegram : 
Green  Bay  Press-Gazette;  Kenosha  News: 
Milwaukee  Journal;  li'isconsin  Rapids  Tribune. 


Arch  Ward,  Tribune  sports  editor, 
is  in  charge  of  tournament  arrange¬ 
ments. 


Scranton  Tribune  Sold 


Justice  Peter  Schmuck  in  the  Su¬ 
preme  Court  of  New  York  recently 
dismissed  the  complaint  in  a  $75,000 
libel  suit  brought  against  the  New 
York  World-Telegram  by  Consoli¬ 
dated  Press  and  Printing  Co.,  pub¬ 
lishers  of  Liberty,  a  Hungarian  daily 
newspaper  in  Cleveland. 

'  The  plaintiff  charged  libel  in  an  ar¬ 
ticle  by  the  World-Telegram  which 
stated  Liberty  was  published  by  the 
Hungarian  government,  it  was  favor¬ 
able  to  Spanish  rebels  and  Nazi  Ger¬ 
many,  and  that  it  was  the  go-between 
for  Hungary  and  the  Spanish  rebels 
and  had  aided  in  purchasing  Amer¬ 
ican  ammunition  and  supplying  it  to 
Spain  under  the  flag  of  Panama.  The 
complaint  also  cited  it  was  charged 
by  the  World-Telegram  that  Liberty 
was  an  “agent  for  Mussolini.” 

Claimed  American  Ownership 

Liberty  claimed  it  is  owned  by  an 
American  corporation  and  by  Amer¬ 
ican  citizens  and  that  the  article  de¬ 
picted  it  as  un-American  and  par¬ 
tial  to  Fascism,  Spanish  rebels  and 
Naziism,  and  therefore  intimated  it 
was  not  free  to  publish  honest  infor¬ 
mation.  It  said  it  had  no  connection 
with  any  foreign  government. 

The  World  -  Telegram  defense 
claimed  the  charge  that  a  paper  pub¬ 
lished  in  the  U.  S.  in  a  foreign  lan¬ 
guage  is  subsidized  by  a  foreign 
government  is  not  a  libel.  Macdonald 
DeWitt,  of  DeWitt  &  Van  Aken,  who 
argued  the  case  for  the  newspaper, 
claimed  a  subsidy  is  a  grant  of  funds 
or  property  from  a  government  to 
private  persons  or  a  company  to  as¬ 
sist  in  establishing  or  support  of  an 
enterprise  deemed  advantageous  to 
the  public,  and  that  a  foreign  govern¬ 
ment  has  a  legal  right  to  contribute  to 
support  of  foreign  language  papers 
and  the  paper  has  a  legal  right  to 


The  appeal  to  public  and  merchants  president,  succeeding  Jack  Dolan  of  TVio  ^r*rrTntnriirrn 
is  linked  directly  with  the  United  Hartford  City.  llie  OCruillOIilUll 

States  Government’s  campai^  to  ^11  Harry  R.  Diel,  Brazil  Gazette,  was  Through  a  deal  completed  in  Scran- 
Baby  Bonds  and  a  national  bank  has  elected  president  of  the  Indiana  Week-  ton,  Pa.,  this  week  the  Scrantonian  accept  it. 

been  selected  to  act  as  official  de-  Association,  succeeding  Publishing  Co.  gained  control  of  the  He  contended  that  words  charging 

Floyd  F.  Oursler,  Cynthiana  Argus.  Scranton  Tribune,  morning  and  Sun-  one  with  being  engaged  in  lawful 

Large  promotion  copy  in  newspa-  clem  Decourdres,  North  Liberty  day.  Terms  of  the  sale  were  not  re-  transaction  or  doir  '  that  which  is 

ptrs  has  marked  the  introduction  of  JVeics,  was  chosen  vice-president,  vealed  but  unofficial  reports  placed  it  legally  right  to  do  ai.:  not  libelous. 

Bondettes  in  Albany  while  a  large  Re-elected  were  C.  E.  VanValer  of  at  $500,000,  including  real  estate  of  p.  was  also  claimed  not  libelous  to 

corps  of  salesmen  has  been  busy  in  Cag  City  Journal,  secretary,  and  the  Tribune.  say  foreign  language  papers  are  fa- 

the  field,  chiefly  among  owners  of  Rumbach,  Jasper  Herald,  trea-  Through  the  sale,  handled  by  David  vorable  to  Spanish  rebels  or  Nazi 


.small  stores. 


and  Thompson,  Inc.,  Cleveland,  the  Germany,  and  to  say  that  the  paper 
The  bondettes,  printed  on  fine  grade  The  weekly  group  elected  A.  J.  Heur-  Sernufonian  again  gains  complete  has  participated  in  a  foreign  rebel- 

bond  paper  about-  the  size  of  cigar  jj^g^  Winslow  Dispatch,  to  the  board  control  of  the  Sunday  field  in  Scran-  Hon  is  not  a  libel, 

store  coupons,  are  divided  into  three  directors  of  the  Hoosier  Associa-  ton  along  with  having  the  morning  Nothing  Libelous,  Says  Judge 
denominations,  one-quarter,  one-half  tion.  Daily  newspaper  editors  chose  daily.  T^e  Sunday  edition  of  the  In  dismissing  the  complaint,  Jus- 

and  one.  The  subscribing  merchant  Gardner  J.  Thomas,  Marion  Chronicle  Tribune,  launched  in  October,  1937,  tice  Schmuck  said:  “A  perusal  of 

buys  them  at  me  rate  of  four  cei^s  Tribune,  to  represent  them  and  has  been  dropped.  the  alleged  libel  as  set  forth  in  the 

u  •  ^  ^  on  the  Dolan  is  board  member  from  the  To  Print  from  On*  Plant  complaint  fails  to  indicate  anything 

basis  of  $40  per  1,^.  He  gives  them  Democratic  organization.  The  Re-  jyj  L  Goodman  secretarv- treasurer  ^  libelous  nature. 
each^dofiaTnureW^^^*^  publican  editorial  representative  will  Scrantonian  Co.,  and  geneL  manager  “Considering  the  wide  divergency 

nurenase.  named  later.  The  board  of  direc-  of  the  Scrantonian,  said  the  two  pa-  opinion  regarding  the  pro  and  con 

tors  will  meet  in  July  to  elect  officers  ^s  will  be  published  from  the  Trib-  European  politics,  the  assertion 
'•  ■’  ‘  ‘  !  T  o  TT  .t.  e  that  ao  individual  - 


each  dollar  purchase. 

Promoters  Provide  Advertising 


Two  cents  of  the  four  paid  for  each  for  the  state  association,  J.  S.  Hub 
Bondette  go  to  the  official  depository  bard,  managing  director,  said, 
to  be  earmarked  for  a  Baby  Bond 


of 


The  other  two  cents  go  to  ^e  pro¬ 
moters  who,  in  turn,  provide  adver¬ 
tising  for  the  cooperating  mer¬ 
chants. 

Stores  who  subscribe  are  privileged 
also  to  use  an  official  Bondette  em¬ 
blem  in  all  their  copy. 


Idaho  Editor  to  Scan 
Dailies  for  Errors 


essary  will  be  kept  on  the  payroll. 
The  Tribune  had  110  on  its  payroll 
and  the  Scrantonian  had  50. 


Byrd  Trego,  editor  of  Blackfoot 
(Idaho)  Daily  Bulletin,  is  out  to  im- 


To  spur  interest  in  the  saving  of  prove  the  English  in  Idaho  newspa 
Bondettes,  and  thus  attract  more  pers.  Publishers  have  accepted  his 
trade  to  the  cooperating  merchants,  proposal  to  criticize  their  papers  for 
the  Bondette  Corp.  has  arranged  with  the  30-day  period  commencing  Feb.  20. 
a  local  theatre  to  have  a  drawing  once  With  the  assistance  of  English  in- 
a  week  in  which  the  winner,  the  structors  and  reference  books,  Trego 
holder  of  the  Bondette  bearing  the  will  write  daily  criticisms  of  the  news- 
lucky  number,  receives  a  Baby  Bond  papers  received  at  Sagehurst,  his 
of  the  $25  denomination.  Once  a  home,  these  to  appear  in  his  news- 


une  plant.  The  Scrantonian  employes  maiviauai  approves 

will  be  retained  and  as  many  Tribune  fascism  Naziism,  and  supports  the 
workers  as  the  management  finds  nec-  of  the  Spanish  retels  cannot  be 

said  to  be  libelous.  Particularly  must 
this  be  true  concerning  criticism  ex¬ 
pressed  against  public  newspapiers  be- 
„  ,  ,  ,  ,  ,  cause  opinions  uttered  regarding  po- 

Frank  Schroth,  fonnerly  of  Tren-  utical  issues  and  the  allegiance  given 
ton,  had  been  publisher  of  the  Trib-  political  division.  For  this 

une.  He  went  to  Scranton  four  years  reason  it  follows  that  the  complaint 
ago  from  Trenton,  N.  J.  does  not  state  facts  sufficient  to  con- 

The  Scrantonian  was  started  in  stitute  a  good  cause  of  action  for 
1897.  The  Tribune,  formerly  known  libel.” 


as  the  Republican,  was  started  in  1856. 

Frank  Kilcullen,  foreman  at  the 
Scrantonian,  will  be  the  new  mechan¬ 
ical  superintendent  at  the  Tribune. 
No  other  executive  changes  have  been 
announced.  Richard  Little  is  presi- 


CREDIT  MEN  ELECT 

Newspaper  Credit  Managers  Asso¬ 
ciation  of  New  York,  Feb.  23,  elected 
the  following  officers:  J.  M.  Kirshner, 
New  York  Times,  chairman;  H.  J. 


month  the  prize  is  a  $100  bond.  paper  which  will  be  sent  in  exchange  dent  of  the  Scrantonian  Publishing  Loomis,  New  York  World-Telegram, 

In  the  ordinary  course  of  events,  to  all  those  who  participate.  No  cost  Co.  and  Herman  Goodman  is  vice-  vice-chairman;  H.  W.  Bailey,  Newark 

recipients  of  Bondettes  save  them  un-  is  involved.  president.  Evening  News,  secretary -treasurer. 


i 


EDITOR  &  PUBLISHER 


OUR  OWN  WORLD 
OF  LETTERS 


Ltd.,  48  Fetter  Lane.  London.  E.C.4. 
It  was  edited  by  T.  Korda.  The  book, 
weighing  5  pounds,  has  sections  on 
pictorial,  trick,  scientific,  applied  and 
advertising  photography. 


THE  PAINED  surprise  of  the  Western 
world  at  Japanese  aggression  in 
Asia,  and  all  the  current  tender  con¬ 
cern  over  "poor,  bleeding  China.”  is 
pretty  funny  and  deserves,  at  best, 
a  long,  lusty  horselaugh.  It’s  the  old. 
old  story  of  the  pot  calling  the  kettle 
dirty  names.  If  that  sounds  cynical 
and  callous  just  .spend  $1.75  for  “Why 
Meddle  in  the  Orient?”  by  Boake 
Carter  and  Thomas  H.  Healy,  and  see 
for  yourself.  Dodge  is  the  publisher. 

This  book  is  for  those  who  are  fogg>’ 
on  the  past  hundred  years  of  Orien¬ 
tal  history.  It  is  also  for  anyone  who 
thinks  Uncle  Sam  should  hold  Japan 
down  while  John  Bull  and  Marianne 
kick  her  in  the  teeth.  You  may  be 
surprised  by  some  of  the  author's 
statements.  Your  reviewer  was.  But 
you  will  be  interested  to  learn  who 
taught  Japan  her  latest  tricks,  and  to 
have  the  facts  about  Soviet  Russia's 
relatively  unpublicized  land  grab  of 
Outer  Mongolia  and  Sinkiang.  The 
origin  of  the  Yangtze  Patrol  and 
America’s  reasons  for  participation, 
the  extent  of  our  commercial  interests 
in  the  Orient  and  other  pertinent  facts 
are  dragged  out  into  the  light  and 
aired.  The  inevitable  conclusion, 
according  to  the  authors,  is  that  we 
ought  to  stay  home,  shut  up  and  go 
furiously  to  work  minding  our  own 
business. — C.  G.  T. 


The  author  says:  "A  major  inter¬ 
national  war  may  come — as  many 
pi  edict — in  1939,  but  1  am  not  one 
who  believes  it.  It  will  probably 
come — unless  man  can  indefinitely 
postpone  it — in  the  1940's,  and  it 
seems  certain  that  the  Four  Horsemen 
will  ride  again  during  the  lifetime  of 
the  present  generation.”  As  to  the 
nature  of  that  war,  Mr.  Baldwin  ad¬ 
mits  that  it  “ — is  the  unknown  that 
tioubles  the  military  men  of  Europe.” 
Despite  the  excellence  of  the  book, 
there  are  two  things  that  would  im¬ 
prove  it.  In  the  first  place,  a  series 
of  maps  is  really  necessary  in  order 
to  fix  firmly  in  mind  the  fortified 
frontiers,  sources  of  raw  materials 
and  important  bases.  And,  even 
though  the  book  is  solely  concerned 
with  Europe,  it  would  be  interesting 
and.  in  the  light  of  recent  develop¬ 
ments.  important  to  have  a  like  pic¬ 
ture  of  the  military,  naval  and  air 
strength  of  the  United  States,  just  to 
see  how  we  stack  up  with  the  other 
powers. — C.  G.  T. 


A  NATIVE  critical  attitude  toward 
American  literature  has  been  slow 
of  development,  perhaps,  but  from  the 
examples  contained  in  ‘‘Literary  Opin¬ 
ion  in  America,”  strength  and  grace 
have  been  acquired  in  the  process. 
This  book,  an  anthology  of  some  of 
the  more  striking  essays  that  have 
appeared  in  magazines  and  books  since 
the  World  War,  has  been  edited  by 
Morton  Dauwen  Zabel  and  published 
by  Harper  Bros.  ($3.25).  'ITiese  es¬ 
says  are  roughly  grouped  under  three 
classifications;  from  the  standpoint  of 
their  traditional  content,  individual¬ 
istic  approach,  and  in  relation  to  the 
more  recent  socially  conscious  writing. 
The  book’s  chief  value  lies  in  the  fact 
that  it  does  chart  the.se  trends  but  the 
individual  pieces  are,  in  themselves, 
delightful  reading.  H.  L.  Mencken, 
George  Santayana,  Van  Wyck  Brooks, 
Edmund  Wilson  and  Stark  Young  are 
among  the  writers  represented.  The 
subjects  include  many  of  the  most  im¬ 
portant  American  and  Engli.sh  novel¬ 
ists. 


INTIMATE  beauty  discussions,  bridge 

and  etiquette  problems,  gardening 
hints,  horoscopes,  last  minute  fashions, 
recipes  and  exclusive  biographies  of 
some  of  the  most  interesting  women 
in  the  world  are  a  few  of  the  chapters 
listed  in  the  1938  edition  of  the 
"Woman’s  Almanac,”  recently  pub¬ 
lished  by  Oquaga  Press. 

The  book  for  and  about  women,  is 
edited  by  Antoinette  Donnelly,  charm 
and  beauty  editor  of  the  Chicago 
Tribime-New  York  News  Syndicate, 
Inc.,  done  in  collaboration  with  Allice 
Archibald,  New  York  and  Paris  stylist. 
It  sells  for  $1.00.  That  is  Miss  Don¬ 
nelly’s  second  annual  opus  about  the 
modern  woman. 

She  is  Doris  Blake  and  both  her 
beauty  and  love  columns  are  syndi¬ 
cated  in  about  80  newspapers. 

Miss  Donnelly  is  a  native  of  Mt. 
Forest,  Ontario;  grew  up  in  Buffalo 
and  Chicago.  She  got  her  first  taste 
of  printers’  ink  on  the  trade  paper. 
American  Lumberman,  in  Chicago. 
She  spent  a  year  there  as  a  stenog¬ 
rapher,  writing  obits  and  filler  shorts 
and  then  joined  the  Chicago  Tribune 
as  an  assistant  to  the  women’s  editor. 
After  ghosting  love  and  beauty  arti¬ 
cles,  editing  features,  etc.,  for  the 
paper,  .she  was  made  its  beauty  and 
love  expert. 


THERE  IS  A  NEW  handbook  out  for 

our  war-minded  world.  It  is  called 
“The  Caissons  Roll”  and  Hanson  W. 
Baldwin,  military  and  naval  expert 
of  the  New  York  Times  is  the  author 
The  publisher  is  Alfred  A.  Knopf;  the 
price  $2.50. 

It  may  be  slightly  unfair  to  call 
this  work  a  handbook  for,  while  tit 
is  statistical,  it  is  by  no  means  dull. 
To  invest  cold,  hard  facts  and  figures 
with  interest  is  something  of  a  prob¬ 
lem,  yet  Mr.  Baldwin  has  done  just 
that.  His  book  performs  a  big  and 
needed  service,  for  despite  all  the 
talk  and  writing  about  the  possibili¬ 
ties  and  probabilities  of  war  and  be¬ 
hind  the  widespread  discussion  of 
world  rearmament,  there  has  been 
little  or  nothing  set  forth  (in  one 
work,  at  least),  showing  the  actual 
military,  naval  and  air  strength  of 
the  various  European  powers.  Mr. 
Baldwin’s  method  of  presenting  the 
material  invites  the  reader  to  draw 
his  own  conclusions.  Some  of  his  fig¬ 
ures,  due  to  censorship  and  secrecy, 
are  only  estimates  but  even  at  that 
they  give  a  good  idea  of  what  is  going 
on  behind  the  scenes. 
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PiRFECT  REPRODUCTION 
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WOOD  DRY  MATS 
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For  23  Years  The 
Standard  of  Per- 
fection.  Made  and  !| 
used  by  Master  'i 
Craftsmen. 


In  the  Periodicals 


The  luvseM  of  the  news-picture  inaga/iiies  is 
the  niniithly  J’oi'hs.  The  lea«!  >!ory  is  in  hue 
with  the  ret'ently  -tartetl  pre'^s  canijiaiKn  agaitiM 
venereal  tIiseaM'.  i'eii  p.tKv'*  are  ilevnietl  tn  tlie 
subject. 

Lambert  .Martin,  featured  photographer  in 
Kel).  28t!i  Life,  was  onrt  a  reik*rter  for  tin 
l^oanokc  U'orld-Xi'U's. 

Keb.  26th  XatioH  contains  a  general  initiHlnc- 
lion  to  “Columnists  on  Paratle.**  a  series  l>eing 
written  by  Margaret  Marshall. 

In  the  same  issue  of  the  same  maga/.ine  is 
".Vustria— “Last  Chapter,**  by  l.iidwig  Lore,  wlit* 
writes  the  “llehind  the  t  ables**  column  for  tiu 
V(*:e  York  /V.ff. 

“Fifth  Anniversary,  N.  1).**  is  tiarel  *  iar* 
tett's  dissection  of  the  New  IKmI  in  .March  .sth 
Saturday  Jiveuiug  l*ost. 

Hal  Borland,  of  Y^rk  limes  Sunday 

department,  wrote  “Wild  tietse  My  .\<»rtli.'  .• 
bit  of  fiction  in  .March  i  r-smof'tditau. 


WINS  ORCHID  TROPHY 


The  San  Diego  Union  recently  was 
awarded  the  Orchid  Trophy  for  1937. 
presented  to  the  newspaper  having 
printed  the  greatest  number  of  per¬ 
fectly  printed  color  advertisements  in 
the  Associated  Weekly  group. 


Court  Holds  Ads 
Local  Business 

continued  from  page  5 


tained  in  other  states  constituted  in¬ 
terstate  commerce  and  the  Court  held 
not. 

"It  is  impossible  to  summarize  the 
importance  of  this  case  to  newspapers. 
Certainly,  unless  the  Court  changes 
its  mind,  the  printing  and  distribution 
of  advertising  has  been  removed  for 
the  time  being  from  the  field  of  fed¬ 
eral  regulation. 

Of  Vast  Imperfonce  to  Newspaperi 

“The  case  will  prove  of  vast  im- 
pKjrtance  to  newspapers  which  have 
controversies  with  the  National  Labor 
Relations  Board.  In  each  one  of  its 
cases  against  newspapers  to  date,  the 
Board  has  gone  to  great  length  to 
prove  the  volume  of  advertising  ob¬ 
tained  by  the  respondent  from  con¬ 
cerns  outside  of  the  state  of  publica¬ 
tion,  and  the  interstate  shipment  of 
mats,  cuts,  copy  and  other  informa¬ 
tion.  Similarly  the  Board  has  gone 
to  equal  pains  to  prove  the  contracts 
entered  into  for  feature  services  and 
the  interstate  shipment  of  mats,  cuts, 
copy  and  other  information  incident 
to  the  publication  of  features. 

“It  may  be  safely  assumed  that  the 
doctrine  laid  down  for  advertising 
contracts  applies  to  contracts  for  fea¬ 
tures  entered  into  with  concerns  out¬ 
side  the  state  of  publication.  The 
same  assumption  applies  to  contracts 
for  newsprint,  type  metal,  and  other 
supplies,  in  so  far  as  they  affect  the 
question  as  to  whether  or  not  a  news¬ 
paper  is  engaged  in  interstate  com- 


commerce  because  of  the  percentage 
of  its  circulation  distributed  outside 
of  the  State  of  New  Mexico.  It  had 
only  the  bare  question  as  to  whether 
the  printing,  publication,  circulation 
and  distribution  of  advertising  ob- 


“By  reason  of  this  opinion,  the 
question  of  whether  or  not  a  news¬ 
paper  is  engaged  in  interstate  com¬ 
merce  is  now  greatly  narrowed  and 
largely  resolves  itself  around  the  per¬ 
centage  of  circulation  which  is  dis¬ 
tributed  outside  of  the  state  of  pub¬ 
lication  as  compared  to  circulation 
within  the  state.” 


PHOTOGRAPHY  YEAR  BOOK  for 
1938,  “a  survey  of  the  world’s 
camera  art,”  containing  more  than 
1,600  photographs  from  575  contrib¬ 
utors  on  470  pages,  has  recently  been 
published  by  Co.smopolitan  Pro.ss. 


“Bring  me 
the 

Editor  & 
Pubiisher 
File” 


SUBSCRIBERS  usually  find  that  Editor  &  Publisher 
has  permanent  or  semi-permanent  value.  It  is  re¬ 
ferred  to  frequently^'The  missing  copy  may  be  the  very 
one  most  needed  as  you  enter  a  conference  on  advertis¬ 
ing,  machinery,  labor,  newsprint  or  some  other  subject. 
As  a  service  to  its  readers.  Editor  &  Publisher  now 
makes  available  convenient  and  serviceable  BINDERS 
which  hold  twenty-six  issues.  These  binders  are  offered 
at  the  nominal  price  of  $7.50  for  a  set  of  two — enough 
for  one  entire  year  (single  binder,  $4.00) .  These  binders 
are  sent  on  approval  and  it  is  suggested  that  you  place 
your  order  promptly  before  the  limited  supply  is  ex¬ 
hausted.  These  binders  are  especially  made  of  the  most 
substantial  materials  and  embody  a  convenient  device 
for  inserting  each  week’s  copy  as  it  arrives. 


EDITOR  &  PUBLISHER 


TIMES  BUILDING 


TIMES  SQUARE 
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Phone  Numbers  In 
Ads  Lifted  Soles 

continued  from  page  7 


Where  telephone  service  is  featured, 
we  urge  a  small  cut  of  a  hand  phone.” 


"SPECIAL"  PICKETED 

Bryant,  Griffith  &  Brunson,  na- 


“Listing  speeds  returns,  makes  ad-  lional  advertising  representatives,  9 
vertisers  conscious  of  our  newspaper  East  41st  Street,  New  York  City, 


7  and  brings  repeat  business.”  received  some  free  advertising  this 

—  “Listing  phone  number  makes  sig-  week  but  it  was  decidedly  “local.” 
nature  of  an  ad  complete.”  Upon  completion  of  repairs  in  his 


and  “get  a  little  more  attention  for 
my  place.”  It  is  the  first  time  an  ad¬ 
vertising  representative  has  been 
picketed,  Mr.  Griffith  believes. 

MISSOURI  DAILY  SOLD 

The  Excelsior  Springs  (Mo.)  Daily 


.  ,  ,  .  ,.  4  I  u  nature  of  an  ad  complete.”  Upon  completion  of  repairs  in  his  fhe  Excelsior  Springs  (Mo.)  Daily 

Ll^S^LTns3w  closii^a^sale^  “The  furniture  stores  in  this  city  ‘j^^e  by  th^e  building  management  has  been  sold  by  Frank  E. 

U  sSuld  be  rSded  as  a  quick  feature  the  telephone  number  to  make  Harry  W.  Griffith  on  Feb  28  found  Mdler  to  E.  J.  Lawrence  of  Kansas 

It  snoum  pe  regaraea  ^  ^  pv^nino  annnintmpnfs  ”  pickets  in  front  of  the  building  car-  City.  Lawrence,  vice-president  of  the 

means  of  enabling  the  interested  cus-  evenmg  appointments.  _ _  _  & _  ’ _ _ 


means  of  enabling  the  interested  cus¬ 
tomer  to  ask  for  more  details  about 


“In  most  cases  customers  ask  mer- 


rying  signs  stating  that  his  company  McGiffin  Newspapier  Company,  took 
was  unfair  to  organized  labor.  In  over  the  Standard,  Saturday,  March 


terms,  merchandise  finishes  and  other  chants  to  feature  phone  number,  true  advertising  manner,  Mr.  Griffith  5.  The  new  owner  was  publisher  of 
points  that  cannot  be  com^tely  cov-  They  consider  it  as  important  as  the  persuade  the  picket  captain  the  Standard  several  years  ago  before 

ered  in  an  advertisement.  This  is  par-  street  number. 


ticularly  true  of  all  credit  questions. 
It  will  be  remembered  that  the  rec- 


“Our  idea  of  listing  is  to  make  it 
as  easy  as  possible  for  the  reader  to 


to  increase  the  number  of  protesters  selling  his  interests  in  the  paper. 


ords  of  one  credit  company  showed  answer  an  ad  in  person  or  by  phon- 


5091  of  people  who  want  credit  tele-  j(  seldom  costs  more  to  list  a 

phone  before  they  come  in.  It  was  pbone  number  ** 
surmised  that  applicants  were  timid  ^ 

about  ace-to-face  interviews  until  established,  then  the 

they  felt  reasonably  sure  of  obtain-  ,  , 

^  j.  ^  telephone  will  clear  up  every  ques-  ^ 

*'^0  fhat  the  advertisement  has  not  = 

But  there  were  some  valid  reasons  j  u  i  *  i  i  »  == 

,  4  1-  4-  4U  4  1  u  made  absolutely  clear.  = 

given  for  not  listing  the  telephone  = 

number.  A  department  store  in  Erie,  “Listing  of  phone  number  makes  a  p 

for  instance,  commented:  “In  order  I’^nnecting  link  between  customer  and  ^ 
to  quote  phone  numbers  in  our  ad-  nierchant.  = 

vertising,  at  a  profit  to  our  store,  we  Phone  listings  secure  sales  that  ^ 

should  have  more  efficient  work  at  otherwise  might  be  lost.  = 


the  switchboard.  Not  only  in  our 
store  but  in  99%  of  the  stores.”  But 
even  here  the  condition  which  made 


"In  my  opinion  listing  the  phone 
number  is  another  way  of  saying  “If 
you  can’t  come  in  we’ll  be  only  too 


it  inadvisable  to  list  the  telephone  to  come  to  you. 


number  was  one  which  could  and 
should  be  corrected. 


Good  Deliveries  Needed 

"The  advertiser  who  fails  to  list  his 


phone  numbers  and  found  that  it  paid. 

What  Newspapers  Had  to  Say 

Since  newspapers  would  be  vitally 


“We  have  found  phone  listings  es¬ 
pecially  effective  in  .service  busines.ses 
— restaurants,  dance  places,  shoe  re¬ 


interested  in  anything  that  helped  to  practically  all  want-ads, 

increase  advertising  returns,  this  beauty  shops,  cleaners  and  dyers,  etc. 


mcrease  advertising  returns,  this 
seemed  a  logical  field  for  further 
study  of  the  subject  and  the  follow¬ 
ing  questions  were  asked  of  daily 
newspapiers: 

1.  Do  you  urge  the  local  advertiser 
to  list  his  phone  number  in  adver¬ 
tisements? 

Of  the  86  daily  newspapers,  69  urge 
local  advertisers  to  list  the  telephone 


"Many  local  advertisers  tell  us  they 
get  direct  sales  from  listing  of  phone 
number  in  adverti-sements.” 

“We  find  that  people  will  more 
readily  respond  to  an  advertisement 
in  which  telephone  number  appiears. 
as  it  is  convenient  for  them  to  walk 
to  the  phone  with  the  ad  and  inquire 
about  a  certain  product  or  .service 
advertised.” 

"We  urge  the  listing  of  phone  num- 


number  and  17  do  not.  Only  one  of  ‘  ■  4-  r  . 

the  86  newspapers  had  ever  seen  any  . 

printed  discussion  of  the  subject  and  f ®P'^®  complaints  of 

u  *  *  *  merchants  about  nuisance,  cun- 

every  newspaper  but  two  went  on  ,  »  .  ,  „ 

record  as  waning  more  complete  in-  '  u 

formation  on  the  advantages  of  list-  ,  of  phone  number 

ing  telephone  numbers.  the  number  of  telephones  in 

Vt  4  f  our  county  is  about  equal  to  our  cir- 

Here  are  comments  of  newspapers  i  4-  »  ^ 

4i,„4  J  4  1-  4-  -  culation. 

that  do  not  urge  listing:  -t  •  4-  r  4U  l  l 

“Can’t  see  wLdom  of  listing  in  shoe  P^°"^  number  pves 

ads.  etc.  But  for  service  calls  such  as  “  ‘^^“PPf''  be  able  to 


raised  by  customers  and  advertisers 
than  any  other  one  thing.” 

"There  usually  is  a  kick-back  of 
some  kind  to  sales  made  by  phone.” 
“Ordering  by  telephone  tends  to 


In  summing  up  all  the  objections  to  phone  number  loses  business  because  ^ 
listing  there  seems  to  be  only  one  he  fails  to  make  his  merchandise  eas-  ^ 
class  of  business  which  has  a  really  ier  to  buy.  With  traffic  becoming  = 

valid  reason.  That  is  the  strictly  cash  more  intolerable  even  in  small  towns,  = 

store,  selling  goods  of  low  unit  cost,  the  advertiser  who  makes  it  easy  to  = 
that  are  not  delivered.  In  every  other  order  by  telephone  will  reap  an  in-  = 
type  of  business,  reasons  for  not  list-  creasing  share  of  the  business.  A  = 
ing  were  always  matched  and  offset  fast  delivery  system  must  go  along  M 

by  similar  businesses  who  did  list  with  phone  business.”  = 


radio  troubles,  refrigerator  irregu-  ‘he  .store  an  opportunity  of 

larities.  etc.,  which  require  quick  re-  mforma- 

sponse,  phone  number  important.”  “on  regpdmg  the  merchandise  ad- 

“I  do  not  like  listing  phone  num-  _ 

bers  because  there  might  be  errors  usions 

which  would  call  for  adjustments  by  Summing  up  the  combined  experi- 
newspaper.”  ence  of  several  hundred  businesses 

“If  phone  numbers  are  featured,  ‘he  additional  experience  of  86 


the  manager  should  answer  all  calls  newspa^rs  it  can  be  said  with  cer- 
as  others  may  not  be  capable  of  giv-  that: 

ing  satisfaction.  Our  merchants  are  1.  Listing  of  the  advertiser’s  phone 
not  interested  in  this  type  of  busi-  number  increases  effectiveness  of 
ness.”  newspaper  advertisements  except  ad- 


"Let  an  error  creep  into  listing  of  vertisements  of  stores  selling  strictly 
phone  number  and  more  hell  will  be  cash-and-carry  items  of  low  unit  cost. 


2.  Listing  the  phone  number  in  ad¬ 
vertisements  of  higher-priced  prod¬ 
ucts  should  not  be  regarded  merely 
as  a  means  of  closing  sales  but  as  a 
quick  means  of  supplying  additional 


cut  sales  of  items  other  than  those  information  which  will  lead  custom-  = 


advertised.” 

Raaiont  for  Listing 

But  here  are  comments  of  news¬ 
papers  that  do  urge  listing: 

“Listing  phone  number  essential 
for:  beauty  shops  for  appointments, 
coal  and  fuel  oil  for  deliveries,  all 
stores  featuring  delivery  service. 


ers  to  come  in  the  store  to  buy. 

3.  That  all  local  merchants  who 
encourage  phone  inquiries  by  listing 
phone  numbers  in  advertisements 
should  at  the  same  time  make  sure 
that  they  are  equipped  to  handle  in¬ 
coming  calls  efficiently  and  have  calls 
handled  by  people  trained  in  tele¬ 
phone  selling. 


unut  the  desirability 
Much  has  been  sat  struc- 

of  lower  prices  tn 

ture.  U  has  system  rela- 

of  this  problem.  _ 


In  the  Public  Interest 


If  a  business  did  not  need  to  seek  or  pro¬ 
mote  its  market. 

If  its  customers  were  fellow  members  in 
the  same  corporate  system. 

If  their  orders  were  consolidated  so  that 
economical  production  could  be  achieved. 
Then — manufacturing  could  be  conducted 
most  efficiently  and  sales  made  without  sell¬ 
ing  expense  and  without  credit  loss. 

V  V  V 

That  exactly  describes  Western  Electric’s 
position  in  the  Bell  System,  and  the  econ¬ 
omies  resulting  from  this  arrangement  are 
passed  along  to  the  telephone  companies  in 
the  form  of  lower  prices. 

Thus  Western  Electric  contributes  its  part 
in  making  Bell  telephone  service  economical, 
and  justifies  its  place  in  the  Bell  System  as 
in  the  public  interest. 


Western  Electric 


BELL  SYSTEM  SERVICE 
IS  BASED  ON 

WESTERN  ELECTRIC  QUALITY 


EDITOR 


PUBLISHER 


Day  of  Hackneyed  Photos 
Is  Over,  Bellamy  Says 

Warns  250  at  Kent  Short  Course  of  Vital  Changes 
Affecting  News  and  Pictures  .  .  .  Demand 
for  Tabloids  Seen 


(By  telegraph  to  Editor  &  Publisher)  which  showed  $8,000,000  being  spent 
KENT,  O.,  March  3— Rising  costs  of  in  a  single  year  for  picture  purposes 


leved  Photos  £1.2:  """■  L  I.  Noyes  and 

X  In  opening  the  short  course,  Dr.  \XT  XT  A 

M  J.  O.  Engleman,  president  of  Kent  XJ,  W  ■  TO 

I  State  University,  said  the  nation  at  w  T>  1 

X  large,  and  the  teaching  profession  in  211^0  Z1  Rqqvq 

particular  owed  a  great  debt  to  the 

>rt  Course  of  Vital  Changes  newspapers.  He  praised  the  efforts  of  Elected  to  Succeed  E  H 

the  papers  to  widen  the  limits  of  edu-  lo  t..  n. 

ictures  .  .  .  Demand  "«tion.  Hams  and  C.  H.  Taylor  .  .  . 

Robert  Dix,  editor,  Kent  (O.)  S.  Parks  Named  Secretary 

Courier  Tribune,  also  welcomed  the  —  ,  ,  e 

photographers  and  students.  The  The  board  of  dir^tors  of  the 
,  .  ,  ,  ,  <^oAAAAAA  u  •  course  is  of  four  days’  duration,  fin-  American  Newspaper  Publishers  As- 

which  showed  $8,000,000  being  spent  Saturday.  , _ _ _ 


newsprint  and  other  materials  will  Burkholder  declared  the  average  ■ 

bring  vital  changes  in  the  newspaper  newspaper  of  today  has  a  news  side  Plrrrto  CrcrcVioc 

cf  tomorrow.  ^^t  is  far  too  dull  to  attract  the  read-  AlSCirSt  Irian0  v^ruSIlcS# 

That  was  the  warning  of  Paul  Bel-  er  and  therefore  must  offer  a  balance  Kills  2  Guests,  Pilot 

lamv,  editor,  Cleveland  Plain  Dealer,  with  snappy  photographs.  He  insisted  ^  „  Hearst’s  San  Simeon  ranch 

in  an  address  before  some  250  pho-  however,  that  all  the  pictures  in  the 

tographers  gathered  from  all  parts  of  world  will  never  supplant  the  sport  ^^ich  took  the  lives 

the  nation  to  participate  in  the  first  pages,  the  magazine  pages,  women  s  j^e  publisher 

short  course  in  news  photography  pages,  etc.  and  that  of  one  of  his  pilots, 

sponsored  by  the  Kent  State  Uni-  Opportunities  today  were  never  „„ost=  T.nrd  and  I.adv  Terence 


brighter  for  Ae  photographer  Burk-  Conyngham  Plunket  of  London,  were 
holder  said,  but  he  warned  that  the  route  from  Hollywood  to  the  Hearst 


short  course  in  news  photography  pages,  etc.  and  that  of  one  of  his  pilots, 

sponsored  by  the  Kent  State  Uni-  9pportunities  today  were  never  .^he  guests.  Lord  and  Lady  Terence  ' 
versity  School  of  Journalism.  u  ij  u  Conyngham  Plunket  of  London,  were 

Sees  Smaller  Papers  said,  but  he  warned  that  the  en  route  from  Hollywood  to  the  Hearst  ^ 

The  rise  of  material  costs  means  ^'^st  iitilize  his  spare  ranch  to  spend  the  week-end.  The  L.  I.  Noyes  D.  W.  Howe 

iiic  use  oi  iiiaie  study  his  work;  must  abandon  rilano  owni^d  hv  foe  4iin<>f<>e  and 

that  the  newspaper  of  tomorrow  will  , j  -j  r  r  •  plane,  ownea  py  tne  l,os  Angeies  ana  ,  ,  , 

hr  smaller-  there  will  be  less  news  the  old  idea  of  reporting  for  an  assign-  5^,^  prancisco  Examiner,  and  piloted  sociation  at  a  meeting  recently  elected 
iarld  lis  advertKnf  by  Tex  Phillips,  a  flier  in  the  publish-  two  directors. 


enacp  and  less  advertUing  space”  ‘  "“‘V’  by  Tex  Phillips,  a  flier  in  the  publish-  two  directors, 

Bellamy  declared.  He  told  photog-  and  camera  er’s  employ  for  two  years,  apparently  Li  n  wood  I . 

ranhers  and  students  that  as  a  result  developments  and  above  all  keep  over.shot  the  private  airport  in  a  heavy  Noyes,  publisher 
the  news  storv  of  tomorrow  must  be  die  news  as  much  as  any  f,,^  It  crashed  and  burst  into  flames,  of  the  Ironwood 

shorter  not  so  full  of  adjectives,  more  editor  so  as  not  to  fall  by  preventing  rescuers  from  reaching  the  (Mich.)  Globe, 

interorkative  and  as  quickly  to  the  '^^y^ide  when  rushed  to  an  as-  trapped  passengers.  and  David  W. 

rnint^as  nossible  signment  that  required  a  bit  more  A  fourth  pas.senger,  James  Law-  Howe,  business 

^  "  '  U4U  than  just  snapping  a  camera  lens.  rcnce,  son  of  an  English  nobleman  and  manager  of  the 

As  for  the  photograph,  e  same  Criticiies  Editors  traveling  companion  of  the  Plunkets,  Burlington  (Vt.) 


point  as  possible. 

As  for  the  photograph,  the  same 
thing  applies,  he  declared.  The  hack¬ 
neyed  pictures  are  a  thing  of  the  past. 
Publishers  no  longer  can  afford  to 


Burkholder  criticized  editors  who 


fail  to  study  the  problems  of  picture  injured. 


trapped  passengers.  and  David  W. 

A  fourth  pas.senger,  James  Law-  Howe,  business 
rcnce,  son  of  an  English  nobleman  and  manager  of  the 
traveling  companion  of  the  Plunkets,  Burlington  (Vt.) 
was  thrown  clear  of  the  plane,  but  Free  Press,  to  fill 


waste  money  on  pictures  that  do  not  b'-king  and  development  themselves,  ■ 

possess  individuality  and  which  do  not  asserting  that  more  time  is  lost  and  T\flTTY  OTTTT^i 

serve  a  greater  purpose  than  just  por-  '"ore  money  wasted  because  the  edi-  T  UN  AINOIAL  UAILI 


tors  are  ignorant  of  the  ways  and 


They  succeed 
to  positions  for¬ 
merly  occupied 
by  the  late  Ed¬ 
win  H.  Harris, 


J.  S.  Parks 


traying  an  inane  object,  he  asserted,  ^ors  are  ignorant  ot  the  ways  and  The  New  York  Daily  Investment  j  jr 

Papers  of  today  are  more  or  less  a  ^ToAer  ?etsoS“‘“  "  Neics  a  financial  papeijvith  national  p^bij^her  of  the  Richmond  (Ind.) 

second  rate  product  Mr.  Bellamy  said,  recognizing  that  facsimile  See  May  15  ‘l929  w^^isJontin^ed 

adding  that  cornpetmon  from  radio  newspapers  and  television  would  soon  Sh  3  Its  owners  werfthe  Finan- 

and  other  sources  today  is  the  tough-  a  _ _ iviarim  o.  weie  me  ruian  j-ptired  as  treasurer  and  manager  of 

est  newspapers  have  ever  encountered  ^  r^io  and  macraTinec^Rnrk-  the  Boston  Globe  and  from  his  posi- 

in  their  history  and  that  they  must  jp,f.i„™d  Vip  f  ”  Miller  is  president.  All  un-  on  the  ANPA  board  Oct.  2,  1937. 

correct  their  shortcomings  in  order  to  ..  .  jirp-finn  and  th- 1  a  expired  circulation  will  be  taken  over  John  S.  Parks,  publisher  of  the  Fort 

.survive.  that  direction  and  that  as  long  as  by  the  Wall  gmith  (Ark.)  Times  -  Record  and 


newspap. 

Predicts  Demand  for  Tabloids  job  ^ 

Speaking  on  the  topic  of  “The  News-  printing, 
paper  of  Tomorrow,"  Bellamy  pre-  rivalry, 
dieted  that:  advertisers  of  the  future  W.  C. 


newspapers  did  an  honest,  and  pointed 
job  in  tiheir  news  reporting  and  photo 
printing,  they  would  survive  all 


ABP  NEW  MEETING  DATE 


tion  on  the  ANPA  board  Oct.  2,  1937. 

John  S.  Parks,  publisher  of  the  Fort 
Smith  (Ark.)  Times  -  Record  and 
Southwest  American,  already  a  di¬ 
rector  of  the  ANPA,  was  elected  by 
the  board  as  secretary  succeeding 


dieted  that:  advertisers  of  the  future  W.  C.  Eckenburg,  New  York  Times. 
will  make  a  more  and  more  deter-  told  the  short  cour.se  that  quick  think- 
mined  effort  to  get  newspapers  to  rim  ing  and  calmness  under  fire  are  the 


mined  effort  to  get  newspapers  to  run  ing  and  calmness  under  fire  are  the 

tabloid  sections,  but  that  tabloid  size  prime  requisites  for  a  photographer  ^  j  *  ^ 

papers  would  not  spread  much  out-  today.  Only  diligent  practice  will  at-  changed  to  May  5-7  to  permit  a 

side  the  “subway  cities.”  tain  these,  however,  he  said.  In  the  repre.sentative  gathering. 


Spring  meeting  of  Associated  Busi-  E.  H.  Harris  who  had  held  the  posi- 
ness  Papers.  Inc.,  originally  scheduled  since  19.32. 


SUIT  SETTLED 


There  will  be  a  strong  development  same  vein,  Vernon  Cady,  Cleveland 
in  the  way  of  remote  control  typeset-  Plain  Dealer,  asserted  that  ingenuity 
ting,  although  he  foresaw  a  limited  is  the  chief  need  in  a  man  seeking 
field  in  this  respect,  and  possibilities  rotogravure  photographs.  The  ordi- 


of  attack  from  the  labor  unions.  nary  run  of  pictures  is  out,  in  the 
There  will  be  a  great  turn  to  color  Sunday  supplements,  and  the  strictly 


rotogravure  photographs.  The  ordi-  The  Kannapolis  (N.  C.)  Independ 
nary  run  of  pictures  is  out,  in  the  eiif,  a  tri-weekly,  appeared  as  a  morn 


and  rotogravure.  feature  photo  is  the  crying  need.  22-] 

There  will  be  final  realization  by  Gideon  D.  Seymour  New  York  edi- 
publishers  that  distortion  of  news  can-  tor  of  Look,  who  handles  on  an  aver-  t'"'- 
not  be  accomplished  in  this  day  of  age  between  1,500  and  2,000  pictures 
radio  and  newsreel.  a  day,  told  the  Thursday  evening  ses- 

Mr.  Bellamy  revealed  that  the  Plain  sion  that  pictures  through  the  ad- 
Dealer,  through  radio  station  WHK,  vancement  of  technique  in  photog- 
has  already  started  experiments  with  raphy  and  advanced  transmission 
facsimile  newspapers,  and  that  sev-  methods  are  no  longer  just  an  accom- 
eral  machines  have  already  been  or-  paniment  to  the  printed  word. 

^red  for  experimental  purposes.  He  said  that  pictures  when  properly 
Jiese  machines  wfi  operate  during  j^^ated  and  presented  can  stand  ^one 
the  blind  hours  between  the  lockup  worthwhile  educationally  and  with 
of  the  final  morning  paper  edition  and  ^  social  purpose.  Mr.  Seymour  added 
the  arrival  on  the  streets  of  the  first  that  he  felt  that  the  backbone  of  the 
afternoon  edition,  and  will  pnnt  pa-  picture  magazines  is  the  professional 
pers  three  columns  wide.  Although  photographer  and  always  would  be. 
ht  insisted  the  move  was  purely  ex-  However,  he  urged  those  in  his  audi- 
penmental,  nevertheless  he  pointed  ence  who  planned  to  become  picture 
l- 1  the  development  of  the  facsimile  editors  to  have  their  pictures  tell  a 
as  a  force  the  newspapers  will  have  story  and  to  keep  them  human, 
to  battle  in  the  near  future.  t _ tr  j  1  .  «• 


‘  6  B-  ^  breach  of  contract  suit  brought 

■  by  Prudden,  King  and  Prudden,  New 

MFIA/  M  r*  TMITT  V  York  representatives,  against  Natrona 

INEiW  IN.  Virf.  ly/iilil  County  Tribune,  publisher  of  the 

The  Kannapolis  (N.  C.)  Independ-  Casper  (Wyo.)  Tribune-Herald,  was 
erif,  a  tri-weekly,  appeared  as  a  morn-  settled  out  of  court  Feb.  23  when  the 
ing  daily  newspaper  Feb.  20  with  a  publishing  firm  agreed  to  pay  the 


22-page  edition.  J.  L.  Moore  is  gen¬ 
eral  manager  and  T.  H.  Wingate  edi- 


Phenomenal  Pictur*  Growth 


Miss  Jeanne  Van  den  Bosch,  staff 
photograher.  New  York  office  of  In 


O  ^  ^ 


In  another  address  before  the  short  temational  News  Photos,  said  there 
course,  Ralph  Burkholder,  news  edi-  is  a  definite  place  for  women  in  pho- 
tor,  Akron  (O.)  Times-Press  pointed  tography,  but  it  was  limited  to  the 
to  the  phenomenal  growth  of  the  pic-  feature  angle.  A  woman  has  a  bet- 
ture  industry,  quoting  freely  from  ter  understanding  of  pictures  of  in- 
Editor  &  Publisher’s  recent  survey  terest  to  women,  she  said,  and  often 


WOOD  NEWSPAPER 
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representatives  $5,700.  The  amount 
involved  in  the  suit  was  not  dis¬ 
closed. 
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Cincinnati  Store 
Finds  Profit  in 
Weekly  Roto  Page 

lOO.OOO-Line  Account  Helps 
Enquirer  Set  High  Mark  in 
Roto  Advertising  Linage 

Cincinnati,  Feb.  28 — Cincinnati  En¬ 
quirer,  showing  311,764  lines  of  local 
roto  advertising  for  1937,  and  a  total 


F.  D.  R.  Papers  Missing  PROFITS  FOR  PINKHAM 


Typical 


Pogue  roto  page 
furniihingt. 


home 


in  Albany  Archives 

(By  telegraph  to  KuiToa  &  Publisher) 

Albany,  N.  Y.,  March  3 — The  public 
papers  of  President  Roosevelt  cover¬ 
ing  his  second  term  as  governor  of 
New  York  are  not  available  to  the 
public  here  because  he  never  gave 
his  official  consent  to  the  state 
printer  to  publish  them. 

This  discovery  was  made  today  by 
a  correspondent  for  Editor  &  Pub¬ 
lisher  in  seeking  the  text  of  a  letter 
Mr.  Roosevelt  wrote  while  he  was 
governor,  bearing  on  privileges  of  the 
rural  press.  Only  two  volumes,  cover¬ 
ing  his  work  at  Albany  in  1929  and 
1930,  are  on  file  in  the  State  Library 
and  Legislative  Library,  official  re¬ 
positories. 

Librarians  said  they  had  been  told 
the  printer  submitted  proofs  of  the 
books  for  1931  and  1932  to  Mr.  Roose¬ 
velt,  but  he  did  not  return  them  with 
an  approval  note.  Now  it  is  revealed 
he  intends  to  incorporate  his  public 
letters  of  the  period  in  a  book  being 
prepared  by  Justice  Samuel  I.  Rosen- 
man,  who  was  his  counsel  at  Albany 
from  1929  to  1932. 

Two  volumes  of  public  papers  by 
Governor  Lehman,  covering  1933  and 
1934,  are  already  back  from  the 
printer  and  on  the  public  library 
shelves,  but  the  revised  proofs  of  Mr. 
Roosevelt’s  second  term  letters  and 
addresses  and  other  documents  are 
somewhere  between  Albany  and  the 
White  House. 


of  434,006  roto  lines,  claims  the  lead 
among  the  nation’s  newspapers  in  roto 
linage  last  year.  ’The  local  roto  showed 
a  gain  of  95,643  lines,  or  44.3%  over 
the  year  previous. 

A  big  factor  in  this  record  was  the 
roto  advertising  of  H.  &  S.  Pogue 
Company,  department  store,  which 
ran  a  page  of  roto  every  week  and  is 
now  on  its  second  year’s  contract  for 
equal  weekly  space.  The  weekly  in¬ 
sertions  run  to  well  over  100,000  lines 
a  year. 

H.  O.  Hope,  Pogue’s  home  furnish¬ 
ings  merchandise  manager,  gave  credit 
to  the  consistent  schedule  in  discuss¬ 
ing  his  store’s  successful  use  of  this 
medium. 

“Roto  is  not  speculative,”  he  said; 
“it  can  be  successful  only  after  a  well- 
planned  program  of  thoughtful  conti¬ 
nuity  and  an  approach  from  the  stand¬ 
point  of  the  long-time  pull.  ’Though 
tremendously  successful  from  a  pro¬ 
motional  standpoint,  it  is  essentially 
a  medium  for  the  store  which  thinks 
not  less  of  today’s  sales,  but  more  of 
those  of  next  week,  next  month  and 
next  year. 

Used  QHolity  Appeal 

“After  the  experience  of  planning  65 
pages  of  rotogravure  advertising,  I  can 
state  that  with  the  proper  approach 
and  proper  planning,  I  know  of  no  ad¬ 
vertising  m^ium  which  will  pay  more 
handsomely  in  cumulative  business.  If 
we  were  asked  to  give  up  all  types  of 
advertising,  roto  would  be  the  last  to 
go,  and  it  would  be  given  up  reluc¬ 
tantly.” 

The  Pogue  advertising  had  carried 
a  quality  appeal,  as  indicated  by  the 
example  shown  herewith.  But  because 
many  customers  had  a  feeling  that 
Pogue  prices  were  high,  the  advertis¬ 
ing  hammered  this  slogan,  “Quality 
considered,  Pogue  prices  are  as  low  as 
any  in  Cincinnati.” 

"That  slogan,  backed  up  with  roto 
advertising,  has  paid  dividends  a  hun¬ 
dred  fold,”  said  Mr.  Hope. 

Incidentally,  the  Enquirer’s  adver¬ 
tising  director,  Stanley  A.  Ferger,  won 
his  promotion  because  of  his  outstand¬ 
ing  success  as  former  manager  of  the 
rotogravure  section.  John  Francis 
O’Regan  is  now  manager  of  the  roto 
section. 


Bijur  Tells  How  Test 
Tripled  Ad  Returns 

Not  merely  an  agency’s  research 
staff,  but  the  top  advertising  execu¬ 
tives  themselves,  should  ring  door¬ 
bells  and  do  house-to-house  selling 
in  preparation  for  a  national  cam¬ 
paign,  George  Bijur,  president  of 
George  Bijur,  Inc.,  New  York,  said 
this  week  in  describing  new  technique 
in  advertising.  He  spoke  on  “Elim¬ 
inating  Waste  in  Advertising,”  before 
the  alumni  association  of  Sarah  Law¬ 
rence  College. 

He  described  several  campaigns 
where  this  method,  followed  by  local 
tests  in  newspapers  and  spot  radio, 
had  doubled  and,  in  one  case,  tripled 
the  percentage  of  return  per  adver¬ 
tising  dollar  spent  and  had  decisively 
increased  the  profits  of  the  entire 
marketing  operation.  He  advocated 
much  more  widespread  market  re¬ 
search  before  commencing  a  campaign, 
and  much  more  considerable  use  of 
local  newspapers  and  local  radio  in 
conducting  tests  to  establish  a  pay-as- 
you-go  basis. 


‘"rhe  year  1937  was  a  prosperous 
one  and  profits  for  the  year  were  sub¬ 
stantial,”  according  to  announcement 
by  the  Lydia  E.  Pinkham  Medicine 
Company.  “The  increase  in  sales  for 
the  year  1937  was  as  follows:  United 
States,  15.1%,  Canada,  12.4%,  foreign, 
12.8%.  For  the  first  time  in  a  num¬ 
ber  of  years  sales  increased  with  a 
profit.”  Advertising  is  handled  by 
Erwin,  Wasey  &  Company,  Inc.,  New 
York. 

■ 

Friendly  Urges  Ads 
Directed  at  Congress 

Saying  restoration  of  confidence  ts 
the  key  to  improved  business,  Edwin 
S.  Friendly,  business  manager.  New 
York  Sun,  this  week  urged  that  re¬ 
tailers  should  put  pressure  on  Con¬ 
gress  for  genuine  aid  to  business. 

In  an  address  delivered  before  the 
Association  of  Buying  Offices  at  the 
Hotel  Pennsylvania  he  said: 

“You  can  do  a  great  deal  by  pro¬ 
moting  public  confidence  in  your 
newspaper  advertising.  In  your  news¬ 
paper  advertising  you  can  insist  that 
the  administration  and  Congress  take 
some  immediate  action  to  restore 
public  confidence  so  that  hesitancy, 
uncertainty  will  be  removed  from  the 
minds  of  our  citizens. 

“Congress  has  the  power  and  with 
sufficient  public  pressure,  definite  ac¬ 
tion  will  be  taken  to  help  business 
and  when  that  is  done  retail  organi¬ 
zations,  as  well  as  all  fields  of  trade, 
will  be  much  happier  and  so  will  the 
citizens  of  this  great  country.” 


$150  SCHOLARSfflP 

A  scholarship  of  $150  a  year  to  be 
awarded  to  a  third-year  major  in 
journalism  who  is  working  his  way 
through  school  has  been  annoimced 
by  the  University  of  Washington 
School  of  Journalism,  Seattle.  The 
.scholarship  is  the  gift  of  Jim  Marshall, 
Far  East  correspondent  for  Colliers’, 
who  was  wounded  in  the  Panay 
bombing  Dec.  12,  and  Mrs.  Marshall, 
in  memory  of  Mrs.  Marshall’s  son, 
Robert  Doble,  a  journalism  major, 
who  died  Feb.  12,  1937,  in  his  senior 
year.  The  Marshalls  also  furnished  a 
"Bob  Doble”  seminar  room,  dedicated 
Feb.  16.  Mr.  Marshall,  now  convales¬ 
cing,  was  unable  to  attend. 

DR.  FINLEY  TO  SPEAK 

Dr.  John  H.  Finley,  editor  of  New 
York  Times,  will  headline  the  pro¬ 
gram  of  the  eleventh  annual  session 
of  Southwestern  Journalism  Congress, 
March  25-26,  at  Baylor  University, 
Waco,  Tex.  Dr.  C.  D.  Johnson,  who 
organized  the  congress  in  1928,  will  be 
a  guest  of  honor. 


Using  118  Newspapers 
for  ^nith  "Nurse" 

(By  telegraph  to  Kditor  &  Publisher) 

Chicago,  March  3 — After  six  weeks 
of  cleverly  publicized  mystery  con¬ 
cerning  its  new  product.  Zenith  Radio 
Corporation  revealed  today  its  new 
invention — “Zenith  Radio  Nurse” — 
which  will  be  announced  to  the  public 
by  radio  next  Sunday  night,  March  13, 
and  in  advertisements  in  18  news¬ 
papers  March  20,  27  and  April  3. 

The  product,  plugged  into  a  socket 
in  a  room  where  a  baby  or  an  invalid 
has  been  left  alone,  will  broadcast 
cries  or  requests  at  any  point  where 
an  amplifier  has  been  located. 

Introductory  half-pages  will  also 
appear  in  12  magazines.  An  elaborate 
sales  promotion  campaign  has  been 
devised  to  introduce  the  product 
through  20,000  Zenith  radio  dealers. 
The  retail  price  will  be  $29.95. 

DECISION  CLARIFIED 

The  Alabama  Supreme  Court  ex¬ 
plained  last  week  its  recent  voidance 
of  a  mortgage  foreclosure  advertised 
“in  a  mere  mushroom  publication 
with  very  limited  circulation”  did 
“not  hold  that  the  publication  had  to 
be  made  in  a  daily  paper  or  one  of 
the  largest  circulation  in  the  county." 
I’l  its  original  decision  the  court  said 
that  use  of  a  “mushroom”  publication 
was  in  “disregard  of  the  rights”  of  the 
owner. 

OHIO  PAPERS  MERGED 

The  two  daily  newspapers  of  Upper 
Sandusky,  O.,  the  Daily  Union  and 
the  Daily  Chief,  were  consolidated  as 
the  Chief-Union  Monday  with  the 
purchase  of  the  former  publication  by 
the  Daily  Chief  Company.  The  Union 
was  in  its  93rd  year  of  publication. 
The  Chief  was  founded  in  1876. 


F  kOM 


[oTALiR^ 

I  NEWS  AdENCY 

DEALER.S  AND 
DlSTklBUTOHS 

OUT-^OF^TOWN 
FOkEldN  AND 

Back  numbek 

NEWiPAPEkS 

HERE  ^iNdE  190^ 

WE  Ate  FOREMOST  , 
In  these  i  ITEMS 


★  Bkyant  9^0^44  ★ 


THE  MARK 
OF  ACCURACY,  SPEED 
AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS 
COVERAGE 

UNITED  PRESS 


"It's  About  Time,"  said 
the  Head  Pressman 

“We  have  been  sweating  long 
enough  trying  to  get  out  a  good 
paper  with  plates  not  quiie  up 
to  standard. 

“When  the  Big  Boss  showed 
me  what  a  nice  paper  one  of 
his  friends  is  publishing,  I  said, 
‘Yeah,  they  use  Certified  Mats 
in  their  plant.’  Now,  we  are 
changing  to  Certifieds,  so  I 
guess  my  crack  must  have  done 
it.” 

For  dtptndabi*  stereotyping,  rely  on 
Certified  Mets^  made  in  the  U.  S.  A. 

CERTIFIED  DRY  MAT  CDRPORATIDN 

9  Rockefeller  Plaza,  Dept  P 
New  York,  N.  Y. 


EDITOR 


PUBLISHER 


President  to  Give 
Away  His  Fees 
For  Articles 

Proceeds  from  Magazine  and 
Newspaper  Series  to  Be 
Given  for  Public  Use 

Washington.  D.  C.,  March  1 — Pres¬ 
ident  Roosevelt  replied  today  to  con¬ 
gressional  and  newspaper  critics  who 
have  censured  him  for  “commercial¬ 
izing  press  conferences,”  by  announc¬ 
ing  through  Secretary  Stephen  Early 
that  the  entire  net  proceeds  of  his 
newspaper  and  magazine  ventures 
will  be  devoted  to  a  “useful  public 
purpose  under  government  direction.” 

Furthermore.  Early  stated,  while 


MORE  PAPERS  RAISE  CIRCULATION  PRICES 

FOUR  MORE  Massachusetts  newspapers  have  increased  their  price  from  two 
to  three  cents.  Last  week  the  Brockton  Enterprise  and  the  Quincy 
Patriot-Ledger,  evening  dailies,  announced  three  cent  increases  in  weekly 
home  delivery  price  and  raised  the  street  sale  prices  to  three  cents.  Monday 
the  Boston  Herald  and  Boston  Daily  Globe,  morning,  announced  papers  sold 
outside  of  the  Metropolitan  Boston  area  would  go  to  three  cents  March  1,  the 
price  remaining  at  two  cents  in  the  Metropolitan  district.  The  Boston  Eve¬ 
ning  Traveler  and  the  Boston  Evening  Globe  will  remain  at  two  cents  both 
inside  Boston  and  in  the  state.  The  Boston  Daily  Record,  morning  tabloid, 
will  remain  at  two  cents.  No  decision  has  been  reached  by  the  Boston  Post 
on  a  price  change  from  two  cents.  Home  delivery  price  of  the  Worcester 
Telegram  was  increased  Monday  from  12  to  15  cents  weekly.  The  newsstand 
price  will  remain  at  two  cents. 


I-IQOOR  gCCOONTS  shuffled 

that  the  entire  net  proceeds  of  his  FLEISCHMANN  DISTILLING  CORPORATION,  subsidiary  of  Standard 
newspaper  and  magazine  ventures  Brands,  Inc.,  has  appointed  Erwin  Wasey  &  Co.,  New  York,  to  handle  the 
will  be  devoted  to  a  “useful  public  advertising  of  Fleischmann’s  Gin.  Fleischmann,  which  has  taken  over  the 
purpose  under  government  direction.”  import  business  in  Black  and  White  Scotch  whisky,  formerly  handled  by 
Furthermore.  Early  stated,  while  National  Distillers,  is  currently  advertising  Black  and  White  through  L.  H. 
transcripts  of  press  conferences  will  Hartman,  Inc.,  New  York.  This  week  National  Distillers  announced  be- 
appcar  in  an  article  to  be  written  for  ginning  of  advertising  and  sales  promotion  for  Old  Angus  Scotch,  large 
Liberty  magazine,  they  have  not  been  shipments  of  which  are  being  received  in  this  country.  This  brand  is  con- 
sold  to  that  publication,  but  are  to  trolled  by  National  Distillers  through  its  recent  purchase  of  substantial 


bt'  given  free  both  to  newspapers  and  interest  in  Train  &  McIntyre,  Glasgow  distillers.  Preliminary  trade  paper 


to  Liberty. 

Include  Paper  and  Mag  Fees 

The  funds  to  be  dedicated  to  pub¬ 
lic  purposes  will  include  newspaper 
and  magazine  fees,  but  not  those  de¬ 
rived  from  the  sale  of  five  volumes 
covering  the  President’s  Administra¬ 
tion  and  his  public  papers.  There  is 
no  a.ssurance  that  a  profit  will  be 
realized  on  the  books,  the  primary 
purpose  of  which,  it  was  explained, 
is  to  meet  a  demand  by  schools,  li¬ 
braries  and  researchers  for  compiled 
material.  Random  House  is  publish¬ 
ing  the  books.  Liberty  and  the  United 
Feature  Syndicate  articles  are  being 
prepared  from  advance  galleys  of  the 
book. 

And.  the  secretary  added,  the  in¬ 
come  will  be  substantially  less  than 
the  e.stimates  freely  made  on  Capitol 


copy  will  be  extended  to  magazines  and  to  100  or  more  newspapers  as  dis¬ 
tribution  is  extended. 


Hearst  to  Sell 
And  Donate  Vast 
Art  Treasures 

Two-thirds  of  $15,000,000 
Collection  to  Be  Sold  or 
Given  to  Museums 

The  vast  art  collection  of  William 
Randolph  Hearst,  reptorted  to  be  worth 
$15,000,000,  is  being  broken  up  and 
sold  in  small  quantities  or  given  to 
museums. 

Joseph  V.  Connolly,  president  of 


APPOINTS  "SPECIAL 


Chicago  News  Had 
$1,046,697  Net 
Income  for  1937 

Taxes  of  $1.25  Per  Share  of 
Common  Paid  . . .  Col. 

Knox.  Officers  Re-elected 

Chicago,  March  1 — Net  income  of 
the  Chicago  Daily  Neu's  for  the  year 
ending  Dec.  31,  1937,  amounted  to 
$1,046,697.32,  it  was  announced  today 
in  the  annual  report  to  stockholders 
by  Col.  Frank  Knox,  president  and 
publisher.  Stockholders  re-elected 
Daily  News  directors,  who,  in  turn, 
re-elected  the  following  officers: 

Col.  Knox,  president;  Lynn  E.  Aid- 
rich,  treasurer;  John  F.  O’Keefe, 
secretary;  and  Arthur  E.  Hall,  assist¬ 
ant  treasurer  and  assistant  secretary. 
Laird  Bell,  attorney  and  member  of 
the  board,  was  chosen  vice-president. 
The  board  also  approved  the  regular 
quarterly  dividend  of  $1.75  on  pre¬ 
ferred  stock  as  of  April  1. 

Taxes  Total  $1.25  Per  Share 

In  his  annual  report  to  stockhold- 


The  Miami  Daily  News  has  named 

eer  ss  ^  solidatecl  balance.*  sheet  renects  cur- 


Hill  and  by  the  press  for  newspaper  ^ing  Features  Syndicate,  confirmed  Malicious  Bias"  Plea 

syndication.  The  figure  of  $100,000  rumors  this  week  in  New  York  ,,  ,,,.  ,  .r-  i 

which  has  been  generally  quoted  is.  that  the  Hearst  collection  is  to  be  dis-  .  Madison.  Wis.,  March  l--Vigorously 

according  to  Early,  a  ‘gross  exagger-  solved.  Two-thirds  of  the  collection  defending  the  right  of  the  press  to 


according  to  Early,  a  “gross  exagger¬ 
ation." 

The  Presidential  spokesman  refused 
to  name  the  purpose  to  which  pay¬ 
ments  will  be  devoted.  He  explained. 


will  be  dispersed.  published  12,980,020  lines  of  adver- 

The  75-year-old  publisher  is  being  ^'sing,  an  increase  of  585,045  lines. 

otivatFiH  in  onncid/ir-  SgSinst  H  Mddison  trUCk  SalcSTTian  _ _ _ _ :j  xt_ . . 


Sawyer,  Ferguson,  Walker  Company, 

publishers’  representatives,  effective  ^2,420,638.59  of  which 

immediately.  Wilbur  Babcock  has  $L313,553.06  is  represented  by  cash 
I,.;..,.,!  «  f  .u  1  ..  on  hand,  in  banks  or  with  the  trustee, 

joined  the  selling  staff  of  the  latter.  ^  .  ,  c,  ,,00 

,  Current  liabilities  amount  to  $1,683,- 

1  •  1  X  of  which  $623,674.33  covers  ma- 

Xligrit  to  V^OITimOnt  turities  and  sinking  fund  require- 
_  ,  nients  of  funded  debt  during  1938. 

on  Pendma  Cases  The  cost  of  all  known  direct  coun- 

^  ty,  state  and  federal  taxes  paid  or  ac- 

Clued  for  the  Chicago  Daily  News, 
Upneia  oy  judge  Inc.,  and  its  subsidiaries  during  the 
_  calendar  year  was  $500,191.41,  or  in 

Outspoken  Defense  of  excess  of  $1.25  per  share  on  the  com- 

Press  Freedom  Hits  uion  stock  of  the  corporation,”  stated 

«•»*  f  •  n-  iM  Col.  Knox.  This  statement  is  consid- 

Malicious  Bias  Plea  ered  significant  in  view  of  the  fact 

Madison.  Wis.,  March  1-Vigorously  common  stock  earned 

defending  the  right  of  the  press  to  ^  •  ,0,7 

comment  on  pending  cases.  Circuit  He  reported  the  Daily  News  in  1937 


motivated  in  the  sale  by  the  consider- 


— . .  c— t  ■  „  „  _ _  r  ,  Total  wages  paid  Daily  News  em- 

ation  of  huge  inheritance  taxes  to  ^  ^  ",  "^  charges  j  during  1937  amounted  to  $3. 


cording  to  Mr.  Connolly. 

No  Public  Auction 


Taxes  totaled  $500,191.41. 


however,  that  the  President  has  for-  vvhich  his  heirs  would  be  liable,  ac-  obtaining  money  under  false  pre-  gj  1404  46  xLes  totaled  $500  191  41'' 
m.ulated  his  program  and  probably  cording  to  Mr.  Connolly.  tenses  from  Dane  county,  of  which  •  ?>  ,  .  . 

will  need  Congressional  approval  be-  ^  p  i-i*  a  ,•  Madi.son  is  the  seat.  ,  " 

fore  the  money  may  be  covered  into  ...  ,  ue  ion  truck  salesman,  whose  arrest  CnCUlCT©  ill  Ad  BurGCIU 

the  Treasury.  A  similar  situation  *0®  paintings,  sculptures,  tapes-  y„d  subsequent  fight  to  escape  prose-  XA  f  TT  J 

aro.se  when  Justice  Holmes  made  a  tries,  armor,  silver  and  other  rare  ob-  cution  followed  a  sensational  invest!-  f  ©©  Ur^©Cl 

bequest  to  the  government.  jtets  to  be  pbced  on  the  market  will  gation  into  the  county  highway  com-  Representatives  of  daily  newspapers 

Rotenman  Is  Collaborator  mittee’s  dealings,  charged  that  the  northern  Colorado,  meeting  in 

Reflecting,  no  doubt,  the  irritation  York  Times^here  wer^no  plans  i^wspapers,  particularly  the  Fort  Collins,  Colo.,  Feb.  2b  adopted 

of  his  chief  at  the  caustic  criticism  j,,  sell  anv  obiects  at  public  auction  Journal,  had  published  maliciously  ^  resolution  endorsing  the  Bureau  of 

that  has  been  heaped  upon  him  since  The  sale  would  not  be  rushed,  he  said!  stories  and  editorials  about  the 


it  was  first  reported  here  that  the 


and  if  necessary  would  be  extended 

J Public  mind  against  him 


highway  probe  that  had  inflamed  the  ing  that  the  membership  fee  be 
public  mind  against  him.  changed  from  the  present  basis  of  $2 

Outspoken  Defense  of  Press  P^*'  P^""y  rate  j^r  month,  and  placed 

...  M  1  .1  .  .  on  the  basis  of  income  from  national 


ference  transcripts.  Early  stated  with  Mr.  Hearst’s  art  objects  furnish  his  Outspoken  Defense  of  Press  per  penny  rate  i^r  month,  and  placed 

emphasis  that  not  a  penny  of  the  homes  in  San  Simeon,  where  the  pub-  In  what  was  possibly  the  most  out-  ^  income  rom  na  lona 

.syndicate  or  magazine  proceeds  will  Hsher  was  this  week,  at  Wyntoon,  Cal.,  spoken  and  frank  defense  of  press  Rollpw..  iVio  TTnif«H  Frr.r.t  nlan 

go  either  to  the  President  or  to  his  and  in  New  York.  He  also  has  five  freedom  ever  made  in  court.  ReU  u  ^ 

warehouses  full  of  them.  Mr.  Parish-  brushed  aside  the  often-cited  argu-  L""  T.l .  "if 


man  of  New  York.  Watson  is  said  to  have  been  worl 

On  the  floor  of  Congress,  the  Pres-  on  the  catalogue  since  December, 
ident  had  been  condemned  by  Repre-  Mr.  Connolly  was  unable  to  n 


Watson  is  said  to  have  been  working  ment  that  newspapers  should  not  com- 
on  the  catalogue  since  December.  ment  on  pending  court  cases  in  these 


.sentative  Clare  Hoffman,  Michigan  the  museums  and  said  he  was  unable 
Republican,  for  making  an  “un-  to  specify  the  objects  involved, 
earned  profit”  through  the  sale  of  con-  Mr.  Hearst  has  acquired  much  of 
ference  transcripts  which  were  with-  his  collection  himself  during  his  trav- 


orusn^  asiue  me  ouen-cueu  argu-  weakness  of  being  inadequate  for 

ment  that  newspapers  should  not  com-  tremendous  task  that  lies  ahead 

Mr.  Connolly  wos  unable  ,o  name  ‘  ■"  newsj„pe,s  1„  meeting  , he  growing 

e  nruaeunrs  and  said  he  was  unable  -We  fellows  who  are  In  Ure  Inter-  fSTd"  '^t'enrang th/tX 

esting  things  to  the  public  have  to  ^f  fees  proposed  would  speedily 


earned  profit”  through  the  sale  of  con-  Mr.  Hearst  has  acquired  much  of  pect  to  be  scorched  at  any  time  The  ^ 

ference  transcripts  which  were  with-  his  collection  himself  during  his  trav-  preL  U  at  liSrty  to  do  s^’  4  saw 

held  from  the  correspondents  who  els  and  the  remainder  was  obtained  E^  reaLn  X  Lch  SsJt  should  b^  ”  tha  should  be 

helped  create  them,_  then  marketed  by  agents.  The  objects  to  be  sold  in-  “handled  wYth  kir^love?’  h^^^^ 


for  gain.  Presumably  by  way  of  elude  the  ancient  Greek  sculptures 
answer  to  this  attack.  Secretary  and  art  of  the  Etruscans;  tapestries 


handled  with  kid  gloves,”  he  said. 

Wants  Unmuzzled  Press 


in  doing  an  efficient  and  effective  sell¬ 
ing  campaign  in  the  newspaper’s  be- 


Early  made  it  known  that  President  representing  progress  in  the  art  since  ^  been  in  public  life  for  15  years,’  half. 

Roosevelt  had  rejected  an  offer  of  1430;  Gothic  sculpture  and  furniture  1*®  I  know  that  a  man  The  resolution  asked  that  this  pro- 

$90,000  for  three  magazine  articles,  and  various  period  furniture;  the  in  public  life  has  to  expect  he  will  be  posal  be  laid  before  the  ANPA  di- 

because  the  magazine  had  demanded  armor  collection,  and  stained  ’  glass  commented  upon.  The  newspapers  rectors  at  their  next  meeting, 

exclusive  rights,  whereas  the  Pres-  examples  from  the  13th  to  the  16th  expect  and  should  have  full  privilege  A  sectional  organization  to  promote 


ioent  is  insistent  that  the  press  re-  centuries;  a  large  collection  of  silver, 
ceive  the  transcripts  before  they  ap-  and  30  or  40  paintings, 
jicar  in  any  other  published  article.  ■ 


FAA  CONVENTION  SET 

Annual  convention  of  the  Financial 


CNPA  MEET  JUNE  25-26 

Annual  mid-year  editorial  confer- 


to  criticise  public  officials.  It  makes  newspaper  advertising  was  formed  at 
no  difference  whether  he  is  a  member  the  meeting  attended  by  represen ta- 
of  the  county  board,  or  dealing  with  fives  of  the  Greeley  Tribune,  the  Ster- 
the  board  (as  the  salesman  was)  with  ling  Advocate,  the  Boulder  Camera. 
a  state  office,  or  whether  he  is  a  judge,  and  the  Fort  Collins  Express-Courier. 


None  of  us  is  cloistered." 


V.  Bunker,  business  manager. 


Advertisers  Association  will  be  held  ence  of  California  Newspaper  Pub-  Judge  Reis  concluded  that  the  press  Greeley  Tribune,  and  W.  A.  Engdahl. 

at  Fort  Worth,  Texas,  Oct.  31,  Nov.  lishers’  Association  will  be  held  June  should  not  be  “muzzled”  even  on  national  advertising  manager,  Ex- 

1-3.  25  and  26  at  Stanford  University,  pending  court  cases.  press-Courier,  was  elected  secretary. 


press-Courier,  was  elected  secretary. 
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The  Advertising 
Survey 

continued  from  page  12 


more  than  three  years  old)  the  buyer 
gets  six  months’  protection  against 
repair  bills,  including  new  parts, 
labor,  and  towing  charges.  Some¬ 
thing  of  the  sort  in  this  country  might 
give  the  big  used-car  advertising 
campaign  of  this  week  and  next  a 
better  chance  to  perform. 

Still  Waiting  on  Beer 

COOPERATIVE  campaign  of  the 
United  Brewers  Industrial  Founda¬ 
tion,  first  announced  four  months  ago, 
is  still  vaguely  in  the  future,  appar¬ 
ently  confirming  reports  of  dissension 
among  those  in  charge.  It  had  been 
expected  that  the  campaign  would  get 
under  way  by  Feb.  1.  E.  L.  Bernays, 
the  UBIF  public  relations  counsel, 
said  this  week,  according  to  published 
reports,  that  a  test  campaign  would 
be  published  in  newspapers  of  sev¬ 
eral  sections  within  45  to  90  days — 
which  would  mean  May  or  June. 
Tests  of  public  reaction  then  would 
precede  decision  on  the  real  cam¬ 
paign.  Newell-Emmett  Company, 
New  York,  the  UBIF  agency,  had 
nothing  to  say  in  response  to  inquiries 
about  this.  UBIF  headquarters  was 
likewise  vague,  explaining  that  the 
agency’s  recommendations  had  not 
yet  been  made. 

Ads  for  Broadcasts 
NEWSPAPER  ADVERTISING  of 
broadcast  programs,  with  every  ar¬ 
gument  in  its  favor,  is  a  classification 
that  has  not  developed  to  nearly  the 
extent  that  had  been  expected.  Few 
concerns,  spending  large  sums  on 
radio  programs,  seem  willing  to  spend 
small  additional  sums  to  insure  that 
their  programs  won’t  be  forgotten  on 
the  day  of  presentation. 

In  some  cases  newspapers  find  good 
prospects  for  such  linage  among  the 
spon.sors  of  local  programs,  who  don’t 
need  to  cover  so  many  cities  as 
m.tion-wide  advertisers.  Atlas  Radio 
Distributing  Corporation.  New  York, 
producer  of  recorded  program.s  for 
local  sponsorship,  is  one  broadcast 
organization  which  accompanies  its 
programs  with  plan  books  urging  use 
of  paid  space  in  newspap>ers  among 
other  forms  of  exploitation.  For  a 
current  series  of  programs  under  the 
title  "Ports  of  Call.”  Atlas  offers  its 
sponsors  mats  of  ads  of  assorted  size 
—and  produces  tear-sheets  to  prove 
that  the  ads  are  used.  A  Richmond. 
Va.,  sponsor  ran  a  three-column  by 
7'2-inch  ad  four  times  in  all  Rich¬ 
mond  dailies. 


Unwarranted  Daring 

I'roin  fultlress  ot  Kayniotiil  Kulticam  in  ac* 
ct’initijF  Annual  Atlverti^in^j  Auartl  nf  Hol«I 
MU-tlal  for  (listiiiKuished  st*r\ict*  t«»  ;u!v<rt»'ing. 

"UNFORTUNATELY,  cooperation  for 

high  ethical  standards  between 
publisher  and  advertiser  was  more 
pievalent  and  more  influential  20 
years  ago  than  it  is  today.  One  rea¬ 
son  for  this  is  that  there  are  now  far 
more  mediums  and,  therefore,  far 
more  difficulties  in  the  way  of  getting 
them  together  either  with  each  other 
or  with  advertisers.  Another  reason 
is  that  editorial  and  advertising  dar¬ 
ing.  of  a  sort  which  is  considered  by 
many  to  be  unwarranted  and  short¬ 
sighted  license,  has  grown  enormously. 

“Any  current  study  of  the  news¬ 
stands  will  convince  you  of  the  latter 
if  you  are  not  already  convinced,  and 
will  reveal  an  alarming  increase  in 
'he  number  of  publications  which  are 
not  helping  the  cause  of  either  free¬ 
dom  of  the  press  or  of  advertising. 
Advertisers  and  agency  men  can,  if 


they  will,  do  much  to  combat  this 
publishing  tendency  in  their  individ¬ 
ual  business  dealings  with  media  and 
media  owners;  but  over  and  above 
this,  strong,  live  and  real  cooperative 
activities  for  the  maintenance  of 
standards  in  the  media,  advertiser  and 
agency  fields  are  needed.  The  best 
of  our  past  leads  me  at  least  to  hope 
that  there  are  leaders  now  who  will 
successfully  promote  such  coopera¬ 
tion.” 


Good  Faith  in  Used 
Cars  Badly  Needed 

To  Editor  &  Publisher:  We  have  read 
with  interest  the  article  in  the  cur¬ 
rent  issue  with  reference  to  the  glut 
in  the  used  car  market  and  the  ef¬ 
forts  to  break  the  jam.  There  is 
one  phase  of  the  matter  which  has 
not  been  given  enough  emphasis, 
viz: — the  establishment  of  good  faith 
on  the  part  of  the  manufacturers  or 
dealers  in  the  used  cars  sold. 

For  the  past  five  years  thousands 
of  used  taxicabs  have  been  foisted  on 
the  public  by  unscrupulous  dealers — 
sold  as  used  private  cars  after  a  small 
amount  of  reconditioning.  A  bright 
cab  operator,  a  few  years  ago,  con¬ 
ceived  the  idea  of  buying  new  light¬ 
weight  sedans  from  the  manufacturer 
and  using  them  as  taxicabs  during 
the  current  year  to  the  extent  of 
40,000  to  50,000  miles.  Then,  while  the 
car  has  a  high  trade-in  value,  he 
turns  it  in  for  new  equipment  and  in 
this  manner  keeps  the  cabs  looking 
new. 

But  this  is  only  half  the  story.  The 
manufacturer  turns  the  used  cab  over 
to  the  dealer  for  resale.  The  dealer, 
in  turn,  puts  the  speedometer  back 
to  eight  or  ten  thousand  miles,  fre¬ 
quently  less,  and  sells  it  to  the  un¬ 
wary  purchaser  for  a  price  much 
higher  than  justified  by  the  mileage. 

Some  state.s,  notably  Wisconsin  and 
Pennsylvania,  have  pas.sed  restrictive 
legislation  against  such  fraud,  but  the 
cars  have  been  sent  to  other  markets 
and  we  understand  that  they  are  try¬ 
ing  to  break  into  the  export  market. 

A  car  of  this  type,  driven  40,000 
to  50,000  miles,  is  not  always  a  safe 
car.  But  how  is  the  purchaser  going 
to  find  out  that  it  has  been  a  taxicab, 
if  the  dealer  does  not  reveal  it?  Yours 
very  truly. 

World  Wide  Advertising  Corporation. 

Phoebe  C.  Marks, 
Secretary. 

■ 

CANADIAN  CAMPAIGN 

A.  J.  Denne  &  Co.,  Ltd.,  Toronto 
agency,  is  releasing  a  spring  advertis¬ 
ing  schedule  for  Hawes  Floor  Wax. 
Daily  and  weekly  newspapers  all 
across  Canada  are  being  used,  also 
trade  papers. 


WHAT 

ar«  BrltUh  Hewtpaparam 
and  AdvartlMn  doing? 
Tliolr  own  wookly  Jonrnal, 
will  toll  yon. 

Fort  from  tpoelmon  copy 
from 

THE  NEWSPAPER 
WORLD  nnd  ADVER. 
TISING  REVIEW 
1S4  Flent  Street, 
London 


Campaigns  and  Accounts 

McCANN  -  ERICKSON,  INC.,  New 

York,  has  been  appointed  by  Stand¬ 
ard  Brands,  Inc.,  to  handle  the  adver¬ 
tising  of  Royal  Baking  Powder. 

Hunter  Electro-Copyist,  Inc.,  Syra¬ 
cuse,  N.  Y.,  has  placed  its  advertising 
account  with  Barlow  Advertising 
Agency,  Inc.,  also  of  Syracuse.  The 
Hunter  company  manufactures  multi¬ 
ple  facsimile  reproducing  apparatus, 
and  also  sensitized  photocopying 
paper. 

Childs  Company,  operating  over  100 
restaurants  in  the  U.  S.  and  Canada, 
has  appointed  Blackett-Sample-Hum- 
mert,  Inc.,  New  York.  Continued  use 
of  newspapers  is  planned.  Duane 
Jones  is  account  executive. 

Buenos  Aires  office  of  McCann - 
Erickson  has  been  appointed  to  handle 
the  advertising  of  Eveready  S.  A., 
Argentine  branch  of  the  National 
Carbon  Company. 

Effective  April  1,  Benton  &  Bowles, 
Chicago,  Inc.,  will  handle  two  CoL- 
gate-Palmolive-Peet  product  ac¬ 
counts,  Halo  Shampoo  and  Vel,  a 
soapless  suds  wa.shing  compound. 

Independent  Food  Distributors,  Inc., 
has  designated  the  week  of  May  21 
as  National  Rice  Week  in  an  effort 
to  stimulate  sales  of  rice  through  a 
nation-wide  merchandising  program, 
backed  by  153,000  retailers.  Local 
new.spaper  advertising  by  individual 
retailers  is  included. 


General  Mills  is  using  a  small  list 
of  newspapers  in  the  Middle  West 
and  the  East  on  a  test  campaign,  in¬ 
troducing  a  new  puffed  corn  cereal 
known  as  “Corn  Kix.”  The  copy  is 
being  placed  through  Blackett- 
Sample-Hummert,  Inc.,  Chicago. 

Young  &  Rubicam,  Inc.,  has  been 
assigned  to  serve  as  advertising  agency 
for  G.  Krueger  Brewing  Co.,  Newark, 
N.  J.,  effective  immediately. 

PiNEBRiDGE  Farm,  Ossining,  N.  Y., 
has  increased  its  advertising  of 
smoked  turkeys  this  year.  Copy  will 
run  in  magazines,  newspapers  and 
trade  publications.  N.  W.  Ayer  & 
Son,  Inc.,  is  the  agency. 

A.  C.  Gilbert  Company,  New  Haven, 
,Conn.,  manufacturer  of  electrical  ap¬ 
pliances,  is  launching  its  new  Vita- 
LATOR  with  a  campaign  in  newspaper 
rotogravure  and  black  and  white 
magazine  copy,  concentrating  on  the 
New  York  metropolitan  market.  N.  W. 
Ayer  &  Son  is  advertising  counsel. 
This  announcement  does  not  affect 
the  balance  of  the  Gilbert  account. 
Plans  are  being  formulated  for  the 
1938  campaign  on  Erector,  Gilbert 
Chemistry,  Gilbert  Kaster  Kit  and 
other  Gilbert  toys,  which  campaigns 
will  be  continued  to  be  placed  by  the 
Charles  W.  Hoyt  Company,  New 
York. 

Waukesha  Motor  Company,  New 
Orleans,  has  placed  its  advertising 
with  Evans  Associates,  Inc.,  Chicago. 

Reo  Motor  Car  Company,  Lansing, 
Mich.,  has  placed  its  advertising  with 
Murray  Geer  Company,  Oshko.sh.  Wis. 


BOOK  OF  THE  YEAR 


If  \oii  \ver«“  to  turn  ihr  of  tlii“  Inter¬ 

national  Year  Book,  your  natural,  spontaneous 
<-onnnent  would  he:  **Say.  I  want  one  of  these! 
How  do  I  fio  ahoiit  {lettin}'  a  copy?* 

Into  the  YKAK  BOOK  is  eoneentrated  so  niueli 
inforniation  of  daily  use  to  advertisers  and 
piihlisliers  that  it  wouhl  sell  itself  on  si*rlit 
even  at  SIO  a  copy. 

But  yon  eannot  huy  the  Year  Book.  Yon  may 
obtain  a  copy,  however,  hy  he<*oinin}i  a  rej'ii- 
lar  siihseriher  to  KDITOK  &  PUBLISHER. 
Pnhiished  in  January.  19.38.  a  limited  nninher 
of  extra  eopies  are  available  for  those  who 
enter  their  suhseriptions  promptly  at  S4.  Other 
useful  EDITOR  &  PUBLISHER  publications 
including  the  Market  Guide  and  the  E.quip- 
ment  Review.  Use  the  coupon. 


Fiditor  &  Publisher 
1700  Times  Building 
New  York,  N.  Y. 

Send  us  EDITOR  &  Pt  BI.ISHER  for  one  year  <.72  issue.),  including  the 
INTERNATIONAL  YEAR  BOOK,  and  all  other  special  publications  you 
issue  throughout  the  year.  Bill  us  for  $4  which  we’ll  remit  promptly. 
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Two  New  Flash  Bulbs 
Ready  for  Market 

By  JACK  PRICE 

THE  WESTINGHOUSE  LAMPS  made.  Indeed  they  are.  Surprising 
Works  and  the  General  Electric  as  it  may  seem  there  are  some  pho- 
Co.,  have  just  announced  that  their  tographers  who  prefer  to  use  powder 
new  flash  bulbs  are  now  ready  for  for  coverage  of  a  scene  where  area  is 
public  consumption.  The  new  lamps  the  factor.  The  Fulgor  Company  of 
are  quite  different  in  size  and  lumin-  Providence  makes  a  powder  cartridge 
osity  than  the  previous  standard  similar  to  the  regular  electric  fuse, 
types.  I-  n^3y  be  fired  in  any  standard  syn- 

The  new  bulbs  are  identified  as  the  chronizer  battery  holder.  It  is  ignited 
number  seven  and  fifteen.  The  No.  by  short  circuiting  the  filament  em- 


7  model  is  similar  in  size  and  mold  ploying  the  same  principles  used  in  upisp  rTiMFC!  TMF  RRinFI  Reporters  ride 
to  the  midget  bulb  made  by  Wabash  the  bulbs.  Cartridges  are  made  in  ICO  I  lUL  DXUi^Cil  watch 


Camera  Knights  | 

JESSE  HARTMAN  started  as  a  news¬ 
paper  photographer  when  he  was  14 
— and  how  he’s  managed  to  live 
through  the  in¬ 
tervening  11 
years  is  a  mys¬ 
tery  to  all  re¬ 
porters  who  have 
worked  with  him. 

Getting  the 
picture  —  and 
getting  it  into 
the  office — is  the 
only  rule  he  ob¬ 
serves  when  he’s 
o  n  assignment. 


to  the  midget  bulb  made  by  Wabash  the  bulbs.  Cartridges  are  made  in 
Photolamp  Company.  This  bulb  is  several  sizes, 
filled  with  drawn  aluminum  wire 

and  a  small  piece  of  foil.  The  igni-  Portable  Dark  Room 


Jetse  Hartman 


In  the  West  Point  manner  San  Francisco  speedometer 

newspaper  cameramen  forrned  arch  of  drop  down  to  90  for  the  curves  and 
cameras  for  Eddie  Murphy.  San  Francisco  ^^nder  why  they  didn’t  choose  bank- 


tion  is  the  same  as  used  in  previous  enNIS  C.  HELM,  of  Oklahoma  City,  ing  for  a  profession, 

lamps.  The  new  No.  7  lamp  is  re-  informs  us  he  has  solved  the  nroh-  _ u-  _  _  .  l  When  strikers  wei 


lamps,  ihe  new  wo.  i  lamp  is  re-  informs  us  he  has  solved  the  prob 
ported  to  have  a  broader  peak  than  ^  travelling  dark  room.  Be 

the  old  bulb  filled  with  foil  alone.  cause  of  the  dif-  _ 

The  No.  15  lamp  which  is  to  com-  ficulties  which 
pete  with  the  Wabash  lamp  of  similar  Mr.  Helm  has 
size  is  an  all  foil  lamp.  Tliere  are  had  to  face  when 
two  kinds  of  foil  in  this  bulb.  covering  assign- 

Secret  Process  Foil  ments  in  the 

One  sheet  of  aluminum  foil  is  the  and  in 

regular  standard  metal  while  the  .j***^®’ 
other  sheet  is  treated  with  a  secret  cided  the  obst^ 
process.  The  manufacturers  state  could  to 

that  this  lamp  has  been  made  to  al-  overcome  and  he 
low  for  a  higher  luminosity  while  the  ♦ 

peak  was  broadened  to  permit  its  use  J  .  •  "is  nrst 
in  connection  with  miniature  cameras,  consideration 

....  r  xL  i.  was  on  construct  Ennis  C.  Helm 

The  characteristics  of  the  new  bulbs  „  t  ni»  v^.  noim 


wedding  ceremony  recently.  Mr,.  Murphy  When  strikers  were  evicted  from  the 
is  the  former  Louise  Weder.  plant  of  the  Hershey  Chocolate  Com- 

pany,  they  were  forced  to  run  a 
gantlet  of  fist-swinging,  club-wielding 
darkroom  will  become  a  very  neces-  non-strikers.  Hartmann,  represent- 
sary  part  of  equipment  for  photog-  jr.g  the  Philadelphia  Record,  fought 
raphers  who  are  assigned  to  cover  his  way  through  to  make  the  shot- 
war  fronts.  According  to  his  report  that’s  the  way  he  made  the  picture 
his  invention  will  provide  facilities  that  won  honorable  mention  in  Editw 
for  men  in  the  field  who^  face  the  ^  Publisher’s  recent  contest, 
time  element  in  dispatching  their  The  Record’s  assistant  m.e.  won- 
finished  pictures  to  a  wire  station  or  jered  a  while  later  if  Hartman  would 


in  connection  with  miniature  cameras,  consideration 
The  characteristics  of  the  new  bulbs  T^TlTJ^ct 
are  given  by  the  makers  as  being  advantages  of  a 


are  given  by  the  makers  as  being  advantages  of  a  Company,  Springfield  Mass,  had  in- 

more  compatable  with  news  pi^re  ^q^ipped  dark  room  and  yet  be  a  Patent  of  General  ElTOtnc 


to  a  newspaper  or  syndicate  office.  be  back  in  the  office  with  his  art  in 
■  _  time  for  the  bulldog.  The  day  citj' 

G.E.  WINS  PATENT  SUIT  editor  thought  that  “if  he’s  driving 

Federal  Judge  Hugh  D.  McLellan  usually  does  he  ought  to  be 

has  ruled  that  the  Munder  Electrical  ncce  pretty  soon. 

Company,  Springfield,  Mass.,  had  in-  “If  you’re  talking  about  Hartman," 
fringed  a  patent  of  General  Electric  a  reporter  piped  up,  “he’s  upstairs 


making  than  the  older  types.  They  j.  bt  enough  to  allow  it  to  be  portable.  Company  by  manufacturing  photo-  printing.”  Hartman  had  made  the  9C 

claim  that  the  filament  bums  out  After  several  years  of  experiments  8*'3Ph*c  flash  bulbs  filled  with  alumi-  miles  from  Hershey  to  Philadelphia 

completely  before  the  light  giving  num  foil  and  oxygen.  The  court  di-  in  100  minutes.  And  the  opposition 

rected  that  an  accounting  be  made  by  had  no  Hershey  pictures  in  the  bull- 

the  Munder  company  to  satisfy  dam-  jog. 
ages  suffered  by  the  General  Electric  ■ 

Company.  -  -  - 


claim  that  the  filament  bums  out 
completely  before  the  light  giving 
elements  function.  It  is  also  claimed 
that  this  step  is  made  to  prolong  the 
life  of  the  battery  cells  and  also  to 
provide  greater  protection  against 
prolonged  lags  in  the  shutters. 

The  writer  has  not  had  time  to  ex¬ 
periment  with  the  new  bulbs  hence 
he  cannot  give  an  accurate  report  of 
the  performances.  In  the  near  future 
these  experiments  will  be  conducted 
and  the  results  will  be  given  in  these 
columns. 

Color  Pictures 

IN  THE  FEB.  19  issue,  in  the  article 
giving  the  history  of  news  photog¬ 
raphy,  we  inadvertently  stated  that 
newspapers  are  increasing  their  use 
of  news  pictures  in  color.  What  we 
meant  to  say  was  that  newspapers 
are  using  more  photos  made  in  na¬ 
tural  color.  Although  some  papers 
are  attempting  to  cover  the  general 
run  of  news  in  color,  the  photos  are 


CORRECTION 


MANTLE  ON  TOUR 

Burns  Mantle,  dramatic  critic.  New 


Editor  &  Publisher  deenlv  reerets  Neios,  left  this  week  on  a 

MITOR  &  PUBLISHER  deeply  regrets  tour  to  five  southern  cities. 

the  typographical  error  m  the  January  „.  _ubiect  will  be  “The  Best  Plavs" 
linage  report  of  the  Seattle  (Wash.)  subject  will  TO  me  Best  Biays. 


His  itinerary  includes  Tulsa,  Okla.. 


Times  published  on  page  48  of  t^  Dallas  and  San  Antonio: 

Feb.  19  issue.  Here  are  the  corrected  rr  j  \it  ai  ;ss.i 


figures: 


Times  (el . . 
Times  (S).. 


(J.iin  or 

19.18  19.17  Loss 

.149.077  6.16,195  87.1181. 

214.894  23.1,074  8,1801. 


Texas;  and  Montgomery,  Ala.  He  just 
returned  from  a  similar  tour  visiting 
Chicago,  Toledo,  Kansas  City  and 
Cumberland,  Md. 

■ 

PAPER  PROFITS 

Great  Northern  Paper  Company  re- 


I.  M.  MULDOON  RESIGNS  PAPER  PROFITS 

James  M.  Muldoon,  for  three  years  Great  Northern  Paper  Company  re¬ 
sales  promotion  and  advertising  direc-  ported  a  net  profit  for  1937  calendar 
tor  of  New  York  Law  Journal  is  re-  year  of  $2,177,654  after  all  charge.- 
signing  as  of  April  1.  He  was  former-  this  week.  This  equals  $2.18  per  share 
ly  with  Tide  Water  Oil  Company,  New  as  of  Dec.  31,  1937.  'ITiis  compares 
York  American  and  Frank  Kiernan  &  with  net  income  for  previous  years  of 


published  in  the  Sunday  and  special  portable  darlt-room  in  operation  Co.  He  plans  to  sail  for  Bermuda.  $1,198,745  or  $1.20  per  share. 


Sections.  in  lii*  office.  Picture  shows  how  the  equip-  ‘  , 

Because  of  the  time  element,  it  has  '"•y  worked  on  a  desk.  mrrMVTTMlV  TMOnJT 

not  been  practical  for  the  publication  ,  c  n  i  j  i.-  iVlwJNLJAT  JN4.JV£il<  JJNdCiiti 

of  daily  news  pics  in  color.  In  real-  finally  completed  his  plans  and  Inserted  in  its  home  edition,  the  San 
ity,  the  photographers  may  take  a  fully  equipped  plant  built  Francisco  Examiner  used  a  full-page 


MONDAY  NOVEL  INSERT 


3'iiiiiiniiiiiiiiiiiiiiiiiiiiiiiniiiiiiiiiiiiiiiiiiiiiiiiiiii:iii!:uii;iiiiiiiiiiiimuimii»ii!iiiiiiiiiini<*Q 


he  finally  completed  his  plans  and  Inserted  in  its  home  edition,  the  San 


size  reproduction  of  a  Western  Union  i 


Dufay  pictures  and  process  them  in  f  small  case  resembling  a  travel-  gj^e  reproduction  of  a  Western  Union 
ample  time  for  publication  on  the  R  weighs  about  ^  pounds  telegram  to  announce  its  offer  of  a 

same  day  if  the  engraving  handicaps  when  folded  up  it  may  be  carried  novel  every  Monday  to  regular  sub- 
could  be  overcome.  In  other  words,  an  auto  or  motorcycle  side  car.  It  scribers. 
the  cameraman  is  ready  to  provide  ^nd  compact  enough  to  be 

the  color  photos  in  time  but  printing  carried  in  a  four-passenger  airplane.  • 

them  with  the  same  speed  is  still  an-  Mr  Helm  has  been  using  his  home-  U^TERWATIOIV AL 

other  matter.  "^ade  apparatus  for  a  year  and  he 

A  full,,  ..J  J  •  J  *  claims  he  has  been  able  to  develop 

parency  may  turned  Tut  ^30  Sydney  R.  Clarke 


NEWSPAPER 

WANTED 


minutes  after  the  cameraman  starts  mt  •  t  j*  *u  a  au*  a  ui 
work  in  the  darkroom.  Naturally  informed  that  this  portable 

this  feat  is  only  worthwhile  whe^  negatives  up  to  5  x  7 

speed  is  the  all-important  factor.  One  be  deve  oped  and  printed 

or  a  dozen  Dufays  may  be  process^  T  difficulty.  Also  that  en- 

i  i  the  given  time  when  tanks  are  em-  l®«-|®;P®nts  may  be  made  up  to  11  x  14 
ployed  instead  of  trays.  films  whether  panchromatic 

•’  or  ortho  may  be  handled  with  a  sim- 

Flficih  P’®  operation.  There  are  compart- 

Hash  Cartridges  bottled  solu- 

A  READER  wants  to  know  if  flash-  tions. 
powder  cartridges  are  still  being  Helm  contends  that  his  portable 


IIWTERNATIONAL 

SERVICE 

Sydney  R.  Clarke 

Pnaldaat 

76,  Rue  det  Petiu-Champi 
Puis,  France 

Talephoiie:  Opera  66-B7 
Cable  Address :  Eleaatallr,  Parts 

Travel  Experti 

Mew  York  BepresentaUee: 

A.  T.  Henderson  Company.  Inc. 

661  BTfth  Avenue  Mew  York.  M.  Y. 
YAnderUlt  8-4760 


I  Client  with  minimum  of 

I  $50,000  cash  for  down 

I  payment  seeks  evening  | 

I  daily  on  profitable  basis  | 

i  east  of  Mississippi. 

;?  All  Matters  Confidential  \ 

I  NEWSPAPER 

I  APPRAISAL  CORP'N  I 

§  L.  Paric«r  Llk^y,  Ptm.  S 

I  Times  Bldg.,  Times  Sq.,  | 

I  New  York  J| 


for  march  5.  1938 
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BUILDING  A  MODERN 
CLASSIFIED  SECTION 


signed  to  handle  "Death  Notices  ”  SurVeVed  Free  PieSS  ill 
“Cards  of  Thanks”  and  "In  Memo-  ,  j 

riams,”  the  classified  manager  should  inp  flOVlIlCl  WOriQ 


have  several  of  them  make  sample 
solicitations  in  his  presence. 


The  number  of  nations  where  a  free 
press  still  exists  today  continues  to 


By  GEORGE  T.  PAPPAS  _ 

AUTHOR,  “IDEAS  FOR  BUILDING  CLASSIFIED  ADVERTISING” 


The  average  classified  manager  either  34  3J1  alarming  rate,  asserted 
starting  to  build  these  classifications  Qail  Borden,  Chicago  Times  column- 


may  not  be  highly  impressed  at  the  .^^^ho  has  returned  to  Chicago  fol- 


No.  20.  Soliciting  "Cards  of  Thanks"  and 
"In  Memoriams" 


outset  by  the  returns  in  lines  or  rev 
enue  for  the  amount  of  effort  ex 


lowing  an  11-month  trip  around  the 
world.  Outside  of  United  States,  Eng- 


pended.  If,  however,  he  follows  land,  France,  Czechoslovakia  and 
through  conscientiously,  he  will  see  a  strangely  enough,  India,  freedom  of 


(Continued  from  last  week's  issue) 

A  PERSONAL  solicitation  should  be  the  back  of  the  card.  This  system  will 


steady  improvement  in  a  year  or  the  press  is  virtually  an 


made  by  phone  the  day  after  the  enable  the  classified  manager  to  build 
“Cards  of  Thanks”  booklet  is  sent  to  up  a  big  list  of  prospects  for  “In 


the  nearest  relative  or  friend  of  the 
deceased.  This  assignment  should  be 


Memoriams.” 

These  cards  should  be  filed  chrono- 


two.  phrase,  he  told  Editor  &  Publisher 

(Next  week:  "Building  a  Junior  Sales  in  an  interview  this  week. 

Crew.")  Mr.  Borden,  accompanied  by  his 

r'/^Tvrrre'r  \rc-DCir\Jii  ®  “busman’s  holiday”  in 

WtiW  UvJPliEidl  VutdiOM  trekking  around  the  world.  While  not 


The  Los  Angeles  Examiner  has  a  harrassed  by  a  daily  deadline,  the 


given  to  the  salesgirl  who  handles  logically  and  each  one  which  shows  new  version  of  the  hidden  line  classi-  Times  columnist  sent  material  for  his 
“Death  Notices”  and  she  should  be  the  anniversary  date  of  a  death  as  fied  promotion  contest  in  the  form  of  column  from  various  countries  he 


given  typwritten  instructions  for  the  published  in  the  “Death  Notices”  col-  a  treasure  hunt.  Contestants  must  find  visited.  He  complimented  American 


solicitation  like  the  following  and  umn,  shoul 
keep  it  before  her;  prior  to  t 

“Read  the  original  death  notice  Memoriam 


umn,  should  be  taken  out  a  few  days  and  assemble  20  lines  distributed  correspondents  in  foreign  countries, 
prior  to  the  anniversary  date.  “In  through  the  classified  section  to  learn  many  either  in  the  midst  of  warfare 
Memoriam”  solicitations  should  be  contest  details.  Assembled,  the  lines  or  dangerously  close  to  bloodshed,  de- 


carefully;  it  may  show  that  the  de-  made  about  three  days  in  advance  of  instruct  them  to  write  50  words  or  less  daring  U.  S.  newspaper  readers  are 


ceased  was  a  member  of  a  fraternal  the  anniversary  date  of  publication,  on  “Treasures  I  have  found  in  Exam 


remarkable  clear  and 


order.  You  may  want  to  suggest  that  The  classified  manager  can  mail  out  iner  want  ads.”  Twenty-five  dollars  truthful  account  of  what  is  taking 
thanks  be  offered  to  the  members  of  beforehand,  to  the  prospects,  a  booklet  in  cash  prizes  and  50  pairs  of  theater  place  abroad. 


this  particular  order  as  well  as  rela-  containing  “In  Memoriam”  verses,  tickets  are  awarded  for  the  best  an- 

tives,  friends  and  neighbors.  You  This  can  be  made  up  in  the  same  style  swers. 

should  also  have  in  front  of  you  the  as  the  Cards  of  Thanks  booklet.  TF’YT  TYPF"  W  il 

sample  notices  given  in  the  ‘Cards  of  Making  Column  Attractive  j. 

Thanks’  booklet.  Try  this  form  of  xhe  solicitation  for  “In  Memoriams”  uJT 
solicitation: 


PAPER  CO.  PROFITS  UP 

also  nave  in  ironi  01  you  me  as  me  ui  xii<iiin.s  uuun.ici.  TpVT  TVPP  ^  w* 

notices  given  in  the  Cards  of  Making  Column  Attractive  1  irc.  Crown  Zellerbach  Corporation  last 

booklet.  Try  this  form  of  The  solicitation  for  “In  Memoriams”  u  J  \ 

tion-  changed  over  all  text  to  8-pomt  ended  Jan.  31  of  $5,426,865  against 

e  «!  T  kw’  TV,  u  ”  A  1  «•  1  1  •  tn  Excelsior  on  an  8%  base,  from  its  old  $3,760,758  for  the  same  period  in  the 

Conversation  Technique  ^anks.  A  salesgirl  can  explain  to  Ionic  on  an  8  slug.  Copy  preceding  year. 

.irl:  -Is  th.s  Mrs.  Jones?  This  is  the  prospect  that  it  IS  CUStomary  for  ,  ,  mnlrina  Mpt  -608  700  905 


Miss  Knight  of  the  Daily  Bugle.  Did  you  relatives  of  the  deceased  to  honor  the  la-ppr  tvnp 
receive  in  this  morning's  mail,  a  suggestion  ^je^^ry  of  their  departed  ones  each  ® 


desk  economy  is  making  up  for  the 


Net  sales  were  $38,799,203  against 
$33,376,286. 


and  a  little  folder  explaining  the  purpose  of  “*'=“*«*  J-. 

‘Cards  of  Thanks’  from  ns?  Naturally,  you  ycsr.  With  an  appropriate  In  Memo- 


will  want  to  have  your  ‘Card  of  Thanks’  ap-  riam”  verse.  Many  newspapers,  in¬ 
pear  immediately  anil  if  you  will  give  it  to  stead  of  soliciting  “In  Memoriam” 


notices  each  day,  save  all  of  these 


paper.  ‘Cards  of  Thanks*  are  |>ublishe<l  im-  ,  j  e  a  a  a* 

mediately  following  ‘Oeath  Notices*  and  just  leads  and  feature  a  Dig  representation 


12  Retail  Campaigns 


precciling  our  ‘In  Memoriam*  notices.** 


of  them  on  Memorial  Day  each  year. 


.Mxs.  Jones:  “No  thank  you.  VVe  are  using  ^  of  these  newspapers  have  been 


personal  cards.** 

Salksc'.irl:  “Yes,  of  course,  Mrs.  Jones,  but 


able  to  build  up  to  a  page  or  more  of 


it  is  also  a])propriate  to  publish  a  ‘Card  of  these  notices  for  that  one  day! 

Thanks.’  Sometimes,  in  our  hour  of  sadness,  The  classified  manager  should  strive 
are  apt  to  forget  to  write  down  the  names  ^  attractive  looking  “Death 

ot  some  of  our  friends  who  expressed  .sym*  ‘i-i  ° 


You  can  sell  12  new  local  accounts  and  secure 
84,000  lines  of  retail  advertising  by  offering 
TESTED  copy  by  Frank  E.  Fehlman. 


pathy  and  offered  assistance.  By  publishing  Notice  column.  If  possible,  the  paid 


a  ‘Card  or  Thanks’  in  the  newspaper,  you  can  “Death  Notices”  should  be  run  next  tO 


be  fairly  certain  of  not  slighting  anyone.” 


death  news.  This  will  concentrate 


Mrs  Jones:  "I  haven  t  h.id  time  to  write  jeajjer  interest  in  one  spot  instead  of 
o.‘  think  about  one.  ,  .  ,  ,  ,  .  ,  , 


Saeesciri.:  “I  will  be  very  glad  to  help  you.  having  these  two  features  widely  sepa- 
\Vc  have  many  different  ft>rms  and  I  have  se-  ratsd  in  the  paper.  If  necessary,  the 


lected  one  that  should  be  ideal  for  your  use.  classified  manager  should  take  his 


Ut  me  read  it  to  you.”  (Read  sample  copy  “Death  Notices”  and  the  accompanying 
I'.  prosr«-ct.)  . . .  "I-  “ 


Jones:  “Is  there  a  charge  for  this?” 


classifications  out  of  the  classified  sec- 


Sale.soirl:  “Yes,  but  the  charge  is  very  tion  entirely,  putting  them  next  to  the 
S’"/-"— only  20c  a  line  to  cover  the  cost  of  death  news  in  the  forward  part  of  the 


printing  and  handling  the  notice.  .\  statement  naoer 
will  lie  sent  to  you  after  publication  and  you  ^ 


can  pay  for  the  notice  any  lime  during  the  In  tOO  many  newspapers,  these  no- 
mxt  seven  days.”  tices  are  buried  under  classified  rate 

Mrs.  Jones:  ‘‘What  will  the  total  cost  lie?”  classified  indexes.  A  “Death 

salesgirl:  That  will  depend,  of  course,  «  a  i  .1  t  »* 

rs  Tnnpc  linnn  linix  nianv  vnii  NotlCC  CaUnOt  DC  COnSldCred  H  WaUt 


Each  one  of  these  campaigns  has  been  sold  sev¬ 
eral  times.  In  every  case,  the  advertisers  got 
gratifying  results.  Mr.  Fehlman  tells  you  exactly 
what  the  results  were  and  how  they  were  ob¬ 
tained.  In  similar  circumstances  the  copy  should 
pull  equally  well.  By  having  in  hand  the  exact 
history  of  each  campaign  you  can  easily  sell  them 
in  your  city.  Not  often  does  the  merchant  have 
the  advantage  of  knowing  IN  ADVANCE 
whether  his  advertising  will  be  productive. 


Salesgirl:  “That  will  depend,  of  course,  a*  »  a  i_  ‘j  j  **  a 

Mrs.  Jones,  upon  how  many  stRnatiires  you  Notice  cannot  be  Considered  a  want 
want  to  use  in  the  cani  and  how  much  space  ad”  and  it  is  preferable  that  the  want 


it  will  occuiiy  in  the  painr.  The  total  cost  will  ad  rate  box  be  placed  following  “In 
he  somewhere  bet^ween  $i  and  $2.  I.et  me  read  Memoriams”  and  preceding  “Lost  and 
"Rck  the  one  I  have  prepared  here,  etc.,  etc.  «  ut>  1  »> 


Flat  Charga  Adviiabla 

Some  classified  managers  have  found 
it  advisable  to  make  a  flat  charge  for 
‘‘Cards  of  Thanks”  and  “In  Memori¬ 
ams”  ranging  up  to  five  or  ten  lines 
in  space.  By  doing  this  they  have  been 
able  to  simplify  the  selling  of  these 
notices  especially  since  there  is  no 
time  lost  figuring  out  the  cost. 

Sales  pressure  of  any  kind  should 
be  carefully  avoided.  If  the  salesgirl 
cannot  get  the  notice  after  talking  to 
the  prospect  for  a  few  minutes,  she 
should  end  her  solicitation  with, 
“Thank  you,  Mrs.  Jones,  but  won’t 
you  think  it  over?  If  you  change  your 
mind  later  on,  you  can  phone  me  at 
Wisconsin  5000.  Just  ask  for  Miss 
Knight.  I’ll  be  here  until  5  o’clock.” 

A  card  index  file  should  be  kept  by 
the  girl  handling  these  classifications; 
it  should  contain  the  name  of  the  de¬ 
ceased,  and  the  name,  address  and 
telephone  number  of  the  nearest  rela¬ 
tive,  as  well  as  the  date  the  “Death 
Notice”  was  published.  A  copy  of  the 

Death  Notice”  should  be  pasted  on 


Found”  or  “Personals.” 

Before  any  salesgirl  is  definitely  as- 


It  is  profitable  for  a  newspaper  to  distribute  such 
extraordinary  material  to  all  advertisers.  The 
basic  success  principles  are  applicable  to  any 
business.  Five  cents  each.  10%  discount  for  lots 
of  1,000  or  more. 


1/  you  need 
circulation 


Here  is  the  list  of  12  campaigns  included  in  the 
Fehlman  booklet. 


men 


Air  conditioning  Bank  advertising 

Beer  Business  schools 

Corsets  Dress  shop 

Furnaces  and  heating  Furs,  silver,  rugs 


Beauty  shops 
Coffee 
Flowers 

Department  stores 


Competent  to  take  charge  of 
your  entire  aepartment,  or 
to  fiU  imponant  posts  in  the 
department,  the  Welfare 
Committee  of  the  Interna¬ 
tional  Circulation  Managers 
Association  can  provide  you 
with  men  of  capacity  and 
ability. 

Address;  Secretary  -  Treas¬ 
urer,  The  Peoria  Star, 
Peoria,  Illinois. 
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PUBLISHER 


Urges  Press-Bar  Group 
For  Trial  Coverage  Rules 


NO  UNCOMPROMISABLE  difference 


^^1  many  years  advertising  manager  Fred  E.  Johnston  Dies; 

If  C  ^yOllTl  London  (England)  Daily  Mail,  died  .1  .  w  j 

■**  25  while  vacationing  in  Auck-  TlUth  in  AdS  PlOneei 

land,  N.  Z.  In  his  autobiography,  Fred  E.  Johnston,  68,  president  of 
«  « 1  "Spilt  Ink,”  he  told  of  his  rise  from  a  Johnston  Printing  &  Advertising  Com- 

VLU6  r\UX60  newspaper  boy  to  an  executive  who  pany,  Dallas,  to  whom  credit  was 
^  sold  150,000,000  pounds  of  government  given  for  the  early  success  of  the  na- 

I  think  there  can  be  a  mutuality  in  a  week.  His  feat  of  tional  movement  for  "Truth  in  Adver- 


of  oDinion  over  newspaper  methods  of  understanding  on  the  needs  of  the  selling  the  front  page  of  ^ndon  Mail  Using,”  which  he  helped  inaugurate 
covering  court  trials  exists  between  dignity  of  the  court  and  on  the  needs  1-000  pounds  daily  during  po^-  in  Dallas  in  1912,  died  Feb.  20  at  his 


in  covering  court  trials  exists  oeiween  aigniiy  01  uie  c^ 

bar  and  press.  ot  the  press  obt - 

At  least,  that  was  the  conclusion  of  ciation  and  the  publishers  would  sit  clitte. 
a  majority  of  speakers  heard  in  a  down  together." 


ot  the  press  obtained  if  the  bar  asso-  war  boom  astonished  Lord  North-  home  in  Dallas  following  a  two-month 


Henry  Scott  Fairley,  53.  president 


illness. 

Born  in  Lambton,  Ont.,  he  started 


Bar  and  Pratt  "Indicted" 


symposium  presented  Feb.  25  under  Bar  and  Prett  "Indicted"  of  Fairmont  (Minn.)  Daily  Sentinel  hi"  career  with  the  Marquette  (Mich.) 

the  auspices  of  the  Northern  Cali-  nrogram  opened  with  reading  ^^^8  and  a  former  president  of  •lournal  and  in  1905  es- 

fomia  Alumni  Chapter  of  Sigma  Delta  by  GordSf  F^st  SforTstudcrtTf  Minnesota  Associated  Press,  died  of  a  tabhshed  his  ovm  adverUsing  business 
Chi  i„  ,he  uni,.  League  Club,  San  ^  dic.enf  naming  buU.  bar  hear,  at, ack  Feb.  26  a,  his  home  “  r 


Francisco.  •  i  .-r  and  press.  Newspapers  were  ac( 

Belief  there  is  no  essen'ial  dif-  upsetting  court  dignity,  influei 
ference  was  expressed  by  Earl  War-  p^j-sons  involved  as  witnrssei 
ren.  Alameda  county  district  attorr^y.  juf^j-s  and  of  playing  persons 
after  a  toe  verbal  match  be-  aether  than  actions  of  lawyers, 

tween  Edwin  McKenzie,  attorney,  and  «  ivir'Tf«anri(»  <»baro<»rl  tbat 


a  dual  inuicimeni  naming  ooin  o^  started  his  career  with  the  old  Mr.  Johnston  worked  to  elevate 

and  press.  Newspapers  were  accused  siaiiea  ms  car^r  wan  me  oio  standard  of  ethics  in  advertisino 

of  uD.settine  court  dimiitv.  influencina  M«»'«eapoh.s  Daily  News  in  1906,  later  sta^ndard  ot  ethics  in  adverti^^^^^^^ 


of  upsetting  court  dignity,  influencing  ininneapoiis  uauy  i^ews  m  iwo,  iaie 
persons  involved  as  witnrsses  or  hecoming  city  editor  of  the  Minne 
jurors  and  of  playing  personalities  fipolis  Journal. 


Morton  Sontheimer.  news  editor,  San  p^ggg  publishes  the  irrelevant  and  im- 
Francisco  News.  Mr.  McKenzie  de-  material  rather  than  the  major  fac- 
fended  Edwin  Lamson  in  Ae  Lamson  ^  court  case  and  thereby 

murder  case.  Mr.  Sontheimer  was  ^be  great  court 

city  editor  of  the  News  at  the  time  ^joj-ies. 

of  that  trial,  and  the  case  was  made  “Thp  court  i.s  nerhans  the  last 


Mr.  McKenzie  charged  that  the  Anfenger  Advertising  Agency,  St. 
•ess  publishes  the  irrelevant  and  im-  Louis,  died  recently  at  his  home  there 


scorning  city  editor  of  the  Minne-  locally  and  nationally.  His  ser- 

io/i«  fniirtint  founder  and  first  president  of 

ions  journal.  Advertising  League  led  to  his 

Fred  J.  Spindler,  an  executive  of  the  election  as  first  vice-president  of  As- 
nfenger  Advertising  Agency,  St.  gociated  Advertising  Clubs  of  the 
3U1S,  died  recently  at  his  home  there  World  in  1912  at  Dallas.  He  was  an 


of  heart  disea.se. 


honorary  member  of  Dallas  Advertis- 


Mrs.  Jack  Stagleman,  55,  for  more  ing  League  and  was  active  in  the  or- 
than  20  years  a  Los  Angeles  Times  ganization  of  Southwest  School  of 
correspondent,  died  Feb.  24  at  her  Printing.  He  was  a  director  of  the 


ot  that  trial,  ana  me  case  was  maui  “Tbo  cmirt  ic  norbanc  lb*  lad 

the  sneeific  subiect  of  scrutiny  in  the  .vT  home  at  Monrovia,  Cal.  Her  first  hus-  Southwest  Vocational  School  at  his 

the  speeme  sunjeci  scruti  >  ^^bige  of  Constitutional  government.  band.  Charles  Gulliver,  was  killed  in  death. 


debate. 

Bar  and  Press  Express  Views 


he  asserted,  urging  that  to  improve  jbe  dynamiting  of  the  Times  Bldg,  on  His  wife  and  three  children  .« 
the  dignity  of  the  court  there  be  im-  j  ^ 

posed  a  ban  on  radio  broadcasts,  on  „  '  r  ^  o 

pictures  taken  when  a  judge  is  sitting  Herbert  L.  Chipman,  71,  publisher.  GERU  S>  GRIS Vv  OLD 

and  that  there  be  no  interruption  to  Sandwich  (Mass.)  g^^j^b  Griswold,  79.  pi 

ordinary  routine.”  Batavia  (N.  Y.)  Daily  Newi 

c _  _ B _ A.  ecutive.  died  there  Feb.  28.  _ _ 't  a  j 


His  wife  and  three  children  .survive. 


A  dozen  others  representing  both  posed  a  ban  on  radio  broadcasts,  on 
bar  and  press  expressed  views.  From  pictures  taken  when  a  judge  is  sitting 


the  frank  discussion  came  the  feeling,  and  that  there  be  no  intsrruption  to  tounder  ot  ^anawicn  (Mass.) 

expressed  by  Dr.  Chilton  R.  Bush,  ordinary  routine.”  Cape  Cod  JVeu5.s  and  a  real  estate  ex - 

director,  Stanford  University  depart-  Soy,  Camera  Repreientt  Public  ®cutive.  died  there  Feb.  28. 
ment  of  journal^  that  a  code  com-  ..3,^^^  ^^^^ble  in  relationships 

mittee  acting  jointly  for  the  law  and  between  bar  and  press,  where  found.  Billerica,  Ma.ss..  and  a  Loirell  (Mass.) 
the  newspapers  could  e^.ly  adjust  be  shared  by  both  sides.”  Mr.  Coun^-Citizen  reporter,  died  at  San 


Gerit  Smith  Griswold,  79,  publisher 
of  Batavia  (N.  Y.)  Daily  News  and  a 
charter  member  of  Associated  Press, 


pre^nt  conditions  which  have  cau.sed  g^ntheimer  .said. 


Selectman  Thomas  F.  Sheridan  of  died  Feb.  24  at  his  home  there  follow- 
Billerica,  Ma.ss..  and  a  Lowell  (Mass.)  ing  a  year’s  illness.  He  started  his 
Courier-Citizen  reporter,  died  at  San  career  with  the  Batavia  Times  and 


lucism.  evolves  about  court  trials,  where  con- 

Amicable  decision  was  not  reached  ■  ,  •  .  .u  .  a  . 

f  7  ■  J-  •  i,  duct  IS  up  to  the  court.  As  to  pictures. 


criticism  20,  while  spending  the  worked  on  the  New  York 


winter  there  with  his  sister. 


Chronicle, 


until  after  dynamic  discussion,  how-  j 
ever.  Opening  the  battle,  Mr.  Mc- 


believe  the  public  regards  the 


Kate  Ogden,  70,  for  the  last  18  years  Syracuse  Standard  and  the  Batavia 
in  charge  of  the  Oakland  offices  of  Times.  He  and  Andrew  J.  MeWain 


^er.  evening  ®  ^  camera  as  the  best  substitute  for  its  San  Francisco  Chronicle,  died  Feb.  27  Ister  formed  a  partnership,  and  on 

Kenzie  issued  e  o  owing  c  arge  presence.  at  Hollywood.  She  was  the  widow  of  ^tig.  15,  1881,  purcha.sed  the  Batavia 


against  the  press: 

"You  often  send  men 
death.” 


vn  presence.  at  Hollywood.  She  was  the  widow  of  ^tig.  15,  Iwl,  purcha.sed  the  Batavia 

“The  most  reprehensible  practice  of  Col.  Marian  M.  Ogden,  San  Francisco  News,  which  partnership  continued 


all  is  the  propensity  of  some  lawyer  and  Chicago  newspaper  man. 


until  Mr.  Griswold's  death.  He  was 


'^®®  prcss  as  a  bludgeon  in  Ogden  was  credited  on  the  Coast  lorna^fly  president  ol  New  York  State 
ve  seen  man>  s  threats  to  collect  damages — the  use  of  with  having  been  the  nation’s  first  Association  and  the  Associated 

'•  the  newspapers  as  a  collection  woman  city  editor.  New  York.  His  wife;  a  son. 


or.  the  altar  of  publicity  to  aid  law¬ 
yers."  retorted  Mr.  Sontheimer. 

Le9i>lation  Not  the  Autwer 

"It  is  more  important  to  have  a 
free  and  untrammeled  press  than  to 


Entitled  to  Trial  Newt 


m  AC  Air  .  ,  Laurence  W..  managing  editor  of  the 

John  T.  Morgan,  45,  West  Coast  News,  and  three  daughters  survive, 
publicity  and  newspaper  man,  died  a 


"The  press  is  entitled  to  and  should  Feb.  23  at  his  home  in  Los  Angeles 
print  news  of  what  transpires  at  trials  following  a  heart  attack. 


Lieutenant-Colonel  Elijah  Walker 


among  ourselves,  said  Charles  A.  berch  babv  kidnaner  lived  in  the  y*'®*’®  Antonio  Express,  and  recording  secretary  of  the  or- 

Be^dsley,  past  president.  State  Bar  3^^^,^  ^  carpenter  and  had  them  as  Sunday  editor,  ganization.  She  was  also  a  member 

ot  California.  We  need  more  public  p^^g^j  ransom  monev  in  that  area  vet  ^  ho.spital  there  March  1  after  of  the  Women’s  Press  Club  of  New 

sr‘„“bnt  nm... 

Tour*l“prociXgt  are  not  a  matter  .  E*  '  *  JO  1* 

to  which  the  public  is  entitled  to  ap-  Jurisdiction  over  what  is  said  in  he  .  EqUiPmeilt  Qnd  SUPDIiGS 

pear,  but  over  which  the  court  hL  ",  wspapers  during  process  of  a  trial.  VXllia 

full  discretion,  newspapermen  were  ^  ques  ion  o  ringing  e  ju-  - - 

warned  bv  Claude  Min^d  secretary  to  understand  this  respons- 

warned  by  Claude  Minard,  secretary,  calling.  With  all 

“in  the  Wright  case,  one  news-  X/'ejunt^es.”"  ACCURATE,  SPEEDIER  MAT  MOULDINC 


,  . _ J  pre.ss  IS  entitled  to  and  snouid  reo.  ^  ai  ms  nome  in  l,o.s  /vngeies  ttnii  /-t  noirc 

nil  untrammeled  press  Aan  to  p^nt  news  of  what  transpires  at  trials  following  a  heart  attack.  CLARKE 

^  ^  ^  ®  ^  and  in  public  offices,”  Mr.  Warren  Lieutenant-Colonel  Elijah  Walker  Miss  Ida  Clarke,  62,  former  pres- 

''‘IdSrsem^nrby  the  Los  Angeles  ®aid.  telling  of  benefits  to  public  ob-  Halford,  95,  US. A.  (retired),  private 

_  » _ ..  tained  by  such  practice.  In  15  years  -ipcretarv-  of  ProsiHon,  Rontamiri  Har.  Inc.,  and  for  39  years  a  space 


Bar  Association  of  a  State  Bar  reso-  secretary^  of  President  Benjamin  Har-  b^  "uh  Scott  &  Bro^e  emuktan 

lution  condemning  newspaper  tactics  f  barren  said  he  had  rison,  in  1889  and  prior  to  that  editor  nXufa^tiu-err  BlLmfieTd 

indicts  both  groups,  it  was  pointed  newspapermen  could  and  did  of  Indianapolis  Journal,  except  for  a  TS  S  ^  after  a’ brief 

out  by  Prof.  JameVE.  BrenneL  Tne  keep  confidences  for  days,  we^ks  and  ^hort  interval  as  editor  of  Chicago  ^ 

Lo.  Angeles  action  foUnwed  the  nt-  “ra,' ta”te "  “  "  '-■•"-O-™".  di-i  Feb.  27  in  Leonia.  SnT  Mt'^cSe  wTs  th?  ^Lo"d 

""wXye  to  deal  with  the  problcn.  “gat  ,■*  Gso.ee  W.ssmm  W,™»e.  58.  tor  34  rS'":tac'  oTESth"rCeW 


R.eep  comiaences  lor  uays,  weeKS  ana  short  interval  as  editor  of  Chicnan  •  i  -  *  •’ -  ’  .  , 

even  months  where  the  public  wel-  i  .  j-  j  r  u  ot  •  illne.ss.  A  pioneer  woman  m  adver- 

fare  w^s  at  stX  /«ter-Ooea,..  died  Feb.  27  in  Leonia,  jigi^g.  Miss  Clarke  was  the  second 

V  V71  e  w  •  1  A  r4  « mi  n  re  rtnil 


president  of  Advertising  Women  and 
George  William  Witting,  58.  for  34  a*  the  time  of  her  death  a  director 


paperman  is  quoted  as  saying  the  de¬ 
fendant’s  greatest  ordeal  was  in  fac¬ 
ing  the  battery  of  cameras  set  up  in 
the  courtroom,”  Mr.  Minard  con¬ 
tinued. 

Cameramen'*  Tactics  Hit 

“Newspapermen  are  inclined  to  be 


#bituar;i 


FERDINAND  S.  SCHENCK,  49,  a 
vice-president  of  Albert  Frank- 


cynics.  A  cameraman  who,  as  has  Gunther  Law,  In<L,  htew  York  agency, 

been  charged,  kneels  between  lawryer  m  oL*  IE  E  S  S 

and  witness  to  snap  pictures  in  a  28.  He  had  been  ill 

courtroom  is  only  making  an  ass  of  ®®*'ker  in  the  winter  but  after  a  vaca- 

the  judge,”  declared  Dan  Beebe,  pub-  returned  to  the  office  and  was  at  Speediest  machine  aTailable,  it  can  mould 

li.sher,  Oroville  Mercury -Register.  work  Saturday.  He  was  a  New  York  a  mat  in  four  seconds.  Simple  push  buUon 

“It  is  a  dual  problem,”  said  Justus  reporter  in  1914-15  and  served  operation.  Powerful  26li"  diameter  ram 

Craemer,  co-publisher.  Orange  News,  i"  ^he  World  War  in  France  with  the  provides  greater  pressure  area  and  smoother 

“The  reporter  is  often  driven  to  eet  army  intelligence  service.  He  was  operation.  Platen  measures  28"x32".  Driven 

whateverTe  cL,”  resJoSed  Viv'ey  with  the  J.  Walter  Thompson  Adver-  a  brahe-type,  baU  bearing,  10  b.p.  motor. 
Wing,  reporter  assigned  to  the  crim-  ‘‘®i"g  Company  before  joining  Albert  «  »  ^ota  m  mt  moulding.  Write 

inal  courts,  San  Francisco  News.  “For  Frank-Gunther  Law.  Survivors  in-  additional  information, 
that  matter,  lawyers  often  work  out  his  wife,  three  children,  two 


MORE  ACCURATE,  SPEEDIER  MAT  MOULDING 

HOE  _ _ 

900  TON  ^ 

Direct -Pressure 
Hydraulic 

PRESS 


on  reporters  in  an  effort  to  get  stories  sisters  and  a  brother. 


favorable  to  them. 


Thomas  Wareham  Smith. 


R,  HOE  &  CQm,  INC.  9)0  East  138th  Street  (at  East  River),  New  York  City 
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dailies  merged 

The  East  Stroudsburg  (Pa.)  Morn- 
itig  Sun  was  purchased  by  the  Mon¬ 
roe  Publishing  Company,  publisher 
of  the  Stroudsburg  Evening  Record, 
Feb.  25,  and  the  two  dailies  were 
merged.  The  last  issue  of  the  Sun 
appeared  Feb.  26.  The  Record  com¬ 
bined  with  the  circulation  of  the 
Sun  was  published  Feb.  28.  A.  J. 
Gelinas,  manager  of  the  Sun  has 
joined  the  Record’s  advertising  staff. 
N  A.  Frantz  is  the  Record’s  pub¬ 
lisher. 


CLASSIFIED 

ADVERTISING 


RATES 

SITUATIONS  [Cash  with  Ordar) 

I  Tima  —  .50  par  lina 

3  Timas  —  .40  par  lina 

ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Ordar) 

I  Tima  —  .85  par  lina 

4  Timas  —  .70  par  lir»a 

Count  s«  words  to  tha  Kna  whan  sanding 
cash  with  ordar.  Ads  chargad  to  astab- 
lishad  accounts  will  ba  billad  for  tha 
countad  numbar  of  linos. 

FORMS  CLOSE  THURS.  NOON 

Minimum  spaco,  throa  linos.  Tha  Editor 
I  Publishar  rasarvas  tha  right  to  classify, 
adit  or  rojact  any  copy. 


Sarvica  At  No  Extra  Cost 

Every  Editor  &  Publisher  Subscriber  has 
the  privilege  of  asking  any  question,  at 
any  time,  on  any  sobjeet  connected 
with  newspapers  or  advertising.  Otir 
reference  files  go  back  for  years,  and 
we  are  well  organized  to  give  quick, 
cheerful  and  intellignt  information 
service.  And,  too,  advertising  men  and 
newspaper  executives  are  cordially  in¬ 
vited  to  make  Editor  &  Publisher’s  office, 
in  the  heart  of  New  York,  their  business 
headquarters  when  visiting  the  Metropo 
I  is. 

EDITOR  &  PUBLISHER 
Suite  1700  Times  Bldg.  New  York  City 
BRyant  9-3052 

_ Nawspapars  For  Sala 

Bail)-,  evening.  Eastern  Pennsylvania.  Can 
be  further  ileveloped  by  new  owner. 
Price  .$;)(), 000  inrliiding  real  estate. 

Daily,  morning.  100  tiiiles  of  New  Y'ork. 
Well  equipped,  fertile  field.  $5,000  cash, 
easy  terms  on  balatice.  Immediiite  aetion. 
Ohio  weekly  in  small  agricultural  area. 

Price  $3,800,  $2,800  without  real  estate. 
Oklahoma  daily,  $20,000  down.  Sulimit 
financial  references  for  details  and  lo 
cation. 

hasterii  daily  tiear  coast  grossing  over 
$90,000.  Price  $H0,00O.  Financial  refer 
ences  requested. 

Maine  weekly.  Profit  abmit  $3,000.  Price 
$12,500.  $3,500  down. 

Connecticut  weekly  and  job  plant  break 
ing  even.  $5,000  down. 

Trade  publieation  food  field.  Profit  $8. (too. 

Price  $1.5,000.  $.5,000  easb. 

-'cw  ,Tersey  weekly  and  large  .\1  i  qnippi  d 
job  plant  grossing  $45,000.  Price  $30,- 
000,  $12,500  down. 

Pennsylvania  weekly.  $3. (ton  on  terms  or 
$2,500  all  cash. 

rinancial  ri-feri-nces  shoubl  be  snbtnitted 
with  inquiry  coticertiing  large  properties, 
•ccasionally  piihlishers  of  small  papers 
offer  to  sell  minority  interest  to  experi- 
ence()  parties. 

■  newspaper  appraisal  fORP  x. 

Times  Bldg..  Times  .S<piare.  New  York 


Newspapers  For  Sale 


Outstanding  Arizona  weekly  in  fast  grow¬ 
ing  irrigated  area.  Price  $19,000.  One 
half  cash. 

Imperial  Valley  daily.  Price  $40,000. 
$15,000  cash.  M.  C.  Moore,  Newspaper 
Broker,  Beverly  Hills,  Calif. 


Newspaper  Brokers 

The  B.  J.  Kingston  Agency,  Est.  1898. 
National  Newspaper  Brokers,  tlflices 
.laekson,  .Miehigaii,  anil  337  W  .5th  St. 
.lacksonville.  Florida. 

Capable  handling,  baying,  selling,  mergers. 
No  leases  or  trades.  Highest  references. 
Len  Feighner  Agency,  Nashville,  Mich. 


NEWSPAPER  PROPERTIES 
Bought,  sold,  merged,  appraised. 
NEWSPAPER  APPRAISAL  CORP’N. 
Times  Bldg.,  Times  Square,  New  York 


Newspaper  Wanted 


Will  lease  or  buy  weekly  in  Metropolitan 
New  York  area.  Box  3448,  Editor  &  Pub¬ 
lisher. 


Circulation  Promotion 


For  good  newspapers  this  27-year  old  insti¬ 
tution  continues  to  add  sound,  substan¬ 
tial  circulation  on  a  self  financing  plan. 
THE  CHARLES  PARTLOWE  CO.,  Occi 
dental  Bldg.,  Indianapolis. 


Help  Wanted 

Advertising  Manager — A  go  getter  for  smali 
daily  paper  Western  Pennsylvania.  Give 
full  particulars  first  letter.  Permanent 
position  for  right  man.  Box  3445,  Editor 
&  Publisher. 

Man,  20-23,  reeeiit  journalism  school  or  col¬ 
lege  grad,  with  feature  zip;  opportunity, 
future;  write  detailedly,  covering  racial 
heritage,  enclosing  photo,  writing  samples 
Box  3447,  Editor  &  Publisher. 

Morning  and  evening  newspaper  in  south 
ern  city  of  200.000,  with  circulation  over 
100,000,  seeks  services  of  competent  and 
efficient  mail  room  superintendent  capa 
hie  of  running  the  room  economically  anu 
efficiently.  Write  stating  qualifications 
and  experience,  giving  names  of  refer 
ences  and  salary  expected  in  first  letter. 
Address,  Box  3425,  Editor  A  Publisher. 


Syndicate  Salesmen:  High  commiseiona  for 
veiling  established  strips,  color  pages, 
first-run  fiction,  etc.  State  experience. 
Box  3124,  Editor  &  Publisher. 

Working  Foreman-  -  Young  man  for  steady 
position  as  foreman  in  daily,  10,000 
circulation.  One  who  can  produce  results. 
State  experience  first  letter.  Box  3440 
Editor  &  Publisher. 


Situofioat  Woatad 


Available  At  Once 
Home  Delivery  Manager 
Or  Supervisor 

Age  28.  .Married.  Desire  connection  with 
progressive  circulation  manager  needing 
loyal  assistant.  12  years'  successful  cir¬ 
culation  experience.  Past  eight  years 
in  executive  capacity  on  newspapers  in 
Cincinnati,  Louisville  and  Chicago. 
Familiar  with  sound  procedures.  Ex¬ 
pert  in  carrier  promotion.  Unexcelled 
references.  Can  “hit  the  ball’’  under 
any  conditions.  Reply  to  Box  3305 
Editor  &  Publisher. 


Advertising,  editorial,  circulation — staff  or 
executive  —  personnel  promptly  recom¬ 
mended.  Anywhere.  Confidences  respected. 
FERNALD’S  EXCHANGE,  INC.  (Agey.) 
1524  News  Building  New  York,  N.  Y. 


Advertising  Salesman,  copywriter,  35;  sne- 
cessful,  dynamic  producer;  visionary, 
resourceful;  capable  selling  display  or 
managing  classified.  Box  3399,  Editor 
&  Publisher. 


Eggs?  Yes! 

Plenty  of  Them  — 

But  even  a  hen  will  sit  on  one  as  readily  as  the  other,  and 
wouldn’t  know  the  difference.  That’s  obvious!  Periodicals  stand 
for  one  thing  or  another,  and  are  known  for  their  creed. 

EDITOR  &  PUBLISHER  continues,  as  always,  to  serve  the 
publishing  field.  For  advertising  that  is  read,  liked  and  believed,  try 
an  EDITOR  &  PUBLISHER  Want-Ad.  .  .  .  WHERE  RESULTS 
COUNT! 


Situations  Wanted 


Advertising  Salesman  or  Manager,  national 
and  local  background.  Have  bud  long  ex¬ 
perience  small  and  large  newspapers.  Can 
take  all  advertising  details  and  worries 
off  your  shoulders.  Diplomatic,  make 
friends  easily.  Family  man,  neat,  per- 
son.-tble,  sober,  age  38,  WILL  WORK. 
Gentile.  Prefer  Florida  or  Atlantic  sea 
board  but  go  anywhere.  Available  now. 
Box  3370,  Editor  &  Publisher. 

Assistant  to  Publisher,  29  yeui-s  old ;  odi 
torial,  circulation  and  |■nlmolion  experi 
ence,  advertising  copywriter;  nine  years 
newspaper  experience.  Formerly  held 
secretary  for  college  frateinal  organiza¬ 
tion.  Experience  municipal  governiiieiit 
administration.  References.  Box  3419 
Editor  41;  Publisher. 

Available  for  employment  in  right  job  is  a 
young  syndicate,  newspaper,  and  adver¬ 
tising  man  of  proven  ability.  Now  owner 
manager  of  small,  profitable  feature  syn¬ 
dicate,  but  wishes  to  exchange  uncer 
lainty  of  own  business  for  security  of  a 
desirable  job.  Excellent  salesm.m,  execu¬ 
tive.  editor;  Salary  second.ny  to  oiqior 
tunity  to  work  independently  at  a  job 
he  thinks  important.  Higliest  newspaper 
and  bank  references.  Can  arrange  per¬ 
sonal  interview  anywhere.  Box  3430. 
Editor  4c  Publisher. 

By  virtue  of  the  suspension  of  a  large 
Metropolitan  ptijier,  there  is  now  avail¬ 
able  a  thoroughly  eompeteut  advertising 
man.  Records  definitely  luove  his  ability 
as  both  a  sale.smaii  and  manager-  -his 
superiors  enthusiastically  recommend  him 
.IS  to  his  ability,  stability,  and  knack  of 
surmounting  obstacles. 

If,  on  your  paper,  there  i.s  a  .siali 
territory  or  a  department  that  is  not 
measuring  tip,  DON’T  say,  “well,  we 
tried  to  build  it  up  but  it  just  can’t 
he  done.”  Rather  let  this  man,  who 
has  successfully  built  up  two  such  de- 
liartnieiits  and  one  such  staff  territory, 
analyze  your  problem.  If.  after  an  in 
vestigation,  he  feels  capable  of  licking 
your  problem  (and  only  then),  will  he 
entertain  your  offer  of  a  job  with  the 
thought  ill  mind  that  after  the  job  is 
(lone  he  will  be  a  permanent  part  of 
yoiir  organization. 

This  man  is  not  a  pressure  artist,  not 
a  rate  slasher,  but  rather  a  builder  of 
solid  profitable  linage. 

For  conference,  will  go  anywhere  at 
own  expen.se.  Married,  age  39;  fourteen 
years  with  newspapers  in  cities  200,000 
and  up  Write  in  confidence  to  Box  3435 
Editor  4c  Publisher. 

Circulation  Manager,  eighteen  years*  train¬ 
ing  in  Home  Delivery,  City  circulation. 
Country  circulation,  and  as  Assistant  Oir- 
cnlation  Manager  on  Metropolitan  daily. 
Would  like  to  prove  my  ability  in  some 
smaller  city.  Available  on  account  of  con 
solidation  of  morning  and  evening  ciren 
lation  departments.  Sober  and  reliable. 
Box  3400.  Editor  4i;  Publi.sher. 

Circulation  Manager  now  employed,  mar¬ 
ried.  age  31,  twelve  years’  experience 
on  large  and  small  papers.  Have  in¬ 
creased  circulation  87%  on  present 
paper  in  six  years  using  economical  mod¬ 
ern  ideas.  Would  prefer  middlewest. 
Write  for  references  and  details.  Box 
3362.  Editor  &  Publisher. 

Circulation  Manager  —  Several  years'  ex 
perience  covering  all  phases  of  work. 
Efficient  and  reliable.  Hard  worker. 
Good  record.  Excellent  references. 
Write  for  full  particulars.  Box  3358, 
Editor  &  Publisher. 

Classified  Manager,  small  paper;  Tclephon. 
siipiTvisor-  large  paper.  Melrojiolitan 
daily  solicitation  experience.  Now  classi¬ 
fied  manager  small  daily,  finishing  year 
with  20%  increase.  Young,  un  married. 
A-1  refereiires.  $35  $40.  Box  3434.  Kdi 
tor  4c  Puldisber 


Composing  Room  Foreman — eleven  years 
foreman  leading  Minneapolis  daily.  Pro 
ducer;  cost-cutter.  Go  anywhere.  Refer- 
enses.  Box  3384,  Editor  &  Publisher. 

Departmental  editor  w-itb  background  in¬ 
cluding  editorial  writing,  editing  of  com¬ 
munity  papers,  civic  association  work 
and  the  ministry  wants  change  to  edi 
torship  of  small  daily  or  large  weekly  or 
editorial  writing  on  a  large  paper.  Age 
38,  married,  American,  eight  years  of 
university  education  Box  3360,  Editor 
4(  Publisher. 

Do  you  want  Travel,  Transportation,  or  Re 
sort  Advertising  —  with  or  without  a 
Travel  Bureau  1  If  you  do,  I  can  get  it 
for  you  on  terms  in  keeping  with  present 
conditions.  Formerly  with  New  York 
World  and  for  the  past  two  year*.  Adver¬ 
tising  and  Publicity  Director  of  Atlantic 
City's  largest  hotel.  Frank  Haverty. 
Room  415,  250  Park  Avenue,  New  York 
City.  _ 

Editor,  32.  10  years  city  .mil  Milmrliiin 

experience,  desires  change.  Elficii-nt,  re 
liable,  resonret  ful.  Christian.  College 
graduate.  Box  3421,  Editor  A  I’lilili'lier 

Editorship  of  small  weekly  gave  me  ex- 
jM-rienee  in  straight  news,  feature  sii.nes 
eoiumns  and  eiiitnrials.  Hearst  jet/  gave 
me  writing  resiarcli  experiene.  .  Tliree 
other  jolis.  all  difl'ereiit,  added  variety 
Ilf  experience.  .I(  bs  in  Washington  showed 
me  iii'ide  workings  of  government  Two 
vears  at  .Antioch  College.  20  year-  old, 
single.  Box  3133.  Editor  A  I’li lili- her. 


Situations  Wanted 


Editorial  Writer,  under  forty,  thoroughly 
familiar  domestic,  foreign  scenes;  keen, 
forceful;  experience  writing  editorials 
for  first-rate  dailies  in  East;  samples  of 
work  on  request;  excellent  references; 
location  immaterial.  Box  3446,  Editor 
Hi  Publisher. 


Experienced  Copyholder  desires  permanent 
position  with  Book  Publishing  firm. 
Graduate  Eastern  Teachers’  College, 
Richmond,  Kentucky;  English  major. 
References ;  address  Lucy  M.  Frey, 
Buechel,  Kentucky. 

Experienced  copyreader-reporter;  seeking 
Metropolitan  or  small  daily  connection  in 
east,  midwest  or  near  south.  College 
graduate;  good  lefereiices.  Box  3124, 
Editor  4i:  Publisher. 


Experienced  Photoengraver  capable  operat- 
;  ing  small  daily  engraving  plant.  Five 
years’  experience.  Good  references.  Box 
3422,  Editor  &  Publisher. 

Linotype  Machinist- Operator  desire*  change; 
newspaper;  capable  machinist;  fast  opera¬ 
tor.  Box  3394,  Editor  4t  Publisher. 


Mechanical  Superintendent  38;  lifetime 
experience;  15  as  superintendent;  dailies 
— job  shop.  Knows  all  machines,  all  lloor, 
presses,  estimate,  okeh  jobs,  linion.  State 
salary.  M.  J.  Bass,  General  Delivery, 
Deeatnr,  Illinois. 


Mechanical  or  Pressroom  Superintendent — 
21  years  experience.  Best  of  referenee. 
VVilliam  Frederick,  Opp,  Alabama. 


Photo-reporter,  24,  college,  for  year  staff 
man  New  Orleans  daily,  wants  job  any¬ 
where,  $20  a  week.  Ray  Flaskered,  Lee 
Hotel,  Fort  Lauderdale,  Florida. 


Reporter-Editor  26,  male,  single.  Recently 
editor  weekly.  Present  advertising-cir 
culation  manager  monthly  magazine.  Can 
handle  Ludlow — Layout  work.  kMucation  : 
Northwestern  University  School  of  Jour¬ 
nalism.  Competent  typist.  Write  features, 
editorials,  column.  Willing  to  sell  adver¬ 
tising  and  do  circulation  promotion  in 
conjunction  with  journalism  work.  Nom¬ 
inal  salary.  Travel  anywhere,  immefli 
ately.  S.  Saks,  3501  W.  Adams  St.,  Chi 
cago,  Illinois. 


Reporter  Photographer — Age  24,  experience 
on  medium-sized  papers  wants  move  to 
small  daily  in  Missouri  or  Mid-South. 
$25.00.  Box  3368,  Editor  &  Publisher. 

Traveling  Representative  or  District  Man- 
.■iger:  now  employed.  Good  past  record. 
Married;  age  32;  in  department  for 
fifteen  years.  Excellent  references;  two 
weeks'  notice.  Box  3444,  Editor  &  I’lili- 
lish»*r. 

University  of  Michigan  Graduate  Business 
Administration.  Single,  27 ;  wants  posi¬ 
tion  on  bnsinesa  staff  of  daily  newspaper. 
Now  employed  in  sales  office  of  promi¬ 
nent  printing  machinery  company.  Com 
petent,  industrious  and  pleasing  person¬ 
ality.  Experience:  correspondence  and 
sales  promotion;  direct  mail  and  trade 
magazine  advertising;  layout  and  copy. 
Excellent  references  from  present  em¬ 
ployers  and  others.  Box  3390,  Editor  & 
Publisher. 


Woman’s  page  writer.  Excellent  back¬ 
ground  plus  five  years  experience  in  fash¬ 
ions,  beauty,  clubs.  Distinctive  informal 
style.  Circulation  builder.  Box  3387,  Edi¬ 
tor  &  Publisher 


Mechanical  Equipment  For  Sale 

DUPLEX  Flatbed  Model  “E”  like  new. 
$4250.  All  oquipment.  Write  oi  wire 
*'Lo  MosAagf^r'*  LewistODv  Maine. 

For  Sale:  x  tint  IhmI  iireKs.  i*rints 

SpU‘ii<Ji(lly.  liox  Kdilor  &  Pub 

lisher. 


FhotO'Engroving  Eqnipment  For  Sale 

Photo  engraving  Equipment  and  Metals 

E.  T.  SULLEBARGER  CO. 

116  John  St.  538  S.  Clark  St. 

New  York,  N.  Y.  Chicago,  Ill. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

AU  negotiationa  confidential 

Palmer,  Suter  &  Palmer 

350  Madison  Ave.  New  York 
Business  Established  in  isoe 
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SHOP  TflUC  AT  THIRTY 


Another 
Crime  of  the 
Press! 


NEW  DEAL  thinking  about  news¬ 
papers  may  be  off  on  a  new  tack. 
No  oratorical  barrages  have  been  laid 
down  on  the  press 
since  the  recent 
Ickes- Jackson  rafale, 
but  the  private  com¬ 
ments  of  some  close 
to  the  Administra¬ 
tion  indicate  no  abatement  of  the 
bitterness  held  in  some  quarters.  The 
idea  now  is  that  the  Administration  is 
crippled  in  its  efforts  to  effect  recov¬ 
ery  by  the  restraints  placed  upon 
members  of  Congress  by  their  home 
newspapers,  which,  it  is  implied  are 
sabotaging  recovery  ideas  in  the  in¬ 
terest  of  standpat  political  and  social 
ideas. 

That  thinking  is  not  at  all  in  line 
with  some  of  the  “liberal”  comment 
that  followed  the  1936  election.  Then 
it  was  believed  that  the  power  of  the 
press  in  politics  was  finished.  It  was 
claimed  that  Mr.  Roosevelt  had  won 


By  ARTHUR  ROBB 

What  we  gather  from  our  reading 
of  the  Washington  news  is  not  that 
newspapers  or  any  other  business 
groups  are  blocking  the  administra¬ 
tion’s  salvage  crews;  it  is  that  there 
are  no  salvage  crews  at  work,  no 
moves  on  foot  that  would  restore  the 
confidence  that  is  necessary  for  a 
business  revival.  Mr.  Roosevelt  has 
continued  to  feel,  until  recently,  at 
least,  that  the  “recession”  would  cure 
itself — the  same  delusion  that  wrecked 
the  Hoover  administration — and  that 
his  plans  for  transformation  of  the 
business  structure  could  proceed 
without  check.  The  ideas  are  in¬ 
compatible. 

It  seems  clear  now  that  the  basic 
cause  of  the  recession  was  not  a  tre¬ 
mendous  overproduction,  nor  a  sud¬ 
den  increase  in  payrolls,  though  both 
were  contributing  causes.  The  under¬ 
lying  fault  was  a  growing  lack  of  con¬ 
fidence  among  the  business  commu¬ 
nity  that  the  administration’s  plans 


HONEST  PUBLIC  LEADERS  kno' 
that  no  permanent  prosperity  can  b 
built  on  the  foundation  of  continue 
relief,  but  it  must 


in  spite  of  the  newspapers  and  that  would  permit  the  sound  or  even  the 


his  victory  was  an  overwhelming  de¬ 
feat  for  the  press.  Even  today, 
“liberals”  are  accustomed  to  assert 
that  75  to  809r  of  the  newspapers  op¬ 
posed  Mr.  Roosevelt  then,  though 
such  a  proportion  can  only  be  reached 
by  manipulation  of  the  figures. 

But,  anyway,  the  New  Dealers  are 
no  longer  boasting  about  the  im¬ 
potence  of  the  press.  They  now  admit 
that  it  is  all  powerful  in  politics;  that 
its  influence  among  the  people  who 
cast  biennial  votes  for  Congressmen 
is  incalculably  great;  that  Congress¬ 
men  dare  not  follow  New  Deal  leader¬ 
ship  in  recovery  plans  if  those  plans 
are  not  approved  by  the  press  lords 
at  home. 

To  our  mind,  that  theory  doesn’t 
have  much  more  truth  or  sense  in  it 
than  the  earlier  one  that  the  press 
was  through  as  a  molder  of  public 
opinion.  Certainly  the  press  is  a 
tremendous  factor  in  local  politics. 
Certain  it  is  that  newspapers,  better 
than  any  other  medium,  can  focus 
public  attention  upon  the  acts  of  the 
community’s  representative  in  Con¬ 
gress,  and  at  times  arouse  public 
opinion  to  the  point  of  giving  the 
Congressman  specific  orders  on  spe¬ 
cific  issues. 

That  is  of  the  essence  of  democracy 
as  practiced  in  this  country.  And 
there  is  no  doubt  that  newspapers, 
actuated  by  principle  or  partisanship, 
can  put  the  pressure  on  the  wrong 
side  as  easily  as  upon  the  right.  The 
rights  and  the  wrongs  of  many  issues 
are  not  always  easily  discernible 
without  experience. 


WHAT  WE  DON’T  understand  in  the 
new  thesis  is  the  idea  that  news¬ 
paper  publishers  are  wilfully  sabotag¬ 
ing  recovery,  so  that 
Mr.  Roosevelt’s  ad¬ 
ministration  may  be 
upset  by  popular 
discontent  with  its 
failure  to  revive 
bu.siness.  Even  though  the  majority 
of  the  daily  press  is  inherently  Re¬ 
publican,  and  even  though  some 
Democratic  papers  do  not  sympathize 
with  all  of  Mr.  Roo.sevelt’s  measures, 
newspapers  are  still  business  enter¬ 
prises.  They  are  extraordinarily  sen¬ 
sitive  to  business  currents.  Their  ad¬ 
vertising  linage  reflected  almost  im¬ 
mediately  the  sharp  drop  in  business 
last  fall.  They  would  be  among  the 
first  to  feel  returning  prosperity. 
Every  instinct  and  every  selfish  in¬ 
terest  should  prompt  them  to  for¬ 
ward  any  plan  for  recovery  that 
seemed  to  have  any  possibility  of  suc¬ 
cess. 


profitable  operation  of  any  business. 
The  tax  measures  that  were  aimed  to 
penalize  purely  speculative  activity 
scattered  themselves  against  all  busi¬ 
ness  activity.  The  undeniable  evils 
that  the  taxes  on  undistributed  profits 
and  capital  gains  were  intended  to 
correct  have  been  succeeded  by  even 
greater  evils  in  circles  that  were  little 
affected  by  their  predecessors.  Those 
taxes,  however  admirable  their  ob¬ 
jects,  can  be  classed  as  failures  as 
now  administered. 


Free  to  Soy 
"Y*»" 


Does  the 
Press  Hate 
Prosperity? 


NEWSPAPERS  have  kept  that  situa¬ 
tion  prominently  before  Congress, 
demanding  its  correction.  Mr.  Roose¬ 
velt  has  refused  to 
A  Press  depart  from  a  prin¬ 
ciple  which  is  re¬ 
garded  as  iniquitous 
by  most  business  men 
and  most  editors.  Any 
change  must  be  in  detail,  but  not  in 
the  character  that  newspapers  regard 
as  the  essential  flaw  in  the  tax  struc¬ 
ture.  The  newspapers  have  been 
clamoring  for  action,  which,  if  it 
would  not  immediately  change  the 
tide,  would  be  a  reassurance  to  busi¬ 
ness.  The  administration  is  the  block¬ 
ing  agency  on  that  line. 

Newspapers  have  opposed  the  new 
tax  proposals,  seeing  in  them  a  proc¬ 
ess  of  disintegration.  As  Arthur  Krock 
pointed  out  in  the  New  York  Times 
on  March  1,  newspapers  themselves 
would  be  vitally  affected  by  the  so- 
called  “third  basket”  proposals.  Most 
newspapers  are  family  affairs,  closely 
held  corporations  which  would  be 
subjected  to  the  most  punitive  taxes, 
the  effect  of  which  would  be  to  prevent 
the  continuity  of  administration  which 
has  been  the  strength  of  many  news¬ 
papers  from  generation  to  generation. 

If  money  for  taxes  can  be  raised 
only  by  the  sale  of  a  newspaper  on 
the  death  of  its  principal  owner,  the 
natural  consequence  in  the  newspaper 
field  will  be  the  aggrandizement  of 
corporate  chains.  Whatever  the  vir¬ 
tues  or  demerits  of  chain  operation, 
that  is  hardly  in  the  direction  toward 
which  Mr.  Roosevelt  wants  to  steer, 
and  without  any  reflection  on  present- 
day  chains,  it  is  doubtful  that  the  na¬ 
tional  interests  would  be  best  served 
by  a  reduced  number  of  newspapers 
under  a  handful  of  corporate  owner¬ 
ships.  Yet  no  other  form  of  owner¬ 
ship  could  stand  the  “third  basket”  tax 
burden.  We  mention  newspapers  in 
this  connection  partly  because  they 
constitute  the  most  prominent  form  of 
business  activity  that  remains  princi¬ 
pally  under  family  ownership,  partly 
because  what  is  true  of  them  will  ap¬ 


ply  equally  well  to  other  enterprises 
similarly  owned.  “We  planned  it  that 
way”  won’t  be  the  answer  when  the 
law  produces  results  diametrically  op¬ 
posed  to  its  stated  objectives. 

*  •  * 

IB'  NEWSPAPERS  have  been  at  fault 
in  their  opposition  to  the  New  Deal 
policies,  that  fault  may  be  found  in 
their  insistence  upon 
A  Dilemma  a  balanced  budget 

Not  Completely  under-em- 

^  .  phasis  on  the  fact 

Underitood  ^^at  the  national 

budget  has  been  sub¬ 
stantially  balanced  by  the  social  se¬ 
curity  trust  fund  the  past  year — and 
that  the  results  have  again  been  other 
than  expected.  Editors  have  been  on 
thoroughly  sound  ground  in  advocat¬ 
ing  restraint  on  spending  the  national 
credit.  They  have  been  correct  in  op¬ 
posing  spending  that  demands  a  pyra¬ 
miding  tax  burden.  Their  ideal  has 
been  sound,  but  the  ideal  has  to  be 
adapted  to  existing  conditions. 

In  this  phase  may  lie  the  basis  for 
the  current  talk  that  newspapers  have 
crippled  recovery  plans.  The  news¬ 
papers  owned  by  J.  David  Stern  have 
been  almost  alone  in  urging  a  re¬ 
sumption  of  the  government  spending 
that  sustained  the  “prosperity”  of  the 
past  four  years.  Neither  the  adminis¬ 
tration  nor  Congress  has  yet  shown 
any  inclination  to  follow  that  sugges¬ 
tion — a  lag  which  the  New  Deal  peo¬ 
ple  attribute  to  fear  of  the  new.spapers 
back  home. 

Where  the  lines  of  reason,  necessity, 
and  idealism  meet  in  this  picture  is 
still  an  undiscovered  point.  Every 
newspaper  recognizes  that  people 
must  not  be  allowed  to  starve  be¬ 
cause  of  unemployment.  They  all 
recognize  that  men  and  women  must 
not  be  allowed  to  rust  out  for  lack 
of  work.  But  it  has  also  seemed  to 
us  that  many  newspapers  and  most 
newspaper  readers  not  receiving 
government  aid  have  failed  to  rec¬ 
oncile  themselves  to  the  fact  that 
providing  work  and  preventing  star¬ 
vation  entail  a  tax  burden  that  is  new 
and  heavy.  We  can’t  have  a  balanced 
budget  if  we  have  to  spend  a  billion 
or  so  a  year  for  relief,  another  couple 
of  billions  for  armament,  on  top  of  the 
$5,000,000,000  odd  that  regular  Federal 
functions  cost.  If  we  don’t  spend  for 
battleships,  it  seems  we  are  at  the 
mercy  of  foes  beside  whom  an  unbal¬ 
anced  budget  is  the  Archangel  Mi¬ 
chael;  if  we  don’t  spend  for  relief,  we 
have  a  business  depression  and  the 
shadowy  threat  of  revolt  and  dictator¬ 
ship — neither  of  which  is  preferable 
to  an  unbalanced  budget. 

The  dilemma  is  one  that  constantly 
arises,  in  private  as  well  as  public 
ills.  A  disease  is  stubborn  and  pain¬ 
ful.  Should  the  physician  be  content 
with  easing  the  pain,  which  may  drive 
the  patient  to  desperation,  even  though 
his  pain-killers  aggravate  the  basic 
ailment?  Should  he  keep  his  pallia¬ 
tives  at  the  minimum  required  to 
make  discomfort  bearable,  while  he 
lets  nature  work  toward  a  cure?  Or 
should  he  apply  heroic  remedies, 
which  may  effect  an  eventual  cure,  if 
the  patient  can  endure  them?  Physi¬ 
cians  compromise  all  the  time,  adapt¬ 
ing  the  medical  ideal  to  the  prac¬ 
tical  human  condition  that  they  face. 
Business  physicians  have  to  do  like¬ 
wise,  with  an  intractable  patient. 

Sincere  newspaper  editors  and  sin¬ 
cere  business  men  have  grown  gray 
and  weary  hunting  for  the  loose  end 
that  might  unravel  that  knot.  So  has 
a  sincere  President  and  equally  sin¬ 
cere  legislators.  None  of  them  wants 
to  make  the  dole  a  habit,  either  for 
government  or  its  recipients. 


Ralicf 
Alone,  If 
No  Cur* 


apparent  to  them  al 
that  the  medicii 
was  stopped  in  193^ 
before  the  patiei 
was  ready  to  procee 
^v.  his  own  power.  Maybe  newspapx;; 
share  heavily  the  responsibility  f( 
that  change  in  therapy.  We  don 
know.  There  was  no  concerted  new: 
paper  effort  to  cut  the  relief  expend: 
tures,  but  the  cumulative  pressure  ( 
m.any  editorials  from  independei 
sources  may  have  been  sufficient  i 
convince  Washington  both  that  sue 
expenditures  were  no  longer  neede 
and  that  them  cessation  was  in  th 
national  interest.  If  so,  events  ha' 
proven  that  the  advice,  however  soui 
as  an  ideal,  was  accepted  at  the  wron^ 
moment.  Business  sentiment  was  al 
ready  convinced  that  taxes  we: 
bound  steadily  upward,  that  the  spe^ 
cial  taxes  on  business  were  confisca 
tory  in  aim  and  demoralizing  in  effectfl 
When  that  sentiment  crystallized  sim^ 
ultaneously  with  a  sudden  peak 
labor  costs  and  a  sudden  peak  in  n 
tail  prices  that  retarded  the  flow 
goods,  the  bottom  fell  out. 

Increase  of  relief  expenditures  mighfl 
at  this  time  intensify  the  black  pessi^ 
mism,  unless  it  was  coupled  in  time; 
fashion  with  other  gestures  for  thfl 
good  will  of  business.  These  the  ad4 
ministration  seems  in  no  mood 
make,  and  in  their  absence  the  down 
ward  cycle  moves  into  the  famili 
and  unpleasant  paths  of  layoffs,  salaiyl 
cuts,  “downward  adjustments”  andj 
routine  that  proved  futile  six  years  agaj 
That  course  in  this  period  will  bej 
marked  again  with  wrecked  livei, 
homes  and  ambitions  which  this  coun¬ 
try  can  ill  .spare.  In  1931-33  that* 
may  have  been' a  measure  of  peniten-; 
tial  justice  in  the  suffering  for  the 
economic  lunacy  of  the  previous  dec¬ 
ade.  That  penance  was  served.  The 
present  cycle  has  no  such  background. 
It  seems  to  be  based  upon  the  discon¬ 
tent  of  a  very  large  minority  of  the 
community  with  the  government  im¬ 
posed,  theoretically  by  the  majority— 
and  we  have  found  in  the  majority  no 
strong  disposition  to  drive  the  minor¬ 
ity  to  destruction.  No  mandate  has 
been  given  anybody  to  carry  out  the 
objective  that  some  comment  attrib¬ 
utes  to  Mr.  Roosevelt,  and  it  is  ques¬ 
tionable  that  they  can  ever  be  carried 
out  in  this  country. 

They  are  apparently  still  in  the 
White  House  program,  coupled  with 
the  undefined  promise  of  another 
“breathing  spell”  for  business.  It  is 
not  likely  that  the  White  House  and 
business  use  those  words  to  mean  the 
same  thing.  Business  wants,  and  w* 
believe  should  have,  some  assurance 
that  rising  taxes  will  not  destroy  the 
profit  system.  It  wants  a  less  partial 
administration  of  the  labor  laws, 
though  some  business  leaders  have 
already  recognized  that  government 
will  continue  to  be  ranged  with  labor. 
It  probably  wants  more  of  a  “breath¬ 
ing  spell”  that  it  is  entitled  to,  and 
it  will  eventually  get  along  on  less 
than  it  now  wants. 

There  are  some  elements  in  our 
economic  set-up,  notably  the  railroads 
which  are  going  to  have  more  and 
more  government  intervention,  some 
of  it  painful.  There  is  little  chance 
that  the  Roosevelt  government,  or  its 
immediate  successor,  will  find  it  pos¬ 
sible  to  return  to  the  old  idea  which 
made  business  the  prime  care  of  gov¬ 
ernment.  But  a  middle  road  between 
the  New  Deal’s  railing  at  business  and 
the  old  philosophy  that  produced  hi^ 
tariffs  and  upset  social  legislation  is 
desirable.  If  it  can  be  achieved,  this 
country  can  do  business  on  a  scale 
that  can  pay  taxes  for  past  extrava¬ 
gances  and  reduce  relief  costs  to  a 
minimum. 


